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EDITOR’S LET TER

Time for a consumer focus

A

s clubs reopen around the world, operators and investors
are hungry for information about how trading is likely to
look going forward, meaning there’s a new and urgent
need for accurate, segmented consumer data and analysis.
Grappling with consumer insight is a new departure
for many in an industry which has been more focused on
researching and reporting on investment metrics, such as
the number of clubs opening, the number of members,
WKHUHYHQXHVHDUQHGDQGWKHSURʛWPDUJLQVDFKLHYHG
It’s fair to say that, as a sector, we have not been overly
focused on developing deep insights into the needs and
behaviours of our customers or in customising our services.
But suddenly, it’s an urgent priority and it’s been heartening
to see large parts of the industry collaborating to produce
insight to inform reopening decisions, with Leisure-net (page
50) and 4global/ukactive (page 89) in the UK producing studies
based on huge consumer data samples and Club Intel in the
US tackling a similar challenge with its just-published research,
What members say matters [see a full report in July HCM].
We must build on this work and keep regular consumer
insight coming into the sector to inform decision-making.
From the numbers we have so far, it seems consumer
UHVSRQVHZLOOEHODUJHO\JHQHUDWLRQDOZLWKGLʞHUHQWDJHJURXSV
EHKDYLQJLQGLʞHUHQWZD\VDFURVVYDU\LQJJHRJUDSKLHV
In the UK, Leisure-net found younger people say they’ll use
their clubs and centres more, with 45 per cent of 15-24 yearolds agreeing, compared to 14 per cent of 65- to 74-year-olds.
Younger people will also value their clubs more when they
return, with 71 per cent of 15-24 year-olds saying they’ll value
them more, compared with 45 per cent of 55-64-year-olds.
7KHSLFWXUHLQWKH86LVGLʞHUHQWZLWKDIDOORʞE\DJH&OXE
Intel found 74 per cent of people 56 and over (Baby Boomers)
saying they’re very/fairly likely to return, compared to 61 per
cent of Millennials (26-40) and 59 per cent of Gen Z (under 25).
5HJLRQDOYDULDQFHVOLNHWKLVUHʜHFWKHDOWKFDUHV\VWHPVDQG
FXOWXUDOGLʞHUHQFHVEXWRQHFRPPRQWKUHDGHPHUJLQJLVWKH
economic impact of the pandemic on some younger people.
Leisure-net found a percentage saying they’ll spend less, with
14 per cent of 15-to-24-year-olds stating this, compared with
7 per cent of 55-64-year-olds. Fortunately, these are relatively
low numbers, however, they show the greater impact.
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We need new initiatives around creating regular consumer insight to inform
LQYHVWPHQWDQGRSHUDWLRQDOGHFLVLRQVDFURVVWKHʛWQHVVLQGXVWU\DORQJZLWK
a culture change to bring a customer focus to the heart of our approach

We need a deeper understanding of our customers

It’s clear every member will be
more precious than before – gone
are the days of churning members
and thinking of them as a number
Younger people may want to return, but may not have the
economic means to do so and – given Millennials and Gen Z
have traditionally been a major driver of the sector – this is
VRPHWKLQJZHQHHGWRDFWRQLQRʞHULQJXUJHQWVXSSRUW
It’s clear that every member will be more precious now than
before – gone are the days of lazily churning members and
thinking of them as a number, we need to be better not only at
understanding consumer needs, but also at responding to them
LQWHUPVRIWKHFXVWRPLVHGRʞHULQJVZHFUHDWHDQGWKHZD\LQ
which we authentically support them through their lives as we
all work to recover from this devastating pandemic.

Liz Terry, editor
lizterry@leisuremedia.com
@elizterry

HCM@LEISUREMEDIA .COM

W W W.LEISURESUBS.COM
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HCM PEOPLE

We’re not just a ﬁtness
studio. We change lives
through changing bodies
and changing minds

PHOTOS: JULIAN KINGMA

Aaron Smith founded
KX Pilates in Melbourne,
Australia after experiencing
dynamic pilates in London
10
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‘KX’ stands for ‘the Kaizen Experience’, which means ‘change for the better’
in Japanese. It’s a philosophy that focuses on continuous improvement. We’re
always seeking to improve, not only as a company but as individuals

A ARON SMITH
FOUNDER, KX PILATES
Tell us about your background?
I’ve always been passionate about health
DQGʛWQHVVDQGJUDGXDWHGIURPXQLYHUVLW\
ZLWKDVFLHQFHGHJUHHZLWKDGRXEOH
PDMRULQSK\VLRORJ\DQGSKDUPDFRORJ\
,QP\HDUO\WZHQWLHV,DOVRVWXGLHGWR
EHFRPHDSHUVRQDOWUDLQHUDV,ZDV
SDVVLRQDWHDERXWKHOSLQJSHRSOHFKDQJH
WKHLUOLYHVDQGUHDFKWKHLUIXOOSRWHQWLDO
$IHZ\HDUVLQWRP\37FDUHHU,
UHDOLVHGWKDWWKHLQGXVWU\LQ$XVWUDOLDZDV
VDWXUDWHGDQG,ZDQWHGPRUHVR,KHDGHG
WRWKH86$ZKHUH,ZDVQRWGLVDSSRLQWHG
$VDQDYLGVQRZERDUGHU,HQGHGXS
LQWKH9DLO9DOOH\&RORUDGRZRUNLQJ
DVDSHUVRQDOWUDLQHUDQGVQRZVKRH
LQVWUXFWRUDWWKHLOOXVWULRXV%HDYHU&UHHN
6NL5HVRUWEHIRUHWUDYHOOLQJDURXQGWKH
86$DQGWKH8.ZKHUH,WULHGRXWDV
PDQ\GLIIHUHQWILWQHVVRIIHULQJVDV,FRXOG
LQVHDUFKRIVRPHWKLQJQHZDQGH[FLWLQJ
How did you come up with
the concept for KX Pilates?
:KLOH,ZDVLQ/RQGRQ,FDPH
DFURVVDVW\OHRIG\QDPLFSLODWHVDQG
LPPHGLDWHO\IHOOLQORYHZLWKWKHKLJK
SHUIRUPDQFHHOHPHQWRIWKLVPHWKRG

,ZDVIDPLOLDUZLWKSLODWHVEXWDWWKDW
VWDJHLQWKH$XVWUDOLDQPDUNHWLWZDV
EHLQJEROWHGRQWRHYHU\SK\VLRFOLQLF
DVDUHKDESLODWHVRIIHULQJ%XWWKLV
SLODWHVVWXGLRZDVGLIIHUHQWDQGWKLV
PHWKRGRIWUDLQLQJZDVGLIIHUHQWVR
eventually I decided that I wanted to
EULQJP\RZQYHUVLRQEDFNWR$XVWUDOLD
,UHWXUQHGWR$XVWUDOLDLQZLWK
DJUHDWLGHDEXWVDGO\LQGHEW,
SXWWRJHWKHUDEXVLQHVVSODQDQGSLWFKHG
LWWRP\IDWKHU7KDQNIXOO\KHVDZP\
SDVVLRQDQGGULYHWRVXFFHHGDQGDJUHHG
WREHJXDUDQWRURQD$8
EDQNORDQ,RSHQHGP\ILUVWVWXGLR
LQ0HOERXUQHLQ)HEUXDU\
Tell us about the KX
Pilates concept
.;LVDIDVWSDFHGKLJKLQWHQVLW\ERG\
WRQLQJZRUNRXWLQMXVWPLQXWHV
IXVLQJHOHPHQWVRIWUDGLWLRQDOUHIRUPHU
SLODWHVZLWKDFDUGLRDQGHQGXUDQFH
ZRUNRXW:HVHHRXUVHOYHVDVEHLQJLQ
WKHERXWLTXHʛWQHVVLQGXVWU\DQGDUH
$XVWUDOLDȷVODUJHVWSLODWHVIUDQFKLVHJURXS
:HRIIHUVPDOOJURXSVHVVLRQV
ZLWKDPD[LPXPRIWR

SHRSOHSHUFODVVDQGUXQXSWR
FODVVHVDZHHNLQHDFKVWXGLR
2XUSHUVRQDOLVHGERXWLTXHILWQHVV
H[SHULHQFHKHOSVSHRSOHIHHODVWKRXJK
WKH\EHORQJWRDFRPPXQLW\DQGIHHO
FRQQHFWHGZLWKWKHLUIHOORZ .;HUV 
7KH.;3LODWHVPHWKRGPLQLPLVHVER[
DQGVSULQJFKDQJHVWRRSWLPLVHWLPHDQG
SHUIRUPDQFH,IWKHER[LVSODFHGRQWKH
UHIRUPHUEHGLWZLOOXVXDOO\VWD\WKHUH
IRUDWOHDVWKDOIWKHFODVV.;3LODWHVLV
ELJRQFRPSRXQGPXVFOHJURXSVQRW
LVRODWLRQH[HUFLVHVDQGEHLQJIDVW
SDFHGGRXEOHVDVDFDUGLRZRUNRXW
:H UHQRWMXVWDILWQHVVVWXGLR
:HFKDQJHOLYHVWKURXJKFKDQJLQJ
ERGLHVDQGFKDQJLQJPLQGV
How did you decide
on the name KX?
.;VWDQGVIRU WKH.DL]HQH[SHULHQFH 
.DL]HQPHDQV FKDQJHIRUWKHEHWWHU LQ
-DSDQHVHDQGWKH.DL]HQH[SHULHQFH
LVDSKLORVRSK\WKDWIRFXVHVRQ
ȶFRQWLQXRXVLPSURYHPHQWȷ.DL]HQ
was not only a philosophy that
GHʛQHGZKRZHZHUHSHUIHFWO\LW
DOVRGHʛQHGZKR,ZDVSHUVRQDOO\DQG

©Cybertrek 2020 June 2020
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KX is a fast-paced, high-intensity, body-toning workout taking 50 minutes

still am today. We are always seeking
to improve, not only as a company,
but as individuals in everyday life.
How did customers take to the
FRQFHSWZKHQ\RXʛUVWODXQFKHG"
I was so excited in the lead up to the
launch of the studio that I totally forgot
about one of the most important things
in business – marketing! I had a great
looking studio and I was all ready to go
but then no one turned up.
I hadn’t given any thought as to how to
build awareness and acquire customers.
That was a big wake-up call: knowing
fitness and having an idea was one thing,
but actually understanding marketing
and selling was another. I quickly found a
brand expert who helped me truly define
what the KX brand stood for and how
to translate that into an experience.
Revenue was slow to build, and for
the first 12 to 18 months, I paid myself
AU$200 a week, working from dawn until
late at night every day. I was still living at
home with my parents and driving my
dad’s car. The first twelve months were
very hard. The entrepreneurial journey
can be very lonely, especially when you’re
starting out and all your friends are going

12
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out and socialising and you’re working day
and night to make your dream a reality.
Mum was helping me wash the
towels and Dad stayed up to meet
me when I got home, to be there
for me when I wanted to quit.
+RZKDVWKHEUDQGHYROYHG
DQGJURZQVLQFH\RXVWDUWHG"
:HRSHQHGVL[VWXGLRVLQRXUʛUVWWKUHH
years before I started franchising in 2013
and we've scaled from there.
There are now more than
65 studios across Australia and
one in Jakarta, Indonesia.
Today KX Pilates has a dedicated,
fully accredited KX Academy, which
is a seven-week training course,
only provided to trainers who will
work for our company. It holds our
IP internally in the company, which
is a main point of difference.
Why did you decide to go
GRZQWKHIUDQFKLVHURXWH"
For me, it was and still is a way to share
the KX experience all around Australia
and beyond. If I hadn’t franchised
KX, I may have stopped at 10 studios.
Financially, it would’ve been a quicker

way to make money, but for me it was
about exposing the KX experience
to as many people as possible around
Australia – and now beyond.
Franchising also works really well for
our business. Trainers and clients grow
to love KX so much that ultimately, they
want a KX studio of their own. Our
boutique fitness studios have a low
financial barrier to entry compared to
other franchised businesses, so it just
made business sense to assist people
to join our brand and become bigger
and more successful together, instead
of pushing them away and ultimately
turning them into competition.
Trainers are amazing ambassadors
for the brand and we can teach them
everything they need to know about
running and starting a business.
7HOOXVDERXW\RXU
expansion overseas
The whole intention of KX Pilates’
growth plan is to cultivate our philosophy
of small and ongoing improvement.
We’ve been careful not to saturate the
market so we can maintain the brand’s
exclusivity and boutique nature, as well
as keeping quality and consistency intact.

Our studios have a low
barrier to entry, so it
made sense to assist
people in joining our
brand rather than
turning them into
competitors

©Cybertrek 2020 June 2020
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During the COVID-19
lockdowns, KX has
been renting out
its reformer beds

International growth has begun
with the first studio opening its
doors in Jakarta, Indonesia in
2018. We’re currently working on
a China joint venture deal and other
markets are set to come into play
once we gain traction in China.
Singapore, New Zealand and the USA
are all on the radar and it’ll only be a
matter of time until we look beyond.
You stepped down as CEO
at the end of 2018. What is
your involvement now?
My goal was to take the business to 50
studios, and we reached that milestone
in 2018. We were growing quite
substantially and I just needed to press
pause. The business needed someone
who could manage and grow the current
network to 150 studios in Australia.
With Selina Bridge, our new CEO, I just
knew that she was the perfect candidate
to lead our company into the next stage
of growth and beyond. Coming from a
declining franchise brand, she had a lot
of experience with tough conversations
and uncomfortable situations – and still
people stuck by her. Give her a growing
brand and the potential is endless.
I’ve got a classic entrepreneur's
mindset. I’m still passionate about

14
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the company and the founder’s role.
I travel to every state each year,
spreading the founder’s ‘fairy dust’.
My focus is now on community,
innovation within the KX businesses and
focusing on the grassroots.
There’s a lot of competition in fitness
and pilates, so we have to be constantly
asking ourselves what experience we
are delivering, what we can offer that no
other brand is offering, and what we can
do to strengthen our IP.
What are the goals for KX?
We're launching between 10 and 12 KX
studios every year in Australia. As well as
Indonesia, we're also looking to expand
into other markets, as mentioned.
Before the pandemic, I spent a lot of
my time travelling to find out more about
these markets, so that when we make
the decision to expand, we do it knowing
that we’ve done our homework and have
confidence in its ability to succeed.
Are you working on
any other projects?
Along with starting to plan for
international growth, we’ve also spent
over a year working on creating our
own customised KX pilates machines
DQGDUDQJHRIRWKHUʛWQHVVHTXLSPHQW

I believe this will not only help us to
stay competitive, but also help us with
continued revenue growth.
How is KX Pilates dealing with
the COVID-19 situation?
We had to close all 67 studios across
the country and quickly pivot in
order to support our franchisees
and keep the business going.
We provided free access and premium
access, which includes at-home workouts,
training and education videos for AU$20
per week through our app.
We were also renting out our
proprietary machines through the
studio owners to help them cover
costs while the studios were closed
DQGLQDGGLWLRQRʞHULQJWUDLQLQJIRU
studio owners through our app.
The mental wellbeing of our studio
owners and trainers is paramount.
We have an emotion coach on hand
to conduct regular sessions and our
business advisor has posted training
videos for our studio owners to help
guide them through these uncertain
times. We set up a KX Champions
page on Facebook where our trainers
keep each other entertained with
fitness challenges, recipes and other
fun things that can be done at home.

There’s only one
studio like yours.

There’s only one
software like ours.
Everything you need to run—and grow—your business.
To book a demo or learn more, visit uk.mindbodyonline.com

+&03(23/(

We saw the opportunity to initiate new partnerships with the Oldham
)RRGEDQNWRKHOSORFDOUHVLGHQWVGXULQJWKH&29,'̣̫FULVLV
We can’t serve our community in the way we would usually do, so
we’ve moved resources to help where people need us most

J O S M A L LW O O D
GENERAL MANAGER, OLDHAM LEISURE CENTRE
What’s your background?
I’ve been in leisure in all my working
OLIHDVVSRUWDQGʛWQHVVLVDQHVVHQWLDO
SDUWRINHHSLQJʛWDQGKHDOWK\
,VWDUWHGLQRQD\RXWK
WUDLQHHVFKHPHDQGKDYHSURJUHVVHG
WREHFRPLQJWKH*HQHUDO0DQDJHU
RI2OGKDP/HLVXUH&HQWUH

Smallwood and her
team have adapted from
running leisure services to
supporting the foodbank

16
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We’ve all been forced to
adapt due to COVID-19. How
have you changed the way
you serve the community?
7KHZRUOGLVDYHU\GLʞHUHQWSODFHULJKW
QRZDQGHYHU\RQHLVDʞHFWHG2EYLRXVO\
RXUFHQWUHVDUHDOOFXUUHQWO\FORVHG
%XWZHȷUHDKXJHSDUWRIWKHSHRSOHRI

2OGKDPȷVOLYHVDQGZHNQHZDVDOHLVXUH
WUXVWZHKDGWRFRQWLQXHWRKHOSORFDO
SHRSOHZKRQHHGXVPRVW,QLWLDOO\ZH
GRQDWHGDOOWKHVWRFNIURPRXUYHQGLQJ
PDFKLQHVWRWKH2OGKDP)RRG%DQN
EXWDVQHHGKDVGHYHORSHGVRKDVWKH
VLWXDWLRQȲ2OGKDP/HLVXUH&HQWUHLV
QRZWKHORFDOIRRGEDQNRSHUDWLRQVKXE

The Oldham team has a
powerful connection with
people in the local community

Alongside our community development
and partnership manager, Kelly Tattersall,
and foodbank founder, Father Tom
Davis, we’ve transformed the sports
hall. All deliveries from external
businesses come here, our staff and
volunteers make up food parcels and
we distribute them to local families.
How has the situation evolved?
Initially my team and I just helped to
pick up and deliver emergency food
parcels, but the need was so huge it
soon became apparent the foodbank
needed more space and resources.
Pre-coronavirus, the Oldham Foodbank
supplied about 100 food parcels to
families in need per week. Now it’s up to
280 a week, and there are more people
going hungry in each family, because
people are self-isolating together, so the
parcels are much larger. Incomes have
plummeted and it’s taking a huge toll.
Who else is involved?
This is a real Oldham approach to
COVID-19 – a true partnership to
tackle community challenges and ensure
emergency essentials are delivered.
Voluntary, faith, statutory and private

We’re a lifeline for the community
during normal times so now, more
than ever, they need our support
organisations across Oldham have been
working together in partnership.
What other plans do you have?
We run services for Oldham’s most
vulnerable residents – from newborns
to the elderly. We’re a lifeline for the
community during normal times, so they
need our support now, more than ever.
Our older members and exercise
referral clients are especially at
risk, they’re self-isolating and
many are lonely. We’re their social
network; for some we’re the only
people they talk to all week.
We’re making regular phone calls,
supplying exercise guides to keep people
moving at home and just having a chat.
We’ve released some online, chair-based
exercise videos they can safely follow,
too – the internet is awash with online
exercise content but none of it is suitable
for older or more vulnerable people.

Our Friday Club, which uses physical
activity to reduce levels of social
isolation within the community, is still
taking place via Zoom. Overcoming
isolation and loneliness has always
been our goal, and in these troubling
times it’s even more important to
keep connected and to keep active.
Praise from Father Tom Davis
Father Davis founded the foodbank in
2012. He says: “OCL and the volunteers
have been absolutely outstanding. Using
the centres not only allows us to make
sure volunteers can socially distance, but
it also gives us the space to pack up what
are becoming very large parcels.
:KHQ\RXFRQVLGHU2&/ȷVVWDʞKDYH
gone from things like teaching swimming
to making and delivering food parcels;
LWȷVVXFKDWHDPHʞRUW:HȷYHWKURZQD
diverse mix of people together with a
common goal – to care for the vulnerable.”

©Cybertrek 2020 June 2020
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Ben Lucas is
the founder of
Flow Athletic in
Sydney, Australia
18

‘Night club spin’ is one of the club’s special events

We advise our Flow Athletes to complete classes at a ratio of one yoga class to
RQHVWUHQJWKFODVVWRRQHFDUGLRFODVV7KLVFRPELQDWLRQKDVYHU\SRVLWLYHHʞHFWV

BEN LUCAS
FOUNDER, FLOW ATHLETIC, SYDNEY
What is Flow Athletic?
2QDKLJKOHYHOZHȷUHD\RJDDQGʛWQHVV
FRPPXQLW\:KDWWKDWORRNVOLNHRQ
WKHJURXQGOHYHOLVDVTPIDFLOLW\
LQ3DGGLQJWRQLQ6\GQH\$XVWUDOLDWKDW
KDVJURXSH[HUFLVHURRPVIRU\RJD
VSLQVWUHQJWKDQGUHIRUPHU3LODWHV
SOXVDSHUVRQDOWUDLQLQJVWXGLR
:HKROGFODVVHVDZHHNDQG
KDYHDFWLYHPHPEHUVWKDWFRPH
DQDYHUDJHRIWKUHHWLPHVDZHHN:H
GRRYHU37VHVVLRQVDZHHNDQG
KROGZRUOGFODVVHYHQWVVXFKDVȶ)ORZ
DIWHUGDUNȷ\RJDVLOHQWGLVFRDQGȶQLJKW
FOXEVSLQȷDOORYHUWKHFRXQWU\
2XUUXQFOXEGRHVWKLQJVOLNHWDNH
ODUJHJURXSVRISOXVSHRSOHWRUXQLQ
RYHUVHDVHYHQWVXFKDVWKH1HZ<RUN
0DUDWKRQ6RZHDUHORWVRIWKLQJV

How did the idea for Flow
Athletic come about?
,RZQHG37VWXGLRVLQ,ZDV
WUDLQLQJIRUDQXOWUDPDUDWKRQDQGVWDUWHG
GRLQJ\RJDDWDORFDOVWXGLRLQ%RQGL
WRDVVLVWP\UXQQLQJȲ,IRXQGLWUHDOO\
KHOSHGPHLQP\DWKOHWLFSXUVXLWV
,EHFDPHIULHQGVZLWKWKHDZHVRPH
\RJDWHDFKHU.DWH.HQGDOODQGVKH
VWDUWHGSHUVRQDOWUDLQLQJZLWKPH6KH
IRXQGWKHVWUHQJWKDQGʛWQHVVUHDOO\
KHOSHGKHU\RJDDQGZHWKRXJKWWKHUH
PLJKWEHDIXWXUHLQFRPELQLQJ\RJD
VWUHQJWKDQGʛWQHVVXQGHURQHURRI
How did you turn the
idea into reality?
:HVSHQW\HDUVUHʛQLQJWKHEXVLQHVV
PRGHO:HWUDYHOOHGRYHUVHDVWROHDUQ
©Cybertrek 2020 June 2020
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Members are encouraged to
alternate between strength,
cardio and yoga classes

Yoga teacher Kate Kendall inspired Lucas

Flow Athletic holds 140 classes
per week, including reformer
pilates, yoga, spin and strength

from existing businesses and met and
brainstormed with mentors to solidify
our values and bring our vision to life.
What’s the Flow
Philosophy of 1:1:1?
We advise our Flow Athletes – the name
we give to our members – to complete
classes at Flow in a ratio of one yoga to
one strength to one cardio class. We
believe this ratio and combination of
classes has a number of very positive
HʞHFWVRQWKHLUERG\DQGPLQGDQG
provides longevity in their training.
How is Flow helping change
perceptions of yoga?
In the late 90s to early 2000s yoga
was quite ‘herbal’ in Australia and it
ZDVKDUGWRʛQGSODFHVWRSUDFWLFH
Today there are many yoga and
20
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meditation studios. There’s widespread
NQRZOHGJHQRZRIWKHSK\VLFDOEHQHʛWV
and yoga tends to be done by a lot
more men and also by athletes.
Flow has always tried to get more men
to try yoga and when they realise the
EHQHʛWVLWKDVEHWWHUVOHHSIRFXVKHOSLQJ
ZLWKVWUHQJWKWUDLQLQJUHFRYHU\EDODQFH
DQGRQDQGRQWKH\EHFRPHKRRNHG
Tell us about your events
:HUXQZRUOGFODVVHYHQWVVXFKDV)ORZ
DIWHUGDUN\RJDVLOHQWGLVFRDQGQLJKW
club spin all over the country – when
we’re not under the grip of coronavirus!
We know a lot more people would
OLNHWRJRWR)ORZ$WKOHWLFEXWEHFDXVH
we have only one physical location
it’s hard to get to. So we run these
large-scale events so people all over
$XVWUDOLDJHWWRIHHOWKHʜRZPDJLF

7KH\ȷUHSURʛWDEOHDQGZHJHWJUHDW
35IURPWKHPEXWZHPDLQO\GRWKHP
because they’re fun for our team to
execute and the incredible feedback we
get. Our next event is in Bali in October.
How are you dealing with COVID-19?
We started an online streaming business
with 65 classes per week across four
FKDQQHOVȲ\RJDVWUHQJWKF\FOHDQG
pilates – and thanks to this we’ve
managed to keep the majority of our
members on at an adjusted rate.
All our personal training has moved to
Facetime and Zoom and all our weekly
VWDʞPHHWLQJVDUHGRQHXVLQJ=RRP
We’re a great position – all our full
WLPHVWDʞDUHVWLOOHPSOR\HGRQIXOOZDJH
We’re overcoming this challenging
situation and will power out of the dip
with the backing of our loyal community. O

Sport, Fitness &
Acoustic Flooring
Specialists

Protect the fabric of your building with
our heavy duty SPORTEC Style Tiles.
Create your own unique colour schemes
using a blend of personalised colour mixes.
Build a speed, agility and sprint track area
using our versatile sport surfaces.
$VTUPNJTF ZPVS GVODUJPOBM ƋUOFTT TQBDF
with line markings and your logo.
Reduce nuisance noise and vibrations with
POF PG PVS CFTQPLF BDPVTUJD ƌPPSJOH TZTUFNT

Contact us now:
T: +44 (0) 1706 260 220 E: Sales@TVS-Group.co.uk
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HCM News
Going bust? Thousands of UK gyms face ‘rent timebomb’

T

housands of UK

the Coronavirus Act to restrict

gyms could go out

tactics being adopted by

of business if they’re

landlords who were insisting

forced to pay full

gyms and leisure centres pay

rent payments, which are

rent that had been withheld

due at the end of June.

as a result of COVID-19.

In April, industry body
ukactive successfully lobbied
the government to amend

However, these protective
measures will soon expire.
This means gym operators
will be liable for rent payments
they potentially cannot
aﬀord – forcing many into
administration as they’re
threatened with legal action

Many gyms have said they cannot aﬀord rent payments

through statutory demand
notices and winding-up orders.
ukactive is calling on the
government to extend its

The government must
recognise that, as a
sector, we will be closed
for longer than most

protection for tenants who will

Martin Long

UK’s leading ﬁtness operators,

revealed that many are facing

have been and will remain

ﬁnancial meltdown if nothing

closed for longer than almost

changes in the coming days.

every other sector – with zero

“We’re all looking forward to

income,” said Martin Long, CEO

be asked to pay the rent for

the day when we can reopen

of DW Fitness First – one of the

the next quarter on 24 June.

our clubs and start trading,

UK’s largest gym operators.

A consultation, involving the

but the government must
recognise that as a sector we

More: http://lei.sr/Q5V3k_H

Gyms set to beneﬁt from a surge in memberships post-lockdown
A survey by Savanta
ComRes, in partnership
with Sport England, has
studied the impact of the
coronavirus pandemic on
attitudes and behaviours
towards physical activity.
Findings included the fact
that 27 per cent of people who

This shows that people
are really looking
forward to returning
to their gyms

are not currently members of a
gym saying they’re likely to join.
The ﬁgure is partly credited
to people discovering workouts
during lockdown and intending

More than a quarter of people questioned are looking to join

Huw Edwards

to continue the habit.
Encouragingly for the

22

The survey – based

questioned) more than any

“This shows that people

ﬁtness sector, 87 per cent

on interviews with a

other physical activity, with

are really looking forward to

of current gym members

representative sample of

swimming (13 per cent),

returning to their gyms,” said

also said they are likely to

more than 2,000 adults – also

football (5 per cent) and

Huw Edwards, CEO of ukactive.

resume their membership

showed that people miss the

cycling (2 per cent) among

when facilities reopen.

gym (14 per cent of all those

other popular activities.
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More: http://lei.sr/y9A5Q_H

Get live news at
www.HCMmag.com

Campaign to convince public
it’s safe to return to the gym

A

n industry-wide
campaign will provide
ﬁtness operators
with the practical

resources needed to ensure
a safe and successful return
to business for the UK’s
gyms and leisure facilities.
Called Fit Together, the
campaign is led by ukactive
and will oﬀer practical tools,
advice and guidance based on
the sector’s recommended

More than two thirds of
our members said they’d
return if correct safety
measures were in place
Duncan Bannatyne

framework for reopening. The

The campaign will oﬀer practical tools for gym operators
Operators that sign up to

Duncan Bannatyne, chair

the Fit Together commitment

of The Bannatyne Group,

statement will be able to

said: “We recently asked our

display an approved stamp

members if they would be

campaign has been developed

returning to gyms and leisure

of compliance to provide

conﬁdent to return to their

by ukactive, shaped through

facilities will be safe.

assurance to customers.

local health club in June or July

consultation with operators

At the heart of the campaign

The toolkit will include

if the correct safety measures

and approved by independent

is a Fit Together toolkit, which

signage – covering the

are in place, and more than

scientiﬁc advisors.

provides ﬁtness operators of all

framework’s core measures – to

two-thirds agreed they would.”

sizes with the tools they need

be displayed at relevant points

to align with the framework.

and areas within facilities.

The focus will be on
convincing the public that

More: http://lei.sr/p2N3b_H

Basic-Fit valued at €1.334bn following €135m share issue
Basic-Fit has launched a

At its current share price

new share issue as it restarts

of €25 (June 2020), this will

its growth plans for the

amount to a raise of around

European ﬁtness market.

€135m – or 9.8 per cent

The Netherlands-based

of market cap, valuing the

budget chain is using an

company at around €1.334bn

accelerated bookbuild oﬀering

(market capitalisation).

to issue up to 5.33 million new

Basic-Fit is looking to use

ordinary shares in the business.

the proceeds from the shares
to strengthen its balance
sheet and to provide it
with the ﬁnancial flexibility
to allow both organic
growth and acquisitions.
CEO Rene Moos, who owns
16 per cent of the company,
is subscribing to €5m worth
of shares and diluting his
stake to 15.2 per cent.

CEO Rene Moos is taking on
€5m worth of new shares

More: http://lei.sr/R7V7D_H

Basic Fit is the largest ﬁtness operator in Europe

©Cybertrek 2020 June 2020
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Pure Gym reveals trial
of global franchise model

B

udget operator,

Davis explained the

Pure Gym, has

move is part of Pure Gym’s

revealed it’s trialling

larger expansion strategy,

a franchise oﬀering

saying: “We could see many

to grow the brand globally.

areas across the world that

Speaking at the Fit Summit

are underserved by good

in Singapore, Pure’s chief

quality, low-cost ﬁtness

strategy oﬃcer, Francine Davis,

with no contract models.

said the company is looking

“We think Pure Gym has

for master franchise partners

a successful model we can

in countries such as China,

transport into other areas of

India, and Japan. She said

the world and this has led us to

Pure was testing the model

create this franchise oﬀering.

and the ﬁrst couple of deals
had already been agreed.

Pure Gym is working on a global franchise oﬀering

More: http://lei.sr/G8v3N_H

We see many areas
across the world that
are underserved
Francine Davis

Planning permission granted for
£150m subterranean health and
wellbeing hub in London
Westminster City Council

natural light into all levels

has approved developer Reef

of the new development.

Group’s plans to invest over

Below ground, spaces range

£150m in Cavendish Square,

from 5,000sq ft (465sq m) to

transforming the space into

250,000sq ft (23,225sq m)

a subterranean mixed-use

and, although no tenants

destination, with a focus on

have yet been announced,

healthcare and wellbeing.

renderings envisage a clinical,

Claimed to be London’s

spa, ﬁtness and bathing

ﬁrst subterranean health and

facilities, as well as restaurants,

wellbeing destination, the

bars and retail space.

280,000sq ft (26,000sq m)

Stewart Deering, joint chief

destination will deliver

executive of Reef Group said:

specialist facilities for London’s

“Reef Group has worked closely

private healthcare sector.

with Westminster City Council

Currently an underground

to design an iconic destination

car park, the existing structure

for London and we’re delighted

will be reused and adapted.

to have secured planning

Wellbeing and sustainability
were key in influencing the

consent for the scheme.
“We’ll develop a vibrant

design, with glazed lanterns

place with a core focus on

at street level, internal atria,

health and wellbeing.”

lightwells and a 200m (656ft)

Developer Reef Group plans to invest over £150m in the project
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pavement light drawing

More: http://lei.sr/a4e4B_H

Get live news at
www.HCMmag.com

CrossFit CEO resigns as George
Floyd tweet rocks the company

C

rossFit founder and

On 6 June, Glassman

CEO, Greg Glassman,

responded to a tweet by the

has resigned following

University of Washington’s

a backlash over his

Institute for Health Metrics

controversial tweet relating to

and Evaluation which read:

the murder of George Floyd.

“Racism and discrimination
are critical public health
issues that demand an urgent
response.” Glassman referenced

CrossFit launched in 2000 and has 14,000 gyms worldwide

the COVID-19 pandemic,
replying with: “It’s Floyd-19.”

partnership with CrossFit
– which was in the process

dropping their aﬃliation

of being extended – at

the death with a disease

with the company.

the end of 2020.

There has since been public

– which has been deleted

Glassmann: Floyd-19 tweet

Multiple franchised CrossFit
gyms have announced they’re

outcry over the tweet equating

from Glassman’s account

Retail giant, Reebok, has
conﬁrmed it’s ending its

More: http://lei.sr/w5b9C_H

Samsung adds wellness platform to 2020 range of smart TVs

The whole intention
of Samsung Health is
to motivate people to
live healthier lives
Won-Jin Lee

Samsung Electronics is
making its digital ﬁtness

Adding Samsung Health to TVs was inspired by the increase in people doing exercise at home

platform available for free
on its entire 2020 range

barre, pilates, dance and cardio

and focused on achieving

motivate our consumers to

of smart TV models.

workouts. It enables consumers

their wellness goals.

live healthier lives by meeting

The Samsung Health

them wherever they are, across

to connect to premium

Premium brands featured on

platform boasts more than

content, a personalised

the platform include Calm, obé

Samsung platforms,” said

5,000 hours of free wellness

performance dashboard,

ﬁtness, barre3, Echelon, Fitplan,

Won-Jin Lee, executive VP of

activities – ranging from

goal-based challenges, and

and Jillian Michaels Fitness.

Samsung’s service business.

yoga, mindfulness, strength

intelligent features designed

training and stretching to

to keep them motivated

“The whole intention
of Samsung Health is to

More: http://lei.sr/r9f7z_H
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Government’s changes to furlough ‘guarantee of redundancies’

U

kactive has questioned
the government’s

Chancellor Rishi Sunak

With gyms receiving
no income since March,
it’s imperative the
government continues
to support the sector

announced changes to the

Huw Edwards

decision to make
all employers start

paying towards the wages
of their furloughed staﬀ.

Coronavirus Job Retention
Scheme (CJRS), which will let
businesses bring back staﬀ

Responding to the

part-time from July – but

chancellor’s announcement,

introduce a taper requiring

Huw Edwards, ukactive CEO

ﬁrms to contribute to

said: “Asking businesses who

costs from 1 August.

have had no income for ﬁve

The CJRS will let businesses bring back staﬀ part-time from July

Gyms, health clubs and

months to contribute to staﬀ

1 August, tens of thousands

since 20 March, it is imperative

leisure centres have been

costs via the furlough scheme

of jobs will be lost, with the

the government continues to

closed since 20 March and, as

is a guarantee of redundancies.

potential for thousands of

support the sector, or the jobs

facilities to go out of business.

retained since then will be lost.”

it stands, there is no conﬁrmed

“If facilities are not allowed

date for the ﬁtness industry

to reopen before having

to return to business.

to make contributions on

“With gym and leisure
centres receiving no income

More: http://lei.sr/q6P3r_H

Sport England and Crowdfunder offer emergency grants
Community activity

platform Crowdfunder

in addition to the £210m

groups hit by the COVID-19

and has pledged to match

coronavirus support package

lockdown will be able to

crowdfunds of up to

announced earlier this year.

beneﬁt from emergency

£10,000, raised by clubs and

funding up to £20,000,

organisations in England hit

Crowdfunder is one of

thanks to a match-funding

by the coronavirus crisis.

several ways we’re helping

“The partnership with

initiative by Sport England.

In total, Sport England has

The grassroots body

earmarked £1m for the Active

the pandemic and start

Together scheme, which is

to plan for the future,”

has teamed up with online

organisations survive during

said Charles Johnston,
Sport England’s executive
director of property.

We’re supporting
projects new to
crowdfunding, so they
can develop campaigns
Charles Johnston

“We’re supporting projects
new to crowdfunding,

the money raised will be

so they can develop

received by organisations.

successful fundraising

Crowdfunder is also

campaigns by engaging

providing a series of webinars

their local communities.”

oﬀering advice and examples

The Crowdfunder platform

of successful previous

is scrapping all fees for the

Crowdfunder projects

Active Together programme

involving physical activity.

and is covering transaction

Physical activity groups can receive funding up to £20,000

26

June 2020 ©Cybertrek 2020

charges to ensure all

More: http://lei.sr/J7U4K_H

Get live news at
www.HCMmag.com

SHA introduces programmes co-developed by NASA and Harvard

I

Through a combination

ntegrative medi-wellness
facility, SHA Wellness

of medical treatments and

Clinic, will be welcoming

natural therapies, SHA’s

guests from 22 July 2020

booster is designed to

with new ﬁtness programmes

restore and stimulate the

and treatments co-developed

body’s natural immunity, with

with NASA and Harvard.

the goal of enabling the body

The clinic, in Alicante,

to be in the best condition

Spain, will launch an

for defeating threats to

immune-boosting regime

health and well-being.

to be conducted during

The immune course

its signature seven-day

will begin with an

Rebalance programme,

immunotherapy consultation,

in response to the

viral proﬁle and energetic

COVID-19 pandemic.

health consultation.

SHA developed the COVID-19 programme during lockdown
Alejandro Bataller,

plan to ensure that our

We’ve implemented
these changes to ensure
that our guests are
always kept healthy

SHA VP, told HCM: “We’ve

beloved guests and staﬀ

implemented these changes

are always kept healthy

with the help of our medical

and safe in our facilities.”

Alejandro Bataller

experts. It’s an ambitious

team and multidisciplinary
More: http://lei.sr/C3C7B_H

Fitness United launches to support gym operators
A new industry support

operators through the

association Fitness United,

provision of innovative new

developed as a collaboration

has launched to bring

services and discounts on

between seven founder

suppliers and operators

existing services to improve

suppliers. These include

more closely together.

the trading environment

Hussle, Technogym, HCM, Core

for operators as the

Health & Fitness, Wexer, Love

collaboration of suppliers

ﬁtness industry bounces

Recruitment and Learn Direct.

supporting ﬁtness facility

back post-lockdown.

Fitness United is a

The campaign has been

suppliers have added their

It’s humbling to witness
the unprecedented
level of collaboration
we’re now seeing

support, including Service

Neil Harmsworth

“Since the announcement of
the campaign, dozens of other

Fitness United is growing daily

Sport, ClubRight, TRP, Precor,
Jordan, 4Leisure, ProInsight,
Cap2 and many other amazing
and generous companies,”
said founder, Neil Harmsworth.
“The list continues to grow
daily and it’s humbling to

now seeing between suppliers
for a speciﬁc cause.
“I strongly believe
ﬁtness facilities will remain
the heartbeat of the
industry post-COVID.”

witness the unprecedented
level of collaboration we’re

More: http://lei.sr/K2E9x_H
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Could a simple blood test show how physically ﬁt a person is?

A

study on how exercise

After studying the results,

changes the body

the team deducted that

at a molecular level

the participants who were
most physically ﬁt shared

has suggested that

a simple blood test could

similar molecular signatures

be used to determine how

in the resting blood samples

physically ﬁt a person is.

captured before exercise.

Researchers at the Stanford

The team also noticed

University School of Medicine

consistencies in the baseline

undertook a study based on

measurements of the

hundreds of thousands of

participants who performed

molecular measurements

better on a VO2 max test.

from a group of 36 individuals

In these individuals, the
researchers saw a strong

before and after exercising.

The ﬁndings mean we’re able
to develop a test to predict
someone’s level of ﬁtness
Michael Snyder

The researchers took blood samples from participants
correlation between a set of

predict someone’s level of

molecules and an individual’s

ﬁtness,” said Michael Snyder,

level of aerobic ﬁtness.

PhD, professor and chair

“The ﬁndings gave us

of genetics at Stanford.

the idea that we would be
able to develop a test to

More: http://lei.sr/T8p7g_H

Study: exercise ‘cleans-up’ muscles – removes worn out proteins
Physical activity has been

the human body’s ability to do

muscles regulate the build-up

found to prompt a clean-up

so depends on proteins – the

of new proteins during physical

of muscles by increasing the

building blocks of muscles.

training, much less is known

activity of the protein Ubiquitin.

The proteins do, however,

about how muscle contractions

degrade when worn-out. While

and exercise serve to clean-up

maintaining muscular function

extensive knowledge has

the worn-out proteins.

is essential and a big part of

been accumulated about how

It’s universally accepted that

Now, researchers at the
University of Copenhagen have
demonstrated that a single,
intense, 10-minute bicycle
ride results in a signiﬁcant
increase in the activity of
Ubiquitin, the ‘death marker

The results explains
part of the reason
why physical activity
is healthy
Jørgen Wojtaszewski

protein’ and a subsequent
intensiﬁcation of the targeting

“Basically, it explains part

and removal of worn-out

of the reason why physical

proteins within the muscles.

activity is healthy,” he said.

Professor Jørgen

“Muscle use, in and of itself,

Wojtaszewski, one of the

is what initiates the processes

researchers, says the ﬁndings

that keep muscles ‘up to date’,

serve to strengthen the

healthy and functional.”

entire foundation for the

Exercise prompts a big increase in Ubiquitin activity
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eﬀect of physical activity.

More: http://lei.sr/n5r8p_H
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I want us to make sure we’re still the go-to
sector with the greatest power to improve
health and wellbeing in society. We absolutely
must not abdicate that opportunity

Steve Ward

One year into the role and GO fit’s chief transformation
officer finds himself balancing long-term goals against the
immediate impact of COVID-19. He talks to Kate Cracknell
COVID-19 is still dominating the headlines.
What has been its impact on GO fit?
+XJHFUHGLWDQGUHVSHFWWR*2ʛWSUHVLGHQW*DEULHO6DH]
EHFDXVHWKHUHZDVQȷWDSOD\ERRNRQKRZWRKDQGOHWKLV
VLWXDWLRQ(YHQEHIRUHKLVKDQGZDVIRUFHGKHWRRNWKH
FDOOWKDWZHZHUHJRLQJWRVKXWDOORIRXUFOXEVDFURVV
6SDLQDQG3RUWXJDOIRUWKHVDIHW\RIVWDʞDQGFXVWRPHUV
:HWROGHYHU\RQHZHZRXOGRQO\UHRSHQ
ZKHQLWZDVVDIHDQGWKDWZHZRXOGQȷWFKDUJH
FXVWRPHUVZKLOHZHZHUHFORVHGSK\VLFDOO\
:HUHDVVXUHGHYHU\RQHZHȷGEHZLWKWKHP
WKURXJKRXWWKHFULVLVLQIXQGDPHQWDOZD\V)RUVWDII
WKDWPHDQWSURWHFWLQJWKHLUMREVDQGWRSSLQJXSWKHLU
VDODULHVȲIURQWLQJXSWKHFRQWULEXWLRQVEHIRUHDQ\
VRUWRIKHOSFDPHIURPWKHVWDWH:HDOVRSODFHGD
ELJIRFXVRQWKHFRQVWDQWGHYHORSPHQWRIWKHWHDP
)RUPHPEHUVLWSULPDULO\PHDQWDGLJLWDOUHVSRQVH
WRORFNGRZQZHZHQWLQWRWKLVFULVLVDVDOHDGLQJ
IDFLOLW\RSHUDWRURXUYLVLRQLVWRHQGLWDVRQHRI
WKHEHVWGLJLWDOZHOOEHLQJSURYLGHUVDVZHOO
7KUHHGD\VDIWHUORFNGRZQZHDOUHDG\KDGRXU
RZQVWXGLRFUHDWLQJYLGHRFRQWHQWRQGHPDQG
ZKLFKVRRQWXUQHGLQWROLYHVWUHDPLQJFRQVWDQW
FRQWDFWDQGHQJDJHPHQWZLWKFXVWRPHUV
:HȷYHDOVRVHWXSDWHOHVXSSRUWFHQWUHHQDEOLQJ
SHRSOHWRFRQWDFWXVIRUSODQVQXWULWLRQDOVXSSRUW
RUMXVWDFKDW:HȷYHEHHQEXLOGLQJWKHSODQHZKLOH
ZHȷYHEHHQIO\LQJLWEXWLWȷVZRUNHGZHOO7KHVWXGLR
LVFUHDWLQJVRPHJUHDWFRQWHQWȲ,EHOLHYHLWȷVDVJRRG
DVDQ\WKLQJRXWWKHUHȲDQGRXUFXVWRPHUVDEVROXWHO\

ORYHLW:HȷYHKDGQHDUO\PYLHZVQRZDSHUFHQW
JURZWKLQIROORZHUQXPEHUVRQVRFLDOPHGLDDQGRXU
FXVWRPHUVDWLVIDFWLRQPHWULFVDUHUHDOO\YHU\VWURQJ
7KLVFKDOOHQJHKDVJLYHQRXURUJDQLVDWLRQDFKDQFHȲLQ
DYHU\WHVWLQJWLPHȲWRVKRZKRZVHULRXVO\ZHEHOLHYHLQ
RXUPLVVLRQDQGRXUSXUSRVH:KHQZHȷYHEHHQWHVWHGWKH
PRVWZHȷYHVWXFNWUXHWRRXUSULQFLSOHVDQGRXUYDOXHVb

Once clubs open, will you charge
for digital content?
,ZRXOGQȷWZDQWWREHDGLJLWDORQO\RSHUDWRUDWWKLVWLPH
KDYLQJWRWKLQNDERXWKRZ,ȷPJRLQJWRPRQHWLVHP\RʞHU
SRVWORFNGRZQZKHQWKHZRUOGLVʜRRGHGZLWKFRQWHQW
)RUXVILUVWDQGIRUHPRVWGLJLWDOLVDERXWVHUYLQJ
VXSSRUWLQJHQJDJLQJDQGDGGLQJYDOXHIRUH[LVWLQJ
FXVWRPHUV:HȷUHQRWUHDOO\ERWKHUHGDERXWZKHWKHU
ZHPRQHWLVHLWWRGD\)RUWKHHQHUJ\DQGOHYHORI
LQYHVWPHQWZHSXWLQWRLWDQGWKHYDOXHLWȷVEULQJLQJEDFN
LWȷVVXVWDLQDEOHȲZLWKRXWFKDUJLQJIRULWȲDVSDUWRIWKH
RYHUZKHOPLQJYDOXHSURSRVLWLRQZHZDQWWRSURYLGH
%H\RQGWKDWLWȷVDOVRDQHZYHKLFOHWRKHOSXVPRYH
WRZDUGVRXUFRPSDQ\PLVVLRQWRJHWWRDSURSRVLWLRQ
WKDWFRXOGVHUYHSHUFHQWRIWKHSRSXODWLRQ
7RLOOXVWUDWHWKDWSRLQWMXVWDVDQH[DPSOHZHKDYH
RQHFOXELQ0DGULGZLWKFXVWRPHUVDQG
SHRSOHRQDZDLWLQJOLVWWKDWWDNHVWZR\HDUV:H
FDQȷWHYHQVHUYHSHUFHQWRIWKHSHRSOHLQWKH
FDWFKPHQWRIWKHFOXEZKRDOUHDG\ZDQWWRXVHRXU
VHUYLFH'LJLWDOLVWKHUHIRUHDFULWLFDOSDUWRIH[SDQGLQJ
RXUFDSDELOLWLHVWRIXOILORXUPLVVLRQDVDQRUJDQLVDWLRQb
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And the crisis has delivered some fantastic new
opportunities in this respect. We’re now working
with Madrid, Seville and Malaga City Councils, as well
as many others, all of whom have been integrating
our digital response into the support they’ve been
offering the residents of their cities during the crisis.
These new digital partnerships complement our
existing relationships with them as facility operator.

Can you tell us more about your
digital plans moving forward?
This moment of crisis accelerated the opportunity
to reach into people’s homes, and our response has
already brought great energy to the brand and put us
in the window for everyone. There will be no going
back. This will just be the norm, something we do – and
we’ll be doing even more of it, at even higher quality.
We have a lot of plans, most of which are under
wraps, but one thing I can already talk about is the
continued evolution of our work using technology to
better understand our customers at a holistic level, and
then personalise our service around their needs.
We use validated, academically tested surveys
and questions to assess individuals physiologically,
psychologically and emotionally. This culminates in
a GO fit Happiness Score, which is an evidencebased way of understanding where our customers
are now. Off the back of this, we aim to automate
the personalisation of evidence-based exercise and
lifestyle programmes, based on specific outcomes.
We want to be able to personalise the experience
for each member in an evidence-based way, so
this is a system we’re continuing to grow and
develop. It’s a job that will never be complete
– there’s always more to do, further to go.

*2ʛWFOXEVQRZKDYHDLU
ʛOWUDWLRQV\VWHPVWKDW
DUHRQDSDUZLWKWKRVH
LQLQWHQVLYHFDUHXQLWV
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Our COVID-19
measures make our
clubs significantly
safer than any
other public space

What are your plans as clubs begin
to emerge from lockdown?
7KHʛUVWWKLQJWRVD\LVWKDWZHGRQȷWGHʛQHWKHHQGRI
this crisis as being when clubs start to re-open. The
timeframe we’ve set ourselves isn’t about dealing with
the crisis over the next few months. It’s about the role
we play in society through to the other side of having
a vaccine, however long that may take to develop.
We’re sticking to our “not a second too soon”
principle and have been very careful in assessing our
readiness to re-open, which may be during June in
some areas of Spain. It certainly hasn’t been a case of
trying to find the minimum level protocol to persuade
regulators to let us open and begin trading.
We set about identifying absolutely everything we
could do to create the safest possible environment for
RXUFXVWRPHUVȲbRQHLQZKLFKWKH\IHHOJHQXLQHO\VDIHDQG
comfortable in this moment of great anxiety and stress.
There hasn’t been a single measure that’s been rejected
because of cost. We’ve done what we felt we had to do
to fulfil our responsibility to customers and staff. Some
people will look at what we’ve done and think we’ve
gone over the top: we’ve worked with epidemiologists,
academic experts, we’ve installed air filtration systems
on a par with those in intensive care units and we totally
recycle the air out of our buildings eight times an hour.

We’re putting in automatic temperature
scanning, disinfectant pads for shoes on the way
in, personalised areas in the changing rooms, all
the technology needed to book workout slots.
There’s not one measure we’ve shied away from
and every single touchpoint has been scored out of
eight – eight being as safe as if there were no virus.
Our certified, aggregated score across all of the areas
of measures we’ve put in place is 7.4/8, making our
clubs significantly safer than any other public service.
We’ve also tried to figure out what more we can do to
help across the whole customer journey. We’re changing
the timetable to focus on activities that strengthen rather
than degrade immune systems and resilience. We’re putting
in programmes specifically around mental health and
wellbeing, recovering muscle loss, strengthening immune
systems, supporting weight loss. We’re trying to help
people feel better after a very tough period of lockdown.
But in spite of all this, we understand that there’s still a
lot of fear and concern out there, and we’re supporting our
members through this. Even when we’ve re-opened our
clubs, we won’t charge our members until they feel ready
to come back. In the meantime, they can continue to use
all the great digital content we’re producing on a daily basis.
We’re still there for them as a central part of their lives.

What is the likely long-term impact of
COVID-19 on the GO fit business?
I believe there’s a long way to go in this crisis – a lot
RIWZLVWVDQGWXUQVWRFRPHbȲDQGZHȷUHE\QRPHDQV
complacent about any of that. It’s going to be tough.
But I feel we’ve had a ‘good crisis’ so far, in terms of how
we’ve reacted. As yet, there isn’t anything we’ve put on
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We see ourselves as a truly European
player. We’re analysing France, Germany,
Italy and the UK for development
hold or frozen. If anything, some of the big projects we
were doing – team development, strategy development,
technology systems migration – have accelerated during
lockdown because we had the space to do them.
And we’re a long-term minded organisation: we
enter into very long-term partnerships with the
landlords, local authorities, community groups and so
on that we work with. If this is a 12-, 18- or 24-month
situation, we’re alright with that. Our company
was born in the aftermath of the 2008 crisis; our
team knows what it’s like to operate in a crisis.
Our goal is to ride this turbulence and be in the
same position on 1 June 2021 as we were on 1
March 2020. That said, we are in no doubt that, if
we do it well, there are significant opportunities to
strengthen and grow during this time as well.

What are your growth plans?
Moving forward, we see ourselves as a truly European
player. We’re analysing France, Germany, Italy and
WKH8.IRUGHYHORSPHQWDQGZHGHʛQLWHO\WKLQNWKH
model has huge potential in all of those areas.
We do something that’s genuinely world-class and
different from what’s out there currently. PwC produces
an annual audit for us which shows €170m social value

PwC produces an annual
audit which shows €170m
of social value from
*2ʛWȷVDFWLYLWLHVLQ6SDLQ

34

June 2020 ©Cybertrek 2020

SURGXFHGDVDUHVXOWRIRXUDFWLYLWLHVLQ6SDLQDORQHȲbDQG
uniquely for a public service, we bring 100 per cent of
the capital and take 100 per cent of the risk. I don’t for a
second think we will be short of opportunity elsewhere.
But we aren’t in a rush as an organisation. We
will study and wait for the right time, the right
places, the right partners. If better opportunities
arise in Spain first, that’s fine. We feel no pressure
to be in certain markets by a certain point.

What’s your advice to other operators?
As an industry, we have to show a new level of
commitment to addressing the current situation.
We’re putting out a message of reassurance about our
commitment to public health and safety, but the reality
LVZHFDQȷWDʞRUGWRSD\OLSVHUYLFHWRLW:HKDYHD
responsibility to actually deliver, on the ground.
When the time comes for clubs to re-open,
we’ll be in the spotlight. We will not be out of the
woods – the virus is still going to be around and we
won’t yet have a vaccine. Let’s not be the sector that
contributes to this situation getting worse again.
I want us to make sure we’re still the go-to sector with
the greatest power to improve health and wellbeing in
society. We absolutely must not abdicate that opportunity.

The level of tension in the
business around continually
pushing things on to another
level again is energising,
and sometimes exhausting.
That tallies with me. I
don’t like to sit back

Q A BESPOKE JOB ROLE
“I’d been at ukactive for 14 years and while I was in
no hurry to leave – I loved the team and it was the
PRVWVWLPXODWLQJUROH\RXFRXOGLPDJLQHȲb,KDGWKH
urge to do something new,” explains Ward.
“I already knew GO fit’s chief research and innovation officer,
professor Alfonso Jiménez, as we had set up the ukactive
Research Institute together, and over the space of two years I
got to know the GO fit team and what the business stood for.
“I knew it would be a challenging move – different
ODQJXDJHGLIIHUHQWFXOWXUHȲbEXWLWZDVDFKDOOHQJH,ZDV
keen to take on, because there was a real meeting of
values and beliefs around how things can be done.
“GO fit’s is a business model that proves you don’t
have to choose to be either socially responsible or
commercially successful. You can be both at the same
time. The company delivers an incredible amount of
FRPPHUFLDOYDOXHDQGVXFFHVVȲbORRNDWLWVPHWULFVDURXQG
performance, quality, customer satisfaction and so on
DQGLWȷVDPRQJWKHEHVWLQWKHZRUOGȲbEXWDWWKHVDPH
time it’s totally dedicated to having an impact on society
in a meaningful, evidence-based and measurable way.

“My role – which has the daunting title of chief
transformation officer – was created for me by the company’s
president, Gabriel Saez. It’s a unique position that involves
looking at the trends in the market and how they might
impact us, as well as what we can do to shape them.
“As a company, we have a mission to get to a proposition
that could serve 100 per cent of the population. I’m there to
help speed up our progress towards that goal. That means
connecting with the outside world, bringing in learnings
that can help us move faster towards our mission. It means
acting as a bridge between our operational and R&D teams,
working with them to shape our innovation and find new
ways to impact day-to-day business performance. Beyond
that, it means working with Gabriel and the executive team,
thinking about the very long-term picture: to 2030 and
beyond. Where could we go, what could we be doing?
“This is the kind of role – taking on a big social issue as an
innovative business that can be commercially successful, while
having a positive impact on society – I’d love to work in for the rest
of my career. I absolutely see this as a long-term move: I can see
myself being here for the next decade – as long as they’ll have me!”
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We have one club in Madrid
with 27,500 customers and 20,000
people on a two year waiting list
Q THE GO FIT PHILOSOPHY
Ⱥ,GHVFULEH*2ʛWDVDQRYHUZKHOPLQJYDOXH
SURSRVLWLRQȻVD\V:DUGȺ,WȷVQRWDERXW
WU\LQJWRʛQGWKHORZHVWSULFHSRLQWWKDW
SHRSOHDUHSUHSDUHGWRSD\,WȷVDWUXHYDOXH
SURSRVLWLRQXSWRKRXUVRIJURXS
EDVHGDFWLYLWLHVDPRQWKRQWKHWLPHWDEOH
WZRKRXUVRINLGVȷDFWLYLWLHVIRUIUHHHYHU\
GD\SHUFXVWRPHUZRUOGFODVVIDFLOLWLHVD
SURSHUFXVWRPHUIRFXVHGZD\WRVHUYH
PHPEHUVLQDPRGHUQHʡFLHQWZD\
Ⱥ,ȷYHYLVLWHGDOOFOXEVLQ6SDLQDQG3RUWXJDO
ȲWKHWKZLOORSHQDVVRRQDVORFNGRZQLV
HDVHGȲDQGDV,ȷYHZDONHGDURXQG,ȷYHWULHGWR
NHHSDOLVWRIbWKHFRROVWXIIWKDWKDVVWRRGRXW
WRPH%XWWKHWKLQJLVWKHUHDUHMXVWVRPDQ\
WLQ\GHWDLOVWKDWFRPSRXQGDQGFRPSRXQG,WȷV
YHU\KDUGWRSLQSRLQWH[DFWO\ZKDWȷVVSHFLDO
LQWKHSURGXFWLWVHOIEHFDXVHLWȷVHYHU\WKLQJ
DQGLWȷVWKHZD\LWȷVDOOEURXJKWWRJHWKHU
Ⱥ:KDW,FDQVD\LVWKDWWKHZKROHEXVLQHVV
LVIRFXVHGRQWKHZHOOEHLQJRILQGLYLGXDOV
DQGRIVRFLHW\LQDFUHGLEOHHYLGHQFHEDVHG
ZD\,WȷVWKHQPDUNHWHGDQGSURPRWHGYHU\
JHQXLQHO\ȲbZHIRFXVRQWKHFRQFHSWWKDW
ȶKDSSLQHVVLVWUDLQDEOHDVZHOOȷZLWKWKH
PDLQFXVWRPHUIRFXVHGPHVVDJHEHLQJȶOLYH
ORQJHUDQGEHWWHUȷȲDQGLWȷVGHGLFDWHGWR
SHUFHQWRIWKHSRSXODWLRQ$VDUHVXOW
LWDWWUDFWVDPXFKPRUHGLYHUVHDXGLHQFH
Ⱥ:HRSHQQHZFOXEVZLWKSHRSOH
DOUHDG\KDYLQJMRLQHGEHIRUHZHRSHQWKH
GRRUV:HKDYHRQHFOXELQ0DGULGWKDW
KDVPHPEHUVDQGDZDLWLQJOLVWRI

36

June 2020 ©Cybertrek 2020

$QRWKHUKDVPHPEHUVDQG
DIRXUPRQWKZDLWLQJOLVW3HRSOHVHHWKH
YDOXHSURSRVLWLRQWKH\NQRZZKRZHDUH
WKH\NQRZZKDWZHEULQJWKH\JHWLQOLQHȻ
+HFRQWLQXHVȺ<RXZDONDURXQGDWDQ\
WLPHRIGD\ȲbRWKHUWKDQOXQFKWLPHZKHQ
WKH6SDQLVKDUHDWOXQFKȲDQGWKHFOXEV
DUHDOZD\VIXOO$QG,PHDQIXOO,LQLWLDOO\
ZRQGHUHGLILWZDVD6SDQLVKWKLQJEXW
LWLVQȷW,WȷVVRPHWKLQJSDUWLFXODUWR*2
ILWDQGWKHEHKDYLRXUVZHGUDZRXW
Ⱥ$QGZHNHHSZRUNLQJWRPDNHZKDWZH
GRHYHQEHWWHU7KHOHYHORIWHQVLRQLQWKH
EXVLQHVVDURXQGFRQWLQXDOO\SXVKLQJWKLQJV
RQWRDQRWKHUOHYHODJDLQLVHQHUJLVLQJDQG
VRPHWLPHVH[KDXVWLQJEXWWKHUHȷVDUHDO
UHOHQWOHVVQHVVDERXWLW7KHOHDGHUVKLSKHUH
LVLQFUHGLEOHIRUWKDWȲbLWȷVDFKDPSLRQVKLS
ZLQQLQJWHDPȲEXWWKLVPLQGVHWDOVRUXQV
WKURXJKRXWWKHZKROHRUJDQLVDWLRQ7KDW
WDOOLHVZLWKPH,GRQȷWOLNHWRVLWEDFNȻ

Mass personalisation

7KH*2ʛWPRGHOVHHV
J\PVDOZD\VIXOOGXHWRWKH
EHKDYLRXUVWKHRSHUDWRU
GUDZVRXWVD\V:DUG

*RʛWKDVSDUWQHUHGZLWKWKH
$GYDQFHG:HOOEHLQJ5HVHDUFK
&HQWUHLQ6KHʡHOG8.WR
GHYHORSLWV5 'FDSDELOLWLHV
Ⱥ:HȷYHGRQHDORWWRLQFUHDVHRXU
5 'DQGLQQRYDWLRQFDSDFLW\RYHU
WKHODVW\HDULQFOXGLQJDVLJQLILFDQW
SDUWQHUVKLSZLWKWKH$GYDQFHG
:HOOEHLQJ5HVHDUFK&HQWUH $:5& 
LQ6KHIILHOG8.ȻVD\V:DUG
Ⱥ:HKDYHDFDGHPLFFROODERUDWLRQV
DURXQGWKHZRUOGEXWZHZDQWHG
WRJRDELWGHHSHUZLWKWKH$:5&
7KHFROOHFWLRQRIGLIIHUHQWGLVFLSOLQHV
LWEULQJVWRJHWKHUXQGHURQHURRI
LVTXLWHVRPHWKLQJSXEOLFKHDOWK
VSHFLDOLVWVEHKDYLRXUDOVFLHQWLVWV
H[HUFLVHVFLHQWLVWVFRPSXWHU
VFLHQWLVWVURERWLFV$,ɀ
Ⱥ:HȷUHQRWH[SHFWLQJDHXUHND
PRPHQWȲbLWȷVDMRXUQH\ȲEXWZH
NQRZZHZDQWWRKHOSRXUFXVWRPHUV
LQDQRXWFRPHVEDVHGZD\WKDWȷV
IRFXVHGRQWKHLULQGLYLGXDOQHHGV:LWK
FOXEVWKHVL]HRIRXUVDSHUVRQDOLVHG
DSSURDFKZLOOQHYHUEHSRVVLEOHLI
ZHRQO\ZRUNLQWKHVDPHZD\VZH
DOZD\VKDYHGRQH:HQHHGWREHRSHQ
WRQHZVROXWLRQVQHZDSSURDFKHV
QHZZD\VRIXVLQJWHFKQRORJ\
Ⱥ7KLVLVWKHIRFXVRIRXU5 '
DJHQGDDQGZKHUHRXU$:5&
SDUWQHUVKLSFRPHVLQbWRHYLGHQFH
RXULPSDFWEXWDOVRGULYHRXU
IXWXUHSURGXFWGHYHORSPHQWȻO
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Pivot to digital,
Pivot to Mywellness
THE TIME IS NOW!
Introducing the enhanced Technogym Mywellness platform and app.
Always evolving to support you, now and in the future
urrent times have shown the
power of digital in creating a
strong relationship with
members, while lockdown has
accelerated digital transformation for
everyone – there's a new normal in the
way we communicate and work out.
Now you can maintain interaction
with your customers, not only when
they're back in your facility, but also
when they're working out at home, to
ensure your business model is futureproofed and can support consumer
needs wherever they want to exercise.
Mywellness for Professionals, the new
digital suite of professional touchpoints
from Technogym, helps you connect,

C

coach, and engage with your customers
to keep them active, motivated and in
touch with your facility and trainers.
Facility and station booking
With Mywellness, you can maximise use
of your facility, manage entrances safely
and guarantee a simple and streamlined
experience for your members.
You can manage capacity and social
distancing and prepare for reopening
by enabling customers to book training
VSRWVRQWKHJ\PʜRRUDQGLQVWXGLRV
and group exercise classes, with
Technogym's spot booking system.
The quick, easy way to communicate to
your members that they can book their

J\PʜRRUWUDLQLQJVHVVLRQLVE\FXVWRPLVLQJ
the home page of the Mywellness app.
You can choose the title, subtitle or
image of the “Class Timetable” tile to
UHPLQGPHPEHUVWKDWWKHJ\PʜRRU
is an activity they can book – exactly
as they used to with group classes.
3HUIHFWO\ʛWV\RXUGD\
With Mywellness you can check your
VWDʞURWDDQGUHVSRQGWRPHVVDJHVRQ
the way to work, using your phone.
You can also use your tablet for
client interactions and build worldclass content on the facility desktop
ȲH[SHULHQFHWKHʜH[LELOLW\RIXVLQJ
the device that works best for you.

7KHWKUHHVWHSPHPEHUMRXUQH\ZLWKWKH0\ZHOOQHVVDSS

1

BOOK

Members can easily book their
preferred training spot at home
or on the go via the Mywellness
app with the guarantee of
having a reserved spot

38

June 2020 ©Cybertrek 2020

2

CHECK IN

Members quickly and safely
enter the gym and the
VWDʞFDQHDVLO\FKHFNWKHLU
reservation to ensure it's
safe for them to enter

3

CHECK OUT

To facilitate members
leaving, the Mywellness
app tells them when
it’s time to end their
workout and head home

The Mywellness app enables members to pre-book gym workouts

Experience smart user view
Get valuable user insights in one
smart view, enabling you to instantly
understand your members' preferences,
goals, training behaviours and more.
Improve performance with
powerful analytics
Get unique insights into all of your
business KPIs and understand the
lifestyle behaviours of your users.
%RRVWVWDʞSHUIRUPDQFHDQGSUHYHQW
membership cancellations.
Always evolving to support
you, now and in the future
Over the coming weeks and months new
functions and solutions will be released
and launched to help you enhance
your member experience further and
RʞHUVHUYLFHVWRJHQHUDWHUHYHQXH

To discover more and for free digital
consultancy, contact Technogym:
www.technogym.com
Tel: +44 (0)1344 300236

Train your customers at home
Thanks to the Mywellness app, you can provide training services
to your customers to keep them active and motivated

WORKOUT
OF THE DAY

TRAINING
CONTENTS

REMOTE
COACHING

The app provides
a choice of three
new workouts
every day for
the users, to
keep them active
and engaged

You can deliver
personalised
programmes to
individuals, to keep
members engaged and
on track with their
ʛWQHVVURXWLQH

The Mywellness app
includes a 'chat to
coach' option to keep
in touch with users,
anytime anywhere,
keeping them
motivated and active
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OPINION

Everyone’s taking about

The future of facilities
The fitness industry has shown incredible flexibility during lockdown,
pivoting to digital to keep people active. But as lockdowns end,
we ask what impact the pandemic will have on facility provision

Tara Dillon
CEO, CIMSPA

T

KHHʞHFWVRIWKHSDQGHPLFZLOO
EHPRVWLPPHGLDWHO\VHHQLQ
WKHQXPEHUDQGW\SHRIVLWHV
WKDWZLOOUHRSHQDIWHUORFNGRZQ
8QGHUVWDQGDEO\RSHUDWRUVZDQW
IDFLOLWLHVXSDQGUXQQLQJDVVRRQDV
SRVVLEOH7RKHOSWKHP&,063$ZLWK
XNDFWLYHKDVGHYHORSHGQDWLRQDOJXLGDQFH
IRUWKH8.RQWKHVDIHRSHUDWLRQRI
VLWHV+RZHYHUDSKDVHGUHWXUQLVIDU
IURPVWUDLJKWIRUZDUG)RUH[DPSOHIHZ
RSHUDWRUVKDYHWKHVSDFHWRUXQJURXS
H[HUFLVHFODVVHVZKLOHPDLQWDLQLQJVRFLDO
GLVWDQFLQJDQGWHDPFRQWDFWVSRUWV
ZLOOEHDOOEXWLPSRVVLEOHWRKRVW
6RPHDUJXHWKDWDOLWWOHUHYHQXH
LVEHWWHUWKDQQRQH%XWQRWPDQ\
RSHUDWRUVFDQVKRXOGHUWKHIXOOFRVWV
RIUXQQLQJDVLWHZKLOHJHQHUDWLQJRQO\
SHUFHQWRIWKHUHYHQXH6WDʡQJ
FRVWVFDQUHSUHVHQWSHUFHQW
RIWXUQRYHUDQGFXUUHQWO\SHUFHQW
RIWKDWLVEHLQJSDLGE\JRYHUQPHQW
6RPHRIWKHODUJHUSULYDWHVHFWRU
RSHUDWRUVZLOORSHQWKH\ȷYHJRWUHVHUYHV
DQGFDQWDNHWKHKLW7KHELJJHUEXGJHW
FKDLQVKDYHIHZHUVWDʡQJFRVWVVRWKH\
WRRZLOORSHQ%XWVPDOOHUWUXVWVDQG
ERXWLTXHJ\PVZLOOVWUXJJOHWRRSHUDWH
DQGPDLQWDLQVRFLDOGLVWDQFLQJ$IWHU
\HDUVRIFXWVWKHSXEOLFVHFWRUKDVOLWWOH
WRQRUHVHUYHVVR,EHOLHYHWKH\ZLOO
QHHGWRKDYHRSHQFRQYHUVDWLRQVZLWK
WKHLUFOLHQWVDERXWPRWKEDOOLQJPDQ\RI
WKHLUVLWHVXQWLODYDFFLQHLVIRXQGDQG
VRFLDOGLVWDQFLQJPHDVXUHVDUHOLIWHG
7KHVHFWRUIDFHVDFKDOOHQJLQJ
GLOHPPDLIZHGRQRWKLQJEXVLQHVVHV
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Public sector
operators have little
to no reserves, so
will need to have
conversations about
mothballing sites
until social distancing
measures are lifted
ZLOOJREXVW%XWLIZHUXVKWRUHRSHQ
EXVLQHVVHVZLOODOVRJREXVW7KHUHLVD
PXFKELJJHUFRQYHUVDWLRQWRKDYHZLWK
JRYHUQPHQWKHUHȲWKH\VKRXOGIRUFH
EDQNVWROLIWWKHUHVWULFWLYHFULWHULDLQ
DFFHVVLQJEXVLQHVVLQWHUUXSWLRQORDQV
6ZDWKHVRIRXUVHFWRUDUHXQDEOHWR
DFFHVVWKHVHORDQVEHFDXVHWKHFULWHULD
LVODUJHO\EDVHGRQKLVWRULFDOGDWDDQG
UHVHUYHVWKDWDUHQRWUHSUHVHQWDWLYHRI
KRZRXUVHFWRUPDQDJHVLWVʛQDQFHV
7KHLQLWLDOVWDJHRIWKHSDQGHPLF
KLJKOLJKWHGNH\VHFWRUVVXFKDVWKH1+6
*LYHQWKHHPSKDVLVSODFHGRQSK\VLFDO
DFWLYLW\E\JRYHUQPHQW,EHOLHYHRXUVHFWRU
VKRXOGEHLQFOXGHGLQWKHVHFRQGZDYHDQG
LGHQWLʛHGDVDNH\VHFWRUHVVHQWLDOO\JLYLQJ
XVVHFRQGSKDVHNH\ZRUNHUVWDWXV7KLV
JLYHVXVDYDOLGFDVHIRUUHTXHVWLQJPRUH
JRYHUQPHQWVXSSRUWZKLFKZLOOKHOSPRUH
IDFLOLWLHVWRUHRSHQWRPHHWWKHQDWLRQȷV
PHQWDODQGSK\VLFDOZHOOEHLQJQHHGV

The pandemic and lockdown
will lead to the biggest shakeup
in facility provision the
industry has ever experienced

Marianne Boyle
Head of infrastructure, ukactive

C

OVID-19 is an unprecedented
challenge to the physical activity
VHFWRUQRWMXVWXQWLOZHʛQGD
vaccine but potentially far beyond
that. While members of our
facilities will return over time, we must
not lose sight of those parts of society
that will be hardest hit by this pandemic
– in particular, older people and those
with underlying health conditions who
will fear most for their safety, and those
in lower socio-economic groups who
VXʞHUPRVWIURPWKHHFRQRPLFLPSDFW
7KHVHJURXSVZHUHDOUHDG\LGHQWLʛHG
as a large section of society that is not
well represented within a leisure setting,
and the pandemic is set to exacerbate
that and marginalise them further.
More often than not, facility funding
is aligned to addressing local health
and social outcomes and inequalities,
but more than ever we have a
collective responsibility to ensure
we are committed to addressing
this widening gap in participation.
The funding framework for facility
investment that ukactive will be
developing in partnership with Sport
(QJODQGZLOOUHʜHFWWKLV:HȷOOSULRULWLVH
the allocation of funding to projects that
demonstrate innovation and have the
most impact on driving up participation
among the aforementioned groups.
7KHUHȷVQRZDQDEXQGDQFHRIGLJLWDO
content available, as the sector has

really stepped up to the mark during
the lockdown. Having a digital content
RʞHUIRUPHPEHUVZLOOEHDQHFHVVLW\
going forward, but mainly as an addon, in the same way you might choose
SHDNRURʞSHDNPHPEHUVKLS
Digital will never take the full value
away from accessing a built facility
– they are far more than bricks and
PRUWDU2XUIDFLOLWLHVRʞHURQHWR
one support, friendship, camaraderie
and, most importantly, a sense of
belonging, acting as hubs that allow
people to connect. This will be crucial
to ease the impact of social isolation
that was felt before COVID-19
and will be felt even more after.
The sector has really come together to
navigate the challenges that COVID-19
KDVSUHVHQWHGDQGLWȷVLPSHUDWLYHWKLV
support for each other continues.
As the focus shifts to re-opening,
ukactive is working through its fourVWDJHVWUDWHJ\WKDWȷVEHHQGHVLJQHGWR
ensure facilities are in the best possible
position to re-open when the time
comes. If implemented collectively by the
whole sector, it will be a strong signal
that demonstrates that the health and
wellbeing of customers is at the heart of
everything we do, as it always has been.

We have a collective
responsibility to ensure
we’re addressing
the widening gap in
participation
©Cybertrek 2020 June 2020
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23,1,21

Sarah Watts
CEO, Alliance Leisure

We need to widen our
perspective. This is
our chance to become
more than providers
of gyms and group
exercise for active
25- to 55-year-olds
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T

he pandemic presents the UK
ʛWQHVVLQGXVWU\ZLWKDXQLTXH
ZLQGRZRIRSSRUWXQLW\,WJLYHVXV
WKHFKDQFHWRUHORRNDWIDFLOLWLHV
DQGVHUYLFHVZHSURYLGHKRZZH
HQJDJHZLWKRXUFRPPXQLWLHVDQGKRZ
ZHFDQPHHWWKHQHHGVRIWKRVHZHKDYH
VRIDUIDLOHGWRDWWUDFWWRRXUVLWHV
)RUWKHVHFWRUWRERXQFHEDFNZH
QHHGWRZLGHQRXUSHUVSHFWLYH2XU
YHQXHVWHQGWREHKRPRJHQHRXV7KLV
LVRXUFKDQFHWREHFRPHPRUHWKDQ
SURYLGHUVRIJ\PVDQGJURXSH[HUFLVH
IRUDFWLYHWR\HDUROGV
/RFNGRZQKDVVHHQSHRSOHZRUNLQJ
RXWDWKRPHDQGRXWGRRUVH[HUFLVLQJ
ZLWKWKHLUIDPLOLHVDQGHYHQWDNLQJXS
SK\VLFDODFWLYLW\IRUWKHʛUVWWLPH:H
PXVWFDSLWDOLVHRQWKLVE\H[SDQGLQJDQG
GLʞHUHQWLDWLQJRXURʞHUWRDSSHDOWRDOO
XVHUVKRZHYHUWKH\ZDQWWRH[HUFLVH)RU
H[DPSOHE\DFWLYDWLQJRXWGRRUVSDFHV
FUHDWLQJIXQDQGHGXFDWLRQDOSOD\VSDFHVIRU
\RXQJHUFKLOGUHQDQGGHYHORSLQJFKDOOHQJLQJ
DQGLQWHUDFWLYHFRQFHSWVIRUWHHQDJHUV

2XUFHQWUHVFDQEHLQWLPLGDWLQJIRU
VLJQLʛFDQWVZDWKHVRIWKHSRSXODWLRQ
LQFOXGLQJROGHUSHRSOHDQGWKH
GHFRQGLWLRQHG7KLVLVZK\FRQFHSWV
OLNH6KDSHPDVWHUZKLFKSURYLGHV
SRZHUDVVLVWHGH[HUFLVHLQDVPDOO
VDIHDQGVXSSRUWLYHHQYLURQPHQWDUH
VRSRSXODUZLWKWKHVHPDUNHWV
$VDVHFWRUZHFRQVLVWHQWO\IDLOWR
DWWUDFWSHRSOHIURPWKHORZHVWVRFLR
HFRQRPLFJURXSV7KHSXEOLFVHFWRUKDV
EHFRPHLQFUHDVLQJO\FRPPHUFLDOZLWK
FRQWUDFWVJRLQJWRWKHKLJKHVWELGGHUV
7KLVUHVXOWVLQPRQWKO\PHPEHUVKLS
IHHVXSZDUGVRIeȲZD\EH\RQGWKH
PHDQVRIWKRVHIURPWKHORZHVWVRFLR
HFRQRPLFJURXSV,IZHZDQWRXUSXEOLF
VHFWRUIDFLOLWLHVWREHWUXO\DFFHVVLEOH
ZHQHHGWRUHWKLQNWKHʛQDQFHV
2XUVHFWRULVEHVWSODFHGWR
VXSSRUWWKHQDWLRQGXULQJDQGDIWHU
WKLVSDQGHPLFEXWZHPXVWHQVXUH
ZHKDYHWKHULJKWSURGXFWVWRHQJDJH
ZLWKDOOPHPEHUVRIWKHSRSXODWLRQ
:HQHHGWRJUDEWKLVRSSRUWXQLW\

Lisa Wainwright
CEO, Sport and Recreation Alliance

One of the issues
the pandemic has
highlighted is the
inequality gap
when it comes to
activity levels

I

n the short-term, sport and
recreation facilities have been
forced to think about how they
FDQHʞHFWLYHO\GHOLYHUWKHLUDFWLYLW\
in a safe and clean environment.
This current climate has thrown
up many logistical and planning issues
that the sector has done brilliantly to
collaborate on and start to overcome.
With the timing of the return to preCOVID-19 conditions unknown, this
new method of delivery has to be
made sustainable and future-proofed.
The impact on funding has been
substantial and we will not know the
true extent of this for some time to
come. It’s been extremely promising to
see DCMS, Sport England and other
funders step up so quickly to provide
WKHVXSSRUWDQGʛQDQFLDOVDIHJXDUGV
that grassroots sport and recreation
has so desperately required.

Flexibility will continue to be critical
moving forwards. The sector has
wonderfully embraced the enforced era
of virtual delivery and it has certainly
opened many eyes as to what can be
achieved remotely and how sessions can
continue to thrive away from facilities.
This isn’t to say that this will become
the new normal, but there is certainly
an argument to be had that this virtual
provision could co-exist with the more
traditional way of delivering activity.
One of the issues that the pandemic
has highlighted and, as Sport England’s
ODWHVWʛJXUHVLQGLFDWHVWUHQJWKHQHGLV
the inequality gap when it comes to
DFWLYLW\OHYHOV:HʛUPO\EHOLHYHWKDW
one solution to greater inclusivity and
accessibility would be to open school
facilities for community use outside
of school hours, when safe to do so.
Providing physical activity opportunities
with high-standard equipment on the
doorstep of every individual will help to
tackle the inequality we currently see.
With the ability to deliver training,
classes and programmes in cost
HʞHFWLYHXVHUIULHQGO\ZD\VȲZHPXVW
collectively use this opportunity to
make sure that we are open to every
member of society and provide them
with the chance to be healthier and
happier thanks to physical activity.
How the sector adapts moving forward
will be essential. We should embrace
the opportunity to re-think and reset,
to return as a stronger community. O
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REOPENING
David Lloyd Leisure has
reopened 50 of its clubs
for outdoor exercise

Great outdoors

D

David Lloyd Leisure has launched a raft of outdoor classes, including
an enhanced role for its Battlebox concept, as Liz Terry reports

avid Lloyd Leisure (DLL)
has reopened 50 of its
clubs for socially distanced
outdoor exercise.
The creative move comes as
the operator reveals the first
iteration of its new blended
offer, which combines club-based
classes and activities with virtual content
delivered via its DL@Home service.
DLL has also signalled its position in
relation to its virtual offering by making
DL@Home subject to a free 14-day trial,
indicating it intends to begin charging
across the board for digital. The timelimited free offer is also set to work as
a lead generator for memberships.
The programme of new outdoor
class offerings take advantage of DLL’s
extensive outdoor spaces, which
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are being used for a wide range of
activities, such as outdoor group
exercise, including Blaze and HIIT
workouts, and outdoor cycle and mindbody classes such as yoga and Pilates
in spa garden and poolside areas.
Individual pre-bookable workout
zones are allocated, so members can
exercise in their own space, and classes
are limited to five per session in England
and nine in Ireland and Northern
Ireland, while timetabling allows for
deep cleaning between classes.
Members are paying half rate, restarting
a revenue stream for the operator.
Outdoor cycling studios have been set
up using DLL’s Stages bikes. These are
offering Stages Power, Rhythm and group
cycling sessions in size-limited classes
with bikes spaced at 2m apart or more.

Members are also being offered
DLL’s On-Demand Rhythm classes
via their app as part of the cycling
programme, as well as specialist
Pilates and yoga sessions for cyclists.
The operator has used the lockdown
to incubate an upgrade to its outdoor
workout concept, Battlebox, which
is now available at selected clubs.
Battlebox combines full-body training,
high energy challenges, teamwork
and fresh air, in 45- and 55-minute
classes suitable for “participants of
all abilities and levels of fitness”.
The instructor-led classes come
in four flavours, ‘Athletic’ for speed,
strength, power, agility and general
cardio fitness; ‘Strong’ for power and
muscle-building; ‘Warrior’ for a full-body
workout and ‘Play’ for a family workout.

A moment in time:
social distancing is being
maintained during exercise

Timetabling allows for deep
cleaning between classes

REOPENING

We’re excited to
be introducing a
whole new range
of dynamic and
functional classes
using the outdoor
spaces in our clubs
Glenn Earlam, CEO of DLL

Outdoor workouts will
go ahead in all weathers

DLL is going hardcore with the
weather and says all outdoor activities
will continue regardless of conditions
(so long as they’re safe), saying: “We
intend to run all classes regardless of
the weather, with adaptations made
to ensure members remain safe at all
times. For example, cycling classes will
take place beneath large ‘jumbrellas’,
while yoga and Pilates classes will
be made more dynamic to ensure
members keep moving and stay warm.”
Members are encouraged to
bring suitable clothing “for whatever
the weather throws at them.”
Glenn Earlam, CEO of DLL told HCM:
“Regardless of the lockdown we’re excited

Outdoor exercise is set to become a major trend in 2020
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to be introducing a whole new range
of dynamic and functional classes using
the outdoor spaces in our clubs. We’re
confident members will love these new
activities, and that they’ll appeal to a very
wide group of interests and abilities.
“None of these new activities is
weather dependent, and we plan to
continue running them into the future.”
Outdoor exercise trend
In its Fitness Trends 2020 report
(HCMhandbook.com/trends), HCM
tipped outdoor exercise as a major trend
and Earlam confirmed its importance,
saying, “More and more exercise is
going outside and we firmly believe the
‘new normal’ in exercising will be all
about embracing the ‘great outdoors’.
“Our priority is to continue to provide
high-quality, fun and challenging facilities
and activities, as we move back to a more
full and normal way of life, and beyond,
in order to help us maintain and improve
both physical and mental wellbeing.”
DLL also reopened for tennis on 16
May and this option is still available to
members with a racquets membership.
The operator has recently
launched a virtual running club and
is encouraging members to log their
run and share it on social media.
DLL is engaging members in the
run-up to reopening, which the UK
fitness sector hopes will be in early
July if talks between Public Health
England and ukactive prove fruitful. O
ORead our interview with DLL CEO,
Glenn Earlam on desktop and mobile
here: http://lei.sr/E9X1u
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OPINION

The fitness & leisure industries
should seek out ways to become
advocates for the health and
wellbeing of older adults

Challenging ageism
The over-70s were treated as one homogenous group during
the lockdown and advised to shield. Colin Milner, founder and CEO
of the International Council on Active Aging says this is leading to
an increase in ageism that the industry must fight to overcome

Is the pandemic increasing issues
around ageism? If so, what can
be done to prevent this?
Yes – what we see is all older adults
being viewed as being most at
risk. Why? Because of their age!
Ageism has been shown
to reduce the ability of older
people to gain employment,
get medical treatment, or find
products that meet their needs.
This ambivalence towards this
demographic comes with a price
– lower quality of life. COVID-19
has taken this to new heights.
Headlines highlight the issue. In April
the Guardian brought this home with an
article entitled ‘Favouring young over old in
COVID-19 treatment is justifiable, says ethicist.’
Not long after this article, the American Geriatric
Society came out with a position statement that
highlighted ‘Age should never be used as a means
for categorically excluding someone from what
is ordinarily the standard of care, nor should
age ‘cut-offs’ be used in allocation strategies.’
This is just one example of how ageism is
rearing its ugly head during the pandemic.
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There’s a danger over 70s will be
encouraged to stay at home,
impacting on their fitness and
mental health. How can the
activity sector enable older
people to exercise safely?
The simple answer is,
understand the facts and not
the fear and guard against
putting all older people into
the category of ‘vulnerable’.
The facts: most older adults
impacted by COVID-19 live in
care communities and some have
a compromised immune system.
ICAA’s Colin Milner:
These individuals are not typical
“Do not take your
members of gyms. They are only five per
responsibilities lightly”
cent of this cohort and when you remove
them from the equation, the death rate from
COVID-19 is the same for all age groups over 44.
The facts: As we age, our immune system
diminishes. However, our lifestyle has a significant
impact on this. If you’re young but also inactive, you
smoke, drink alcohol, have poor sleeping habits, are
stressed, eat a poor diet, have health issues, don’t
exercise, and use drugs, your immune system will be
more compromised than someone older and healthy.

3+272:$6+,1*7213267*(77<

Ernestine Shepherd
– born in 1936 – is a
PT and bodybuilder

How should the fitness industry respond?
7KHʛWQHVVDQGOHLVXUHLQGXVWULHVVKRXOGOHDUQIURP
WKHDERYH7KH\VKRXOGVHHNRXWZD\VWREHFRPH
DGYRFDWHVIRUWKHKHDOWKDQGZHOOEHLQJRIROGHUDGXOWV
:KHUHSHRSOHDUHJHQXLQHO\YXOQHUDEOHZH
PXVWDVNZKDWFDQEHGRQHE\RSHUDWRUVRI
J\PVDQGILWQHVVFHQWUHVWRHQDEOHWKHPWR
H[HUFLVHDWKRPHDQGVWLOOKDYHVRFLDOFRQWDFW
:HȷYHVHHQDPDVVLYHXSWLFNLQRQOLQHFODVVHVWKDW
UDQJHIURPH[HUFLVHWRFRRNLQJ7KLVLVDQLQFUHGLEOH
RSSRUWXQLW\WRSURYLGH\RXUVHUYLFHVDQGPRUHWR
WKRVHZKRDUHDWULVN+LUHVSHFLDOLVWVWRRIIHUILWQHVV
FODVVHVRQOLQHWRVHUYHWKHLQWHUHVWVRIWKRVHLQQHHG
$VVRFLDOLVRODWLRQLVVXFKDNH\IDFWRU\RX
PD\VHHNWRGRWKLVIRUVPDOOJURXSVRIWKHWUXO\
YXOQHUDEOHWREXLOGWKHLUKHDOWKDQGVRFLDOQHWZRUN

What other advice do you have for
the fitness industry at this time?
)RFXVRQFDSDELOLWLHVKHDOWKDWWLWXGHSRVLWLYH
VRFLDOFRQQHFWLRQVDQGIDPLOLHVQRWDJH
2OGHUDGXOWVZKRSRVVHVVRYHUSHU
FHQWRIWKHGLVSRVDEOHLQFRPHLQWKH8.DUH
VWDUWLQJWRUHDFKEDFNLQWRWKHLUZDOOHWVWR
ILQGZD\VWRUHFRQQHFWDQGJHWILWDJDLQDIWHU
EHLQJDGGLFWHGWR79IRRGDOFRKROVZHHWV
DQGLQDFWLYLW\GXULQJWKHORFNGRZQ

7KHLUVWUHQJWKFDUGLRFDSDFLW\EDODQFHSRZHU
PXVFOHPDVVDQGPHQWDODQGHPRWLRQDOKHDOWK
KDVȲDVIRUPDQ\RIWKHUHVWRIXVȲEHHQLPSDFWHG
7KH\ZDQWWRUHJDLQFRQWURORYHUWKHLUOLYHV
<RXDVDIDFLOLW\RZQHURUVWDIIPHPEHUFDQSOD\
DNH\UROHLQWKLV$V\RXFDQDOVRSOD\DNH\UROHLQ
KHOSLQJWKHPPDLQWDLQEXLOGRUUHEXLOGWKHLULPPXQH
V\VWHPVRGRQRWWDNH\RXUUHVSRQVLELOLW\OLJKWO\

Do you have evidence of age-related issues
arising in relation to wellbeing in the over 70s?
0RVWRIWKHDJHUHODWHGLVVXHVZHWDON
DERXWDUHUHDOO\OLIHVW\OHLVVXHV
:KHQVRPHRQHLVXQDEOHWRDFKLHYHDSK\VLFDOO\
DFWLYHHQJDJHGOLIHVW\OHILOOHGZLWKVRFLDOFRQQHFWLRQV
WKLVFRPHVZLWKDFRVW$QH[DPSOHRIWKLVFDQ
EHIRXQGLQDUHVHDUFKSDSHUSXEOLVKHGLQThe
LancetRQ0DUFKHQWLWOHGCOVID-19 and
the consequences of isolating the elderly UHDGPRUH
KWWSOHLVU[G7 ZKLFKVDLGȺ6HOILVRODWLRQZLOO
GLVSURSRUWLRQDWHO\DIIHFWHOGHUO\LQGLYLGXDOVZKRVH
RQO\VRFLDOFRQWDFWLVRXWRIWKHKRPH>7KH\@
FRXOGEHSODFHGDWDGGLWLRQDOULVNDORQJZLWKWKRVH
ZKRDUHDOUHDG\ORQHO\LVRODWHGRUVHFOXGHGȻ
0\IHDULVIRUWKHPHQWDOKHDOWKRISHRSOHPRYLQJ
IRUZDUG7KHILWQHVVLQGXVWU\FDQSOD\DYLWDOUROH
LQFUHDWLQJDEHWWHUIXWXUHIRUROGHUSHRSOHO
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World
CHANGING

More than 65,000 people responded to
a survey designed to gauge what members
want and expect from the sector after lockdown,
as Leisure-net’s Dave Monkhouse reports

W

ith the UK’s gym sector
closed for business,
researchers at Leisurenet set out to establish
the impact of the
closures on consumers.
Working in partnership
with Max Associates and 4Global’s
Datahub, the Leisure-net team has
produced The National Post Lockdown
Recovery Survey, with insight from a
sample of over 65,000 consumers,
gathered through numerous channels.
The research has thrown up a number
of key findings that will orientate
operators as we head out of lockdown.

Background
The lockdown has been an
unprecedented event for the
OHLVXUHKHDOWKDQGʛWQHVVVHFWRUV
and presented major challenges
ʛQDQFLDOO\DQGRSHUDWLRQDOO\
The next stage in this fast moving
situation is how and when centres
and clubs reopen to a public cautious
about what is safe and what isn’t, and
unsure about their next steps.
This research aims to help inform
the sector as to how their customers
are feeling. The results will help the
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sector understand what customers
were doing before lockdown, how their
activity levels have changed and their
desires and views for re-opening.
It also offers considerable insight to
assist local authorities and industry
organisations who are supporting the
sector to reopen, as well as informing
challenging decisions about services
and provision going forward.

Activities undertaken
Of the 65,000 people surveyed, 44.1
SHUFHQWUHSRUWHGEHLQJJ\PRUʛWQHVV
users (27,915); 27.8 per cent said
they favour group exercise (17,589),
21 per cent reported swimming
(13,730), 1.375 per cent sports such as
football and squash (1,375). The ‘other’
category was 4.2 per cent (2,647).

Activity levels during lockdown
When questioned, 21.6 per cent of
members and customers reported
EHLQJPRUHDFWLYHRUVLJQLʛFDQWO\PRUH
active during lockdown and 26.5 per
cent ‘about the same’, making a score
on the positive side of 48.1 per cent.
In the other camp, 33 per cent said
they had been less active and 19 per cent
significantly less active, making a negative

Members ranked motivation
SURYLGHGE\VWDʞDVWKHWKLQJ
WKH\PLVVWKHPRVWDERXW
WKHLUFOXEVDQGFHQWUHV

score of 52 per cent, and with this
inactivity being weighted more towards
gym users and swimmers.
In the ‘more active’ camp, most of the
additional activity was undertaken by
people in the 45-64 year old age groups.
Women have been more active than
men with 24 per cent of them saying
they’ve undertaken more activity
compared to 18 per cent of men.

Attendance and expenditure
,QDPDMRUKHDGOLQHʛJXUHIRURSHUDWRUV
88 per cent of people said they will use
facilities more or the same when they
reopen, with only 8 per cent saying they
will use them less and 4 per cent saying
they will not return. It seems absence
has made the heart grow fonder
Given the likely state of the economy,
responses to the question on spending
show a solid 82.3 per cent are prepared

“

FRIENDS STOCK/SHUTTERSTOCK

People in younger age
groups say they are four
times more likely to use
their centres and clubs
more when they open

Po

oc

ry

Su

How much will
they use clubs?

89% more
8% less

ey

T he Nat ional

tL

rv

s

What they missed
n R e c ove
kd o w

45.8%
motivation
30.3%
socialising
Source: http://www.Leisure-net.org
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Around 70 per cent of
consumers said they were
more likely to join a club
LILWKDGDGLJLWDORʞHULQJ

JACOB LUND/SHUTTERSTOCK

“

A solid 82.3%
are prepared to
spend the same on
being active and 7.5%
are prepared to
spend more, making
a total of 89.8%.
Only 10.2% say they
will spend less
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to spend the same on being active and
7.5 per cent are prepared to spend more,
making a total of 89.8 per cent. Only 10.2
per cent said they intend to spend less
money. However, this may not mean a
full cut of that goes to facility operators.
While men and women are very similar
in terms of reporting, people in younger
age groups are four times more likely to
use centres and clubs more when they
open, compared to the oldest age groups.

Changing behaviours
There are a number of other analyses
to be gained from looking at the data.
While 5.6 per cent of respondents
VD\WKH\DUHVLJQLʛFDQWO\bPRUHbDFWLYH
now, 69 per cent of them state
that they will use facilities the same
or more upon their return.
However, 22 per cent of this group say
they will spend less money on activity.
By contrast, although 19 per
cent of respondents say they are
VLJQLILFDQWO\bOHVVbDFWLYHQRZ92 per cent
of these people say they will return to
use centres at the same regularity or
SRVVLEO\PRUHDIWHUORFNGRZQLVOLIWHGb
It appears those that are more
active now are finding alternative
forms of exercise, by undertaking
their own activity either indoors or
outside and intending to continue this
in the future, while those who have
been less active are waiting for their
leisure centres and clubs to re-open.

Lisa Forsyth, director of Max
Associates, says: “In the period after
reopening with social distancing,
operators will have to consider
how they facilitate this additional
demand from members.
“Capacities are likely to be
reduced, while operators are also
working to ‘regrow’ income from
those members that cancel.
“Local authorities that can activate
their parks and green spaces and provide
good routes for active transport may
be able to entice the self-motivated
outdoors, providing space for those who
prefer motivation from instructors and
social aspects of the gym and classes.”

Responses by social groups
People from more deprived socioeconomic groups report that they are
going to value and use their leisure
centres and clubs more than customers
from higher socio-economic groups.
When comparing responses, they
stated they’re significantly likely to
use their leisure centre or health
club more when it reopens.
This is a real area of opportunity,
as these groups are currently
under-represented in most leisure
centres and health clubs.
If we can turn this sentiment into action
and keep these people motivated and
using facilities, then something positive
will have come out of this pandemic.

Operators can harness the
outdoors by organising
running clubs and outdoor
workouts to increase capacity

PROSTOCK-STUDIO/SHUTTERSTOCK

What’s important
on returning?

31% cleanliness
25% social distancing
22% friendly staff
22% staff guidance

Activity levels
in lockdown

52% less
48% same
or more
©Cybertrek 2020 June 2020
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Women in the 45-64 year old age
group were the most physically
active cohort during lockdown

DAVID PEREIRAS/SHUTTERSTOCK

7KHLPSRUWDQFHRIVWDʞ
6WDʞJXLGDQFHDQGVXSSRUWLVJRLQJWR
EHHYHQPRUHLPSRUWDQWJRLQJIRUZDUG
7KLVLVSDUWLFXODUO\WUXHIRUFXVWRPHUV
LQROGHUDJHJURXSVZKHUH70SHU
FHQWVWDWHGWKLVLVȶYHU\LPSRUWDQWȷ
&RPELQHWKLVZLWKWKHIDFWWKDW
ȶPRWLYDWLRQIURPVWDIIȷLVWKHQXPEHU
RQHHOHPHQWWKDWFXVWRPHUVDUH
PLVVLQJZKLOHDZD\IURPWKHLUFHQWUHV
DQGFOXEVDQGLWVKRZVWKDWWKHVHFWRU
UHDOO\QHHGVWRIRFXVRQJHWWLQJWKH
FXVWRPHUH[SHULHQFHVSRWRQGXULQJ
WKHUHWXUQDQGUHFRYHU\SHULRG
,QIDFWWKHWHDPLVWKHELJJHVWWKLQJ
PHPEHUVDQGFXVWRPHUVPLVVHGE\
TXLWHVRPHPDUJLQZKHQ\RXFRPELQH
ȶPLVVLQJPRWLYDWLRQIURPJ\PDQG
FODVVLQVWUXFWRUVȷDWSHUFHQW
ZLWKȶPLVVLQJLQVWUXFWLRQIURPVSRUWV
DQGVZLPPLQJFRDFKHVȷDWSHU
FHQWPDNLQJDWRWDORISHUFHQW
7KLVQXPEHULVIROORZHGE\
VRFLDOLVLQJDWSHUFHQWDQG
FRPSHWLWLYHVSRUWDWSHUFHQW

6H[GLʞHUHQFHV
*HQGHUGLʞHUHQFHVDUHYHU\FOHDU
:RPHQDUHPXFKPRUHFDXWLRXVDERXW
FRPLQJEDFNDQGSDUWLFXODUO\FRQFHUQHG
DERXWFOHDQOLQHVV:KHQWKH\GRFRPH
EDFNWKH\ȷOOEHORRNLQJIRUPRWLYDWLRQ
VXSSRUWDQGLQVWUXFWLRQZKLOHIRUPHQ
WKHUHWXUQWRWKHJ\PLVPXFKPRUH
DERXWWKHRSSRUWXQLW\WRVRFLDOLVHDJDLQ

$JHGLʞHUHQFHV
7KLVORFNGRZQDQGVKXWGRZQSHULRG
VHHPVWRKDYHVWUHQJWKHQHGGLʞHUHQFHV
EHWZHHQWKHDWWLWXGHVDQGSHUFHSWLRQVRI
\RXQJHUDQGROGHUDJHJURXSVLQUHODWLRQ
WRWKHLUFOXEVDQGFHQWUHVȲWKH\KDYH
GLʞHUHQWIHHOLQJVDERXWFRPLQJEDFNDQG
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“

Local data, sector
scenario models,
shared best practice
and informed
intelligence will help
us all to make smart
decisions for our sector
Chris Philips, Datahub
ZKHWKHUWKH\ZLOOYDOXHWKHLUFHQWUHV
FOXEVPRUHDQGXVHWKHPPRUH
7KH\ȷUHDOVRZRUULHGDERXWGLIIHUHQW
WKLQJVZKHQFRPLQJEDFNDQGORRNLQJIRU
YHU\GLIIHUHQWH[SHULHQFHV)RUH[DPSOH
SHUFHQWRI \HDUROGVVWDWHGWKDW
FOHDQOLQHVVZDVȶYHU\LPSRUWDQWȷWRWKHP
FRPSDUHGWRRQO\SHUFHQWRI
\HDUROGV7KLVPHDQVRXUȶDJHUHODWHGȷ
RʞHULQJVQHHGWREHHYHQPRUHWDUJHWHG

Summary
7KHUHȷVQRGLVSXWLQJWKHQXPEHUV
$FFRUGLQJWRSHUFHQWRI
UHVSRQGHQWVWRThe National Post
Lockdown Recovery SurveyWKH
YDOXHRIIDFLOLWLHVWRFRPPXQLWLHV

LQFOXGLQJWKHVRFLDOLQWHUDFWLRQDQG
PRWLYDWLRQSURYLGHGLVIXQGDPHQWDO
+RZHYHUZLWKDQHZIRFXVRQKHDOWK
DVZHOODVSK\VLFDODFWLYLW\LWȷVXSWRXV
QRZWRGHOLYHU3URJUDPPLQJQHHGVWR
UHIOHFWWKLVFKDQJLQJHQYLURQPHQWDQGD
FRPELQDWLRQRIYLUWXDORQOLQHLQSHUVRQ
DQGZLGHUFRPPXQLW\EDVHGDFWLYLWLHV
QRZQHHGWREHSDUWRIWKHWRWDORIIHU
$V&KULV3KLOLSVIURP*OREDO
H[SODLQHGȺ'DWDZLOOEHFULWLFDO
LQWKHQHZSK\VLFDODFWLYLW\VHFWRU
ZHȷUHJHDULQJXSWRRSHQ
Ⱥ/RFDOGDWDVHFWRUVFHQDULRPRGHOV
VKDUHGEHVWSUDFWLFHDQGLQIRUPHG
LQWHOOLJHQFHZLOOKHOSXVDOOWRPDNHVPDUW
GDWDGULYHQGHFLVLRQVIRURXUVHFWRUȻ
2QHWKLQJLVFOHDURSHQLQJZLWK
WKHVDPHRʞHULQJZHKDGEHIRUH
&29,'LVQRWDQRSWLRQ:HQHHG
WRWDNHWKLVRSSRUWXQLW\WRUHWKLQN
ZKDWZHSURYLGHDQGZKHQDQGKRZ
ZHGHOLYHULWWRHQVXUHZHHQJDJH
QRWRQO\ZLWKRXUFXUUHQWFXVWRPHUV
EXWDOVRZLWKDQHZDQGPRUHGLYHUVH
FXVWRPHUEDVHJRLQJIRUZDUGO

Get the report:
7RJHWDIUHHFRS\RIWKHVXPPDU\
UHSRUWRURUGHUDFRS\RIWKHIXOO
UHSRUW e9$7 ȲRUWRʛQGRXW
DERXW%RXQFH%DFNVHUYLFHVSURYLGHG
E\/HLVXUHQHWDQGLWVSDUWQHUVFRQWDFW
GDYLGPRQNKRXVH#OHLVXUHQHWRUJ

Go:Do

Stay fit & Stay in touch
In these challenging times Go:Do Fitness are opening
up their Personal Trainer listing and booking platform
to all health and fitness clubs…. For FREE!
Keep your PT teams working and keep your members
healthy and in touch with your club.
The Go:Do App connects PT’s with people looking for motivation
DQGDQRQOLQH¿WQHVVFRQVXOWDWLRQLQ\RXUDUHD

For more information and to get your
club set-up email steve@godo.fitness
or call 020 3314 8180.
www.godo.fitness
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There’s been a lot of disruption and
when everything stops, the winners
will move into the space. You need
to get ready for the next 24 months
Radical disruption means
you need to make a plan to
refocus your business now
and in the longer term

UNIQUE CHALLENGE

T

Ken Hughes, expert in consumer culture and human behaviour
spoke as part of the Technogym Talks series of webinars about
how operators can navigate the new consumer landscape

he coronavirus pandemic,
lockdown and aftermath have
given human behaviourists new
insights into global consumer
behaviour,” said Ken Hughes.
“For fitness business owners, this is
an important time in your working life
because there’s been a lot of disruption
and everything has changed quickly.
“If you stand still, you’ll be moving
backwards. When everything stops, the
winners move into the space. You need
to get ready for the next 24 months.”

Predict and prepare

Action now

“The captive economy, with
consumers in lockdown, is unique,” he
said. “It’s global and spans all ages,
beliefs, languages and locations.
“You need to appreciate consumers’
concerns and anxieties. Data from
YouGov shows only a proportion
of people will feel comfortable with
the idea of going back to the gym.
“Understand what they want,
need, and expect during recovery,
and you will thrive,” he said.

“Consumers are rethinking what is
important,” said Hughes – “make sure
you’re one of the things they need,
rather than one they can do without.
“Devise a strategy and start investing in
key stages: the next six weeks, the next
six months, and the next two years.
“Understand the strong desire
for human connection and you can
grow the business more than you
ever thought possible. 2021 could be
a significant year for your business.”
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Watch the Technogym webinar
from futurist Ken Hughes here:
www.HCMmag.com/KenHughes

NEW VALUES
#1 Attachment
O7KHFXUUHQWVLWXDWLRQRʞHUV\RXDVKRUWFXWWREXLOGLQJ
lifelong brand loyalty. When people are scared, sad,
and lonely they naturally want to attach themselves to
VRPHRQHRUVRPHWKLQJWKDWRʞHUVVWDELOLW\DQGVHFXULW\
OMake sure your business is the one they go to for help.
That attachment will last far longer than the pandemic.

ACTION POINT
7KLQNDERXWKRZ\RXFDQEHWKHUHIRUWKHPDVDSRVLWLYHLQʜXHQFH
JLYHWKHPZD\VWRDWWDFKWR\RXUEUDQGHPRWLRQDOO\DVDZD\WR
VRRWKHWKHLUZRUULHVDERXWʛWQHVVKHDOWKQXWULWLRQDQGZHOOQHVV

#2 Freedom

OFreedom is important to us and has suddenly
been taken away for the foreseeable future.
OThis overnight loss of freedom and choice has
VLJQLʛFDQWHPRWLRQDODQGPHQWDOUDPLʛFDWLRQV
leaving consumers in a cycle of grief. You need to
understand which phase your customers are in.
OCustomer experience will be more important than
HYHUVRPXOWLSO\\RXUHʞRUWVE\&XVWRPHUVZDQW
their freedom back and your brand, business and team
need to be that point of human connection, giving
them solutions that reinstate freedom and choice.

ACTION POINT
*LYHFXVWRPHUVIUHHGRPWRERRNFKRRVHDQGDFFHVV
VHUYLFHVLQDZD\WKDWSXWVWKHPLQFRQWURO

OPeople feel safe when they know what’s going
to happen. The pandemic has removed this sense
of autonomy. Your customers can’t see what’s
coming, and don’t know when it’s going to end.
OTwo of their main environments – home and
work – have collided, and many are locked in.
OPeople desperately want to get a sense of control
and autonomy back over key areas of life. One of
WKHVHDUHDVLVʛWQHVVDQGKHDOWK7KLVJLYHV\RXD
huge opportunity if you get the conversation right.

ACTION POINT
Make customers feel involved, allow them to feel in
FRQWUROPDNH\RXUVHUYLFHVʜH[LEOHVRWKH\FDQFKRRVH

Give your customers
freedom to book, choose
and access services in a way
that puts them in control
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SHUTTERSTOCK/GAUDILAB

#3 Autonomy

#4 Community

DQGʛWQHVVEUDQGV,WȷVQRZWLPHWROHYHUDJHWKLVWR
VWUHQJWKHQWKHUHWHQWLRQRIH[LVWLQJFXVWRPHUV
O+XPDQVQHHGFRQQHFWLRQ<RXUFXVWRPHUV
DUHPLVVLQJSHRSOHGXULQJVKXWGRZQ<RXUJ\P
JDYHWKHPRQHRIWKHLUWULEHVWREHORQJWR
O<RXQHHGWRUHLQIRUFHWKHUHODWLRQVKLSEHWZHHQ
\RXUEXVLQHVVDQG\RXUFXVWRPHUVDQGFDSWXUH
WKRVHPRPHQWVRIFRPPXQLW\DQGFRQQHFWLRQ
O'XULQJWKLVFKDOOHQJLQJWLPHGRQȷWIRUJHW
WREXLOGFRQQHFWLRQVDQGHPRWLRQDOOLQNV
O3HRSOHQHHGWRIHHOWKDWWKH\DUH
SDUWRI\RXUFRPPXQLW\

The gym is not your product.
Delivering on your customers’
wellness is your ‘product’

ACTION POINT
Write a list of things you’ve done to make your
community feel special – you urgently need to contribute
to community connection and keep this going.

#5 Digital

O+HDOWKKDVDOZD\VEHHQDQLPSRUWDQW

O'LJLWDOKDVDOZD\VEHHQDEXVLQHVVDGYDQWDJHDQG
QRZLWZLOOEHSXUHVXUYLYDO'RQȷWIHDUGLJLWDO&UHDWH
DȶSK\JLWDOȷEXVLQHVVZKHUHWKHSK\VLFDODQGWKHGLJLWDO
FRPELQHWRRʞHUFRQVXPHUVZKDWWKH\QHHG
O&RQVXPHUVDUHJHWWLQJXVHGWRKDYLQJGLJLWDOH[SHULHQFHV<RX
QHHGWRGLJLWLVH\RXUEXVLQHVVWRWKULYHGXULQJWKHSDQGHPLFDQG
EH\RQG7KHJ\PDQG\RXURWKHUSK\VLFDODVVHWVDUHWKHFRUHRI
\RXUEXVLQHVV%XWKDYHWKDWDVWKHKXEZLWKGLJLWDOVWUDQGV
O7KHJ\PLVQRW\RXUSURGXFW&XVWRPHUZHOOQHVVLV
DQGGHOLYHULQJRQWKHLUZHOOQHVVLV\RXUVROXWLRQ<RX
QHHGWREHDFWLYHLQHYHU\SDUWRIZKDWWKH\QHHG
O'LJLWDOKDVGHVWUR\HGVRPHGLUHFWWRFRQVXPHULQGXVWULHV'RQȷW
OHWWKDWKDSSHQWRWKHSK\VLFDODFWLYLW\VHFWRU0DNHVXUH\RXȷUH
FUXFLDOVRFRQVXPHUVFDQȷWE\SDVV\RX&RQVLGHUKLULQJHTXLSPHQW
RUVRXUFLQJLWIRUFXVWRPHUVWREX\6HOOQXWULWLRQDQGVXSSOHPHQWV
&UHDWHDFRPPXQLW\*LYHYDOXH/LQNHYHU\WKLQJEDFNWR\RXUIDFLOLW\

ACTION POINT
Reshape your business by adding digital assets. Use it to build
a community, strong social media, virtual home workouts,
personalised online assets and anything else your customers need.

6+877(5672&.*(25*(58'<

OCommunity has always been a key value for health

#6 Health
YDOXHEXWWKHSDQGHPLFKDVVN\URFNHWHG
LWWRWKHWRSRIPDQ\SHRSOHȷVOLVWV
O0DQ\DUHQRZLQWHUIDFLQJZLWKʛWQHVVIRUWKH
ʛUVWWLPHRUUHWXUQLQJWRLWEHFDXVHRIWKLVQHZ
GULYH7KLVFUHDWHVDJUHDWRSSRUWXQLW\IRU\RXWR
LQWHUDFWZLWKSHUFHQWRIWKHSRSXODWLRQ
O*LYHDGYLFHSUHVHQWVROXWLRQVVKRZ
WKHPZKDWWKH\QHHGWRGR
O:KHQWKLVLVRYHUSHRSOHZLOOZDQWPRUH
RSSRUWXQLWLHVIRUKHDOWKDQGʛWQHVVEXWVRPH
IHDUVDQGDQ[LHWLHVZLOOUHPDLQ3HRSOHZLOOZDQW
WREHKHDOWK\WRSURWHFWWKHPVHOYHVIURPLOOQHVV
O6WDUWWKLQNLQJRI\RXUEXVLQHVVDVSDUWRID
KHDOWKVROXWLRQRʞHULQJZD\VWRNHHSSHRSOH
ZHOODQGSUHYHQWLOOQHVV8VHWKLVKHDOWK
EDVHGPHVVDJLQJLQ\RXUFRPPXQLFDWLRQV
DQGVRFLDOPHGLD3HRSOHZLOOZDQWWRDWWDFK
WKHPVHOYHVWRKHDOWKIRFXVHGEXVLQHVVHV
ACTION POINT
Think about how to amplify positive health attitudes
DQGFRQVXPHUVȷQHHGIRUKHDOWKLQʛWQHVV
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SUPER
SOFT
As gyms reopen, restrictions on numbers are demanding more
of their software. HCM asks the experts how their systems
can enable gyms to cope with post lockdown requirements

People will be
presented with
an online medical
questionnaire
which can include
questions about
COVID-19
Leonie Wileman
Premier Software
Software like Core by
Premier Software will play a
vital role in the enforcement
of social distancing. To avoid
DQLQʜX[RISHRSOHDUULYLQJ
at once, members should
be asked to book classes
or training sessions online.
Operators can control
the number of slots
available within the
software to enforce
social distancing.
For those who wish to
avoid a group environment,
one-to-one PT sessions
may also be offered.
Core can also help
operators with a range
of other stumbling blocks
that may occur upon
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Hugo Braam
Virtuagym

reopening. These include
membership validity,
cancelled memberships
and keeping in touch.
Using Core’s access
control fast track system,
operators can monitor
membership validity on
entry using contactless
readers for cards and
wristbands. Any clients
who have cancelled their
membership can easily sign
back up online. During
this process, they will be
presented with a medical
questionnaire which can
be customised to include
questions regarding
COVID-19. Operators
can also keep members
in the loop of restrictions
and changes using
automated marketing.

Our group class schedule
can already accommodate
time slots to be planned by the
club and booked by members.
On top of that, we’re launching
a real-time attendance tracking
We’re launching
feature that integrates with our
check-in system. This feature
a real-time
will not only give club owners
attendance
DQGVWDʞPHPEHUVLQVLJKWVLQWR
on-site attendance, but can also
tracking feature
automatically allow or deny
access depending on the number
that integrates
of people currently in the gym.
with our visitor
Club members can be identified
through manual, barcode or RFID
registration
check in, or through our new
mobile in-app QR-code check-in.
A member simply opens the app and scans their QR.
We’re also working on connecting our booking
solution with the customer check-in system,
meaning a member can only check in if they’ve
booked a time slot at that specific time.
Our system allows target groups specific
access. This means you could make certain times
available for high-risk customers, such as the
elderly or people with health conditions.
Our industry won’t be the same after the pandemic,
and many operators will keep investing in digital.
Our solution is perfectly positioned to support this
new reality, with live streaming workout videos, virtual
trainer workouts, online nutrition coaching, community
and challenge features and native online coaching apps.

We can help operators implement new
schedules to accommodate cleaning breaks
Hugo Audley-Miller
Xn Leisure
$W;QZHFDQRʞHUVHYHUDO
RSWLRQVWROLPLWQXPEHUVLQ
J\PVDQGOHLVXUHFHQWUHV
8VLQJFRXQWHUVRQHLWKHURXUH326
RUVHOIVHUYLFHNLRVNVZLOOKHOSOLPLW
PHPEHUVJRLQJLQWRJ\PVDQGRXU
RQOLQHV\VWHP/HLVXUH+XEFDQKHOS
PDQDJHSUHERRNDEOHWLPHVORWV
5HJXODUJ\PJRHUVFDQERRN
WKHVHVORWVDVZHOODVWKHLUXVXDO
FODVVHVXVLQJWKHȶTXLFNERRNȷ
DQGȶUHERRNȷIXQFWLRQV:H
DQWLFLSDWHWKHQHHGIRUVRFLDO
GLVWDQFLQJWRFRQWLQXHVRWR
SUHYHQWDQ\FXVWRPHUFRQWDFW
VWDIIFDQXVHWDEOHWFKHFNLQIRU
DWWHQGDQFHDQG6WDII3RUWDOIRU
J\PXVHUVZKRDUHQȷWFRPIRUWDEOH
XVLQJRQOLQHDSSOLFDWLRQV
6RPHVLWHVPLJKWZDQWWRJR
RQHVWHSIXUWKHUDQGXVHRXU
DFFHVVFRQWUROVROXWLRQWKDW
RQO\DOORZVHQWUDQFHWRWKH
J\PLIWKHKHDGFRXQWLVEHORZD

Integration with live
streaming is now available

FHUWDLQOHYHO:HFDQDOVRKHOS
FXVWRPHUVVHWXSDQGLPSOHPHQW
QHZILWQHVVFODVVVFKHGXOHVWR
DFFRPPRGDWHFOHDQLQJEUHDNV
)LQDOO\ZHȷOOEHSXWWLQJWRJHWKHU
DVHULHVRIKHOSJXLGHVUHPRWH
WUDLQLQJVHVVLRQVDQGZHELQDUV
WRJRWKURXJKWKHVROXWLRQVWKDW
ZRUNEHVWIRUHDFKFXVWRPHU

Rob Lander

David Waugh

Fisikal
2XUDGYDQFHGRQOLQHERRNLQJ
V\VWHPDOORZVHYHU\DFWLYLW\WR
EHLQGHSHQGHQWO\FRQʛJXUHG
ZLWKPD[LPXPERRNLQJQXPEHUV
DQGRSWLRQDODXWRPDWHGDOHUWV
WRLQIRUPZKHQFODVVHVDUH
IXOORUQHDULQJFDSDFLW\
)LVLNDODOVRHQDEOHVWKHERRNLQJRI
UHVRXUFHVVXFKDVJURXSH[HUFLVH
ELNHVDQGSLODWHVUHIRUPHUV
8QLTXHȶURRPPDSSLQJȷ
WHFKQRORJ\DOORZVRSHUDWRUV
WRFUHDWHDȶPDSȷRIHTXLSPHQW
SRVLWLRQHGLQDVWXGLR7KLVFDQEH
HDVLO\DPHQGHGWRUHIOHFWSK\VLFDO
GLVWDQFLQJUHFRPPHQGDWLRQV

Room mapping
allows members
to select and book
the exact piece of
equipment they want

Members will not be
forced to leave if there is
capacity for them to stay
at the end of their session

Hedgehog
Concept

DQGPHDQVPHPEHUVFDQVHOHFW
DQGERRNWKHH[DFWSLHFHRI
HTXLSPHQWWKH\ZLVKWRRFFXS\
,IUHVWULFWHGDFFHVVGXHWR
SK\VLFDOGLVWDQFLQJUHTXLUHPHQWV
PHDQVVRPHPHPEHUVDUHXQDEOH
WRXVHSK\VLFDOIDFLOLWLHVLQWHJUDWHG
OLYHVWUHDPLQJPHDQVWKH\FDQVWLOO
HQMR\WKHLUIDYRXULWHFODVVHVZLWK
IDPLOLDULQVWUXFWRUVUHPRWHO\
7KLVIXQFWLRQDOLW\LV
FRPSOHPHQWHGE\DQDELOLW\WRKRVW
DQXQOLPLWHGOLEUDU\RIRQGHPDQG
FODVVHVDQGZRUNRXWSURJUDPPHV

We’re creating a
ʜH[LEOHDQGHDV\WRXVH
ERRNLQJV\VWHPWRDOORZ
PHPEHUVWRERRNRQH
KRXUVORWVVWDUWLQJDWDQ\
WLPHRIGD\DVORQJDV
WKHSHUPLWWHGRFFXSDQF\
OHYHOVDUHQRWEUHDFKHG
6SDUHFDSDFLW\FDQ
EHVROGWRQRQPHPEHUVLIGHVLUHG
7KLVZLOOVSUHDGWKHHQWU\DQGH[LW
WLPHVWKURXJKRXWWKHGD\DQGDYRLG
KDYLQJODUJHJURXSVRISHRSOHHQWHULQJ
DQGOHDYLQJDWWKHVDPHWLPH
&KHFNLQDQGFKHFNRXWZLOOPDNHXVH
RIWKHIREVFDUGVHWFWKDWDUHQRUPDOO\
XVHG0HPEHUVZLOOQRWEHIRUFHGWR
OHDYHLIWKHUHLVFDSDFLW\IRUWKHPWRVWD\
DWWKHHQGRIWKHLUVHVVLRQ7KHUHZLOOEH
DVWDIIYLHZȶ:KRȷVLQWKH&OXEȷGLVSOD\
VKRZLQJSLFVRIPHPEHUVFXUUHQWO\
RQVLWHDORQJZLWKWKHLUFKHFNLQWLPH
DQGWKHHQGWLPHRIWKHLUERRNHGVORW
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Shez Namooya
Ez Runner

We offer the ability
to create custom
entry rules – one
workout per day or
premium slots for
premium members

Our software has the ability to
manage capacity. As we work
in multiple sectors within the
leisure vertical, by default our
solution has its very own ‘crowd
control’. You can tailor your
capacity by the hour or minute.
We offer a wide scope to
manage your member flow. We
can also add restrictions on
access control. For example will
you offer one slot/entry per day?
Offer premium slots for premium
members? We offer the ability
to create custom entry rules.
In addition, we have digital
consultation forms that could
be completed by the member
prior to attending the site. It’s
all about reducing the potential
risky touch points. We also allow
a cashless environment, where
customers can add ‘credit’ to their
respective accounts online, prior
to visiting their club or studio.

Claire Rollins
Gladstone
With our system you can manage
capacity in any area, facility or
space; from classes to cardio,
free weights or swimming,
ensuring capacity with social
distancing can be optimised.
Simple configuration enables
operators to create bookable
sessions with set maximum and
minimum capacity that can be
made available online and via the
operators’ branded mobile app.
Gladstone also enables simple
check-in and check-out via several
self-service options, ensuring
accurate data capture and
traceability on numbers within the
facility whilst most importantly
keeping your team safe. Seamless
automations will mean that class
and space availability is maximised;
booking reminders, cancellations
and availability alerts where a
cancellation makes a space newly
available are all configurable based
on operator requirements.
Self-service and cashless
operations are at the forefront
of Gladstone’s offering, allowing
us to quickly increase the options
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We’ve fast-tracked
tools to support
live streaming,
as well as enhanced
tracing and cleaning
available in this space. We’ve
also fast-tracked new initiatives,
including facilities and staff
management tools to support
enhanced tracing and cleaning
requirements and the tools
required for live-streaming.

A ‘fair use’ booking
function avoids
disappointment or
unnecessary travel
Christina Hamilton
Legend
Legend’s bookings and ticketing
solutions allow for complete control
of capacity and attendance, with
options for cleaning slots or set-up time
between sessions, activities and uses.
This can cover the widest range of
resources from studios, gym area and
zones, pools and swimming lanes and
even individual pieces of equipment.
Operators can then use access
control management to temporarily
block access to anyone not
booked into an activity slot.
For convenience, Legend’s online
portal and app allows members and
customers to view availability or book a
dedicated slot prior to travel. ‘Fair use’
functions ensure slots can be retained
for anyone unable to access self-service.
This eliminates queues and
uncertainty, avoiding disappointment
or unnecessary travel and allows
members to see that the club has
implemented safe capacity management.
We can also help clients reopen by
assisting with marketing campaigns to
re-engage members and prospective
members, and administering bulk
changes for direct debit, access
control management, advanced
bookings rules or pricing.
Legend’s facilities maintenance module,
LegendFM, helps manage cleaning and
hygiene using a tablet or phone. Any
issue automatically alerts the relevant
person to resolve it. The system manages
compliance standards on anything from
an empty hand sanitiser dispenser to
unclean or damaged equipment. It also
allows clubs to publish cleaning statistics
to members, to demonstrate a diligent
management of hygiene standards.

Some software companies are
integrating with temperature
scanning technology

Peter Croft

Phil Moss

Perfect Gym

BrightLime

We recommend the use of
class bookings system to
create an ‘Open Gym’ class
to allow members to make
scheduled visits. They can
then manage access control
settings so only members
with a booking during
that time slot can enter.
Staff can also rely on
door or turnstile access
controls for check-in and
check-out, perform manual
check-in and check-out with
card readers at the front
desk, or use a combination.
Members can view
capacity in real-time on
the app or in the members’
portal, so if the club allows
ad-hoc visits, they can
attend during off-peak
times. Staff can keep track
of the current club member
count on the POS screen.
Age limit restrictions
are configurable for class
settings if operators want
to prioritise at-risk groups
during certain times.
Getting members to
leave on time can be an
issue, however, we have a

Members can check in and
out with the BrightLime
Operators can
mobile app by presenting
the mobile device to the
now specifically
reader on entry, with
no need to open the
target the members
app or use a barcode/
who have cancelled
QR code that can be
screenshared. This reduces
their direct debits
the risk that touch points
at entry and exit pose.
Using BrightLime’s flexible booking module
alongside its rule-based access control, clubs can
manage total capacity or capacity in areas such as
studios, courts and pools. Automated waiting lists
can then be used for over-subscribed timeslots.
Members can book through their member portal
or app while live club occupancy statistics will be
available through the customer’s website to provide full
visibility to members and prevent unnecessary travel.
BrightLime has extended the self-service facility
that provides members with services to freeze,
cancel, reinstate and rejoin, so operators will
now be able to specifically target the members
who have cancelled their direct debits.
A single-click, tokenised, reinstatement link for live
members without a valid direct debit will then be sent
through the BrightLime Customer Comms solution.
The COVID toolkit also includes tools for crediting/
debiting members with pro-rata payments for
mid month opening/closing as well as end date
extension tools for pre-paid memberships. O

We’re partnering
with thermal
scanning providers
so no one with
a high temperature
will be admitted
push notification that can
be triggered 45 minutes
after the class start-time
to remind members their
session is about to end.
Perfect Gym is partnering
with thermal scanning
providers to integrate with
access controls so staff and
members can feel more
comfortable knowing no
one with a high temperature
will be admitted to the club.
This can work in
conjunction with time slot
bookings so members must
have normal temperatures
and a booked time slot
to be allowed entry.
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C OV I D -19

more online

Building trust

HCMmag.com/
COVIDhub

HCM is launching a COVIDhub to centralise details of companies supplying
everything from social distancing tech to UV robots. We kick off with a sample
of what’s on offer. Add your company at www.HCMmag.com/COVIDadd
SPACE CONTROL

Siemens Enlighted

Owww.enlightedinc.com

Cost: quotes on request
Siemens subsidiary Enlighted can
track where people have been in a
building, who they came into contact
with and which areas they’ve used.
So if you have a member who
subsequently becomes unwell, you
know which areas of your club
need to be deep cleaned.
The system can also be used to
control social distancing by flagging if
too many people gather in a space.
DISTANCING SOFTWARE

Landing AI

Owww.landing.ai
Cost: quotes on request
7HFKFRPSDQ\/DQGLQJ$,RʞHUVD
monitoring tool that will alert you

if anyone is less than the desired
distance from another person. A neural
network picks out people in security
camera footage, while an algorithm
analyses the space between them.

In the event of an alarm, it can send
messages, emails and generate alarms to
lock or unlock access gates. It can also
function as an RFID access control terminal.
PORTABLE AIR FILTRATION

Puritii Air Filters

TEMPERATURE SCANNING

AlphaPhenomics

Owww.alphaphenomics.com
Cost: £3,900 per unit
ThermoCheck analyses a person to
produce an individual biometric 3D
thermogram in real-time, integrating
data from sensors to estimate the
quantity of oxygen in the blood, heart
rate, and blood pressure to provide
temperature and a ‘health score’.
This takes into account biometric
assessment of body weight and BMI.
ThermoCheck works within a
standalone configuration or within
a network, on ethernet or wifi.

Owww.puritii.com/pippaturley

Cost: £1,750 inc VAT
7KH3XULWLLSRUWDEOHDLUSXULʛHUKDV
VWDJHVRIʛOWUDWLRQUHPRYLQJXSWR
99.99 per cent of airborne pollutants,
including viruses. It can capture all three
types of pollutants – particulates, VOCs
and bio-aerosols as small as PM0.1.
The Puritii system offers an effective
clean air solution for gyms and studios
wanting to give reassurance and a positive
message to both staff and customers –
especially those with no opening windows.
TEMPERATURE SCREENING

Fired Up Technologies
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Cost: £1,195.00+VAT (handheld)
£3,635.00+VAT (Mounted)
The Thermographic Bullet camera is
designed to detect elevated skin-surface
temperature with high accuracy in
real-time. It can be used for preliminary
temperature screening in gyms to
control entry. Fast scanning keeps
the flow of people moving, as it can
measure up to 30 people at once.

The HCM COVIDhub will
display details of relevant
products and services
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NEPTUNESTOCK/SHUTTERSTOCK

IMAGE TOP LEFT: ANDRII VODOLAZHSKYI/SHUTTERSTOCK

OZZZʛUHGXSWHFKFRXN

BRANDED PPE KITS

GATE8

OZZZJDWHOXJJDJHFRXN

Cost: starts at £4 per kit
These hygiene kits – including a face mask,
sanitising wipes and hand gel (both 70
per cent alcohol) and a pair of medical
gloves, can be issued to gym members.
Kits come branded with the gym logo.

JAUMIGS/SHUTTERSTOCK

Suppliers are welcome
to add their details to
the HCM COVIDhub

KIT RELOCATION

Gym Lifter

Owww.gymlifter.com

Cost: quotes on request
Gym Lifter relocates, extracts and
transports all makes and models of gym
equipment on your behalf. Any size of
work can be catered for, from the largest
commercial project to just a single item.
Warehouse storage is also available.
SCREENING AND CONTROL

Hutchison Technologies

Owww.hutchison-t.com
Cost: quotes on request
7KHVROXWLRQV+XWFKLVRQRʞHUVFDQVFUHHQ
for temperature levels and face mask
usage, help control occupancy levels
and enable members to be part of the
VROXWLRQUHGXFLQJWKHGHPDQGRQVWDʞ

HAND SANITISER DISPLAYS

Impact Digital Signage

Owww.impactdigitalsignage.co.uk

Cost: £690 + VAT
Hand Sanitiser Displays can be installed in
KLJKIRRWIDOODUHDVIRUPHPEHUVDQGVWDʞ
to use where handwashing facilities are
not available. The dispenser is automated
to minimise contact and the unit has a
large tank with a live level indicator.

The display provides digital signage,
enabling operators to update safety
messages and provide positive
messages through images and video.
DISTANCING AND HEAT MAP APP

Holovis Crowd Solo

Owww.crowd-solo.com

Cost: free of charge
The Crowd Solo, designed for theme
parks, but relevant for gyms, is a
social distancing app designed to help
facilities reopen safely. It visualises the
movements of people so operators
FDQPRQLWRUKRZHʞHFWLYHO\WKHLU
facility is working, especially around hot
spots. Heatmap data is viewed in real
time to help expand capacity, support
VWDʡQJSODQVDQGPDQDJHVDIHW\
SCREENS

Indigo Fitness
OZZZLQGLJRʛWQHVVFRP

Cost: £400 each
Gym screens are dividers that can be
placed between cardio or strength
HTXLSPHQWWRGHʛQHFXVWRPHUʜRZ
DURXQGWKHJ\PʜRRUPDQDJHVSDFH
and create a physical barrier between
ʛWQHVVSURGXFWVDQGEULQJʜH[LELOLW\
WRJ\PʜRRUPDQDJHPHQW

SAFETY PRODUCTS

Physical Company

Owww.physicalcompany.co.uk

Cost: depends on spec
3K\VLFDO&RPSDQ\RʞHUVQXPHURXV
products to help gyms reopen safely,
including gym wipes and hand sanitiser/
GLVSHQVHUVʜRRULQJVROXWLRQVIRU
temporary gym spaces; commercial-grade
ʜRRUWUDQVIHUVRXWGRRUUHDG\WUDLQLQJ
equipment; easy-clean AIREX mats;
and a range of masks – Ace Shield Face
9LVRUʛYHOD\HUIDFHPDVNDQG5($;
REOPENING PRODUCTS

Xn Leisure

Owww.xnleisure.com
Cost: Starts at £495 + VAT
;Q/HLVXUHRʞHUVDUDQJHRISURGXFWVIRU
reopening, designed to make sure that
PHPEHUVDQGVWDʞDUHSURWHFWHGIURP
any further spread of the coronavirus.
These include digital signage and auto
dispense hand sanitiser, a temperature
scanning kiosk and pole-mounted
body temperature thermometer.
Also available are a temperature
screening thermographic camera,
body temperature detection system,
touch-free door release buttons and
the tracktiv8 health tracking app. O
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INSIGHT

THE LIGHT AT THE END OF
THE CORONAVIRUS TUNNEL

Chinese boutique operator Life
Turbo focused on maintaining strong
links with its tribe during lockdown

66
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China is still ahead of many parts of the world in the
lifecycle of the pandemic, with clubs open again and
some semblance of normality resuming. We gathered
insights from both operator and supplier perspectives

fter at least two months of closure,
Chinese operators are now in a gradual
reopening phase. This varies from
province to province and all gyms are
facing stringent measures to enforce
social distancing and cleanliness.
Despite having to shut for two months,
many Chinese clubs are reporting they
were not only able to survive, but
have thrived during lockdown, building a digital
presence that is still transforming their businesses.
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INSIGHT

Will Wang
President and founder of Will’s Gym
Will’s Gym is a strongly established operator with more
than 150 sites in China and over 600,000 members.
L.Catterton Asia invested in Will’s Gym in 2018

“
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KHQORFNGRZQʛUVWFRPPHQFHGZH
FRPPXQLFDWHGGHWDLOVRIFORVXUHWR
H[LVWLQJPHPEHUVYLDVWDʞWRPDNHLW
DVSHUVRQDODVSRVVLEOH:HDOVRSXWDQ
RʡFLDOQRWLFHRQWKHHQWUDQFHWREHVXUH
SHRSOHNQHZWKHFORVXUHZDVEDVHGRQ
JRYHUQPHQWKHDOWKJXLGDQFHDQGWKDWZKHQZHUH
RSHQHGZRXOGDOVREHGLFWDWHGE\WKHJRYHUQPHQW
$VDOORXUPHPEHUVKLSVDUHDQQXDOSUHSD\DQG
VRPHDUHPXOWL\HDUZHFRPPLWWHGWRH[WHQGLQJDOO
PHPEHUVKLSVIUHHRIFKDUJHIRUWKHSHULRGRIFORVXUH
,WȷVWHVWDPHQWWRKRZFRPPLWWHGRXUSHUVRQDOWUDLQHUV
DUHWKDWmost of them posted home workout tips
through their personal online video streaming appV
$VDFKDLQZHDOVRVKDUHGKRPHZRUNRXWWLSV
SOXVIRRGDQGQXWULWLRQDGYLFHRQOLQHWRHQVXUHZH
ZHUHFRQQHFWLQJDQGLQWHUDFWLQJZLWKPHPEHUV
7KHZD\,VDZLWRXUEXVLQHVVZDVSDXVHGQRW
GHDGVRZHQHHGHGWRNHHSJRRGVWDIIRQERDUGWR
HQVXUHZHERXQFHGEDFNZKHQORFNGRZQOLIWHG:H
SURYLGHGDEDVLFVDODU\DQGDOVRVRPHVXSSRUW
DQGUHDVVXUDQFHIURPGLUHFWRUVDQGPDQDJHUV
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:HDOVRFRQGXFWHGRQOLQHVWDIIWUDLQLQJIRFXVLQJRQ
WKHPHPEHUZHOFRPHSURFHVVFOXEFOHDQLQJSHUVRQDO
K\JLHQHDQGSHUVRQDOKHDOWKPDQDJHPHQW2XU
PDQDJHUVXVHGWKHWLPHWRVWXG\JRYHUQPHQWKHDOWK
XSGDWHVVRZHZRXOGEHZHOOSUHSDUHGIRUUHRSHQLQJ
7RHQVXUHZHVWD\HGDIORDWILQDQFLDOO\ZHFXW
PDUNHWLQJFRVWVGUDPDWLFDOO\DQGQHJRWLDWHGZLWK
ODQGORUGVWRGLVFRXQWUHQWDOFRVWV'LIIHUHQWODQGORUGV
KDGGLIIHUHQWWHUPVEXWwe were fortunate we
could negotiate future longer-term partnerships
to ensure landlords’ support during the closure.
:HDOVRUHFHLYHGVXSSRUWIURPWKH&KLQHVH
JRYHUQPHQWȲFOXERSHUDWRUVFRXOGDSSO\IRUD
EDQNORDQGHOD\SD\PHQWDQGVWDIIVRFLDOEHQHILWV
DQGWD[HVFDQEHSDLGXSWRVL[PRQWKVODWHU
,OHDUQHGPDQ\WKLQJVGXULQJORFNGRZQEXWZKDW
VWDQGVRXWLVWKDWKHDOWK\FDVKIORZLVYLWDOO\LPSRUWDQW
,DOVRUHDOLVHGYHU\TXLFNO\WKDWDOWKRXJKonline
streaming cannot replace the real club experience
LWZDVWUXO\LPSRUWDQWIRULPSURYLQJPHPEHU
LQWHUDFWLRQDQGUHWHQWLRQGXULQJORFNGRZQIRUNHHSLQJ
PHPEHUVHQJDJHGDQGHQFRXUDJLQJWKHPWRUHWXUQ

Will’s Gym is backed by
investor L. Catterton, part of
luxury conglomerate, LVMH

We had to apply to local
government and be inspected before
being allowed to reopen. There
are strict guidelines to adhere to.
When we knew lockdown was
being lifted we sent an official
opening announcement to members,
picturing the protections we’d put
in place and demonstrating hygiene
measures we’d employed to build
confidence that a workout with
us would be safe. Assuming lots
of our members would be financially struggling
we offered discounts of up to 20 per cent.
‘We’ve opened at less than 50 per cent our usual
capacity and we complete routine cleaning using
disinfectants every two to three hours. Our fitness
areas are open but we have yet to restart all our
classes or the spa and swimming pools. Showers
are closed. Every member must make an online
appointment before entering the gym. This makes it
easier to restrict numbers. We also have an app that

allows members to check in real
time how busy their gym is.
We check each member’s ID
and temperature before they enter,
ensure they use hand sanitiser and
are wearing a mask, and have an LED
broadcaster in every club reiterating
the importance of wearing
masks, hand washing and – most
importantly – keeping 1.5m apart.
From our experience, people
gained weight and got stiff after
two months at home. When the virus had been
contained, we saw a surge in people looking for PT
guidance; it was even more in demand than before, and
usage picked up quickly – our check-ins are at about
90 per cent of the level we were at before closures.
Our new openings plan for 2020 has of course
been delayed, and we will not open as many new
sites as planned this year, but the return to our
clubs has been positive and we will open at least
SHUFHQWLQWKHVHFRQGKDOIRIWKH\HDUb

We have an LED
broadcaster in each
club to reiterate the
importance of
keeping 1.5m apart
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INSIGHT

Lei Liang
Co-Founder and COO of small boutique, Life Turbo

Located in Chongqing, the brand – which first
opened its doors in 2018 – launched a second
site in May, as China came out of lockdown

“

70

D

uring the prevention period of China’s
COVID-19 pandemic almost all gyms
in China were closed. As a small
boutique studio, we were lucky that our
members are very ‘sticky’ – this is the
ELJDGYDQWDJHRIWKHERXWLTXHRʞHULQJ
WKDWZHEHQHʛWWHGIURPWKURXJKRXWWKLVWLPH
In order to maintain customer relationships, we
worked out a home training plan. Each of our PTs
took it in turns to create the daily plan, send it to each
member and supervise their training by getting them
to clock in online. I spent lockdown thinking about
how to inspire members to join us in our new flagship
site and how to expand diversified revenue when and
if offline stagnation occurred. For us, lockdown was
all about finding our own core competitiveness,
ready for what may be a crisis-prone future.
I believe this epidemic is an opportunity. It will
accelerate the reform of China’s fitness industry.
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Fitness and health have once again become national
social topics – the pandemic is a strong motivator
for being fit and healthy – and the same will happen
in the UK. Home workouts have enabled millions of
families to participate in fitness, even total beginners,
with no intimidation factor. As a result, fitness will play
a supporting role in the rebuilding of infrastructure
following this crisis. I believe we will gain more
members as a result of this in the next few months.
We returned to work a month ago and data
shows we’ve restored about 70 per cent of our
members. Online media was our link to customers
during the epidemic and we are one of the few clubs
in China that already offered an online training camp,
which has over eight million followers on social
media. In my opinion, the internet attribute of the
global fitness industry is relatively weak compared with
other industries. But there is a very strong sense that
many operators will continue with online offerings,

Life Turbo has built an online
training camp with eight
million social media followers

Thomas Ding
Business director,
Precor Asia

We returned to work
a month ago and we’ve
already restored 70%
of our members

even when their clubs reopen, to better connect with
and understand their customers, and use the digital
offering to better enhance their offline experiences.
But it can never replace real life training. Nothing
online can compare with the high-quality
life experience members get from their
fitness space and from a certified professional
coaching team. This is why they’ll come back.

As a supplier, we focused on keeping
in contact with our key accounts to
understand their situation and maintain
relationships. We also organised
online training, to take advantage
of the lockdown period to build
our team’s capabilities to prepare to
strengthen our position for reopening.
We created some live streaming
‘at home’ workouts to deliver to
customers of Precor’s home range.
Clubs started to reopen on 15 March
here in China and by the beginning
of April, approximately 15-20 per
cent had reopened their doors.
Visits are down 30 per cent compared
with the same period last year, but
in a survey by McKinsey – China,
Cautiously optimistic: Chinese consumer
behavior post-COVID-19 – published
at the end of March, 70 per cent of
the 2,500 respondents said they’d
strive to reinforce their immunity
after lockdown by exercising more.
Schools also reopened in May in China
and I believe this will have a positive
impact on the industry, given that parents
now have more time to go to the clubs.
Gyms here have learned that it helps
to prepare a detailed process of club
operations while in lockdown, to be
sure members are well protected
when you’re allowed to reopen.
There should be temperature checks
and antiviral hand sanitiser for every
member and equipment will need to be
cleaned and sterilised every two hours.
There should also be a limit to
the number of members in the
gym at any one time, they should
wear masks and keep a minimum
distance from each other.
Put these plans in place prior to
reopening and your members will
feel confident they are safe to return
to your facility to start enjoying
the benefits of exercise again. O
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SPONSORED BRIEFING

Reopen with
CONFIDENCE

As the health and fitness industry gears up for reopening, Caroline Constantine,
MD of Right Directions, shares critical guidance about safe operating procedures

1 SPACING

L

ess than a month from
the rumoured reopening
date and health clubs
and leisure centres
are planning ahead
and strategising ways
to recoup some of the
ORVVHVWKH\ȷYHVXʞHUHGDV
DUHVXOWRIWKHSDQGHPLF:HȷUHRʞHULQJ
them our free COVID-19 Health and Safety Remobilisation
Plan and Checklist which provides a framework to help
EXVLQHVVHVWRUHRSHQZLWKFRQʛGHQFHEDVHGDURXQG
WKHȶ)RXU6ȷVȷVSDFLQJVDQLWLVLQJVLJQDJHDQGVPLOLQJ
We’d recommend operators consider appointing a
dedicated COVID-19 officer to oversee the writing of plans
and risk assessments and ensure staff are appropriately
trained and carrying out any changes to their roles effectively.

OIt’s important to consider how you’ll get people
LQDURXQGDQGRXWRI\RXUEXLOGLQJVZKLOHHQVXULQJ
VRFLDOGLVWDQFLQJLVPDLQWDLQHG,IZHGRQRWKLQJHOVH
we need to keep people apart. It’s the key control
PHDVXUH(YHU\EXLOGLQJLVGLʞHUHQWDQGHDFKRQH
will have a bespoke approach; that might mean a
EDUULHUDWWKHPDLQGRRUDQHZH[LWURXWHRQHZD\
V\VWHPVDURXQGDIDFLOLW\RUGRWVRQWKHʜRRU
OWalk the building as if you were a customer. Start
at reception and walk the route to each activity area.
Look at where there may be bottlenecks and consider
how you can stop that happening. Ensure you do
this with someone that doesn’t know the building as
ZHOOȲWKH\ȷOOVHHWKLQJVIURPDGLʞHUHQWSHUVSHFWLYH
OThe number of people in the building at any one time
QHHGVWREHFDUHIXOO\PDQDJHGVRHQVXUHFXVWRPHUV
book online and limit the length of their session so
there’s adequate time between sessions. If you have
a sports hall you can use for classes which involve
PRUHPRYHPHQWVXFKDVFLUFXLWVPDNHDUUDQJHPHQWV
WRH[SDQGLQWRWKLVVSDFH&RQVLGHUKROGLQJFODVVHV
outside to enable more people to take part.

2 SANITISING

JAUMIGS/SHUTTERSTOCK

Have someone at the door dispensing hand sanitiser
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OProvide hand sanitiser or hand washing stations
EHIRUHVLJQLʛFDQWWRXFKSRLQWVIRUH[DPSOH
activity areas and stairwells. If your members’
hands are clean they won’t be transferring any
virus on to the equipment. Have someone at
WKHGRRUJLYLQJRXWKDQGVDQLWLVHUH[SODLQLQJ
the new rules and reassuring members.
OCleaning programmes should be reviewed to
HQVXUHWRXFKSRLQWDUHDVVXFKDVORFNHUVGRRU
KDQGOHVKDQGUDLOVEHQFKHVVWDʞURRPPLFURZDYHV
DQGNHWWOHVDUHFOHDQHGUHJXODUO\DQGWKRURXJKO\
'RQȷWZRUU\VRPXFKDERXWOHVVIUHTXHQWHGDUHDV
WKHUHLVQȷWDERWWRPOHVVSLWWRSD\IRUFOHDQLQJVRLI
your regime was to disinfect the bottom of the bins
HYHU\ZHHNMXVWFOHDQWKHWRSPRUHRIWHQLQVWHDG

$6,(5520(526+877(5672&.

What should staff do
if they come across
people coughing
or not obeying the
rules? What if their
job has changed?
For example, do
first aiders know the
COVID-19 changes
to CPR rules?
O7RERRVWFXVWRPHUFRQʛGHQFHFRQVLGHUEULQJLQJ
LQDGGLWLRQDOVWDʞIURPDUHDVWKDWZRQȷWEHRSHQ
VWUDLJKWDZD\WRKHOSZLWKWRXFKSRLQWFOHDQLQJ
/RRNDWZKLFKVWDʞZRXOGEHJRRGDWFOHDQLQJȲIRU
LQVWDQFHWKHFUHFKHWHDPZKRKDYHWREHYLJLODQW
LQWKHLUQRUPDOZRUNZLWK\RXQJFKLOGUHQ
O'RRUKDQGOHVDUHDKRWVSRWIRUWRXFKLQJVRWKLQN
DERXWLQVWDOOLQJJDGJHWVVXFKDVGRRUSXOOVWRHQDEOH
GRRUVWREHRSHQHGZLWKIHHWWRUHGXFHWKLVWKUHDW

3 SIGNAGE
O8VHFOHDUVLPSOHVLJQDJH7KHUHȷVQRWKLQJZURQJ
ZLWKDVLJQRQWKHWRLOHWGRRUWKDWVD\VȶQRZZDVK
\RXUKDQGVȷ%XWGRQȷWRYHUFRPSOLFDWHLWZLWKGR]HQV
RIVLJQVRUQRRQHZLOOUHDGWKHP
O)LUVWLPSUHVVLRQVDUHNH\7KHPLQXWHLWJRHV
ZURQJVRFLDOPHGLDFRPPHQWVZLOOEHFLUFXODWLQJ
)URPWKHFDUSDUNWRWKHDFWLYLW\GRHV\RXU
IDFLOLW\DSSHDUWREHWDNLQJWKHYLUXVVHULRXVO\"
0HPEHUVZLOOEHPRUHXQGHUVWDQGLQJLIWKH
RGGLQGLYLGXDOLVQRWREH\LQJWKHUXOHVLI\RXU
IDFLOLW\DVDZKROHLVVHHQWREHZHOOSUHSDUHG
O7UDLQ\RXUVWDʞWRORRNDIWHUWKHPVHOYHVDQG
\RXUFXVWRPHUV7UDLQLQJFDQEHGRQHZKLOHWKH\ȷUH
IXUORXJKHG0DNHVXUHWKH\NQRZZKDWWKH\QHHGWR
GRLIWKH\RUDQ\RQHWKH\OLYHZLWKKDYHV\PSWRPV
:KDWVKRXOGWKH\GRLIWKH\FRPHDFURVVSHRSOH
FRXJKLQJRUQRWREH\LQJWKHUXOHV":KDWLIWKHLU
MREKDVFKDQJHG")RUH[DPSOHGRLQVWUXFWRUV
QHHGWRSXWRXWNLWEHIRUHDFODVVVWDUWVDQGGR
ILUVWDLGHUVNQRZWKHFKDQJHVZKLFKKDYHEHHQ
PDGHWRWKH&35UXOHVDVDUHVXOWRI&29,'"
:KDWDERXWVWDIIWDNLQJRQFOHDQLQJWDVNV"
:KDWGRWKH\QHHGWRGRGLIIHUHQWO\QRZ"

4 SMILE
O7KLVZLOOEH\RXUFXVWRPHUVȷʛUVWWLPHEDFN
LQWRWKHFHQWUHWKDWWKH\PD\KDYHPLVVHGȲOHWȷV
ZHOFRPHWKHP7KH\ȷUHSUREDEO\DSSUHKHQVLYH
DQGSRVVLEO\ZRUULHGWKH\PD\FDWFK&29,'
LQ\RXUIDFLOLW\,ILWȷVREYLRXV\RXIHHOVDIH
WREHWKHUHWKH\SUREDEO\ZLOOWRR
O/HWȷVDOVRNHHSFXVWRPHUVVDIHE\VWDʞEHLQJYLJLODQW
DQGVXSHUYLVLQJFXVWRPHUVZLWKDVPLOHWRHQVXUH
WKHQHZVWDQGDUGVDQGUXOHVDUHEHLQJDGKHUHGWR
O1RZȷVWKHWLPHWRVWDUWGRLQJZDONDERXWV
ZULWLQJULVNDVVHVVPHQWVDQGDFWLRQSODQVWR
DOORZVXʡFLHQWWLPHIRUVWDʞWUDLQLQJDQGIRU
DQ\SXUFKDVHVVXFKDVVLJQVVWLFNHUVGRRU
SXOOVDQGVDQLWLVHUVWDWLRQHTXLSPHQW

Right Directions – here to support you
5LJKW'LUHFWLRQVLVRʞHULQJ
on-site risk assessments, in
addition to an online support
system, pre- and post-opening inspection audits and
procedure and insurance reviews, to ensure every aspect
of the facility is in line with health and safety legislation and
best practice guidance, with all its statutory inspections up
WRGDWHȲLQFOXGLQJWKRVHIRUOLIWVDQGʛUHH[WLQJXLVKHUV
A series of 11 informative Fit For Business clinics,
attended by more than 500 facility managers, is also
DYDLODEOHRQ5LJKW'LUHFWLRQVȷ<RX7XEHFKDQQHO
To find out more, get a copy of Right Directions’
re-mobilisation checklist or discuss reopening, email
LQIR#ULJKWGLUHFWLRQVFRXNRUFDOO  
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S TA F F W E L F A R E

On the frontline
As staff and members prepare to return to the gym,
Dr Dane Vishnubala gives advice to operators
on gearing up to offer them mental health support

6WDʞQHHGWREHWUDLQHGWR
LQWHUYHQHLIPHPEHUVVHHP
WREHSXQLVKLQJWKHPVHOYHV
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Gym staff didn’t sign up to be frontline workers
in a global pandemic, yet as clubs reopen,
this is where they’re ﬁnding themselves

\PVWDʞGLGQȷWVLJQXSWREHIURQWOLQH
ZRUNHUVLQDJOREDOSDQGHPLF\HW
DVFOXEVUHRSHQWKLVLVZKHUH
WKH\ȷUHʛQGLQJWKHPVHOYHV
7KHZD\WKH\ȷUHVXSSRUWHG
WKURXJKWKHQH[WVL[PRQWKVWR
D\HDURIWUDGLQJZLOOGHWHUPLQHQRWRQO\
WKHLUKHDOWKDQGWKHKHDOWKRIFROOHDJXHVEXW
DOVRSRWHQWLDOO\WKHKHDOWKDQGZHOOEHLQJ
RIPHPEHUVVRJHWWLQJWKLVULJKWLVDYLWDO
SLHFHRIWKHUHRSHQLQJMLJVDZSX]]OH
7KLVFDUHQHHGVWRH[WHQGEH\RQG33(
WRWKHPHQWDOKHDOWKDQGZHOOEHLQJRI
VWDIIȲVRPHWKLQJUDUHO\JLYHQDWWHQWLRQ
5HFHQWUHVHDUFKE\/HLVXUHQHWVKRZHG
WKDWQHDUO\60SHUFHQW  RIPHPEHUV
DUHPLVVLQJPRWLYDWLRQE\DQGLQWHUDFWLRQ
ZLWKJ\PVWDʞVRRXUWHDPVDUHFOHDUO\
DPDMRUUHDVRQZK\PDQ\SHRSOHSD\IRU
J\PPHPEHUVKLSDQGWKHLUZHOIDUHLVRI
WKHXWPRVWLPSRUWDQFHWRWKHEXVLQHVV

Background – mental health:
state of the nation
,QWKHUK WKH2ʡFH)RU1DWLRQDO6WDWLVWLFV
216 DVNVDURXQGSHRSOHKRZDQ[LRXV
DQGKDSS\WKH\DUHRQDVFDOHRIRQHWR10
DVSDUWRILWVUHJXODUXSGDWHRQZHOOEHLQJ
$WWKHHQGRI2019WKHSURSRUWLRQRISHRSOH
UHJLVWHULQJKLJKOHYHOVRIDQ[LHW\VWRRGDWSHU
FHQWEXWEHWZHHQ0DUFK2020WKLVKDG

LQFUHDVHGWRDURXQGKDOIRIWKHDGXOWSRSXODWLRQ
(SHUFHQW RUPRUHWKDQ25PLOOLRQSHRSOH
2IWKRVHPLOOLRQZHUHPRVWFRQFHUQHG
DERXWWKHLUZHOOEHLQJLQFOXGLQJERUHGRP
ORQHOLQHVVDQGVWUHVV)XUWKHUPRUHWKH
QXPEHURISHRSOHUHSRUWLQJDORZ
KDSSLQHVVVFRUHKDGPRUHWKDQGRXEOHG
IURPSHUFHQWLQWKHʛQDOTXDUWHURI
2019WRSHUFHQWLQODWH0DUFK
7KLVULVHLQDQ[LHW\DQGVWUHVVZLOOEHUHIOHFWHG
LQERWKVWDIIDQGPHPEHUVUHWXUQLQJWRWKHJ\P
DQGRSHUDWRUVPXVWEHDOHUWWRWKLV
+HUH'U'DQH9LVKQXEDOD*3FKLHIPHGLFDO
DGYLVRUDW$FWLYHIQDQGFRZULWHURILWV0HQWDO
+HDOWK$ZDUHQHVVDZDUGVKDUHVLQVLJKWVWRKHOS
RSHUDWRUVPHQWDOO\SUHSDUHVWDIIIRUWKHLUUHWXUQ
WRZRUNDQGZHOFRPLQJEDFNPHPEHUV

6XSSRUWLQJVWDʞ
Ⱥ1RRQHȷVVXUHKRZWKLQJVZLOOIHHODIWHUD
ORQJEUHDNIURPWKHQRUPEXWRSHUDWRUV
PXVWEHSUHSDUHGIRUSRWHQWLDOO\LQFUHDVHG
OHYHOVRIDQ[LHW\DQGFRQFHUQDPRQJVRPH
VWDʞDQGPHPEHUVDVWKH\WDNHVWHSVEDFN
WRWKHJ\PȻVD\V9LVKQXEDODȺ6RPHVWDʞLQ
SDUWLFXODUPD\EHZRUULHGWKH\ȷUHJRLQJWREH
ZRUNLQJLQWKHIURQWOLQHZKLOHWKHSDQGHPLF
UHPDLQVDWKUHDWDQGDOVREULGJLQJWKHJDS
EHWZHHQZRUNLQJUHPRWHO\RUKDYLQJEHHQ
RQIXUORXJKZLOOKDYHLWVFKDOOHQJHVZKHQLW
FRPHVWRPHQWDOKHDOWKDQGZHOOEHLQJȻ
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Mental health resources
OActive IQ Skills Hub

https://www.skillshub@activeiq.co.uk
OMental Health First Aid England

https://mhfaengland.org
OTime to change

No-one’s sure how
things will feel after
a long break from the
norm, but operators
must be prepared for
raised levels of anxiety
and concern among
staff and members
Prior to opening, operators are advised to
review their mental health training and awareness
policies and look to access online training or
refresher courses – there are plenty to choose
from, including those run by charities such as
Mental Health First Aid England and Time to
Change, and free resources from Active IQ, which
include 11 CPD courses in relation to mental
KHDOWKDZDUHQHVVDQGʛUVWDLGDQGDQXPEHU
VSHFLʛFDOO\GHDOLQJZLWKWKHCOVID-19 situation.
“Mental ill-health among colleagues will be
best spotted by colleagues who work closely
together, so train a mixture of staff: with
many resources online and free, there’s no
limit to how many can upskill,” he says.

Mental Health Champions
“Implementation of mental health awareness and
ʛUVWDLGLVEHVWWKURXJKDWHDPRI0HQWDO+HDOWK
Champions,” says Vishnubala. “These champions
VKRXOGEHWUDLQHGLQPHQWDOKHDOWKʛUVWDLGVR
they can spot the signs and symptoms of mental
ill health and provide help and signposting.
“The ideal mental health champion will
be a good communicator, empathetic and
respectful of confidentiality. They will also be
well-respected and trusted by their peers.
“They need not be particularly senior
but do need to be able to communicate
feedback and suggestions clearly to
management teams and other senior staff.
“I’d aim to have one mental health champion
for each department on-site to ensure
all colleagues have someone familiar to
them in this role. Ideally have them trained
before the doors open again, so they’re
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https://www.time-to-change.org.uk
OMood Gym – online self-help

for anxiety and depression
https://moodgym.com.au
ONHS psychological services

https://www.nhs.uk/service-search
ONHS library of approved apps

https://www.nhs.uk/apps-library/category/mental-health

ready to speak to colleagues who have
concerns. You can also consider offering a
video link chat prior to people returning.”
Acknowledging that many employees could
EHDʞHFWHGE\WKHLPSDFWRICOVID-19,
Vishnubala suggests running an online
6WDʞ6XSSRUW)RUXPJURXSIRUVL[WR
eight weeks after the site returns.
“This format can give a welcome outlet
for staff to discuss their concerns and ask
questions,” he says. “Use familiar technology
to limit any learning curve to access it – private
Facebook groups can work well, or you may
prefer to use Slack, which is nice and secure.
“I’d recommend a small team of Mental
Health Champions manage the forum and
post regular, thought-provoking content that
engages the staff and makes them reflect. You
may like to start with insight and tips learned
from your training, post a comment around
how they feel and invite others to share
as well, to invite conversation. You could
also share trusted links to helpful resources
to engage people actively in the forum.”

Supporting members
Returning members may also have concerns
and worries. Weighing up their wish to return
to exercise against their underlying fear that
it may not be safe to do so could cause
FRQʜLFWLQJHPRWLRQV7KH\PD\DOVRKDYHEHHQ
SHUVRQDOO\DʞHFWHGE\FRURQDYLUXVDPRQJ
family and friends, as Vishnubala points out.
“The impact of COVID-19 and the lockdown
FDQPDQLIHVWLQGLʞHUHQWZD\VDPRQJGLʞHUHQW
people. From those who have lost loved

7UDLQVWDʞVRWKH\DUH
FRQʛGHQWWRDSSURDFK
PHPEHUVZKRVKRZ
VLJQVRIQHHGLQJVXSSRUW

Many people will use the gym to release tension
and cabin fever, but some may target a tough workout
to punish themselves – trained staff should be alert to
this and have the conﬁdence to check in with them
RQHVDQGPD\EHVXʞHULQJVXUYLYRUȷVJXLOWWR
WKRVHZKRIHHOVKDOORZEHFDXVHWKH\ȷUHZHOO
EXWZRUU\LQJZKLOHRWKHUVKDYHIDUJUHDWHU
SUREOHPVWKHUDQJHRIHPRWLRQVLVYDVW
/LIHVW\OHFKDQJHVLQFOXGLQJORVLQJWKHLU
MREEHLQJRQIXUORXJKRUVWUXJJOLQJZLWK
OLIHEHLQJRQKROGDOVRFDXVHDQ[LHW\
Ⱥ0DQ\SHRSOHZLOOXVHWKHJ\PWRUHOHDVH
WHQVLRQDQGFDELQIHYHUEXWVRPHPD\WDUJHW
DWRXJKZRUNRXWWRSXQLVKWKHPVHOYHV
Ⱥ0HQWDOKHDOWKDZDUHQHVVWUDLQHGVWDII
VKRXOGEHDOHUWWRWKLVDQGLIWKH\VHH
DQ\XQXVXDOEHKDYLRXUDPRQJPHPEHUV
PXVWKDYHWKHFRQILGHQFHWRVWDUWD
FRQYHUVDWLRQWRFKHFNLQZLWKWKHP
Ⱥ,ILQGRXEWVWDUWDFRQYHUVDWLRQZLWK
PHPEHUV\RXȷUHDUHFRQFHUQHGDERXWȻDGYLVHV
9LVKQXEDODȺ:LWKWUDLQHGVWDIIDQGPHQWDO
KHDOWKFKDPSLRQVRSHUDWRUVDUHSHUIHFWO\
SODFHGWROHQGLQLWLDOVXSSRUWDQGVLJQSRVW
SHRSOHRQIRUDGGLWLRQDOVXSSRUWLIQHFHVVDU\

Ⱥ$VZHOODVWKLVGLUHFWDSSURDFKRSHUDWRUV
VKRXOGFUHDWHDSRVLWLYHHQYLURQPHQWWRVKRZ
PHQWDOKHDOWKLVYDOXHG3RVWHUVH[SODLQLQJ
WKDWKHOSLVDYDLODEOHPHQWDOKHDOWKPHVVDJHV
LQ\RXUVRFLDOPHGLDFRQWHQWDQGGLVSOD\LQJ
ORFDOPHQWDOKHDOWKFKDULW\PDWHULDOVZLOOVKRZ
PHPEHUV\RXDUHUHDG\WROLVWHQDQGKHOS
Ⱥ%HFOHDUDERXWWKHZD\VSHRSOHFDQVHHN
KHOSFRQILGHQWLDOO\ȲSHUKDSVDGHGLFDWHG
HPDLODGGUHVVRUDGLVFUHHWO\SODFHGKHOS
ER[ZKHUHSHRSOHFDQGURSLQDUHTXHVWIRU
FRQWDFWZLWKDPHQWDOKHDOWKFKDPSLRQȻO

Warning signs to look out for
O6XGGHQHPRWLRQDORXWEXUVWV
O)HHOLQJDQ[LRXVRUXQKDSS\DOOWKHWLPH
O/DFNLQJPRWLYDWLRQRUHQHUJ\
O6OHHSLQJWRROLWWOHRUWRRPXFK
O6XGGHQZHLJKWORVVRUZHLJKWJDLQ
O%HFRPLQJXQXVXDOO\TXLHWRUZLWKGUDZQ
O)HHOLQJJXLOW\RUZRUWKOHVV
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Mission Active

BMF, the outdoor fitness franchise company co-owned by Bear Grylls,
is launching a £1m initiative designed to offer financial support to PTs
and exercise professionals in getting back to work after the lockdown
JAN SPATICCHIA

Vice chair, BMF
What is Mission Active?
COVID-19 has displaced millions
RIZRUNHUVDQGLQWKHʛWQHVVVHFWRU
self-employed personal trainers have
been very badly hit by the closure of
gyms – in many cases seeing the loss of
their regular income. It’s not possible to
underestimate the negative impact of
this on individuals and families
who are seeing a very real
threat to their livelihoods.
In every corner of
WKH8.ZKHQJ\PVGR
UHRSHQWKH\ȷOOGRVRZLWK
significant restrictions
and we anticipate
many PTs and fitness
professionals will be facing

a long period of unemployment. This
isn’t something we want to see happen.
Mission Active is an initiative aimed at
out of work fitness professionals who
want to rebuild their businesses with the
support of the UK’s most established
outdoor fitness franchise – BMF.
We recognise it will be challenging
for some PTs and fitness professionals
to reach the investment levels required
for them to acquire a BMF franchise
territory in the normal way. As a
UHVXOWZHȷYHFRPPLWWHGWR
creating a £1 million grant
programme to support the
first hundred PTs who sign
up to launch an outdoor
fitness territory with BMF.
BMF will provide a
eJUDQWbWRHDFK
successful applicant – as
part of the Mission Active

initiative – supporting them to acquire
a BMF territory of their choice.
,QWKLVZD\0LVVLRQ$FWLYHZLOOEH
empowering out of work applicants
to become business owners within an
industry they’re truly passionate about.

Why should fitness
professionals get involved?
37VDUHSDVVLRQDWHDERXWʛWQHVV9HU\
often they have their own personal
mission to empower people to
WUDQVIRUPWKHLUOLYHVWKURXJKʛWQHVV
There’s never been a more important
time to create a national movement that
supports the ukactive mission to get
more people more active more often. It’s
WLPHWRSURYLGHUHDOWDQJLEOHVXSSRUWWR
our wonderful NHS and work together
to improve the health of the nation.
Mission Active is a movement
dedicated to extending outdoor fitness
opportunities to the hundreds of
thousands of people who now need
to take fitness more seriously.
BMF was founded more than 20
years ago. It has a clearly recognised
EUDQGZRUOGFODVVSURJUDPPLQJD
QHWZRUNRISURIHVVLRQDOVDQGDUDYLQJ
fan base that – even in the period of
the COVID-19 lockdown – achieved
a Net Promoter Score of 77.
While other operators froze their
PHPEHUVKLSV%0)WUXVWHGLQLWVWULEHRI
passionate members and was rewarded
when 82 per cent of members chose
to keep paying their membership as
we moved our operations online.
This tells us that BMF’s exceptional
customer service – with client
satisfaction ratings on a par with

Bear Grylls: “For me, it’s all
about sharing the positivity
of all those involved with BMF
with as many people as I can”
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Your mission - take action!
CLICK TO WATCH THE VIDEO

Mission Active will see £1m of
subsidies from BMF enabling
out-of-work PTs to take up
their own franchise opportunity

Apple – is the key to retaining clients
and building profitability in the future.
BMF brings all that brand value
and support to every BMF franchise
business. PTs and professionals will feel
the value of the training, peer group
support and professional advice very
quickly and, more importantly, see
the results in their bank balance.

What’s the timescale
of this offering?
We’re committed to providing the
ʛUVWKXQGUHGSHUVRQDOWUDLQHUVZLWK
the grant opportunity for as long as it
takes. The reality is we don’t expect
these grants to be around for very long
because we expect take-up to be high.

What commercial opportunities
do you see for BMF?
BMF has dominated the outdoor
ʛWQHVVPDUNHWVLQFHLWVLQFHSWLRQ
It will continue to do so and in

We believe many fitness professionals will
be displaced by the pandemic and we aim to
create an unprecedented, affordable franchise
opportunity that will offer them an income
and a means to sustain their passion
the next few years, will extend
its footprint internationally.
We have a well developed
online learning platform and our
at-home programme is hugely
popular with our client base.
We see significant commercial
opportunity to build a blended outdoor
and at-home offer in the years ahead.
We’re also working very closely with
health professionals in the NHS.
The NHS believes that aiding
patient recovery and helping people

boost their immune system must
take greater priority in the postCOVID-19 period. This means there’s
significant commercial opportunity
for innovative fitness operators to
reach out to the 85 per cent of people
who don’t currently use a gym.
We believe outdoor exercise will
rapidly increase in popularity when
lockdown ends, as it can be socially
distanced more easily and brings
with it all the benefits of fresh air
and community engagement.
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TOMMY MATTHEWS
Business development director
Once people have bought
a BMF franchise, what’s
the setup journey?
We start with our Enterprise phase,
which successfully gets new franchisees
into business. This phase includes
training, business planning support,
marketing set up and pre-sales support.
Once they’re operating within the
network, our franchisees benefit
from regular training and conference
events, along with the backing of a
central support team that continues
to provide the latest marketing
campaigns and business support.

What are the key benefits of
being a BMF franchisee?
BMF is the fastest growing outdoor
ʛWQHVVIUDQFKLVHLQWKH8.DQG
is now launching into various
international markets. We’re
passionate about delivering the best
outdoor workouts in the world.
From iconic urban areas to incredible
green spaces, we train anywhere with
everyone. With low capital investment

requirements and a quick
to market set-up phase,
our franchisees get into
business and become
profitable quickly.
Our franchisees
come from a range
of backgrounds – what
binds them together is
a passion for helping others
on their fitness journey.
Our training systems and support
provide everything needed to deliver a
JUHDWFXVWRPHUH[SHULHQFHȲbZHDOVR
provide a recruitment service to match
investors with operators and instructors.

What kind of people
does BMF attract?
Our members come from all walks of
OLIHDQGDOOʛWQHVVEDFNJURXQGV:KDW
connects them all is the strength
of our local communities, bound
together by passionate instructors.
BMF may have military in its title but
the programmes and workouts are
designed for everyone. We’re here to
get members fit for life, just like the
military train to be fit for action.
We use our military training strategies
to get the best from people and help

maintain motivation. It’s
these unique strategies
which set us apart in
an industry where
members struggle to find
somewhere to belong.
Young, old, sedentary,
or athletic we welcome
all into the BMF family and
they tend to stick around. Many
of our members have been with us
since day one, over 20 years ago.

What other insights would
you like to share with
potential franchisees?
We’ve already grown a brilliant network
RIIUDQFKLVHHVVWUHWFKLQJDFURVVWKH8.
from Glasgow to the south of England.
What’s exciting about our business model
is the number of locations available.
We’re unrestrained by the need for
bricks and mortar sites and operate
in outdoor spaces in urban and rural
environments. This means there
are thousands of locations for our
franchisees to operate from and the
low number of members required to
operate a profitable location means
even the smallest of rural towns and
villages can make a great BMF territory.

Bear Grylls, Tommy Matthews,
Jan Spaticchia and Chris St
George are taking BMF global

We have huge global ambitions. With Bear Grylls as co-owner
we have exceptional reach into countries such as the USA,
China and India to help drive this. We also have the most
affordable franchise operation in the world
80
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%0)KDVDOR\DOIROORZLQJRI
PHPEHUVZKRHPEUDFHRXWGRRU
ZRUNRXWVLQDOOZHDWKHUV

CHRIS ST
GEORGE
Chair
What makes BMF
exceptional?
We’ve been working with
industry body, ukactive, to
develop standards that meet
government guidelines on outdoor
exercise, as they get updated.
We know members will be keen to
get back out into the parks to exercise
safely soon, and our COVID-19
workout delivers all the social distancing
and safety features required.
We believe the pandemic will spark a
revolution in outdoor fitness. Doctors
across the world are imploring people
to get fitter in order to resist the impact
of such viruses now and in the future.
There’s something about working out
in the fresh air, experiencing the seasons,
embracing a discipline to work out in
different climates and with different
intensity. The rewards in terms of mental
and physical fitness are exceptional.
BMF members can train anywhere.

We expect to treble
our outdoor workout
locations across the UK
by the end of next year.

What convinced you
to invest in BMF?
I worked as an instructor
with BMF 20 years ago and
there was something very special
about the relationship between me and
the 300 members who regularly turned
up in all weathers to work out together.
Local ownership with a passion
for improving peoples’ lives is at
the heart of BMF’s decision to build
a global franchising operation.
The company is very well funded and
we have the resources to build a brand
that franchisees can be proud of.
We also want to do the right thing.
Our decision to launch the Mission Active
campaign, which will put £1m support into
the hands of 100 personal trainers and
fitness professionals, is extremely timely.
We believe many fitness
professionals will be displaced by
the impact of the pandemic and we
aim to create an unprecedented,

affordable franchise opportunity
that will offer them an income and
a means to sustain their passion.
At the same time, Mission Active
will take outdoor fitness to hundreds
of communities across the UK.

What are your plans for growth?
We have huge global ambitions.
I already have the experience of
taking a small company and building
it into a global brand, with 5,000
employees across 30 countries.
With Bear Grylls as a co-owner
and partner we have exceptional
reach into countries such as the USA,
China and India to help drive this.
We know we have the most affordable
IUDQFKLVHRSHUDWLRQLQWKHZRUOGȲbZH
also know that safe outdoor exercise will
become increasingly popular globally.
It’s not hard to get excited about
taking a tried, tested and proven
fitness formula into new locations
– rapidly. After all, this expansion
will improve health and will take
pressure off overstretched health
services across the world. O
(PDLOʛWQHVV@EHPLOLWDU\ʛWFRP
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It’s considered a fundamental part of our
fitness routines by medical professionals,
but many exercisers, particularly women,
are still put off by strength training.
We asked leading suppliers what
they’re doing to champion strength

Precor’s biceps curl machine:
selectorised equipment
provides a safe, controlled
option for strength training
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Strength
ate last year, the Chief Medical
2ʡFHUȷV &02 JXLGHOLQHVIRU
SK\VLFDODFWLYLW\SXWVWUHQJWK
ʛUPO\LQWKHVSRWOLJKW7KH8.ȷV
1+6QRZUHFRPPHQGVDOODGXOWV
XQGHUWDNHPXVFOHVWUHQJWK
H[HUFLVHVDWOHDVWWZLFHDZHHN
7KH&02DWWKHWLPH
3URIHVVRU'DPH6DOO\'DYLHV
ZHQWVRIDUDVWRGHVFULEHVWUHQJWK
WUDLQLQJDVȶIXQGDPHQWDOWRWKHDELOLW\
WRSHUIRUPGDLO\WDVNVȷDQGSRVLWLRQHG
LWHTXDOO\DORQJVLGHDHURELFDFWLYLW\
UHFRPPHQGDWLRQVIRUWKHILUVWWLPH
6KHDVNHGWKH8.ILWQHVVLQGXVWU\WR
PDNHDJUHDWHUHIIRUWWRKLJKOLJKWWKH
LPSRUWDQFHRIVWUHQJWKWUDLQLQJ
7KHVFLHQFHLVFOHDU5HVLVWDQFH
WUDLQLQJEXLOGVPXVFOHDQGKHOSVERRVW
UHVWLQJPHWDEROLVPZKLFKLQWXUQKHOSV
ZLWKZHLJKWORVV,WVODVKHVWKHULVNRI
VWURNHDQGKHDUWDWWDFNVE\DURXQG
SHUFHQW DFFRUGLQJWRUHVHDUFKE\
,RZD6WDWH8QLYHUVLW\LQ FXWV
WKHFKDQFHVRIGHYHORSLQJPHWDEROLF
V\QGURPHDQGKHOSVWRSUHVHUYH
PXVFOHPDVVDQGERQHGHQVLW\WRRIIHU
SURWHFWLRQDJDLQVWRVWHRSRURVLV
'HVSLWHWKLVDUHFHQWVXUYH\E\
6XUH:RPHQVXJJHVWHGRQHLQIRXU
ZRPHQDUHLQWLPLGDWHGE\VWUHQJWK
NLWDQGKDOIKDYHIHOWQHJDWLYHO\MXGJHG
ZKLOHZRUNLQJRXWLQZHLJKWVDUHDV

'U/XNH7XUQRFNDUHVHDUFKHUDWWKH
8QLYHUVLW\RI:LQFKHVWHULQWKH8.
LQWHUYLHZHGIHPDOHJ\PJRHUVIRUDVWXG\
DQGVD\VȺ2QHRIWKHSULPDU\LVVXHV
LGHQWLILHGZDVDIHHOLQJRILQWLPLGDWLRQ
ZKHQXVLQJZHLJKWV&URVVLQJWKHGLYLGH
LQWRWKHȶPDOHVSDFHȷIHOWGDXQWLQJ
DQGWKHPDMRULW\RIZRPHQHYHQ
WKRVHZKRZHUHFRPIRUWDEOHLQRWKHU
DUHDVRIWKHJ\PFRPPHQWHGRQWKLV
LVVXH:HLJKWSODWHVGXPEEHOOVEDUV
EHQFKHVDQGUDFNVFDQEHVFDU\ZKHQ
\RXGRQȷWNQRZKRZWRXVHWKHPȻ
6HOHFWRULVHGNLWSURYLGHVDJRRG
DOWHUQDWLYHQRWMXVWIRUZRPHQEXW
DOVRIRUEHJLQQHUVDQGWKHHOGHUO\
'DWDIURPWKH)LWQHVV,QGXVWU\
6XSSOLHU$VVRFLDWLRQ ),6$ VKRZV
WKDWWKHGHPDQGIRUVHOHFWRULVHG
VWUHQJWKUHPDLQVVWURQJDQGKDVEHHQ
JURZLQJDWSHUFHQW\HDURQ\HDU
%HFDXVHPRYHPHQWLVPRUHOLPLWHGLW
FDQKHOSH[HUFLVHUVIRFXVRQWKHLUIRUP
LQDVDIHFRQWUROOHGVHWWLQJHVSHFLDOO\DW
DWLPHZKHQPRUHDQGPRUHJ\PVDUH
RSHUDWLQJRQDORZHUVWDIILQJPRGHO
6HOHFWRULVHGPDFKLQHVFDQSOD\DUROHLQ
EXLOGLQJFRQILGHQFHZLWKZHLJKWWUDLQLQJ
UHTXLULQJOHVVH[SHULHQFHDQGSUHFLVLRQ
WKDQIUHHZHLJKWVLQWHUPVRIWHFKQLTXH
ZHLJKWVHOHFWLRQDQGLQMXU\ULVN:H
DVNHGRSHUDWRUVKRZWKH\ȷUHHQVXULQJ
VWUHQJWKWUDLQLQJDSSHDOVWRDOOJ\PJRHUV
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STRENGTH

Sony’s Advagym is integrated into the Resolute line

Michael Dorman
Strength Products Manager
Precor
Selectorised strength is very much a
part of the complete gym and facility
experience. This spring, we launched
the new Resolute Strength line. We’ve
focused on product and motion designs
that support accurate biomechanics,
regardless of body type or sex. Our
research into exerciser preferences
shows a desire for timeless equipment
WKDWIHHOVULJKWDQGLVQȷWJHQGHUVSHFLʛFȲ
the new line works for every body type.
We have always known that
selectorised strength is a safe, effective
place to both begin or continue a
strength journey. Resolute strikes

One of our primary
areas of focus has been
approachable design

Resolute has been designed
to be biomechanically
acccurate for men and women

a balance between adjustability and
usability. So for example, a patented
add-on for weight works like the
flip of a switch to allow exercisers
to add as little as 2.6 kg (5lb) at a
time. This provides an opportunity
for men and women to experience
incremental gains in their strength.
In research we conducted, we learned
that some women are uncomfortable
with strength training and can be
intimidated by the machines. Since then,
one of our primary areas of focus has
been on approachable design for all. The
frames are designed to be minimalistic so
they appear less intimidating. Adjustment
points are easily discoverable and easy to
move. The selectorised and plate-loaded
lines have picture-based instructional

placards, along with a QR code that
accesses an instructional video too.
In addition, we’ve partnered with
Advagym by Sony. Using the Advagym
app, exercisers can experience a fully
connected gym experience and access
how-to videos and written instruction on
each selectorised or plate-loaded piece,
eliminating concerns about looking silly.
Advagym also allows facilities or personal
trainers to push customised workouts to
exercisers, boosting their motivation and
inspiring them through personal feedback.
Precor with Advagym means
exercisers can perform weight training
without fear of injury or need for direct
supervision from a professional, while
offering options to challenge seasoned
fitness enthusiasts to progress.

Matrix’s Glute Trainer
RʞHUVERWKȶWRQHDQGVKDSHȷ
DQGȶSRZHUWUDLQLQJȷRSWLRQV

A gas-assisted design makes seat adjustments
quick and effortless so that everyone, regardless of
ability, gender or age, ﬁnds the setup easy to use
Matt Gleed
UK Lead Master Trainer
Matrix Fitness
In our experience, most exercisers
still use the pin-weighted resistance
machines when they want to target an
isolated area. The Matrix Versa Series
RʞHUVOLJKWRUKHDY\ZHLJKWVWDFNVDQG
RSWLRQDOIRRWVXSSRUWNLWVVRRSHUDWRUV
can assemble a strength collection that’s
right for their member demographics.
$JDVDVVLVWHGGHVLJQPDNHVVHDW
DGMXVWPHQWVTXLFNDQGHʞRUWOHVVVRWKDW
HYHU\RQHUHJDUGOHVVRIDELOLW\JHQGHU
RUDJHʛQGVWKHVHWXSHDV\WRXVH
,QDELGWRRYHUFRPHVRPHZRPHQȷV
common concerns about strength
training, Matrix has increased its
strength range. As demand increased

IRUJOXWHZRUNRXWVZHGHVLJQHGWKH
Glute Trainer, incorporating a plate
loaded weight design for tone and
shape as well as a power training
option with resistance. We use Ergo
Form cushioning to ensure proper
body alignment and support, and in the
8OWUD5DQJHZHKDYH$FWLRQ6SHFLILF
Grips that are ergonomically designed
to reduce stress on contact points,
redefining feel, form and function.
The Matrix Intelligent Training Console
has in-built demonstrations and preVHWZRUNRXWSODQV0HPEHUVFDQDOVR
log into a personalised account where
D37FDQDVVLJQVSHFLILFZRUNRXWV
8VHUVFDQHYHQWUDLQZLWKDSDUWQHU
DQGWDNHDOWHUQDWLQJWXUQVRQWKH
VWUHQJWKNLWZLWKERWKIROORZLQJWKH
WUDLQLQJSODQVWKH\ȷYHEHHQDVVLJQHG
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STRENGTH

Ben Steadman

The console
includes both static
instructions and
video content for
every machine

Pulse Fitness’s selectorised kit
includes touchscreens with both
static and video instructions
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Business Development
Director
Pulse Fitness
Selectorised machines provide an
exact framework and movement
plane for users to work within and
they’ll always have a place. Pulse’s
selectorised strength range has been
biomechanically designed for anyone to
use, whether they’re below 5ft or 6’6”
and beyond. To ensure our kit works
MXVWDVHʞHFWLYHO\IRUERWKVH[HVLWKDVD
standard weight stack and an additional
stack feature, plus an incremental
2.5kg selector pin to increase or lower
WKHZHLJKWLQPRUHʛQHPHDVXUHV
Pulse Fitness selectorised machines
are clearly labelled with instructional
decals and our premium units come
complete with 10.1” touchscreen
consoles. The console includes both
static instructions and video content for
every machine, showing how to use the
equipment and exercise techniques.
We’ve deliberately created our
equipment with a sleek design to
soften the appearance and ensure it
looks easy on the eye. Our premium
upholstery also ensures the best possible
comfort levels during use, to make it
accessible and a pleasure to use for
people of all ages and levels of fitness.

Strength training using free weights
can be intimidating for many women

We’re launching a campaign later
this year to help women who have concerns
or nerves about getting into strength training

Anoushka Moore
Master Trainer
Life Fitness Academy
The design of Life Fitness’s selectorised
equipment has evolved over the years,
with the aim of making it accessible
and welcoming to more users.
First and foremost, it needs to
enable the user to work the muscle
LQWHQGHGLQWKHEHVWDQGPRVWHʡFLHQW
way, with ergonomic support and easy
options for adjustment that ensure
LWʛWVDVPDQ\XVHUVDVSRVVLEOH
All our equipment is designed in
this way, so those who are new to
strength training can exercise safe
in the knowledge that by following

the guidelines, the machine will
deliver the workout as intended.
Every machine displays a visual
representation of the exercise and what
muscle groups it uses, to help exercisers
understand its purpose and how to
use it effectively. Weights increase in
increments of 2.5kg so there’s no need
for big jumps. All this makes people
feel more confident as they build their
understanding of strength training.
We’ve also reduced the footprint of a
lot of our equipment, so it isn’t quite so
daunting in appearance, and introduced
tinted shrouds and set the seat height
to help provide privacy during exercise,
which can be especially important to new
members getting used to the machines.

Life Fitness and Hammer Strength
selectorised equipment travels through
a scientifically-researched set pattern
of movement so you have no option
but to follow it, reducing the risk of
getting it wrong, but also encouraging
natural, comfortable movement.
Our Life Fitness Academy (LFA)
trainers work with our customers
to help them deliver instructions to
members on how to use each piece,
which is key in building confidence and
competence while training. Along with
guidance on our social channels, website
and the Halo app, we’re also launching
a campaign later this year to help
women who have concerns or nerves
about getting into strength training.
Selectorised kit will always have a place
on gym floors as, coupled with good
instruction, it offers a safe and simple
introduction to resistance training. O

Seat heights are set to provide privacy during exercise
©Cybertrek 2020 June 2020
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The research has been
designed to support operators
in re-engaging consumers

BOUNCEBACK

A

ukactive, 4global and partners have modelled the likely recovery
from the lockdown. Ed Hubbard outlines the numbers

new report has revealed
the likely timescales and
VKDSHRIWKH8.ʛWQHVV
market’s recovery from
the COVID-19 lockdown,
ʛQGLQJWKDWQHDUO\
per cent of users intend
to return to the UK’s
J\PVDQGOHLVXUHFHQWUHV
8VLQJOLYHGDWDSURYLGHGE\
RUJDQLVDWLRQVIURPDFURVVWKHVHFWRU
the new report, The COVID-19 impact
report: the fitness and leisure sector’s
path to recovery, has provided an
unparalleled view of what the next
12 months may look like for the
SK\VLFDODFWLYLW\LQGXVWU\LQWKH8.
7KHZRUNFRDXWKRUHGE\XNDFWLYH
DQGJOREDO&RQVXOWLQJGUDZVRQ
millions of customer visits captured
E\WKH'DWD+XEDORQJVLGHGDWDSRLQWV
IURPDFURVVWKHZLGHUVHFWRULQFOXGLQJ
SROOLQJIURP/HLVXUHQHW6SRUW(QJODQG
and Savanta ComRes, TA6 Alliance,
0\&XVWRPHU/HQVDQG<RX*RY

8VLQJWKLVGDWDLWPHDVXUHVWKH
known impact of COVID-19 on
WKHVHFWRUDVZHOODVPRGHOOLQJ
SURMHFWLRQVIRUWKHVHFWRUDVDZKROH

PREDICTING THE FUTURE
)XWXUHPRGHOOLQJZKLFKSUHGLFWV
WKURXJKSXWDIWHUORFNGRZQLVUHOD[HG
and facilities are allowed to open, takes
into consideration potential restrictions,
LQFOXGLQJSHUFHQWFDSDFLW\QRDFFHVV
IRUSDUWLFLSDQWVDJHGDQGRYHUQR
VZLPPLQJOHVVRQVDQGQRWHDPVSRUWV
$VVXPLQJWKDWWKHVHUHVWULFWLRQVDUHLQ
place for three months after lockdown
ends [assumed as early July for the
VDNHRIWKHPRGHO@E\WKHILUVWZHHN
RI-DQXDU\LWȷVHVWLPDWHGWKDWWKH
LQGXVWU\ZLOOKDYHVWRSSHGȶUHFRYHULQJȷ
ZLWKWKURXJKSXWUHDFKLQJDQHZQRUPDO
DWSHUFHQWORZHUWKDQOHYHOV
7KLVLVHVWLPDWHGWREHRYHUSHU
cent lower than the industry would
have achieved if COVID-19 had not
KDSSHQHGFRPSDUHGWRSURMHFWLRQV

:KHQFRQVLGHULQJNH\LQGLYLGXDOIDFLOLW\
W\SHVDQGWKHVDPHDVVXPHGOLIWLQJRI
restrictions three months after lockdown
KDVHQGHGJURXSH[HUFLVHLVSURMHFWHG
WREHWKHPRVWUHVLOLHQWIDFLOLW\W\SH
6WXGLRWKURXJKSXWUHWXUQVWR
OHYHOVE\WKHILUVWZHHNLQ1RYHPEHU
EHIRUHUHDFKLQJLWVȶQHZQRUPDOȷ
RISHUFHQWKLJKHUWKDQOHYHOV
LQWKHILUVWZHHNRI-DQXDU\
*\PDQGVZLPIDFLOLWLHVDUHSURMHFWHG
WRUHFRYHUPRUHVORZO\ZLWKWKURXJKSXW
WRJ\PIDFLOLWLHVSURMHFWHGWRUHDFK
OHYHOVLQWKHODVWZHHNRI-DQXDU\
EHIRUHUHDFKLQJSHUFHQWJURZWKE\WKH
WKLUGZHHNLQ0DUFK6ZLPPLQJSRROV
however, are not projected to achieve
OHYHOVUHDFKLQJDQHZQRUPDORI
SHUFHQWE\WKHWKLUGZHHNRI0DUFK

KEY HEADLINE FIGURES
OThe report estimates there will
EHDȶORVVȷRIDURXQGPLOOLRQ
visits to facilities, in the 12 months
IROORZLQJWKHVWDUWRIORFNGRZQ
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88.9% of gym members
are expected to return
and group ex will be
fastest to recover
OThe estimated social value
generated by the sector in 2019 was
£3.9bn – this could be reduced by
£1.7bn in 2020, if restrictions are
maintained for three months and
£2.1bn if maintained for six months.
OWhile some facility types show a
return to 2019 throughput levels, all
of the three key facility types surveyed
fail to reach the levels projected
for 2020 and 2021, had COVID-19
not happened. These reductions
range from 7 per cent for group
workout and gym, down to 3 per cent
reductions for swimming facilities.

IMPACT DISPARITIES
There’s a huge range of potential
permutations for the way things could
pan out as the UK navigates out of its
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current lockdown state. For instance,
outputs from the report demonstrate
that should restrictions be maintained
for six months, rather than the three
months modelled above, the recovery of
the sector will be slower, with the sector
recovery curve taking until the third
week in February to stop growing.
Data from the first 11 weeks of 2020
demonstrates the significant impact that
COVID-19 had on the sector. It also
shows that affluent parts of society with
low deprivation levels were impacted less
than participants in poorer segments.
Early data from 2020 demonstrates
that the sector began the year strongly,
with weeks 1-8 outperforming
projections by an average of more
than 4 per cent. This data, which is
supported by the most recent Active

Lives data from Sport England, suggests
that without COVID-19, the industry
was facing a record-breaking year.
As it panned out, the impact of
COVID-19 was first felt in week 9,
followed by rapid declines in activity
through week 10 and week 11, reaching
a maximum of 42 per cent less
throughput to leisure facilities in the
week before lockdown was imposed.

GREATEST REDUCTION
8VLQJ0RVDLF&RQVXPHU3URʛOLQJ
researchers found the groups that had
the greatest reduction in activity levels
prior to lockdown included ‘transient
renters in low-cost accommodation’,
‘elderly adults in specialised
accommodation’ and ‘longstanding
owners and renters of low-value homes.’

Data shows that
until COVID-19, the
industry was on track
for a record year

DIDESIGN021/SHUTTERSTOCK

On the other hand, the groups that
appeared to be the most ‘resilient’,
included ‘high-status households’,
ȶSURIHVVLRQDOVUHQWLQJSUHPLXPʜDWVȷDQG
‘thriving families with good incomes’.

PROMISING FINDINGS
Using data collected from the recent
Post Lockdown Recovery survey, delivered
by Leisure-net Solutions in partnership
with Max Associates and 4global,
analysis of responses by level of
deprivation provides useful insight.
While participants in ‘deprivation
groups’ 1-3 were among the fastest to
stop using facilities prior to lockdown,
31 per cent of participants in these ‘high
deprivation’ groups said they were likely
to use facilities more when they reopen,
compared to 20 per cent of groups 4-10.

This insight shows that the
traditional member base as we
know it may be about to change.
It’s clear that when we look at
who was fastest to stop exercising in
leisure facilities pre-lockdown, those
in low socio-economic groups were
impacted most significantly by the
pandemic. The silver lining here is that
these participants are now most willing
to return to facilities and build on
inspiration generated during lockdown.
This could be the starting point of a
re-balancing period for our sector.

BUILDING FOR THE FUTURE
As the sector continues to plan for
re-opening in early July, the focus has
LQWHQVLʛHGRQZKDWWKHLQGXVWU\PD\ORRN
like in the future. Projections continue to

evolve as more data becomes available,
with ukactive and 4global committing
to refreshing the key insights to ensure
organisations have access to the best
source of insight to drive future planning.
It’s clear the sector’s path to recovery
will take time, with demand recovering
quickly before flattening out. The
report identifies key points operators
can act on to reduce the long-term
impact in their locality, such as repurposing existing facilities and working
to restore consumer confidence.
With the hard work in front of
us, there remains light at the end of
the tunnel; that this crisis could be
the catalyst for greater activity rates
among hard to reach groups and
the people that the sector has, for
so long, struggled to engage. O
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ENGAGE YOUR
MEMBERS WHILE
THEY EXERCISE
AT HOME.
1000+ SCIENTIFICALLY-DESIGNED
WORKOUTS TO STREAM, CAST
OR DOWNLOAD.
Developed by the world leaders in fitness,
LES MILLS™ workouts feature the latest
music, high-energy instruction and moves
designed to maximize results.
Including BODYPUMP™, BODYCOMBAT™,
BODYFLOW®/BODYBALANCE™,
LES MILLS GRIT™, LES MILLS SPRINT™,
RPM™, BORN TO MOVE™ and more something for everyone to love.
Support your members and boost your
club’s revenue with the LES MILLS™
On Demand Affiliate Program.
Contact your Les Mills Customer
Experience Manager today.

lesmills.com/affiliate
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Bannatyne
digital workouts
delivered by Les
Mills on Demand

Bannatyne members now
have access to Les Mills
on Demand workouts

Bannatyne has driven member engagement with Les Mills during the lockdown

A

s gyms closed across the country,
Bannatyne Health Clubs joined an
increasing number of operators
pivoting to digital with the
launch of live and on-demand
group exercise classes from Les Mills,
WKHJURXSʛWQHVVH[SHUWEHKLQGFODVVHV
such as Bodypump and Bodycombat.
Through the Bannatyne Health Club
app, more than 200,000 members
across 72 clubs can now access
Les Mills on Demand free for 60
days. This includes more than 1,000
Les Mills workouts, alongside fitness
and goal tracking capabilities.
Les Mills on Demand enables users
to stream or download world-leading
workouts at home or on-the-go,
presented by the world’s best instructors
and supported by expert training guides.
“We’ve been blown away by the
support from the Les Mills team during
this unprecedented time,” says Peter
Wilkinson, national sales and marketing
manager at The Bannatyne Group. “Our

“We’ve been blown away
by the support from the
Les Mills team during this
unprecedented time”
Peter Wilkinson,
The Bannatyne Group

“People will be back at the
gym for live workouts
as soon as the lockdown
is lifted...we’ll support
Bannatyne members
through their ﬁtness journey
now and once they reopen”
Martin Franklin,
Les Mills Europe
goal is to keep members moving, and
Les Mills on Demand plays a key part in
that. Within a matter of weeks, we were
able to completely update our app with
Les Mills on Demand and communicate
the 60-day offer to members.
“The production quality of the
content is second-to-none and as
close as you can get to an in-person
experience. So far, member feedback
has been phenomenal, both from
regular group exercisers and also from
those that have never done it before.
It’s given them the confidence to come
and try a live class when we reopen.
“Les Mills digital will continue to play
a part going forward, to complement
the fantastic range of fitness equipment
and classes within our health clubs.“
Alongside Les Mills on Demand,
Bannatyne has also launched a live

timetable of group exercise classes,
including Les Mills programmes,
via its YouTube channel, led by
qualified Les Mills instructors.
Themed days, such as the recent ‘Les
Mills Lockdown’, also generated significant
member engagement, with thousands
watching the replays afterwards.
“Supporting our club partners and
instructors during this time remains
our number one priority,” says Martin
Franklin, CEO, Les Mills Europe.
“We’re working with each club to
provide vital support during the
lockdown and we’re thrilled to see the
response from Bannatyne members.
“We believe people will be back at
the gym for live workouts as soon as
the lockdown is lifted. But the shift to
digital fitness is helping to break down
barriers to fitness for people you might
not typically see in the gym, and that’s
really exciting. With this expanded
member reach, we’ll continue to support
Bannatyne members through their fitness
journey, now and once they reopen.”
All Les Mills club partners have the
option of providing their members with a
free 60-day trial of Les Mills on Demand.
To further help club partners, Les Mills
has created a weekly club support
webinar series and a new Re-set Hub
to support club’s reopening plans. In
addition to the LMOD offer and webinar
series, the company has also provided
instructors with access to more than
25 royalty-free workouts that can be
live-streamed to members from home.
7RʛQGRXWPRUHYLVLW
KWWSVZZZOHVPLOOVFRP
DQGIROORZWKH&29,'RSWLRQ
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OUR PASSION FOR FITNESS
CONNECTS US
–NOW MORE THAN EVER–
STAY IN TOUCH VIA: INFO@PRECOR.COM
OR VISIT OUR WEBSITE FOR USEFUL RESOURCES: PRECOR.COM/EN-GB

© 2020 Precor Incorporated

PRECOR.COM/EN-GB
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Members at Aberdeen Sports
Village can digitally track their
workouts across all equipment

The Connected Gym
Working with Precor, Aberdeen Sports Village has undergone a £500k overhaul to
strengthen the user experience and put digital connectivity at the core of its offering

T

he newly refurbished Aberdeen
Sports Village (ASV) has undergone
DeNUHʛWWRHQDEOHLWWR
RʞHUDVWURQJHUXVHUH[SHULHQFH
ZLWKIXOOGLJLWDOFRQQHFWLYLW\
The site reopened in August 2019
ZLWKFDSDFLW\IRUPHPEHUVDQG
PHPEHUVKLSKDVLQFUHDVHGE\SHUFHQW
.ULV0F,QWRVKKHDOWKDQGILWQHVV
GHYHORSPHQWPDQDJHUDW$69VD\V
“We knew we needed to update to
HQKDQFHWKHDWPRVSKHUHPRGHUQLVHNLW
DQGPRYHZLWKLQGXVWU\WUHQGVLQWHUPV
RIFRQQHFWLYLW\DQGWUDFNLQJȻ7KHNH\
SULRULW\ZDVWRWUDQVIRUP$69ZLWKD
PRGHUQGLJLWDOO\OLQNHGZRUNRXWDUHD
,WȷVIRUWKLVUHDVRQWKDW$69VHOHFWHG
3UHFRUȷV3UHYDȲZKLFKFDSWXUHVZRUNRXW
GDWDIURP&9PDFKLQHVDQGHQDEOHV
PHPEHUVWRVHWDQGWUDFNJRDOVSOXVHDUQ
YLUWXDOPRWLYDWLRQDOEDGJHVȺ3UHYDJLYHV
XVWKHDELOLW\WRJDWKHUGDWDOLNHQHYHU
EHIRUHȻVD\V0F,QWRVKȺ:HXVHLWWR
FKHFNHTXLSPHQWVWDWXVGDLO\PRQLWRU
IRRWIDOODWSHDNWLPHVDQGVFKHGXOH
IXQFWLRQDOVHVVLRQVDURXQGWKRVHWR
XWLOLVHRXURIIHULQJPRUHHIILFLHQWO\
Ⱥ)URPDPDLQWHQDQFHSHUVSHFWLYH
ZHKDYHDFFHVVWRHYHU\SLHFHRINLWȷV
VWDWXVZKLFKDOORZVXVWRKLJKOLJKW
VSHFLILFWUHQGVDQGLQVWDQWO\UHSRUW
IDXOWVGHFUHDVLQJGRZQWLPHȻ
,Q0DUFK3UHFRUSDUWQHUHG
ZLWK6RQ\WRGHOLYHUGLJLWDOWUDFNLQJ

I’ve been incredibly
impressed. I use the system
to monitor utilisation –
I know what kit’s being
used, how often and when
Kris McIntosh

Precor and Sony’s Advagym ‘puck’

RQLWVVWUHQJWKNLWDVZHOO3UHYD
VWDWVDUHDXWRPDWLFDOO\GRZQORDGHG
WRWKH$GYDJ\PDSSJLYLQJXVHUVDQ
HQWLUHO\FRQQHFWHGJ\PH[SHULHQFH
0F,QWRVKVD\VȺ0HPEHUVWRXFKWKHLU
SKRQHWRWKH6RQ\$GYDJ\PVHQVRU
ȶSXFNȷWRVWDUWWUDFNLQJVHWVDQGUHSV
LQUHDOWLPHZLWKVWDWVDXWRPDWLFDOO\
XSORDGHGWRWKHDSS,ȷYHEHHQLQFUHGLEO\
LPSUHVVHG,XVHWKHV\VWHPWRPRQLWRU
XWLOLVDWLRQȲ,NQRZZKDWNLWȷVEHLQJ
XVHGKRZRIWHQDQGZKHQ:HKDG
RYHUPLOOLRQUHSHWLWLRQVDFURVVIL[HG
ZHLJKWPDFKLQHVWKURXJKRXW6HSWHPEHU
7KHVHDUHDVWRQLVKLQJVWDWLVWLFVȻ
0HPEHUVUHTXHVWHGDEHWWHUIXQFWLRQDO
WUDLQLQJDUHDVR$69LQVWDOOHGWKH$VVDXOW
5DQJHDQGDQ2SHQ)RUPDW4XHHQD[
7UDLQLQJ5LJ$69DOVRRSWHGIRU3UHFRUȷV
XQLTXHPL[ȶQȷPDWFKRQ&9RIIHULQJȺ7KLV
ZDVDELJSDUWRIRXUGHFLVLRQWRZRUN
ZLWK3UHFRUȲLWDOORZHGXVWRDGDSWWR
H[DFWO\ZKDWRXUFXVWRPHUVQHHGDQGDOVR
WRPDLQWDLQWKDWSUHPLXPIHHOȻKHVD\V
)RU0F,QWRVKDGGHGYDOXHDOVRFDPH
IURP3UHFRUȷVDELOLW\WRSXOOQXPHURXV
VXSSOLHUVWRJHWKHUȺ2XUVDOHVUHS&ROLQ
KDVEHHQWKHUHULJKWIURPWKHVWDUW
$OZD\VDSSURDFKDEOHDOZD\VKHOSLQJ
WROLDLVHZLWKVXSSOLHUV+HZDVFUXFLDO
LQJHWWLQJ$GYDJ\PXSDQGUXQQLQJ
DQGKLVSUREOHPVROYLQJZDVFULWLFDOȻ
Find out more: www.precor.com/en-gb
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TRAINING

BALANCING ACT

Balance training is set to become a major fitness trend, with
exercisers increasingly appreciating the benefits of having
a strong core and good balance, particularly as they age.
Lauren Health-Jones rounds up the latest product releases
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The Core-Tex allows
users to tilt, slide and
rotate 360 degrees

CORE-TEX
Who? Jeff Davis, MD
of Reach Wellness
Company: Core-Tex
About
The Core-Tex is a completely unique
approach to three dimensional, functional
movement. It is a reactive training tool
that combines dynamic strength, razorsharp reaction, cardiovascular endurance,
ʜH[LELOLW\DQGEDODQFHLQRQHGHVLJQFUHDWLQJ
the optimal training environment.
The Core-Tex is the only device on the market
that allows for movement in all three planes
of motion with a base that translates at the
same time. It is the only product on the market
that tilts, slides and rotates 360 degrees.
It is constructed from durable ABS plastic and
features a platform with a non-slip rubber surface,
and a base containing ball transfers oriented on
the same tangent as the convex underside of the
platform. Its patented design creates the unique
movements only available on the Core-Tex.
8VHUEHQHʛWV
Core-Tex Reactive Training challenges the body
to successfully respond to imposed stimuli with
minimal or no conscious thought to maintain
postural equilibrium, to improve timing and
coordination, force production of muscular
contractions and provide optimal joint stability.
Core-Tex applies the principals of reactive
training to a continuously unpredictable
environment. Activity of all types and levels all

have one thing in common
– variability. Variability has
been shown to be extremely
beneficial to biological
systems. From heart rate to
nutrition, variability gives the
body opportunities to thrive.
2SHUDWRUEHQHʛWV
Reactive variability training with the Core-Tex is
DFULWLFDOSDUWRIDQ\ʛWQHVVSURJUDPPHEHFDXVH
it constantly provides variability to the muscles,
nervous system and joints. Every repetition is
GLʞHUHQWWKHUHE\UHGXFLQJVWUHVVRQWKHMRLQWV
continually requiring the nervous system to adapt
to coordinate new movements increasing muscle
DFWLYDWLRQDQGHʡFLHQF\7KHUHVXOWV"<RXUERG\
achieves more in a shorter time, gets smarter
with less stress and keeps you fully engaged.
Core-Tex can be used individually, by athletes,
therapists, with a personal trainer or even with
an instructor in small group training; making it
a versatile and cost-effective solution for any
operator. Core-Tex is unique and different, yet
supplements and complements all other gym
equipment in a commercial environment.
Is it also suitable for at-home training?
<HV&RUH7H[LVGHʛQLWHO\VXLWDEOHIRUKRPH
training. It takes a small amount of space
DQGRʞHUVDQLQʛQLWHQXPEHURIH[HUFLVHV
When not in use, the Core-Tex can be
easily dismantled and stored away.
How much does is cost?
Core-Tex costs £495.00 plus VAT.
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3RZHU3ODWHSURYLGHV
LPSURYHPHQWVLQEDODQFH
mobility and stability
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Power Plate can be
used by clients of any
DJHRUʛWQHVVOHYHO

Power Plate is used in
gyms, sports clubs, yoga
studios and dance studios

POWER PLATE
Who: Iain Murray, sales director
at Power Plate UK
What: Power Plate
About
Power Plate delivers accelerated health,
ʛWQHVVDQGZHOOQHVVUHVXOWVZKDWHYHUWKH
ʛWQHVVOHYHORUWUDLQLQJVW\OH,WVZKROH
ERG\WUDLQLQJKHOSVXVHUVSUHSDUHIDVWHU
SHUIRUPEHWWHUDQGUHFRYHUTXLFNHU,W
PDNHVXVHUVIHHOEHWWHUE\VWLPXODWLQJQDWXUDO
UHʜH[HVDQGLQFUHDVLQJPXVFOHDFWLYDWLRQ
%\GHVWDELOLVLQJWKHERG\DQGHQJDJLQJVRIW
WLVVXH3RZHU3ODWHSURPRWHVTXLFNUHIOH[LYH
UHVSRQVHVLQPXVFOHILEUHVDQGDQLQFUHDVH
LQFLUFXODWLRQSURYLGLQJJUHDWHUZKROHERG\
EDODQFHPRELOLW\DQGVWDELOLW\LQDVKRUWHUWLPH
IUDPHWKDQZLWKWUDGLWLRQDOWUDLQLQJPHWKRGV
8VHUEHQHʛWV
3RZHU3ODWHKHOSVWREXLOGVWUHQJWKE\
LPSURYLQJPXVFOHWRQHSRVWXUHDQGVWDPLQD
DVZHOODVSURPRWLQJEHWWHUEDODQFHVWDELOLW\
DQGʜH[LELOLW\WKURXJKEHWWHUFRRUGLQDWLRQ
DQGDQHQKDQFHGUDQJHRIPRWLRQ
,WFDQDOVRUHOLHYHPXVFOHWHQVLRQORZHUWKHULVN
RILQMXU\ERRVWPHWDEROLVPDQGUHGXFHVWUHVV
8VHUVFDQDOVRVHHUHDOUHVXOWVLQOHVVWLPH
2SHUDWRUEHQHʛWV
'HVLJQHGIRUDOODJHJURXSVDELOLWLHVDQGWUDLQLQJ
SUHIHUHQFHV3RZHU3ODWHFUHDWHVDQH[FHOOHQW

GLʞHUHQWLDWRUWRHQFRXUDJHERWKQHZVDOHV
RSSRUWXQLWLHVDQGPHPEHUUHWHQWLRQ
3RZHU3ODWHFDQZRUNZLWKRSHUDWRUVWR
PHHWWKHVSHFLILFQHHGVRIPHPEHUVIURP
LQFRUSRUDWLQJUHFRYHU\RUUHKDELOLWDWLRQLQWR
DIDFLOLW\WRVPDOOJURXSWUDLQLQJVROXWLRQV
HGXFDWLRQDQGZHOOQHVVDSSOLFDWLRQV

“

A free mobile
app gives
users access
to hundreds
of on-demand
videos

Where is it installed?
3RZHU3ODWHLVXVHGE\HOLWHʛWQHVV
SURIHVVLRQDOVVSRUWVFOXEV\RJDVWXGLRVDQG
GDQFHVWXGLRVDFURVVWKHZRUOGDQGFDQ
EHIRXQGLQKHDOWKFOXEVLQFOXGLQJ+ROPHV
3ODFH'DYLG/OR\G/HLVXUH%DQQDW\QH+HDOWK
DQG)LWQHVV9LUJLQ$FWLYH$Q\WLPH)LWQHVV
*ROGȷV*\P)LWQHVV)LUVWDQG3XUH*\P
Is it also suitable for at-home training?
%HWWHUEDODQFHVWURQJHUPXVFOHVDQGKHDOWKLHU
ERQHVȲWKH3RZHU3ODWH029(GHOLYHUV
DFFHOHUDWHGKHDOWKʛWQHVVDQGZHOOQHVV
UHVXOWVDWKRPHRʞHULQJWKHVDPHVOHHN
GHVLJQDQGKLJKSHUIRUPDQFHLQDVPDOOHU
OLJKWHUIRUPDW$IUHHPRELOHDSSJLYHVXVHUV
DFFHVVWRKXQGUHGVRIRQGHPDQGYLGHRV
WRVXLWLQGLYLGXDOQHHGVDQGʛWQHVVJRDOV
How much does it cost?
3ULFHVVWDUWIURPe
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BOSU
Who: Paula Martin, account
manager at Physical
Company, UK distributor
What: The Bosu NexGen
Pro Balance Trainer
About
The Bosu NexGen Pro Balance Trainer is a unique
balance, core, stability and proprioception training
GHYLFHFRQVLVWLQJRIDʜDWVLGHDQGDWH[WXUHG
rubber dome with four quadrants. The quadrants
allow for precise body positioning while working on
cardio, agility, strength, core, balance and mobility
exercises, while the textured dome enhances
grip for both hands and feet to improve form.
The Bosu – short for ‘both sides up’ – is
extremely versatile and can be used either
with the flat side or dome side facing
upwards. It can help improve balance,
flexibility, strength, core and stamina.
8VHUEHQHʛWV
Appropriate for users of all ages and abilities, the
Bosu Nexgen constantly challenges the body to
restabilise, which improves strength, core strength,
VWDPLQDʜH[LELOLW\DQGHYHQVSRUWVSHUIRUPDQFH
while the soft domed surface protects the joints.
The instability of the surface makes simple
exercises – such as squats, lunges, core work,
stepping, push-ups or jumping – more challenging
than if they were performed on a solid surface.
Putting the body on an unstable surface whilst
exercising is really effective in firing up those
smaller muscles that stabilise and support the
body, so that they get a fantastic workout too.

“

Thanks to
its small size,
the trainer
is perfect
for at-home
training

In addition, it is an easy-to-use and
space-saving functional training tool
that would be a versatile addition to any
gym. It can easily be incorporated into
a variety of group exercise classes, both
indoor or outdoor, and as part of personal
training sessions. It is small, mobile and
lightweight and allows both personal trainers
and users to get creative with their workouts.
Is it also suitable for at-home training?
Thanks to its small size, the trainer is perfect for atKRPHWUDLQLQJ%RVXDOVRRʞHUVDQDWKRPHPRGHO
which gives users all the advantages of working out
with a Bosu in the comfort of their own home.
Users could even incorporate small equipment
that they have at home, such as dumbbells or a
med ball, or even a kettlebell, into their training.
The home model comes with four
workout plans, an owner’s manual, an eating
plan and a dual-action hand pump.
What does it cost?
Commercial Bosus retail from
£164.55 excluding VAT.
Extra info
Bosu is distributed in the UK by Physical
&RPSDQ\ZKLFKRʞHUVWKHHQWLUH%RVXUDQJH
including the Bosu Balance Trainer Elite, which
LVJHDUHGWRZDUGVDWKOHWHVDQGIHDWXUHVDʛUPHU
GRPHIRUPRUHHʡFLHQWIRUFHWUDQVIHU

2SHUDWRUEHQHʛWV
7KH%RVX1H[*HQLVLGHDOIRUJURXSʛWQHVV
FRPSOH[PRYHPHQWVRUDGYDQFHGʛWQHVV
professionals in a professional setting. It is designed
with a patented non-slip, dually over-moulded base
meant to withstand continual daily gym usage.

The Bosu NexGen
is designed with a
patented non-slip, dually
over-moulded base
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Airex Elite Balance Pads can
help improve coordination,
core strength and endurance

AIREX
Who: James Anderson, director of marketing
and sales at Physical Company, UK distributor
What: Airex Elite Balance Pads
About
The Airex Elite Balance Pads are therapy
and training devices, made from soft AIREX
foam, that are designed to be used in balance,
posture stability and motor skills training.
The pads measure 6cm thick and feature a
waffle-like texture on the upper and lower sides,
which provides slip-resistance and stimulates the
foot receptors during barefoot balance training.
8VHUEHQHʛWV
Exercises performed on the Balance Pad
engage more muscles, and work them
more intensely, in comparison to the same
exercises done without the Balance Pad.
Due to the yielding quality of the foam, the
body is constantly being challenged to restabilise, meaning that muscles are constantly
working in order to maintain balance. This
helps to improve coordination, core strength,
endurance and balance while minimising stress
on the joints. It also activates the control
functions in the brain and stimulates the
receptors in the joints and fascia system.
2SHUDWRUEHQHʛWV
For operators, Airex Balance Pads are a great
WRROIRUʛWQHVVWUDLQLQJDQGDYHUVDWLOHDGGLWLRQ
WRSLODWHV\RJDDQGUHKDELOLWDWLRQRʞHULQJV
The closed-cell foam material does not
absorb moisture or dirt and is highly durable,

“

Everyone
should have
one by their
bathroom sink
to encourage
people to use
it while they’re
brushing
their teeth

so is easy to keep clean, while its antibacterial
surface provides antimicrobial protection.
What’s the target market?
The Airex Elite is aimed at gyms and health
clubs with yoga, pilates or rehabilitation
RʞHULQJVDVZHOODVSURIHVVLRQDOVSRUWV
players and physio therapists, who use it to
rehabilitate and in preventative exercises.
Are they also suitable for at-home training?
Absolutely, they’re ideal. I’d go so far as to say
that everyone should have one by their bathroom
sink to encourage people to use it while they’re
brushing their teeth. It would guarantee at least
four minutes of stability or balance training a day.
How much does it cost?
Balance pads retail for £52.99
per pad, excluding VAT.
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SUPPLIERS OF

HIGH QUALITY
CHANGING ROOM
SOLUTIONS FOR
THE FITNESS AND
LEISURE INDUSTRY
» Lockers, benches, padlocks
»
»
»
»

and cubicles
Changing room design
Consultation services
Locker servicing and maintenance
Financial solutions

Contact us today for more information
T: 0203 651 1500
E: info@safespacelockers.co.uk

102

June 2020 ©Cybertrek 2020

F I T N E S S - K I T. N E T

PRODUCT INNOVATION
Lauren Heath-Jones rounds up the latest product launches in health and ﬁtness

Fisikal has teamed up with EMD UK on a free digital platform for instructors, says Rob Lander

E

MD UK, the national
governing body for
group exercise, and
Fisikal have joined forces
to offer a no-fee digital
platform that allows group
exercise instructors and
personal trainers to stream
chargeable digital content.
This will support fitness
professionals’ businesses

Fisikal’s Rob Lander

through the remainder of
the period of extended
physical distancing
imposed by the government
to slow the spread of
COVID-19 and beyond.
The digital platform is
available free of charge
and opens up a wide range
of functionality, including
class scheduling, booking
and payment, which class
participants and clients
can access via an app.
Instructors and personal
trainers have the ability
to pre-record and upload
their own bespoke content
or take advantage of
more than 250 class and
workout videos in the
Fisikal library, provided
by Escape Fitness and a

The app enables free live streaming and content
number of master trainers,
including Matt Gleed.
Instructors can also
stream live workouts via an
integration with YouTube Live.

The platform will provide
many instructors and
personal trainers with
a ﬁnancial lifeline
Brett Pearson, EMD UK

fitness-kit.net ͙͋͗ͅ͏͒̈́

FISIKAL

Apex bike brings Boom Cycle into the living room, explain Charlie Lucas and Simon Cook

A

There’s no screen on
the Apex bike, taking it
to a lower price point

pex, the latest home
bike concept, has
partnered with
Boom Cycle – known for
its inclusive high-energy
‘party-on-a-bike’ workouts
– to create exclusive
class content using their
expert instructors.
“We chose Boom Cycle
as they align with us from
both a brand and culture
perspective, says cofounder Charlie Lucas.
“They have talented
instructors and their
classes are fun, energetic,
encouraging and inclusive.
Using Bluetooth
technology, riders can
connect to the bike via
iPad or iPhone, or cast
to their TV screens.

Unlimited Apex
classes are available on
a subscription basis.
Simon Cook, co-founder,
says: “Our bike is more
affordable because we
chose to sell it without
a screen – households
already have too many and
the majority of technical
issues competitors have
faced are screen-related.”
Real-time, interactive
leaderboards measure
RPM and resistance, and
reward each rider with
Apex points based on
power output vs height/
weight/age. Apex also
provides a reward scheme.
fitness-kit.net ͙͋͗ͅ͏͒̈́

APEX
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Ei8ht Energy drink boosts body’s ability to transport oxygen, says Ray Averre

A

UK company has
created the first drink
proven to substantially
increase the body’s ability
to transport oxygen.
Called Ei8ht Energy, it
increases oxygen transport
by close to 5 per cent for
80 minutes after ingestion.
In an independent efficacy
study, carried out by
Surrey University’s Human

We wanted to create a
scientiﬁcally proven
product and we have
achieved that emphatically
Ray Averre

Performance Institute, the
drink helped cyclists benefit
from an average 37-second
time improvement over a
16km time trial and delivered a
6.6 per cent average increase
in peak power output.
Avrox Technologies has
been developing the product
for the past five years, working
alongside researchers from
the University of Oxford.
The unique feature of the
drink is a patented oxygen
delivery system which utilises
natural, vegan ingredients
to create molecules which
capture and retain oxygen
and deliver it to the tissue.
Users mix a sachet
with water and shake
for 30 seconds. This
stimulates the creation of
microbubbles which are
500 times smaller than the
thickness of a human hair.
These are ingested,
passing through the

Ei8ht Energy increases oxygen levels in the body
stomach wall and into the
bloodstream in as little
as four and a half minutes,
ready to pair with oxygen.
Founder Ray Averre says:
“Our aim was to develop a
product that demonstrably
enhances the body’s ability to
transport oxygen, to deliver
health and performance

benefits. A lot of claims
are driven by marketing.
We wanted to create a
scientifically proven product.
Ei8ht Energy also delivers
vitamin B3 and B12 by
the same mechanism.
fitness-kit.net ͙͋͗ͅ͏͒̈́

AVROX TECHNOLOGIES

Amplify Pro enables PTs, physios and coaches to work remotely, says Damian Milkins

A

free-to-use online
platform has been
launched to enable
personal trainers, physios
and coaches to create and
deliver fitness and recovery
programmes remotely.
Amplify Pro provides
the tools needed to
communicate with
clients, set tasks and
learn from statistics.
The platform gives
access to a library of

Amplify is free to use
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video demonstrations
explaining how to safely
undertake a range of
exercises. Users also have
the option to upload their
own videos from YouTube.
Amplify says all videos
are made by professionals
to ensure they’re
safe and accurate.
Exercise programmes
are sent directly to service
users by email and can
then be viewed online.
The portal also allows
professionals to monitor
the progress of their clients
and to collect feedback in
areas such as compliance,
pain and progress.
It’s a ray of hope in the
current climate, because
it provides them with
an opportunity to stay
close to their clients
Damian Milkins

The platform has been
designed for use during
COVID-19 and beyond

Founder Damian Milkins
said: “The ability to
set bespoke individual
programmes remotely
is a major benefit and,
once registered, the
platform is free for the
professional and for those
following the regime.
“It’s a ray of hope in the
current climate because

it provides them with an
opportunity to stay close
to clients and monitor their
progress in difficult times.
“It’s also a tool designed
to enhance face-to-face
practice once COVID-19
is a thing of the past. O
fitness-kit.net ͙͋͗ͅ͏͒̈́

AMPLIFY PRO
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GUARANTEE A TRAINING SPOT
FOR YOUR CUSTOMERS

With MYWELLNESS, your members can now easily book their preferred training spot
on the gym floor, in addition to group exercise and class spot bookings, providing peace
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