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The best management and policy decisions are made in light of sound
knowledge of customer preferences and behaviour. An ambitious new
industry collaboration is enabling operators across the activity sector
to raise their game through access to real-time customer data

few years back, in the days when nationwide
participation numbers were mainly established by
market research, the CEO of a leading management
FRQWUDFWLQJFRPSDQ\WROGPHWKDWLIRʡFLDOʛJXUHV
were accurate, he’d be out of business.
Happily he was able to report record attendances, but his
H[SHULHQFHȲWKDWVRPHRʡFLDOQXPEHUVGLGQȷWUHʜHFWKLV
reality – was shared by other operators and policymakers
and this meant that decisions made on the basis of these
QXPEHUVZHUHQRWRSWLPDODWEHVWDQGLQHʞHFWLYHDWZRUVW
Today we’re in transition between that time – when
market research data was the bedrock of decision-making –
and a new era of real-time data, when we can analyse what’s
actually going on to inform decision- and policy-making.
(YHQWXDOO\ZHȷOOQRORQJHUQHHGDUHSUHVHQWDWLYHPDUNHW
research sample, because our ‘sample’ will be all users.
This thinking is coming to our sector and in this issue
SDJH ZHWDONWRWKHWHDPEHKLQGWKH'DWD+XEDQLQLWLDWLYH
through which operators, trade bodies and tech companies are
FROODERUDWLQJWRFUHDWHDSODWIRUPIRUUHDOWLPHDFWLYLW\GDWD
The DataHub currently records a million transactions a day,
taken from 157 operators in 1,200 locations. The ambitious
aim for 2018 is to get this to 750 million transactions a day
DQGWRH[WHQGHYHQWXDOO\LQWRDOOVHFWRUVRIWKHLQGXVWU\
The data is anonymised and standardised to ensure
like for like comparisions and then used for analytics and
EHQFKPDUNLQJȺ)RUWKHʛUVWWLPHRSHUDWRUVDUHDFWLYHO\
VKDULQJGDWDVRWKDWHYHU\RQHFDQPDNHEHWWHUGHFLVLRQVȻ
DataHub’s Phil White told Health Club Management.
XNDFWLYHLVDOVRRQERDUGȺ:HȷOOEHLQWHJUDWLQJXNDFWLYHȷV
EHQFKPDUNLQJVHUYLFHZLWKWKH'DWD+XESODWIRUPVRWKDW
EXVLQHVVSHUIRUPDQFHEHQFKPDUNLQJXQGHUSLQVHYHU\WKLQJ
ZHGRȻVD\VXNDFWLYHȷV6WHYH0DQQLQRXUUHSRUW
The DataHub is now also open to non facility-based
DFWLYLW\SURYLGHUVVXFKDVERRWFDPSVPDNLQJLWHYHUPRUH
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The DataHub enables us to understand customer behaviour

ukactive’s benchmarking service
will be integrated with the DataHub,
so performance benchmarking
underpins the entire service
UHSUHVHQWDWLYHRIWKHQDWLRQVȷȶDFWLYHMRXUQH\Vȷ7KHHYHQWXDO
DLPLVDFRPSUHKHQVLYHGHWDLOHGYLHZRIWKHHQWLUHPDUNHW
0DQ\LQGXVWULHVVXFKDVIRRGUHWDLOLQJDQGWUDYHOKDYH
XVHGUHDOWLPHGDWDIRU\HDUVWRGULYHEXVLQHVV\HWXSXQWLO
now, our sector hasn’t had access to these powerful tools.
:HȷYHVHHQWKHODXQFKDQGIDLOXUHRIWKUHHPDMRU
EHQFKPDUNLQJLQLWLDWLYHVRYHUWKH\HDUV,WȷVWLPHIRUDOO
RSHUDWRUVWREDFNWKLVRQHWRWDNHXVWRDQHZOHYHORI
H[FHOOHQFHDFURVVKHDOWKʛWQHVVDQGDFWLYLW\DQGHQDEOH
RSHUDWRUVWREXLOGVHUYLFHVFRQVXPHUVUHDOO\QHHG
Liz Terry, editor
lizterry@leisuremedia.com
@elizterry
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PEOPLE
We’re not aiming to produce Olympic athletes,
but to support people who are new to, or returning
to exercise to get the best out of themselves

ZAC PURCHASE

OLYMPIC ROWER AND OWNER, ZAC FITNESS
How did you get
into rowing?
The main reason was
because I was useless at
everything else like rugby,
football or cricket, so the
only option for me was
getting into a boat.
I enjoyed rowing and won
P\ʛUVWUDFHDWWKHDJHRI
kept going and then one day
found myself on the start
line at the Olympics.
Mark Hunter and I
took gold at Beijing, in the
lightweight men’s double
sculls and set the Olympic
record, which still stands.
We narrowly missed out on
gold again at the London
Olympics, after which I
retired, at the age of 26.

the best out of themselves.
We have a huge variety of
FOLHQWVDJHGIURPWR
and lots of parents who
come with their children to
do a class together.

Zacs Fitness launched
last October – what’s
the concept?
I have a real passion for
functional exercise, so we
don’t use much equipment
and have developed our
own slam balls, power bands,
stretch mats, kettle bells and
suspension trainers.
Classes have a maximum
RISHRSOHZKLFKDOORZV
Purchase won gold
g
in Beijing
j g and silver in London
on
good interaction with the
instructor. I think this is a
big part of giving people
WKHFRQʛGHQFHDQGNQRZOHGJHWRIHHO
IRUIRXURUʛYHKRXUVDGD\DQGRQO\
HPSRZHUHG$OWKRXJK,KDYHVRPHRQH
Do you miss the days of
FRQVXPHGFDORULHVDGD\
WRRQHFOLHQWVWKHPDMRULW\JRIRUWKH
being an Olympic athlete?
during the summer race season. You
small group exercise classes.
No, not at all. I really didn’t like the
started training absolutely starving and
It’s a pay as you go model. Fitness
relentless training, it was boring, tedious,
eventually became numb to it.
FODVVHV\RJDDQGVSLQDUHDOOeD
monotonous and repetitive. I hated every
Having a severely restricted diet was
session. We’ve got a popular loyalty card
second of it.
RQHRIWKHVDFULʛFHVIRUDJROGPHGDO
scheme, where you pay for nine classes
On the other hand I absolutely love
However, I absolutely loved racing
DQGJHWWKHWKIUHH:HJLYHDORWRI
racing, and the chance to put myself up
and being on the start line.
support and our clients say the quality of
against the best in the world. There’s no
what
they get is much more than if they
better feeling then winning!
How has all that experience
worked out on their own.
It was also very restrictive. Being a
helped you as a personal trainer?
No one wants to spend hours in the
lightweight athlete, I had to weigh in
I’ve learned the importance of making
gym doing the same old thing, so we
two hours before the race and if I didn’t
training fun! At my studio, Zacs, we do
keep things short, sharp and interesting,
make the weight I couldn’t even race,
varied sessions that are updated all the
ZLWKDVJUHDWDEHQHʛWDVSRVVLEOHLQWKH
which was a lot of pressure.
time, to keep them fresh and exciting.
shortest time. We’re always interested in
I was always hungry – 70kg is quite
We’re not aiming to produce Olympic
ʛQGLQJZD\VWRJLYHRXUFOLHQWVWKHPHDQV
skinny, bearing in mind I’m 88kg
athletes, but to support people who are
to make the best use of their time, and
now and much happier. We trained
new to, or returning to exercise to get

10
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3XUFKDVHKDVDSHUVRQDOSDVVLRQIRUIXQFWLRQDOʛWQHVV

DNA tests have proved to be a good way
of helping people to get results sooner. It’s
a much more targeted approach.
What are your future plans?
We’re constantly evolving, based on what
our clients tell us they want. In June we’re
launching a full spin programme and now
I’m considering introducing a form of live
heart rate monitoring.
I’m looking to launch the next couple
RIVWXGLRVLQ%HDFRQVʛHOGDQG+HQOH\
before rolling the concept out to more
towns across the South East.
What is the best part of working
LQWKHKHDOWKDQGʛWQHVVVHFWRU"
It’s heartening to witness more people
starting to value exercise and realise that
being active and healthy will support their
life long-term. It’s great to be part of that
and try to help people realise that going
to the gym doesn’t have to be soulless.

=DFV)LWQHVVZLOOEHODXQFKLQJLQ+HQOH\DQG%HDFRQVʛHOG
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I came up with the pen pal scheme as a way of
engaging schools: they can use Born to Move as a
cross curricular activity, allowing youngsters to learn
DERXWGLʞHUHQWODQJXDJHVFRXQWULHVDQGFXOWXUHV

JUSTINE WILLIAMS

LES MILLS BORN TO MOVE BUSINESS DEVELOPMENT MANAGER
What is Born to Move?
6HWXSRYHUʛYH\HDUVDJRWKLV
SURJUDPPHLVWKHʛUVWIURP/HV0LOOV
WREHDLPHGDWFKLOGUHQ$VWKHHDUO\
\HDUVDUHDFULWLFDOZLQGRZIRUIRUPLQJ
SRVLWLYHKDELWVZHDUHRQDPLVVLRQWRJHW
PRUHFKLOGUHQPRYLQJ
%25172029(XVHVGDQFH\RJD
PDUWLDODUWVDQGDWKOHWLFVNLOOVVHWWR
PXVLF7KHUHDUHDQXPEHURIFODVVHV
DLPHGDWGLʞHUHQWDJHJURXSVVWDUWLQJ
ZLWKWZRWRWKUHH\HDUROGVDQG
JRLQJXSWRDGROHVFHQWV
7KHSURJUDPPHʛWVLQZLWK
HGXFDWLRQSXEOLFVHFWRUFKDULWDEOH
DQG&65DJHQGDV$UHVHDUFKVWXG\
ZLWK(GJH+LOO8QLYHUVLW\VKRZHGWKDW
WZRPLQXWH%RUQWR0RYHFODVVHV
SHUZHHNEURXJKWLQFUHDVHGPXVFXODU
DQGFDUGLRYDVFXODUEHQHʛWVDVZHOODV
LPSURYHGFRQʛGHQFHLQEHLQJDFWLYHDQG
SURYLGHGLQFUHDVHGOHYHOVRISK\VLFDO
DFWLYLW\WRVXSSRUWD3(OHVVRQZKHUH
WKHIRFXVLVRQOHDUQLQJVNLOOV
What was the motivation
for setting it up?
<RXQJSHRSOHDUHERUQWRPRYHEXWLQ
RXUPRGHUQZRUOGWKH\DUHORVLQJRXWRQ
WKHRSSRUWXQLWLHVIRUDFWLYHSOD\DQGWKH
IXQGDPHQWDOVNLOOVDQGVHOIHVWHHPZKLFK
WKDWGHYHORSV5HGXFHGSK\VLFDODFWLYLW\
LVDPDMRUFRQWULEXWRUWRFKURQLFKHDOWK
SUREOHPVDQGWKHUHȷVJURZLQJHYLGHQFH
RIDGLUHFWOLQNEHWZHHQʛWQHVVDQG
DFDGHPLFDQGVRFLDOVXFFHVV
How did the pen pal
scheme come about?
0\UROHLVWRLQWURGXFH%25172029(
WRVHFWRUVIRFXVLQJRQLPSURYLQJOHYHOV
RI\RXWKSK\VLFDODFWLYLW\GHPRQVWUDWLQJ
KRZʜH[LEOHDQGDGDSWLYHWKH
SURJUDPPLQJFDQEHLQGLʞHUHQWVHFWRUV
,FDPHXSZLWKWKHSHQSDOVFKHPHDV
DZD\RIHQJDJLQJVFKRROVWKH\FDQXVH
%25172029(DVDFURVVFXUULFXODU
DFWLYLW\DOORZLQJ\RXQJVWHUVWROLQNEHLQJ
12

DFWLYHZLWKOHDUQLQJDERXWGLʞHUHQW
ODQJXDJHVFRXQWULHVDQGFXOWXUHV
6RIDUZHKDYHNLFNHGRʞRQH
VXFFHVVIXOSURMHFWOLQNLQJD<RUNVKLUH
SULPDU\VFKRROZLWKDVFKRROLQ
6KHQ]KHQ&KLQD7KHFKLOGUHQʛOPHG
WKHPVHOYHVGRLQJWKHVDPHZRUNRXW
VKDUHGWKHUHVXOWVDQGWKHQZURWHOHWWHUV
WRHDFKRWKHUDVNLQJTXHVWLRQVOLNH
ZKDWWKH\DWHIRUEUHDNIDVWDQGLIWKH\
KDGDQ\SHWV7KHOHWWHUVZHUHSRVWHG
DQGWKH\ZHUHDOOGHOLJKWHGWRUHFHLYH
OHWWHUVIURPDFURVVWKHZRUOG
How are you planning to take
the programme forward?
*RLQJIRUZDUGZHZDQWWRHQFRXUDJH
PRUHVFKRROVLQPRUHFRXQWULHVWR
JHWLQYROYHG$VZHOODVQHWZRUNLQJ
ZLWKVFKRROV,ȷPVSHDNLQJWRXNDFWLYH
DERXWKRZWRUROOLWRXW8OWLPDWHO\,
ZRXOGORYHWREHLQYROYHGZLWK&KDQJH
/LIHDQGDOVRJHWWKHSHQSDOVFKHPH
ZRUNLQJRXWVLGHRIVFKRROVDVZHOO
ZKLFKLVVRPHWKLQJWKHKHDOWKDQG
ʛWQHVVVHFWRUFRXOGHQJDJHZLWK

A letter between students

Pupils in Shenzhen, China were linked up with a school in Yorkshire

healthclubmanagement.co.uk June 2017 ©Cybertrek 2017

Williams wants
to link the penpal
scheme with
Change 4 Life
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We want to provide an intervention at primary
school to get kids active and healthy.

IAN PICKLES & IMOGEN BUXTON-PICKLES
FOUNDERS OF IMOVES

What is iMoves?
It’s an easy solution for teachers
to deliver PE and dance in schools.
Package licences are sold to schools,
which allow teachers to access
resources through an online portal.
We provide everything teachers
need to deliver a range of engaging
activity and PE lessons: interactive
demonstration videos, curriculum
EDVHGOHVVRQSODQVPXVLFʜDVKFDUGV
and a range of assessment tools.
Our aim is to get children
active every day with lessons and
activities that engage them. We’re
not teaching them to chasse or
pirouette, but just some basic
moves, and if they really like it they
can go on to join a club.

The founders are passionate about iMoves

What’s your mission?
We want to provide an intervention at
primary school to get kids active and
healthy. Our pitch at the ukactive Active
Lab Live centred around a character
FDOOHG-RKQDWʛYH\HDUVROGKHZDVʛWDQG
active, but by 11 was overweight, because
he had done his two hours a week of PE,
but nothing else. Neither his parents or
WHDFKHUVKDGWKHFRQʛGHQFHRULGHDV
to get him active every day. By 25, he is

overweight, embarrassed to join a gym
and doesn’t know where to start with
losing weight and getting active. We want
to stop all the Johns from happening.
How did iMoves come about?
I [Imogen] have spent all my career in
ʛWQHVVDQGGDQFHZRUNLQJLQVFKRROVWR
KHOSWKHPRʞHUEHWWHUTXDOLW\OHVVRQVDQG
then they started to ask for resources
to do the lessons when I wasn’t there. I
realised this was a business opportunity,
so started to produce DVDs and put
content on line. Both the kids and teachers
Buxton-Pickles has a
EDFNJURXQGLQʛWQHVVDQG
dance, and has worked in schools

ORYHGWKHbUHVRXUFHVZHSURGXFHG
and it’s built from there.
Lots of teachers lack the
FRQʛGHQFHDQGWUDLQLQJWRGHOLYHU
exercise and dance classes
themselves, so this was meeting a
need. Many of the existing resources
being used were very old fashioned
and didn’t engage the children – such
as dance that entailed pretending to
be a tree. It was death by dance!
The business gained momentum
two years ago, when schools started
asking for resources for PE in general
and gymnastics, so we developed the
package to include gymnastics, Pilates,
physical literacy, athletics and ball skills.
Ian left his career in brand strategy and
came on board as business manager.
What have you achieved?
We’re a small company with a great
concept. Already we have 500 schools
around the UK using iMoves. We’ve just
won ukactive’s ActiveLab, which has taken
us to a new level. In the last two years
ZHȷYHWDNHQRQVWDʞDQGQRZKDYHHLJKW
presenters around the country.
:HȷUHFRQVWDQWO\HYROYLQJWRRʞHUPRUH
programmes. For example, to engage
boys we have programmes that include
football, combat moves and war dances to
music. At the other end of the spectrum,
ZHRʞHUDUDQJHRIPLQGIXOQHVVOHVVRQV
and Pilates to funky music.
What about future plans?
Research shows that an active child is
more academic with grades up to 13 per
cent higher. So, in September, we’ll be
ODXQFKLQJ$FWLYH6FKRROVZKLFKRʞHUV
minutes of activity outside of PE and can
EHOLQNHGZLWKGLʞHUHQWVXEMHFWV:HȷOODOVR
team up with ukactive on National Fitness
Day as the digital platform for schools,
trying to get 10,000 schools to be active
for 10 minutes at 10am.
Next year, we’ll be launching Active
Home, to encourage children to carry on
the work they’ve been doing at school
when they go home. O

14
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Number of US gym users hits record high

M

ore than 66m
Americans used a gym
in 2016, a record high

since the International Health,
Racquet and Sportsclub
Association (IHRSA) began
tracking health club consumer statistics in 1987.
Based on a study by the
association that feeds into the
2017 Physical Activity Council

Consumers continue
to rely on health clubs
as the primary outlet
for physical activity

Participation Report, results
show that the number of
individual members totalled
57.3m last year, up 3.6 per

Joe Moore

cent from 55.3m in 2015.
Members visited their

The US market is showing healthy growth

health club an average of
In 2016, US health club rev-

showed that more than half

106 times last year. Of the

as the primary outlet for phys-

296.6m Americans aged six

ical activity and health goals.

enue increased to US$27.6bn

of Americans are now getting

and older, 19.3 per cent were

Increased participation in ﬁtness

(£21.5bn, €25.6bn), up from

the recommended amount

gym members in 2016.

activities helped fuel growth in

US$25.8bn (£20.1bn, €24bn)

of exercise – for the ﬁrst
time since records began.

memberships and utilisation as

in 2015, a rise of 7.2 per cent.

and CEO, said: “Consumers

total club visits surpassed 5bn

In May, the 2016 National

continue to rely on health clubs

for the ﬁfth consecutive year.”

Joe Moore, IHRSA’s president

Health Interview Survey

More: http://lei.sr?a=m5A2S_H

CA$13m ‘aqua-gym’ complex for Quebec

T

improve people’s quality of

he government of Canada

life while fostering economic

and Quebec municipality

for the construction of a large-

We’re realising a project
that the city has been
carrying out since 2013

scale aqua-gym complex in the

Philippe Couillard

have each pledged to

invest CA$4.4m (€4m, £3.4m)

The premier of Quebec,
Philippe Couillard, added the

the government of which

communities places where

people to adopt an active life-

will fund the same amount.

families can have fun, where

style and allow “young people

neighbours can get together

to practice sport or physical

indoor waterpark, including

and where Canadians can

activity of their choice in the

a shallow pool, slides and

celebrate the many cultures

best possible environment.”

water games; a six-lane pool;

that make up our country,”

two diving areas; a sauna; two

said Amarjeet Sohi, Canada’s

that the city has been carrying

mezzanines; and a gymnasium.

minister of infrastructure.

out since 2013,” he said.

The facility will feature an

“Cultural and recreational
infrastructure helps make our

16

ing middle class jobs.”

new facility will encourage

town of Dolbeau-Mistassini,

Philippe Couillard

growth and creating high-pay-
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“We are realising a project

“Our government is proud
to make investments that

More: http://lei.sr?a=x4R5a_H

René Moos

Basic-Fit reports rising
revenues in first quarter
The new room type features indoor bikes from Wattbike

Hotel giant Hilton launches
in-room fitness concept

René Moos’s gym chain

up 27 per cent from €60.5m

Basic-Fit reported revenues

(US$65.8m, £51m) in 2016.

of €76.9m (US$83.6m,

to 1.33m in the ﬁrst three

three months of the year

months of 2017, a rise of 24

as the group opened

per cent from 1.08m in 2016.

more clubs and grew
Hilton has unveiled a new

mindfulness,” he told Spa

in-room wellness concept, Five

Opportunities. “It really is the

Feet to Fitness, which brings

ﬁrst of its kind hybrid room.”

membership numbers.
The low-cost European
ﬁtness operator’s latest

The new room type

trading update shows that

equipment and accessory

features an indoor bike

year-on-year revenues were

options into the hotel room.

from British cycling inno-

more than 11 diﬀerent ﬁtness

Ryan Crabbe, senior

be used for either longer

for Hilton, described the

exercise sessions or focused

room as an “industry ﬁrst.”

interval-training workouts,

wellbeing stage, but we like

and dynamic Gym Rax
functional training stations.

to describe it as a guestroom
dedicated to movement and

Basic-Fit is on track to
open 100 clubs this year
after increasing its network
by 21 to 440 during Q1.
More: http://lei.sr?a=C6q4w_H

vator Wattbike that can

director of global wellness

“The room is really a personal

Memberships increased

£64.8m) in the ﬁrst

More: http://lei.sr?a=D8P7w_H

Kickboxing gym operator
9Round aims for 1,000 sites
The convenience
factor makes the
concept appealing
to the masses
Kickboxing-themed gym

24 Hour Fitness continues
expansion push

operator 9Round has
opened its 500th location
in Orlando, Florida, US.
The franchise-based
business has expanded

9Round is based on
30-minute circuits

US-based health club chain 24

and GX24 studio classes, a

rapidly since its launch nine

Hour Fitness has kept up its

functional training area and

years ago and now has a

The 9Round system consists

rapid pace of expansion with

a full-sized basketball court.

presence in 11 countries

of nine, three-minute stations

two new club openings in May.

There is also a “Turf Zone”

and 40 US states.

of activities – including

The two new clubs – in

– a new addition to 24 Hour

9Round – founded by

cardio, weight training and

Portland, Oregon and Castle

Fitness – featuring a strip

former middleweight

core exercises, plus kicks and

Rock, Colorado – take the

of artiﬁcial grass ﬁtted with

kickboxing world champion

punches on speed bags.

number of clubs in the group’s

specialised ﬁtness equipment.

Shannon “The Cannon”

portfolio closer to 450.

Wet facilities include a spa,

Hudson – oﬀers members

to begin and end the work-

indoor lap pool and sauna.

specialised kickboxing

outs, while members have

The 40,000sq ft, two-storey club in Castle Rock

The 38,000sq ft club in

A real boxing bell rings

ﬁtness training based on

a 30-second active break

has been designed as an

Portland has similar facilities,

30-minute, full body

between rounds to recover.

open-floor plan gym.

but also houses a TRX area.

training sessions under-

Facilities include large studio
spaces for indoor cycling

taken in circuit format.

More: http://lei.sr?a=F9f6e_H

More: http://lei.sr?a=Y2y8K_H
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Sessions are fast-paced
with a strong
community element
Rob Deutsch

Aussie fitness studio F45
targets UK expansion

A

Virgin will still sell 14 of its clubs to David Lloyd

Virgin Active to keep two clubs
following competition enquiry

ustralian ﬁtness

Management that the growth

franchise F45 has

in the UK is consistent with

sold 50 franchises

the company’s aggressive

in the UK with 15

expansion plans worldwide. It

Two of the 16 health clubs

studios expected to be up

has sold 420 franchises glob-

that David Lloyd Leisure

tigation, DLL will leave the two

and running in the country

ally in the past year taking its

(DLL) intended to acquire

clubs in Virgin Active’s owner-

by the end of year.

tally to 800. Approximately

from Virgin Active will now

ship, while pushing to ﬁnalise

half of these are open.

not be included in the deal,

a deal for the other 14 sites.

F45 currently has two
studios in London, one on

F45 has a presence in

after concerns were raised by

To avoid the in-depth inves-

Virgin Active said it was

Tottenham Court Road

24 countries including in

a competition watchdog.

and the other in Kingston-

Australia, Brazil, Canada,

The Competition and

Upon-Thames. At least

China, Germany, India,

Markets Authority (CMA) said

another ﬁve will open in

Mexico, Philippines, Qatar,

that DLL must “resolve con-

Virgin Active clubs will bring

the next three months.

South Africa and US.

cerns” relating to Virgin clubs in

the number of sites in the

Of the 50 franchises

Classes are 45-minute

Brighton and Clearview, Essex,

sold in the UK, 35 will be in

high-intensity circuit training

in order to avoid an in-depth

London and there will also

workouts in studios that

phase two investigation.

be a presence in Brighton,

are on average 200-250sq

Bournemouth, Birmingham

m (2,150-2,690sq ft).

and Manchester.
England Rugby player

DLL’s acquisition of the

DLL portfolio to 109.
http://lei.sr?a=w2H6e_H

Deutsch said: “Sessions
are fast-paced with a strong

James Haskell is planning to

community element to

open a studio in Richmond,

ensure users work to their

London, followed by

maximum with constant

another in the Midlands.

support and guidance”.

Rob Deutsch, who founded
F45 in 2012, told Health Club

“delighted” to be keeping the
two properties in its ownership.

Everyone Active lands Slough
Borough Council contract
Sports and Leisure
Management (SLM), which

More: http://lei.sr?a=U3Y8r_H

trades as Everyone Active,
has won a 10-year contract
to run leisure services in
Slough after being named
the preferred bidder by the
town’s borough council.

Slough Ice Arena

The sports and leisure operator took on the management

Hill family activity centre

of Montem Leisure Centre on 1

and Langley Leisure Centre.

June 2017. Once construction

A new centre is expected

and refurbishment works are

to replace the existing

complete, Everyone Active will

Montem site in 2019.

also take over management
F45 clubs oﬀer high-intensity interval training

18
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of the Slough Ice Arena, Salt

More: http://lei.sr?a=B8V3d_H

Healthy obesity a myth,
study concludes

H

ealth experts have
debunked the idea that
people can be overweight

but medically ﬁt, according to a
study that was presented at the
European Congress on Obesity.
The research found that
‘healthy’ obese people are
still at a higher risk of car-

Dr Rishi Caleyachetty

diovascular disease such as
The study focused on people who are ‘fat but ﬁt’

heart failure or stroke than
people of normal weight.

People with metabolically

The study, which was

Metabolically healthy
obese individuals
are at higher risk of
coronary heart disease

The authors found that

conducted by Dr Rishi

healthy obesity (MHO) – known

individuals with MHO had

Caleyachetty and col-

as “fat but ﬁt” – are clinically

a 50 per cent higher risk of

leagues at the University of

obese in terms of their body

coronary heart disease than

Birmingham, UK, was presented

mass index (BMI), but do not

individuals with normal weight.

at the congress in Porto,

have metabolic complications,

Portugal, on 17-20 May.

such as high blood pressure.

More: http://lei.sr?a=J8S9y_H

Half of fitness workers see ‘no opportunity’ for development

M

ore than half of people
working in the sport, leisure
and ﬁtness industry feel as

though they have no opportunity
for professional development,
according to a study conducted

Fitness staﬀ had experienced
more discrimination
than NHS workers
Dr Amit Mistry

by Public Health England.
The research, conducted by the

people working in the industry

governmental body in collaboration

had lower perceived wellbeing

with Dr Amit Mistry, revealed that

that the average population.

PHOTO: SHUTTERSTOCK.COM

56 per cent of professionals felt

Dr Mistry also said that survey

that they weren’t in a position to

participants had experienced

further their careers. A substantial

more discrimination and

number of the 800+ workers who

bullying than NHS workers.

took part in the survey (44 per cent)
earned less than £20,000 per year.
Unveiling a snapshot of the

Justin Varney, national lead for
adult health, oversaw the piece of
work with Dr Mistry after it emerged

report that is due to be released

that sport was the sector with the

to the public shortly, Dr Mistry

third highest suicide rate in the UK.

64 per cent of ﬁtness and sport professionals said

told delegates at the Elevate

their work did not involve any physical activity

Exhibition in London that as a result

More: http://lei.sr?a=U6A8K_H
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UK news
Nuffield Health introduces
health assessments

N

uﬃeld Health has
launched a series
of bespoke health

assessments for UK businesses as it looks to help
tackle work-related illness.
Four personalised health
assessment modules have
been developed for employees
Around 23.3 million days are lost due to work-related ill health

following research by the

Our bespoke health
assessment options will
help businesses deliver
workplace wellbeing
Jay Brewer

not-for-proﬁt healthcare
organisation into current

stated as the two key factors.

and future trends.

Weight management,

More than 2,000 partici-

assessments will help
businesses deliver the next

ﬁtness and building

generation of workplace

pants were surveyed and the

resilience are three of the

wellbeing, offering employees

top three health concerns

modules to be introduced.

the chance to truly personal-

Jay Brewer, Nuffield’s

ise their health evaluations.”

were being overweight, ﬁtness
and emotional wellbeing,

head of clinical wellbeing,

with stress and depression

said: “Our bespoke health

More: http://lei.sr?a=3c6u3_H

Consumer spending on sport and fitness up – for now
The gym sector may have to brace itself
for a drop in millennial members
Consumer spending on gym use

a drop in millennial members

and sporting activity increased

and customers, with some

during the first quarter of

18-34 year-olds shifting their

2017, although analysts are

leisure intentions elsewhere.
been a seven percentage point

due to a “weak pound” and

dip in those intending to spend

“slowdown” in wage growth.

leisure money at the gym, with

Deloitte’s quarterly survey

an increase in those wanting to

of 3,000 adults revealed that
net spending on using fitness

20

eat out and go to pubs and bars.
The picture looks slightly

clubs and taking part in sport

bleaker across the entire leisure

increased by two percentage

industry, with the effect of Brexit

points on Q4 2016 – although

on the pound, rising inflation

this is common for the period

and slow nominal wage growth

immediately after Christmas.

contributing to a fall in spending.

Millennials have expressed their intention of

However, the gym sector

moving their leisure spend away from ﬁtness

may have to brace itself for

healthclubmanagement.co.uk June 2017 ©Cybertrek 2017

According to Deloitte there has

on general leisure activities

More: http://lei.sr?a=H5f5v_H

PHOTO: SHUTTERSTOCK.COM

predicting a dip in expenditure

Tech news
Connected gym market set for rapid growth

T

he global connected
gym equipment market
is set to grow at an

annual rate of 45 per cent
between 2017 and 2021.
The ﬁgure comes from
the Global Connected Gym
Equipment Market 2017-2021
report, published by analyst
PHOTO: SHUTTERSTOCK.COM

Research and Markets.
According to the report,
customer demand is
driving many equipment
companies to collaborate
with technology companies
and integrate smart features

Connected gym equipment can create personalised exercise plans

into their equipment.
“Consumers prefer
smart-connectivity gym

equipment.” According to the

deal with Mapmyﬁtness and

and tap into cloud-based

equipment that monitors the

report, another driver in the

Runkeeper – which allows

data, such as workout goals,

workouts,” the report states.

market will be value-added

users to experience con-

health history and nutritional

features in equipment

nectivity between apps and

habits to create personalised

equipment manufacturing

resulting in premium pricing

Technogym equipment – as

exercise plans and track how

companies are collaborating

of connected devices.

an example of the trend.

you’re doing in the gym.

“Most connected gym

with technology companies
for developing app-based gym

It cites Technogym’s
recent app compatibility

Connected gym equipment
is able to link to the internet

More: http://lei.sr?a=F8M8P_H

Basic-Fit and TomTom join forces to improve insight

L

outside the gym. Using our

ow-cost European ﬁtness

expertise, we can keep them

operator Basic-Fit has

trainers use wearables to help

Together we can help
members achieve
an active lifestyle

provide gym members better

Lars Guns

teamed up with TomTom

in a deal that will see personal

Lars Guns, TomTom

at TomTom, said: “I’m really

Marcel Boots, Basic-Fit’s

tion between TomTom and

in gyms in the Netherlands

innovation and corporate

Basic-Fit, because together

and Belgium, and Basic-Fit

development director, said:

we can help members

members will be able to get

“Basic-Fit believes in the

achieve an active lifestyle.

insight into their performances

power of collaboration.

We want to help Basic-Fit

via a new TomTom Sports app.

The sport wearables from

members reach their goals,

TomTom can help our personal

no matter how ambitious

TomTom’s ‘Get Going’ campaign,

trainers provide members

or modest they may be.”

which encourages people to

with broader advice around

become and remain active.

the areas of ﬁtness, including

The collaboration is part of

22

Lars Guns, vice-president for
sales and marketing Benelux
pleased with the coopera-

physical activity advice.
The project is being piloted

engaged and motivated.”

healthclubmanagement.co.uk June 2017 ©Cybertrek 2017

More: http://lei.sr?a=n8D6a_H

https://youtu.be/tCUWxP5gJ6g
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People news
DW Group appoints
Martin Long as new CEO
added to its portfolio, DW is

The chief executive oﬃcer

the second largest operator

of Link4Life, the Trust that

of gyms in the UK with 126

operates leisure services on

clubs. It also has 90 sports

behalf of Rochdale Borough

retail sites in the country.

Council, has decided to leave

Long has extensive experience in both the ﬁtness and

Martin Long

T

Link4Life searches for new
boss after Bishop steps down

after almost four years in post.
Gillian Bishop joined the

retail sectors, spending eight

Trust in September 2013 as

years as chief executive of LA

interim chief executive before

Fitness. Before that he was

taking on the role permanently

Bishop ﬁrst joined in 2013

chief executive of Game Group,

in April 2015. She will leave

and for the wider positive

he DW Group has

a video game retailer, which

the Trust at the end of August

impact she has had in the

appointed Martin Long as

grew to more than 800 stores

to become chief executive

borough and beyond.

its chief executive oﬃcer.

in nine countries during his

at North West Employers.

Long led the acquisition of

Fitness First UK for the DW
Group in September 2016

13 years with the business.
Martin Seibold left
his role as MD in May.

before his oﬃcial appointment.
With the Fitness First brand

More: http://lei.sr?a=Z8b5J_H

she will continue to make

board of trustees at Link4Life,

a valuable contribution to

said: “I want to pay tribute

the region. The board and

to the work that Gillian and

staﬀ are indebted to her.”

the team have done for the
organisation over this period,

Matrix Fitness UK appoints
new managing director

“I have no doubt that

Roger Platt, chair of the

More: http://lei.sr?a=n2s5V_H

Steven Ward steps up as
ukactive chief executive

a premium health, ﬁtness
and wellness brand. He

ukactive has promoted its

moved to Star Trac UK in

executive director Steven

2004 where he held various

Ward to the position of CEO.

roles. For the past four years,

Matthew Pengelly

The appointment comes

Pengelly has served as the

two years after the departure

senior vice president at

of former CEO David Stalker

Performance Health Systems.

– a move that saw Ward take

On his appointment at

up the role of executive

Matrix Fitness UK has named

Matrix, Pengelly said: “Matrix

director to help drive the

Matthew Pengelly as its

Fitness is really helping to

not-for-proﬁt body forward.

new managing director.

shape the future of the

Pengelly, who has 23 years
of experience in the ﬁtness
industry, will replace Jon

He added: “Members are

Our members are
the bedrock of
ukactive and our
focus will always
be delivering
against their core
commercial agenda

our bedrock and our focus will

Steven Ward

Ward said he had greatly

ﬁtness industry. I’m honoured

enjoyed his past two years

and excited to join this team.”

as executive director, during

Pengelly will begin his

which he has worked with

Johnston who is stepping

role on 7 June, with Johnston

the team to build on the

down after serving almost

staying on during a transition

legacy of his predecessor.

10 years in the role.

period until September.

Pengelly began his ﬁtness
career with Holmes Place,

More: http://lei.sr?a=s5f4q

always be delivering against
their commercial agenda.”
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More: http://lei.sr?a=6n8v6_H
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at Eastwood Hall, Nottingham

powered by www.leisurediary.com

Events calendar
JUNE
25-27 | EuropeActive

Executive Leadership Forum,
Fairmont Hotel, Monaco, France
This event in Monaco will bring
together leading industry players
from across Europe. Participants
will share business visions and best
practice, while also being involved in
interactive physical activities.
([SHUWVIURPWKHKHDOWKDQGʛWQHVV
market will present the latest market
information, trends and opportunities.
Presenters from top tier organisations
within the hotel, car and aviation
industries will also be there to
share their experience.
Details: www.europeactive.eu/events/
ELF2017
C H A R I T Y

Olympian Dame Kelly Holmes at last year’s Flame Conference

27–28 | ukactive Ignite and
Flame Conference

C H A L L E N G E S

1 October 2017
Diabetes UK London Bridges Challenge
Join Diabetes UK for a 10-mile
challenge that will allow walkers to
enjoy the best views of London.
Start in beautiful Battersea Park,
pass Big Ben and the London Eye,
catch a glimpse of St Paul’s, pass

Telford International Centre,
Telford, UK

6KDNHVSHDUHȷV*OREHWKHDWUHDQGʛQLVK
the walk by crossing Tower Bridge.
At just £5 to enter, no minimum
sponsorship and under 16s free – this
is a challenge for all the family to enjoy.
Find out moreZZZWLPHRXWGRRUVFRP

An insight and development event for junior
and mid-level managers to learn, network
and celebrate. The event features a range of
motivational and educational speakers.
Details: www.ukactive.com

J U LY
19–23 | IDEA World Fitness
Convention
Las Vegas Convention Center,
Las Vegas, Nevada, US

Claimed to be the world’s longestUXQQLQJLQWHUQDWLRQDOʛWQHVVFRQYHQWLRQ
with educational sessions from leaders.
Details: ZZZLGHDʛWFRP

AUGUST
12-16 October 2017
Saharan Challenge, Morocco
The UNESCO World Heritage Draa
Valley provides a dramatic backdrop
IRUWKH6DKDUDQ&KDOOHQJHȲDʛYHGD\
adventure with two days of tough
marathon distance walking, jogging or
running and a night under the stars.

Registration is £200 and participants
can fundraise for a charity of their
choice, with a target of £950. Selffunded options start from £675, with
meals, equipment and accommodation.
Details:ZZZXOWUDDGYHQWXUHFRP

31 August – 2 September |
IHRSA Fitness Brasil Latin
American Conference & Show
Transamerica Expo Center, São
Paulo, Brazil

The 18th IHRSA/Fitness Brasil
programme is designed for owners and
managers of all types and sizes of clubs.
Details: ZZZLKUVDRUJʛWQHVVEUDVLO
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PRO F I L E

NIKOLAY
PRYANISHNIKOV

The CEO of Russian ﬁtness operator World Class talks to Kate Cracknell about its
Moscow stronghold, 50 per cent PT revenues, and new boutique and low-cost ventures
When, and why, did you join World Class?
I joined World Class in September 2015 – from a
background in telecommunications and IT – when I was
headhunted on behalf of Russian Fitness Group, which
owns the World Class health club chain.
I’ve always loved managing people and I was drawn
WRWKHHQHUJ\RIWKHʛWQHVVVHFWRU,WȷVVXFKDIDQWDVWLF
industry – we help people become healthier, more
successful, with improved physical appearance and selfesteem. It’s hard to think of a better job.

Can you give us an overview of the World
Class business?
World Class has been operating in Russia for 24
\HDUVDQGFXUUHQWO\KDVFOXEVLQ5XVVLDʛYH
in Kazakhstan and one each in Kyrgyzstan, Belarus
DQG0RQDFR:HȷUHDOVRʛQDOLVLQJWKHGHWDLOVIRUD
club in Dubai, and we’re looking at opening clubs
in Georgia. We focus on areas where there are
already a lot of Russian speakers.
The majority of our clubs are large, premium,
full-service facilities. They all have big gyms – up to –
plus group exercise studios and functional training
zones. Most have a large swimming pool and spa,
and many also have a kids’ area.
,QIDFWZHKDYHYDULRXVGLʞHUHQWFOXEPRGHOV
operating under the World Class brand – luxury,
SUHPLXPEXVLQHVVȲbEXWWKH\ȷUHDOOKLJKHQGLI\RX
benchmark them against clubs in other markets around
the world. Membership is on average US$1,000 a year.
We also have four boutique studios in Moscow: Mind
& Body Studio by World Class opened in the centre of the
city in February 2017, and we also have our Dance Studio.
In addition, we have boutique Cycle and HIIT studios
within our new club in the Metropolis shopping mall. We’ll
open more boutique sites if these go well. Half of our
clubs are corporately owned; the other half are franchised.

What are the USPs of World Class versus
the competition?
Perhaps our most valuable asset, having been in the
market for a long time, is the extensive experience
embodied in our team – experience in operating health
clubs, but also in attracting, developing and retaining
WKHYHU\EHVWVWDʞ,QOLQHZLWKWKLVZHKDYHDQHZ
development programme, launched a year ago, where
we’re training 40 great managers of the future.
28
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Pryanishnikov: ‘It’s hard
to think of a better job’
WKDQWKHʛWQHVVEXVLQHVV

We also place a lot of emphasis on building an
aspirational community. Our members are young,
KHDOWK\VXFFHVVIXOȲbDQGRWKHUVZDQWWREHSDUWRILW
&XVWRPHUVHUYLFHLVDOVRNH\IRUXVȲbʛQGLQJZD\VWR
EHFRPHFORVHUWRRXUPHPEHUV:HUHFHQWO\UHFODVVLʛHG
reception as a ‘service desk’, and in the process, we
UHGHʛQHGWKHUROHRIWKHVWDʞZRUNLQJRQWKDWGHVN
They’re now empowered to help members with anything
they need. Initiatives such as this have had a huge impact
on attrition, which has dropped from 30 per cent to 22
per cent across the company since I came on-board.
Technology has also been incorporated into this
customer service strategy. For example, there’s an

D FOC

US

WO

RL

:RUOG&ODVVRSHUDWHVGLʞHUHQWPRGHOVXQGHULWV
EUDQG&OXEVDUHHLWKHUOX[XU\SUHPLXPRUEXVLQHVV
DQGWDUJHWȶWKH\RXQJKHDOWK\DQGVXFFHVVIXOȷ

:HUHFODVVLʛHGUHFHSWLRQDVDȶVHUYLFHGHVNȷHPSRZHULQJVWDʞWRKHOS
PHPEHUVZLWKDQ\WKLQJWKH\QHHG,WȷVKDGDKXJHLPSDFWRQDWWULWLRQ
DXWRPDWHGV\VWHPWRKDQGOHDOOFXVWRPHUIHHGEDFN
ZLWKLQKRXUVȲDQGWKLVLVWUDFNHGDQGZRUNHG
LQWRWKHVWDIIFRPPLVVLRQVWUXFWXUH
,DOVROHDGE\H[DPSOHKHUH,KDYHRYHUVRFLDO
PHGLDIROORZHUVPDQ\RIZKRPDUHFXVWRPHUVRI:RUOG
&ODVVVRLWȷVHDV\IRUWKHPWRʛQGPHDQGJLYHIHHGEDFN
,WU\WRKDYHDYHU\RSHQUHODWLRQVKLSZLWKFXVWRPHUVDQG
WKLVLVUXEELQJRʞRQFOXEPDQDJHUVZKLFKLVJUHDW

World Class’ PT offering is particularly
successful. Why is this?
$W:RUOG&ODVVSHUVRQDOWUDLQLQJJHQHUDWHVSHU
FHQWRIZKDWZHPDNHIURPPHPEHUVKLSIHHVEDVHGRQ
DQDYHUDJH37IHHRI86DQKRXU<RXPLJKWʛQG
RQHRʞLQGHSHQGHQWJ\PVWKDWDFKLHYHWKLVEXW\RXȷG
W\SLFDOO\H[SHFWFKDLQVWRPDNHQRPRUHWKDQRU
SHUFHQW,GRQȷWNQRZDQ\RQHZKRȷVPDNLQJSHU
FHQWȲbFHUWDLQO\QRWDFURVVVXFKDELJFKDLQ
7KDWLVQȷWSURʛWRIFRXUVHZHQHHGWRSD\WKHWUDLQHU
DQGSD\WD[HVb%XWVWLOOLQWHUPVRIUHYHQXHVDQGDGGHG
YDOXHDQGDGGLWLRQDOSURʛWDELOLW\LWȷVDIDQWDVWLFEXVLQHVVb
:HȷYHZRUNHGKDUGWRJHWWRWKLVSRVLWLRQSXWWLQJD
QXPEHURIVWUDWHJLHVLQSODFH)LUVWRIDOO\RXKDYH
WRJHWWKHULJKWSHRSOHRQERDUGIURP&9V
ZHLQWHUYLHZHGWUDLQHUVDQGUHFUXLWHG
:HRQO\WDNHWKHEHVW:HWKHQLQYHVWKHDYLO\LQ
HGXFDWLRQDQGGHYHORSPHQWLQFOXGLQJPHQWRUVKLS

$ERYH7KHUHFODVVLʛHGȶVHUYLFHGHVNȷ
%HORZ:RUOG&ODVVFOXEVDUHODUJH
IXOOVHUYLFHSUHPLXPRʞHULQJV
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The company plans to expand from 30 to 40
FOXEVLQ0RVFRZLQWKHQH[WʛYH\HDUV

PT commission ranges from 15 to 45 per cent depending on their
performance. It encourages them to become rockstar PTs
Nikolay Pryanishnikov
There’s also an incentive scheme that encourages
PTs to work hard and be as good as they can be,
with commission ranging from 15 to 45 per cent
depending on how well they’re performing. That
means we end up with a lot of rockstar trainers.
Our marketing also helps push members towards
personal training. We run lots of competitions, for
H[DPSOHbUXQQLQJVZLPPLQJZHLJKWOLIWLQJDQGVRRQ
and members turn to our PTs to help them prepare.
We also have our top instructors and PTs present
at the World Class Convention, as well as acting as
spokespeople for our brand on social media. This not
only attracts other good PTs to work with us, but also
builds member awareness of our superstar PTs, and
awareness of our clubs among non-members.

What are your plans for business growth?
,ȷYHVHWRXWWKUHHNH\SLOODUVIRUJURZWK7KHʛUVWLVWR
maintain market leader position in the premium sector
in Moscow. We already have 30 clubs in the city; no
other operator comes close, and I don’t want to give
anyone the chance to. I want to grow our Moscow
HVWDWHWRFOXEVRYHUWKHQH[WʛYH\HDUV
That’s the real focus with our corporately owned clubs:
reinforcing our market dominance in the main cities of Russia.
,QDGGLWLRQWR0RVFRZZHKDYHʛYHFOXEVLQ6W3HWHUVEXUJ
and the clubs in Ekaterinburg are also corporately owned.
The second pillar is franchising, which is an aspect of
the business I’m very keen to grow. We have around 40
30
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franchised sites at the moment, and I want to grow that
WRRUHYHQRYHUWKHQH[WʛYH\HDUV
We have the rights to the World Class brand across
WKHZKROHRI5XVVLDDVZHOODVWKHPDUNHWVRIWKH&,6
>WKH&RPPRQZHDOWKRI,QGHSHQGHQW6WDWHVIRUPHGDIWHU
WKHEUHDNXSRIWKH8665@7KHUHDUHPLOOLRQSHRSOH
LQ5XVVLDDQGPLOOLRQSHRSOHDFURVVWKH&,67KDWȷVD
KXJHRSSRUWXQLW\bEXWLWȷVWRRJHRJUDSKLFDOO\ZLGHVSUHDG
IRUXVWRHʞHFWLYHO\PDQDJHFOXEVGLUHFWO\:HMXVW
wouldn’t be able to see all the managers regularly enough.
6RRXWVLGHRIWKHPDLQFLWLHVRI5XVVLDZHȷOO
franchise. I also foresee additional opportunities
like the Monaco club. Monaco is a franchise, but we
manage it on behalf of the investor.
We’ll also look at other non-Russian speaking
countries. We have the rights to a number of western
European markets including the UK, Germany and
France, for example. But we aren’t in a hurry. We’ll
move carefully, and still aren’t decided if we’ll
franchise or open our own clubs.
Thirdly, we’ll look to diversify. There are clearly two
big trends at the moment – boutique and low-cost
ȲbDQGZHZDQWWRJHWLQYROYHG:HȷUHSLORWLQJDERXWLTXH
concept as I say, although I’m not overly optimistic about
that model. It would allow us to build smaller clubs in
the gaps between our larger clubs, helping us further
assert Moscow dominance, but at this stage I can’t see
how we’ll make serious money out of it. I don’t think
many boutiques are really making much money, and it

Necumqui quia venimen tumquun ducipsam
asit aut arum ipicien iscitatia dolenimi, et

As well as dominating in the Russian high-end
market, World Class is also focused on growing its
franchises and is eyeing overseas expansion

World Class runs a lot of competitions – such
as swimming, running and weight-lifting – which
help push members towards its PT services
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:HȷUHSLORWLQJDERXWLTXHFRQFHSWEXW,FDQȷWVHHKRZZHȷOOPDNHVHULRXV
PRQH\RXWRILW,GRQȷWWKLQNPDQ\ERXWLTXHVDUHUHDOO\PDNLQJPXFKPRQH\
Nikolay Pryanishnikov
will be even harder to do so in Russia because working
SUDFWLFHVPHDQRʞSHDNKRXUVZLOOEHHPSW\
:HȷOODOVREHH[SORULQJWKHORZFRVWVHJPHQWHLWKHU
RQRXURZQRULQSDUWQHUVKLS,ȷGOLNHWRPDNHVRPH
SURJUHVVRQWKDWLQWKHQH[W\HDU:HDOUHDG\KDYHVRPH
EXGJHWFOXEVRSHUDWLQJXQGHUWKH)LW]NXOWEUDQGDV
IUDQFKLVHVEXW,ZDQWWRFUHDWHDWUXHORZFRVWEUDQG
,QDGGLWLRQDOWKRXJKWKLVLVQȷWRQHRIWKHWKUHH
SLOODUV,EHOLHYHWKDWZHFDQJHQHUDWHSHUFHQWPRUH
EXVLQHVVLQRXUH[LVWLQJFOXEVȲbZKHWKHUWKDWȷVSHU
FHQWPRUHUHYHQXHIURPQHZPHPEHUVMRLQLQJRU
per cent more revenue from our existing members
ȲbVLPSO\E\FRQVWDQWO\LQQRYDWLQJDQGH[SHULPHQWLQJWR
NHHSHQHUJ\OHYHOVKLJKLQWKHFOXEV

Where are the market opportunities
generally in Russia?
,EHOLHYHWKHUHȷVVWLOOURRPIRUPRUHSUHPLXPFOXEV
SURYLGHG\RXVHOHFWWKHULJKWORFDWLRQV
7KHHFRQRP\LVQȷWJUHDWLQ5XVVLDDWWKHPRPHQW
DQGSHRSOHDUHORRNLQJWRVDYHPRQH\EXWWKHYHU\
SUHPLXPHQGRIWKHPDUNHWGRHVQȷWVHHPWREHDʞHFWHG
E\WKLVRXUWRSHQGFOXEVDUHVWLOOJURZLQJ
,QWKHODVW\HDUZHȷYHERRVWHGUHYHQXHVE\SHU
FHQWDQG(%,7'$E\SHUFHQWDQGRXU
PHPEHUVDUHSURYLQJWREHYHU\VXVWDLQDEOHOR\DO

FXVWRPHUV:HVLJQHGXSRYHUPHPEHUVLQ
SUHVDOHIRURXUODWHVWFOXEIRUH[DPSOHZKLFKRSHQHG
LQ)HEUXDU\WKLV\HDU,EHOLHYHZHȷUHYHU\OXFN\WREH
ZRUNLQJLQWKHSUHPLXPVHJPHQW
7KHORZFRVWʛWQHVVFOXEVHJPHQWȲRSHUDWRUVVXFK
DV$OH[)LWQHVV>VHHHCM0D\S@ȲDOVRKDV
WKHSRWHQWLDOWRERRP+RZHYHULWLVQȷWHDV\WR
DGDSWWKLVPRGHOWR5XVVLDZKHUHIRUH[DPSOHQRW
HYHU\RQHLV\HWUHDG\WRGRHYHU\WKLQJRQOLQH<RX
DOZD\VQHHGVRPHVWDIILQWKHFOXEV
$QG,WKLQNWKHUHȷVVWLOOVSDFHIRUPLGPDUNHWRSHUDWRUV
WRREHFDXVHJRLQJWRWKHJ\PLVEHFRPLQJPRUH
SRSXODUDFURVVDOOVHJPHQWVRIVRFLHW\
=HEUD)LWQHVV&OXEVDUHDJRRGH[DPSOHWKH\KDYH
DSRROEXWWKH\ȷUHFKHDSHUDQGWKH\ȷUHDWWUDFWLQJWKH
ROGHUJHQHUDWLRQVZKRKDYHDOZD\VWXUQHGWRVZLPPLQJ
IRUWKHLUH[HUFLVH4XLWHDORWRINLGVDUHEX\LQJ
PHPEHUVKLSVIRUWKHLUSDUHQWVVRWKH\FDQJRVZLPPLQJ
%XWWKHUHDUHDOVRFKDOOHQJHVLQ5XVVLD7KHPDUNHWLV
GRPLQDWHGE\LQGHSHQGHQWVȲWKH\PDNHXSDURXQG
SHUFHQWRIWKHPDUNHWȲbDQGWKHVHDUHRIWHQEXVLQHVVHV
ZKHUHVRPHRQHZLWKDORWRIPRQH\KDVEHHQKDSS\WR
LQYHVWZLWKRXWVHHLQJDVROLGEXVLQHVVSODQ
,QWKHHQGWKHFOXEVKDYHWRORZHUWKHLUSULFHVWR
VXUYLYHȲDQGWKDWDʞHFWVXVDVZHOODVGDPDJLQJWKH
FUHGLELOLW\RIWKHVHFWRUDVDZKROHO

World Class’ premium clubs have shown
strong growth despite a weaker economy
32
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Drive dramatic results
for your members and
your business.

Email:
lmuk.clubs@lesmills.com
for more info.

Add LES MILLS GRIT™
to your timetable today
and see the difference.

BY 2020 ONE IN THREE
ADULTS WILL BE MILLENNIALS.
IS YOUR HIIT GETTING
THE RESULTS THEY WANT?

“NON MEMBERS WHO TRY LES MILLS GRIT™
VERY QUICKLY FLIP OVER TO A FULL MEMBERSHIP”
Marie Leather
Sport and Leisure Manager at
Salford Community Leisure Limited
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ARTIFICIAL

INTELLIGENCE

and medical records and so
can recommend treatments
for doctors to use. It’s a
collaboration between man and
machine – if the doctor wishes
to revise the recommendation,
then Watson learns and takes it
into account next time.
Now we’re working with
Under Armour to create an app
that will act as personal health
consultant and trainer, by providing
Cameron Brooks
users with evidence-based
European Director for Watson
coaching around sleep, activity
in the public sector: IBM
and nutrition, comparing the
user to people like them.
At IBM we prefer the term
We’re also working with
DXJPHQWHGLQWHOOLJHQFHWRDUWLʛFLDO
Arthritis Research UK, so people
intelligence. We are not wanting to
IBM Watson-enabled AI robots help
with the condition will be able
replicate human behaviour, but aiming to
the elderly – will AI PTs be next?
to
get
access
to
personalised
augment and advise, so the machine
information in a way that feels
learns while it is being supervised by
is being generated every day. So we
like a natural conversation. Currently
humans, and in turn can keep improving
could create a tool that asks questions
being tested, it will be available later in
its knowledge to give better advice.
of the individual and combines this
the year on the charity’s website and
This technology is already being
with the knowledge aggregated from
will help millions of people.
XVHGWRJRRGHʞHFWLQWKHKHDOWKFDUH
lots of other users to give them a
,QWKHKHDOWKDQGʛWQHVVVHFWRUGDWD
industry. Our AI tool, Watson, has
programme that is specific to them.
could be taken from wearables, which
trawled through thousands of journals
Augmented intelligence would allow
gym operators to give better, more
personalised advice to their clients, which
IBM is working with Under Armour to create
could lead to better results and retention.
We welcome collaboration with industry
an app which will act as personal health
professionals in order to build the most
consultant and trainer, by providing users with
HʞHFWLYHDQGKHOSIXOWRROV

evidence-based coaching around sleep, ﬁtness
activity and nutrition – Cameron Brooks, IBM
34
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Read more online
http://lei.sr?a=x9C5u
http://lei.sr?a=x9C5u

PHOTO BY JACK PLUNKETT/FEATURE PHOTO SERVICE FOR IBM

Is AI scary science, or a way to improve customer service and workout results?
Kath Hudson talk to those in the know about the potential of this emerging technology

Vi, a AI-enabled
‘personal trainer’,
is delivered via biosensing earphones

We don’t see AI as threatening jobs in the
fitness industry - there’s no replacement
for a human who can watch form and adjust
in real time – Cliff Chen, creator of Vi

Cliff Chen
Founder: Locus New Media
We launched our AI personal trainer,
Vi, in June. Vi lives in bio-sensing ear
phones and delivers training advice.
It’s very exciting, but we’re still
only at the beginning of the journey.
To start with, we’ve focused on
fine-tuning our running coaching
module, but we’re looking forward to
activating more features, for example
the ability to sense elevation and the
addition of more sports.
Going forward, we’re exploring
interfaces with other network-ready
devices, for instance syncing with
exercise machines to get data and
to track repetitions when doing
weights. Also, we want it to be able
to give meaningful advice outside the

workout, for example reporting on
in real time. In fact, we see Vi as a way
rest and recovery.
human trainers can keep track of their
We’ve aimed to create the sense of
clients’ activities between sessions.
presence of a human being, so Vi will
We’d love to partner with the industry
become a workout buddy, who will
and adapt the product, so that it’s better
push you to new limits or hold you
for everyone to make their workout even
accountable for a missed workout.
more rich and enjoyable.
The tech angle could act as a
Read more online
compelling hook to an audience that is
https://www.getvi.com/
out of touch with body and
www.getvi.com
activity. Equally, those who are
already active could be coached
WRVKDYHPLQXWHVRʞWKHLUN
time. AI is a great tool to
accomplish that because of the
real-time vocal feedback.
Some people think of AI as
a scary threat. This could be
WKHFDVHLQVRPHʛHOGVVXFKDV
self driving cars, but we don’t
see it as threatening jobs in
WKHʛWQHVVLQGXVWU\ȲWKHUHȷV
Vi is an AI personal trainer meant to
no replacement for a human
assist, not replace humans
who can watch form and adjust
©Cybertrek 2017 healthclubmanagement.co.uk June 2017
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David Minton

Founder: The Leisure
Database Company

7KHʛWQHVVLQGXVWU\QHHGV
WRHPEUDFH$,DQGEHRSHQWRWKH
RSSRUWXQLW\LWUHSUHVHQWVȲE\PDNLQJ
WKLQJVHDVLHUIRUWKHFRQVXPHULWGRHVKDYH
WKHSRWHQWLDOWRLQFUHDVHSDUWLFLSDWLRQ
2SHUDWRUVQHHGWRORRNDWKRZRWKHU
LQGXVWULHVDUHXVLQJ$,ȲOLNHIDVKLRQIRRG
DQGUHVWDXUDQWV0RUHWKDQ
EXVLQHVVHVDUHFXUUHQWO\XVLQJ$,RQ
)DFHERRN0HVVHQJHUXVLQJFKDWERWVWR
UHSO\WRTXHVWLRQVIURPFXVWRPHUV7KH
PRUHWKH\ȷUHXVHGWKHPRUHWKH\OHDUQ
DQGWKHPRUHHʞHFWLYHWKH\EHFRPH
7KHUHȷVDOVRWKHRSSRUWXQLW\WR
IHHGLQWRRWKHUHFRV\VWHPVZLWKOLYH
WLPHWDEOHV)RUH[DPSOHLISHRSOHDUH
WDONLQJRQVRFLDOPHGLDDERXWJRLQJWRD
VSLQQLQJFODVVDERWIURPWKHJ\PFRXOG
SRSXSWRHQFRXUDJHWKHPWRERRNLQ,I
WKH\WDNHSDUWLQWKHFODVVWKHIROORZLQJ
ZHHNLWZLOOUHPLQGWKHPDJDLQ,QVKRUW
LWZLOOFRPPXQLFDWHZLWKFXVWRPHUVDORW
PRUHWKDQRSHUDWRUVGRQRZ

2YHUEXVLQHVVHVDUHQRZXVLQJ$,RQ)DFHERRN0HVVHQJHU

Chatbots simulate personalised human
interactions, and solutions….Imagine
responding to client enquiries or sharing
information proactively, without having to be
directly involved – Bryan K O’Rourke, Vedere Ventures

Read more online
KWWSZZZOHLVXUHGEFRP
ZZZOHLVXUHGEFRP

If people are
talking on social
media about going
to a class, a bot from
the gym could pop up
to encourage them to
book. In short, it will
communicate with
customers a lot more
than operators do now!
– David Minton, LeisureDB
36

Bryan K. O’Rourke

President and principal in Vedere
Ventures: Fitness Industry
Technology Council
Given that moreWKDQKDOIRIDOO
FXVWRPHUVZLOOVZLWFKEUDQGVE\
LIDFRPSDQ\GRHVQȷWDQWLFLSDWHWKHLU
QHHGV$,LVDWRROPDQ\VKRXOGHPEUDFH
2IWHQDPLVDSSOLHGWHUP$,LVVLPSO\D
VHWRIWHFKQRORJ\WRROVWKDWFDQHQKDQFH
EXVLQHVVSURFHVVHV$GRSWLQJ$,LV
QRGLʞHUHQWWRPDNLQJDVZLWFKIURP
SDSHUSURFHVVHVWRHPDLO
:LWKLQWKHʛWQHVVLQGXVWU\$,KDV
WKHSRWHQWLDOWRHQKDQFHHʡFLHQF\
LPSURYHUHYHQXHVDQGJURZDPRUHOR\DO
FXVWRPHUEDVH)RUH[DPSOHFKDWERWV
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DUHEHLQJGHSOR\HGZLWKVHYHUDOʛWQHVV
VSHFLʛFVROXWLRQVFRPLQJWRPDUNHW
&KDWERWVVLPXODWHSHUVRQDOLVHGKXPDQ
LQWHUDFWLRQVDQGVROXWLRQVOLNHKWWSV
FKDWIXHOFRPHYHQOHW\RXFUHDWHWKHVH
ERWVZLWKRXWDQ\FRGLQJH[SHULHQFH
$,FRXOGDOVREHGHSOR\HGWRHQKDQFH
&50WRLPSURYHUHYHQXHV)RUH[DPSOH
VDOHVWHFKQRORJ\FRXOGZRUNRXW
WKHGHDOV\RXȷUHZRUNLQJRQE\\RXU
FDOHQGDUHPDLODQGSKRQHLQWHUDFWLRQV
$,HQKDQFHG&50DXWRPDWLFDOO\EXLOGV
DQGPRQLWRUV\RXUSLSHOLQHVR\RXFDQ
IRFXVRQFORVLQJPRUHGHDOV
$,FRXOGDOVRKHOSWRJURZDOR\DO
PHPEHUVKLSEDVHE\VHJPHQWLQJ
DXGLHQFHVDQGFXVWRPLVLQJWKHLU
MRXUQH\VRFXVWRPHUVUHFHLYHWKHULJKW
RʞHUDWWKHULJKWWLPHEDVHGRQWKHLU
SUHIHUHQFHV:LWK,%0ȷV:DWVRQ8QGHU
$UPRXUFRPELQHVXVHUGDWDIURPLWV
5HFRUGDSSZLWKWKLUGSDUW\GDWDDQG
UHVHDUFKRQʛWQHVVDQGQXWULWLRQ7KH
UHVXOWLVWKHDELOLW\IRUWKHEUDQGWRRʞHU
XSSHUVRQDOLVHGWUDLQLQJDQGOLIHF\FOH
DGYLFHEDVHGRQDJJUHJDWHGZLVGRPO
Read
more online
ZZZʛ
WWHFKFRXQFLORUJ
KWWSZZZʛWWHFKFRXQFLORUJ
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STOP WASTING
your marketing budget

Mobile
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Increase member referrals by 300%
with your Club Mobile App.

emea@netpulse.com

www.netpulse.com

(01372) 253425
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Europe remains
the world’s largest
health and ﬁtness market

hile some people
might associate the
number 80 million
with the population of
Germany or the annual
earnings of football star Cristiano Ronaldo,
WKH(XURSHDQKHDOWKDQGʛWQHVVDVVRFLDWLRQ
(XURSH$FWLYHDGRSWHGWKHʛJXUHLQ
to set a goal for the industry to attain 80
PLOOLRQPHPEHUVE\
Three years later, the industry remains
on track to reach this target, as total
membership in the EU, Norway, Russia,
6ZLW]HUODQGDQG7XUNH\URVHE\SHU
FHQWWRPLOOLRQDWWKHHQGRI
according to the European Health &
Fitness Market Report 2017 – produced by
Deloitte in partnership with EuropeActive.

€26.3
€
€2
26 3bn
b
total revenues in 2016

IMPACT OF LOW COST
FITNESS SECTOR
WRWDOUHYHQXHVRIɳEQLQDKHDG
RIWKH86$DWɳEQLQDFFRUGLQJ
to the IHRSA Global Report.
0DUNHWVL]HLQFUHDVHGE\SHU
FHQWLQRYHUDWFRQVWDQW
foreign currency exchange rates, with

GLOBAL DOMINATION
Europe continues to be the world’s
ODUJHVWKHDOWKDQGʛWQHVVPDUNHWZLWK

TOP EUROPEAN MARKETS BY REVENUE
65% of total European market
5,108

UK

19%

DE

2,465

2,215

2,171

9%

8%

8%

FR

IT

ES

16%
1,324

1,180

1,015

5%

4%

4%

NL

RU

TR

Sources: EuropeActive, Deloitte
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$VLQWKHORZFRVWVHJPHQW
was again one of the fastest growing
VHJPHQWVLQUHVXOWLQJLQDGHFUHDVH
in average monthly membership fees
LQWKH(XURSHDQKHDOWKDQGʛWQHVV
PDUNHWRISHUFHQWDWFRQVWDQW
foreign currency exchange rates.
The more mature Northern and
Western European markets also continue
to see an increasing number of boutique
ʛWQHVVFOXEVRSHQLQJ

MAIN FINDINGS

5,050
4,131

19%

6ZLW]HUODQGDWSHUFHQW*HUPDQ\
SHUFHQW)LQODQGSHUFHQW
Sweden +3.9 per cent and Turkey at
SHUFHQWVKRZLQJWKHKLJKHVW
revenue growth rates.
At actual foreign currency exchange
rates, year-on-year growth in euros
DPRXQWHGWRSHUFHQWGXHWR
GLVUXSWLRQVLQH[FKDQJHUDWHHʞHFWVPRVW
QRWDEO\LQWKH8. SHUFHQW 7XUNH\
SHUFHQW DQG5XVVLD SHUFHQW 
for well documented reasons.
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842

842

3%

3%

PL

CH

22 others

Karsten Hollasch, partner at Deloitte
and head of Deloitte’s German Sports
Business Group, says the major operators
continue to be the drivers of growth:
“The 30 largest operators had more than
PLOOLRQPHPEHUVDWWKHHQGRI
ȲDQLQFUHDVHRISHUFHQWRYHUWKH
previous year’s top 30.
“While low cost operators continue to
generate the highest organic growth” he
continued, “premium and upper midmarket operators like Migros Group,
1XʡHOG+HDOWKDQG':6SRUWVKDYH
made major acquisitions. This underlines

GRAPHIC: SHUTTERSTOCK.COM

Who are the biggest, most proﬁtable ﬁtness operators in Europe, and which
countries have the most growth potential? Deloitte’s Karsten Hollasch reveals all

McFIT remains the leading
German low cost operator with
241 clubs. It also operates 14
clubs under the HIGH5 brand
not only continued market consolidation,
but also increasing polarisation between the
low cost sector on one side and boutique
and premium operators on the other.”
The leading European operator in terms
of membership remains German low cost
chain McFIT Group, with an estimated 1.5
million members – an increase of 130,000
over the previous year.
While the total number of McFITbranded clubs increased by four from 237
to 241, the group also operated 14 clubs
under the High5 brand and introduced the
new John Reed brand in 2016, which had
grown to six clubs at the end of the year.
John Reed follows the slogan ‘Not your
average gym’ and combines elements of
a classic McFIT gym with unconventional
interior design and a strong focus on
music at monthly membership fees of
€20 to €35. McFIT plans to expand the
new concept further across Germany
and Europe in 2017, including opening
a club in Budapest, Hungary. For
more insights into the McFIT brands,
see HCM April 2017, page 42).
Ranking second is the Netherlandsbased, low-cost chain Basic-Fit, which has
1.21 million members. Basic-Fit generated
the highest organic membership growth
of all operators in 2016, with 254,000
more members joining up. British
low-cost operator Pure Gym ranks
third and increased its membership by
150,000 to 820,000 in 2016.

“The 30 largest
operators had more
than 12.7 million
members at the
end of 2016 –
an increase of
15.5 per cent over
the previous year”
Karsten Hollasch

On the funding front, Pure Gym
KDGWRFDOORʞDSODQQHG,32GXH
to unfavourable capital market
conditions last year, while Basic-Fit
PDGHDQLQLWLDOSXEOLFRʞHULQJDWWKH
Euronext Amsterdam in June 2016,
placing 26.7 million shares.

GROWTH BY ACQUISITION
A number of premium and upper midmarket operators completed major
buyouts in 2016. In January 2016, Swiss
retailer Migros Group took over full
ownership of INLINE GmbH, the parent
FRPSDQ\RIWKH*HUPDQEDVHGʛWQHVV
franchise INJOY. The addition of INJOY,
combined with the further expansion of
its Swiss core business, led to an increase
in membership for Migros from 256,000
to an estimated 451,000. This put the
company eighth in the European ranking
in terms of membership numbers.
,Q-XQH1XʡHOG+HDOWK
announced the acquisition of 35 clubs
from Virgin Active. With 322,000
members – an increase of 109,000 over
WKHSUHYLRXV\HDUȲ1XʡHOG+HDOWK
UDQNHGDVWKHODUJHVWQRWIRUSURʛW
operator in the UK at the end of 2016 as
a result. In addition, British mid-market
brand DW Sports executed one of the
largest transactions in 2016, with the
acquisition of Fitness First UK from its
owners Oaktree Capital and Marathon
Asset Management. The deal, which was
ʛQDOLVHGLQ6HSWHPEHULQFOXGHGFOXEV
of which 58 remained with DW Sports
at the end of 2016, increasing DW’s total
membership to 375,000 (+127,000).

REVENUE LEADER
'HVSLWHWKHVDOHRIFOXEVWR1XʡHOG
Health and the negative exchange rate
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…it was another year of
strong growth for the global
commercial ﬁtness equipment
industry, which has an
estimated market size of
Premium operators hold the leading positions for revenues due to their
KLJKHUIHHV$ERYH0F),7ȷVQHZKLJKHUHQGRʞHUWKH-RKQ5HHGEUDQG
impact of trading in Sterling and Euros,
Virgin Active retained its leading position
in the European revenue ranking, with
income of €499m in 2016. At the end of
2016, Virgin Active had 60 clubs in the
UK, 33 in Italy, eight in Spain and four in
Portugal, making a total of 115.
Second in Europe in terms of revenues
is fellow UK-based operator David
Lloyd Leisure at €442m, followed by the
Migros Group at €366m and Scandinavian
market leader Health & Fitness Nordic at
ɳP'XHWRLWVDFTXLVLWLRQV1XʡHOG
+HDOWKVROLGLʛHGLWVVSRWDWVL[WKSODFH
in the revenue ranking at €261m, while
DW Sports moved into ninth place with
€188m and Russian-based premium
operator Russian Fitness Group rounded
out the group at €157m.
While premium operators continue
to hold the leading positions in terms of
revenues due to their higher membership

fees and secondary revenues, the
European top 10 by revenue includes
three low-cost operators, McFIT (€327m),
Basic-Fit (€259m) and Pure Gym (€196m).
This despite reporting average annual
revenues per member of less than €240.
Overall, the top 10 operators
increased their revenues by 19.8 per cent

€2.76bn

DWFRQVWDQWIRUHLJQFXUUHQF\H[FKDQJH
rates and 12.2 per cent in euros in
2016, underlining the trend towards
greater market consolidation.

HOLDING ITS OWN
+HDOWKDQGʛWQHVVFOXERSHUDWRUV
remained attractive for investors in 2016

Virgin Active retained
its Number 1 position
in the European revenue
ranking with income of

€499
€4
€
499
million in 2016
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By the end of 2016, Virgin Active had 115 clubs in Europe
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No.2 UK

No.1 Germany

9.3 million members and
€5.1 billion revenue

10 million members
and €5 billion in revenues
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No.3 France

*5$3+,&66+877(5672&.&20

5.5 million members
and €2.5 billion revenue

No.5 Spain

No.4 Italy

5.1 million members
and €2.2 billion revenue

5.3 million members and
€2.2 billion revenue

and while the number of deals decreased
slightly, from 19 transactions each in
2014 and 2015 to 17 transactions in
2016, this number can be considered
positive against the background of market
events, according to Hollasch: “Despite
market uncertainty in the UK following
the Brexit vote in June 2016, the number
of mergers and acquisitions remained
at a high level in 2016,” he said “This
underlines the continued attractiveness
RIWKHKHDOWKDQGʛWQHVVVHFWRUIRUERWK

VWUDWHJLFDQGʛQDQFLDOLQYHVWRUVDQGKDV
UHVXOWHGLQVLJQLʛFDQW0 $DFWLYLW\LQWKH
ʛUVWIHZPRQWKVRIȻ
$FWLYLW\ZDVDOVRVWURQJRQWKH
market’s supply side, as shown by Life
Fitness’ acquisition of Cybex in January
2016. Overall, it was another year of
strong growth for the global commercial
ʛWQHVVHTXLSPHQWLQGXVWU\ZKLFKKDVDQ
estimated market size of €2.76bn.
7KHVL[OHDGLQJ%%ʛWQHVVHTXLSPHQW
PDQXIDFWXUHUV&RUH+HDOWK )LWQHVV

TOP EUROPEAN MARKETS BY MEMBERSHIP GROWTH
8%

Germany

6%

France

4%

Average growth of
top 10 markets

Turkey

Italy

+4.3%

UK

Russia

2%

Poland

0%
0%

2%

4%

6%

Spain

8%

Netherlands

10% 12% 14%

Sweden

16% 18%

20%

Penetration rate (% of total population)
Bubble size represents total membership as of 2016 Sources: EuropeActive, Deloitte

Johnson Health Tech, Life Fitness,
Nautilus, Precor and Technogym – which
together accounted for 79 per cent of the
market in 2016 – achieved total net sales
growth of 14.3 per cent in 2016. When
H[FOXGLQJWKHHʞHFWVRIWKHDFTXLVLWLRQV
of Octane Fitness by Nautilus and Cybex
by Life Fitness, year-on-year growth
amounted to 5.4 per cent.

GERMANY: HISTORIC YEAR
FOR FITNESS
7KH*HUPDQKHDOWKDQGʛWQHVVPDUNHW
KDGDVLJQLʛFDQW\HDULQEXUVWLQJ
through the threshold of 10 million total
members and €5bn in revenues for
WKHYHU\ʛUVWWLPH
:KHQFRPELQHGWKHWRSʛYH
(XURSHDQKHDOWKDQGʛWQHVVQDWLRQVȲ
Germany, United Kingdom (9.3 million
members and €5.1bn revenue), France
(5.5 million members and €2.5bn
revenue), Italy (5.3 million members
and €2.2bn revenue) and Spain (5.1
million members and €2.2bn revenue)
– represent nearly two thirds of the
entire European market in terms of both
membership numbers and revenues.
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%DVLF)LWLVLQWKHWRSIRUUHYHQXHGHVSLWHEHLQJDEXGJHWRʞHU
With penetration rates of between
SHUFHQWWKHWRSʛYHRʞHUIXUWKHU
growth potential and are expected to be
PDMRUGULYHUVWRZDUGVWKHWDUJHWRI
PLOOLRQPHPEHUVE\

HIGHEST AND LOWEST
RATIOS IN EUROPE
6ZHGHQDWSHUFHQW1RUZD\DW
SHUFHQWDQGWKH1HWKHUODQGVDW
SHUFHQWKDYHWKHKLJKHVWUDWLRRI
KHDOWKDQGʛWQHVVFOXEPHPEHUVWR
WKHWRWDOSRSXODWLRQ
$WWKHRWKHUHQGRIWKHVFDOH7XUNH\
DWSHUFHQWDQG5XVVLDDWSHU
FHQWKDYHUHODWLYHO\ORZSHQHWUDWLRQ
rates, and, in combination with their
ODUJHSRSXODWLRQVVKRZWKDWWKHUHLV
SRWHQWLDOIRUIXWXUHJURZWK

GROWTH POTENTIAL FOR
THE MARKET

“2016 was
another year of
strong growth
in memberships
and revenues.
The operators in
our survey also
indicated they
expect good growth
for 2017
and beyond”

Hollasch also expects new growth to
FRPHIURPXQH[SHFWHGSODFHVȺ1HZ
FRQFHSWVDQGEXVLQHVVPRGHOVDUH
OHDGLQJWRVWUXFWXUDOFKDQJHVLQWKH
ʛWQHVVPDUNHWȻKHVD\V
Ⱥ7KHGHʛQLWLRQRIWKHLQGXVWU\DVD
SXUHO\EULFNVDQGPRUWDULQYHVWPHQW
LVRYHUH[LVWLQJʛWQHVVFRQFHSWVDUH
EHLQJDXJPHQWHGE\GLJLWDORʞHULQJV
DQGQHZPDUNHWSDUWLFLSDQWVDUH
GHYHORSLQJHQWLUHO\QHZSXUHO\GLJLWDO
FRQFHSWVZKLOHDQLQFUHDVLQJQXPEHURI
KHDOWKDQGʛWQHVVHQWKXVLDVWVZKRDUH
42
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Herman Rutgers

HQJDJLQJLQRXWGRRUDFWLYLWLHVVXFKDV
ERRWFDPSVIRULQVWDQFH
Ⱥ)XUWKHUJURZWKLQWKHPDUNHWZLOO
EHGULYHQE\PDFURWUHQGVVXFKDV
LQFUHDVLQJOHYHOVRIGLVSRVDEOHLQFRPH
DQGSK\VLFDODFWLYLW\ȻKHFRQWLQXHG
Ⱥ%XWHYHQPRUHJURZWKZLOOFRPHIURP
LPSURYHGʛWQHVVFRQFHSWVWKDWEHWWHU
PHHWFXVWRPHUSUHIHUHQFHVDQGRʞHU
WUDQVSDUHQF\DQGʜH[LELOLW\Ȼ
7KHFRQWLQXHGJURZWKRIVSHFLDOLVHG
ERXWLTXHFRQFHSWVOLNH&URVV)LWDUH
H[SDQGLQJWKHPDUNHWDQGFUHDWLQJQHZ
ZD\VWREHSK\VLFDOO\DFWLYH
:KLOHPRELOHDSSVZHDUDEOHWUDFNLQJ
GHYLFHVDQGRQOLQHJ\PVKDYHJDLQHGȲ
DQGZLOOFRQWLQXHWRJDLQȲSRSXODULW\
GLJLWDOWHFKQRORJ\LVDOVRDNH\HOHPHQWLQ
WKHEXVLQHVVPRGHORIʛWQHVVDJJUHJDWRUV
ZKLFKSURYLGHʜH[LEOHSD\DV\RXJR
J\PDFFHVVWKURXJKWKHLUZHEVLWHV
DQGPRELOHDSSV
,QODXQFKLQJWKHUHSRUW+HUPDQ
5XWJHUVERDUGPHPEHUDW(XURSH$FWLYH
DQGFRDXWKRUVDLGKHLVYHU\RSWLPLVWLF
ȺZDVDQRWKHU\HDURIVWURQJ
JURZWKLQPHPEHUVKLSQXPEHUVDQG
UHYHQXHV7KHRSHUDWRUVLQRXUVXUYH\
also indicated they expect good growth
IRUDQGEH\RQG
Ⱥ7KLVVKRZVWKDWRXUSURGXFWVDQG
VHUYLFHVUHPDLQKLJKO\DWWUDFWLYHWR
FRQVXPHUVDFURVV(XURSHDQGPDNHVXV
FRQʛGHQWZHȷOOUHDFKWKHLQGXVWU\JRDORI
PLOOLRQPHPEHUVE\ȻO

DIVE IN
NTO

THE WORLD
D OF MIH
HA BOD
DYTE
EC

A technology is striding ahead!
Electrical muscular stimulation – a ground-breaking way to train! The EMS market is growing dynamically and in a variety of manifestations: mobile personal trainers,
special offers in existing facilities, and even dedicated EMS studios.

Active musculature is the key to a body with great capacity, as well as being a precondition for health, fitness, wellbeing, and an aesthetically pleasing appearance
– in short, for that kind of physical and mental ability you’ve always really wanted.
miha bodytec guarantees results that will astound you, results you can achieve
rapidly, and results you can really see. Right in step with the spirit of our times!
- experience miha bodytec for yourself!

top innovator
2016

miha bodytec ems UK Ltd t6,#SBODI0óDFt(PXFSAT8BMLt-POEPO&1:6OJUFE,JOHEPNt0óDF t&.BJMVLJOGP!NJIBCPEZUFDDPN

www.miha-bodytec.com

A MIHA BODYTEC PROMOTION

TRAINER
DISCOVERS THE
POWER OF EMS
$VDSHUVRQDOWUDLQHUIRU\HDUV-DPHV6HLORKDVZRUNHGZLWKDOONLQGVRIFOLHQWV6LQFH
DGRSWLQJWKHPLKDERG\WHFV\VWHPKHWHOOVXVKRZLW VWUDQVIRUPHGKLVPRELOH37EXVLQHVV

Sometimes it takes a wake-up call to make successful
people what they are. For sportsman James Seilo, it was
the experience of turning 30 that led him towards his
decision to make a career out of his passion and start
DFDUHHULQʛWQHVVDVDVHOIHPSOR\HGSHUVRQDOWUDLQHU
$IWHUZRUNLQJDVDTXDOLʛHGWUDLQHUIRU\HDUV6HLOR
has never looked back.

How did you ﬁrst get to know
EMS training?
One of my clients asked me to look into
EMS training as a very good friend of his
had highly recommended it.
Trying the miha bodytec system for the
ʛUVWWLPH,H[SHULHQFHGDFRPIRUWDEOH
and time-saving workout that still
KDGDQLQWHQVHHʞHFWVR,ZDVLQLWLDOO\
convinced by the technology.

He started with GP referrals, taking deep-water aqua
therapy classes for ladies over 60, who he describes as
a “tough and incorrigible bunch”. He went on to run a
personal training studio, as well as outdoor bootcamps
using giant orange space hoppers and swing balls. Today
he is successfully running a mobile EMS business around
Southampton and the surrounding areas of Hampshire.

The miha system
is totally portable,
so perfect for PTs

What were the main advantages
you initially experienced?
$WʛUVW,ZDVVFHSWLFDODERXWLWDVD
UHSODFHPHQWRIDZRUNRXWZLWKZHLJKWV
%XWWKHHʞHFWZDVDFWXDOO\TXLWHVLPLODU
WRKDYLQJSHUIRUPHGKHDY\RUZHLJKWHG
SO\RPHWULFVTXDWV([FHSWDOO,QHHGHG
was my body weight. There’s no
H[FHVVLYHORDGLQJVR,UHDOLVHGWKDWLWȷV
MXVWSHUIHFWIRUFOLHQWVZLWKMRLQWUHODWHG
LVVXHVRIZKLFKWKHUHDUHTXLWHDIHZ
$V,VDLG7KHUHDUHQRZHLJKWVZLWK
WKH0LKDV\VWHP)RUPHDVDPRELOH
SHUVRQDOWUDLQHUWKLVDOVRPHDQVWKDW,
GRQȷWKDYHWRFDUU\KHDY\HTXLSPHQW
ZKLFKLVDFOHDULPSURYHPHQWWRP\
business. That’s one huge advantage.

There’s no excessive loading so I realised it’s just perfect for
clients with joint related issues – of which there are quite a few
44
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Et atenimus utem por sit volorum, ut omnisquas eatem re et volendit utationsedis rem. Nam veribus doleste

Seilo has received a lot of positive feedback
VLQFHRʞHULQJ(06WRKLV37FOLHQWV

One client proudly reported his wife had
complimented him on his bottom – comparing it to
that of a twenty year old. He’s 73
Now, when I travel to my customers I
just bring the EMS device, which can be
set up quickly to start the training. Also,
the session is done after only twenty
minutes, so it’s a win-win.
How did your customers respond
to this new mode of training?
Many clients tell me that they've noticed
a real change in muscle tone and shape.
They miss the training when on holiday
DQGʛQGLWVWUDQJHO\DGGLFWLYH%XWLWUHDOO\
depends on the habits of my customers,
WKHLUʛWQHVVOHYHORUVSHFLʛFKHDOWKLVVXHV
There are many stories to tell – let me
give a few examples. One of my clients
has a recurring achilles tendon problem.
Ordinarily she would either have to stop
sessions due to the pain or just do upper
body work. With the EMS training we have
been able to continue whole body training,
while actually reducing the pain level in her
achilles using the system's body relax mode.

Similarly, another client has a history
of lumbar pain. He would have to visit
his chiropractor once every two or
three weeks for treatment. After we
started, he hasn’t been to see him for
ʛYHPRQWKV2QHFOLHQWSURXGO\UHSRUWHG
that his wife had complimented him on
his bottom, comparing it to that of a
twenty year old. He’s 73.
How has your customer base
changed since providing mobile
EMS personal training?
Well, since implementing the system
I've been able to engage with a market
of clients previously out of reach; those
intimidated by seeing a trainer, going to
a gym and under time pressures. Most
importantly, word of mouth spread
quickly, so that within a few weeks I'd
LQFUHDVHGP\FOLHQWEDVHVLJQLʛFDQWO\
I also hear from many of my old clients
that it had been quite an improvement.

Lastly a lady who has been with me for 10
years mentioned recently that these days,
she looks forward to her sessions! I try
not to take it personally.
3RVVLEO\WKHPRVWVXUSULVLQJEHQHʛW
has been gaining clients who already have
a regular trainer, as they don’t see it as
EHLQJGLVOR\DORUDFRQʜLFWRILQWHUHVW
Without a doubt the EMS system
has injected a new lease of life into my
business and given me a unique advantage
in a highly competitive PT market.

TEL: +44 208 068 0780
EMAIL: uk-info@miha-bodytec.com
WEB: www.miha-bodytec.com
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DAVID LLOYD

The serial health club and sports entrepreneur speaks to Steph Eaves
about creating a brand new adventure park concept and what he
learned from his years in the health and ﬁtness industry

W

hen you talk to David
Lloyd about his latest
venture, you can have
no doubt as to why
he’s been so successful in business. At
WKHʛUVWPHQWLRQRIKLVQHZDGYHQWXUH
parks concept, Lloyd’s face lights up, and
it’s clear that he’s never lost his passion
for turning ideas into reality. In fact, it’s
no wonder that his latest idea centres
around play and adrenaline – it’s
REYLRXVIURPKLVHQWKXVLDVPWKDWKLV
LQQHUFKLOGLVYHU\PXFKDOLYH
7KHPDQZKRFUHDWHGDQGWKHQVROG
'DYLG/OR\G/HLVXUHDIXOOVHUYLFHʛWQHVV
DQGOHLVXUHRʞHULQJZLWKDIRFXVRQ
IDPLO\LVQRZWDNLQJWKLVVDPHLGHDLQWR
his adventure parks – bringing together
a wide variety of fun activities, food and
leisure under one roof. Although to be
PRUHH[DFWRYHUKDOIRIWKHRʞHULQJZLOO
EHURRʜHVVDVWKHUHȷVDKXJHRXWGRRU
FRPSRQHQWWRWKHSDUNV
Ⱥ:HȷYHJRWGLʞHUHQWDFWLYLWLHV
LQGRRUDQGRXWGRRUIURPFOLPELQJ
46

Above: HIP marketing
director David Dean
Below: HIP CEO Martin
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walls to ninja warrior races, to zip
lines, to gliders, to bouncy castles and
PLQLJROIȻ/OR\GHQWKXVHV
Ⱥ,ȷPYHU\H[FLWHGDERXWLWEHFDXVH
,ȷYHJRWD\RXQJIDPLO\DQGDWZHHNHQGV
you’re always thinking, where the hell can
,WDNHP\ʛYH\HDUROG"7KHVHSDUNVDUH
going to be 60,000sq foot indoor and
about 1.5 acres outdoor, and it’s a day
RXWIRUWKHIDPLO\ȲDZKROHGD\RXWȲ
\RXFDQVWD\DVORQJDV\RXZDQWȻ

FAMILY FUN
/OR\GFDPHXSZLWKWKHFRQFHSWZKLOH
GDEEOLQJLQWUDPSROLQHSDUNV$IWHU
FRPLQJDFURVVDQLQGRRUDFWLYLW\FHQWUH
in Florida called Planet Air and looking
EDFNRQZKDWKHKDGOHDUQHGIURPKLV
leisure clubs, he realised that the way
IRUZDUGZDVDQDOOLQFOXVLYHRʞHULQJ
rather than a specialised one.
Ⱥ,WKRXJKWWUDPSROLQHVDUHJUHDWEXW
it’s going to change. My health clubs
started as just tennis and that was the
PLVWDNH,PDGH%XWQRZWKH\KDYH

/OR\GKDVDOZD\VKDGIDLWKLQWKHIDPLO\PDUNHWȲKLVHSRQ\PRXVʛWQHVVEXVLQHVVKDVIDPLOLHVDWLWVKHDUW

I believe in keeping things open plan – that’s what changed
health clubs and sport. If you see everything, then you
want to try everything – David Lloyd
everything. We called them a sporting
city under one roof. So this is an
activity city under one roof.”
Importantly to Lloyd, the parks will
provide lots of opportunity for guests to
see what’s going on around them.
“I believe in keeping things open plan
– that’s what changed health clubs and
sport, really,” he says. “If you see someone
at the club playing tennis, you think, ‘oh, I
must try that”, whereas if there’s a wall,
you never see it. So if you see everything,
then you want to try everything.”
The adventure parks will also feature
barbecue pits, where families can choose
their own pre-marinated meat and cook
it themselves. Lloyd believes this, plus the

KXJHYDULHW\RIDFWLYLWLHVRQRʞHUZLOOKHOS
kids to be healthier. “Everyone is getting
obese these days,” he says. “We have to
make sure kids get the activity they need
to stay healthy. And the way to get kids
active is to make them enjoy it.”
A big part of keeping up this
enjoyment all year round, explains Lloyd,
LVWKHRXWGRRURʞHULQJ
“Any indoor activity in Britain – like
bowling or trampolines – dies in the
summer, because us British people
don’t mind getting a little bit wet, and
as soon as summer comes, we want
to be outside. So having the outdoors
with the barbecues and the zip
lines, etc, is very important.”

PASSION AND PEOPLE
/OR\GLVFRQʛGHQWWKDWWKLVQHZYHQWXUH
will be a success, and with good reason.
In 1995, 13 years after he opened the
ʛUVWFOXE'DYLG/OR\G/HLVXUHZDV
sold for a reported £200m.
Lloyd says that he learned some
important lessons from the years
he spent building up the leisure
clubs, particularly about the
need to be adaptable.
“Whatever you do, you will make a
mistake,” he explains. “Maybe one or
two, maybe three, but you will. Because
although you believe you’ve done all
\RXUGHPRJUDSKLFSURʛOLQJ\RXZLOOJHW
it wrong, and then you have to be brave
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David Lloyd playing at the
Dewar Cup in London in November 1976

I just think if you enjoy something and you believe
in it, and you pick the right people, then nine
times out of ten you’ll be successful – David Lloyd
enough to change it quickly. If it’s wrong,
it’s wrong – you’ve got to change, you’ve
got to put something else in.”
Another thing that Lloyd believes
has been key to his success is giving
everyone involved a sense of ownership,
through share options and a high level
of responsibility. He says: “I told all my
managers at David Lloyd Leisure – and

it will be the same at the new adventure
parks – that this was their club. They
know their customers better than me.
I’m not going to dictate, as long as they
stick to the margins I’ve given them.”
Above all else, says Lloyd, the
key to success is simply to have a
real passion for what you’re doing
and to keep enjoying it.

“I just think if you enjoy something and
you believe in it, and you pick the right
people, then nine times out of 10 you’ll
be successful. I love vision – seeing it and
then making it happen.
“I’ve always been a great believer in
family entertainment, I just think it’s so
important. And we’re going to need it
more and more in my opinion.” O

DAVID LLOYD’S PATH THROUGH SPORT AND LEISURE
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1965

1981

1982

1992

Won both singles and
doubles titles at Junior
Wimbledon, aged 17

Retired from
professional tennis with
a career high of 128 in
world singles rankings

Founded David Lloyd
Leisure Clubs – familyorientated, with an
emphasis on tennis

David Lloyd Leisure
ʜRDWHGRQWKH/RQGRQ
Stock Exchange

1995

1997

Company acquired by
Whitbread for £200m.
David Lloyd appointed
captain of the British
Davis Cup team

Created Next Generation
Clubs with son Scott.
Later acquired by London
& Regional and Bank of
Scotland, along with David
Lloyd Leisure for £925m
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2015
Launched MegaJump
trampoline parks
with entrepreneur
Mitchell Tillman

2017
Announced new
adventure parks
concept

PHOTO: PRESS ASSOCIATION_ S&G/S&G_BARRATTS/EMPICS SPORT
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DAWN OF A GOLDEN AGE
The latest numbers from The Leisure Database
Company show the market is growing strongly
and anticipating a golden age between now
and 2020. David Minton reports

The budget sector is driving growth.
Image courtesy of The Gym Group.
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£4.7bn

Estimated total market value, UK

9.7m

Fitness members in the UK

6,728

Fitness facilities in the UK

1 in 7

Are members of a gym
Source: LeisureDB 2017 State of the UK Fitness Industry

T

he number of gyms and members, the market value
of the sector and penetration rates for memberships
are the key metrics detailed in the 2017 State of the UK
Fitness Industry Report published by LeisureDB and they
DOOVKRZWKH8.ʛWQHVVLQGXVWU\WREHLQUXGHKHDOWK
7KHUHDUHQRZRYHUPʛWQHVVPHPEHUV DQ
LQFUHDVHRISHUFHQWIURP ZKLFKKDVERRVWHG
WKHSHQHWUDWLRQUDWHWRDQDOOWLPHKLJKRISHUFHQW
FRPSDUHGWRSHUFHQWPRQWKVDJR7KHPDUNHWYDOXH
KDVFRQWLQXHGWRJURZDQGLVQRZHVWLPDWHGWREHeEQD
SHUFHQWLQFUHDVH1RZLQWKH8.LQHYHU\SHRSOH
DUHPHPEHUVRIDJ\PȲWKHPRVWHYHU

BUDGET SUCCESS
The low-cost market has continued to be the main driving
IRUFHRIWKHLQGXVWU\:LWKRYHUVLWHVWKH\QRZDFFRXQW
IRUSHUFHQWRIWKHPDUNHWYDOXHDQGDQLPSUHVVLYHSHU
FHQWRIPHPEHUVKLSDFURVVWKHSULYDWHVHFWRU
Some trusts, management contractors and in-house
operators across the public sector are also operating
low-cost gyms and many of the low-cost brands have
discovered that the strength of the market in some areas
HQDEOHVWKHPWRUDLVHDQGPRYHLQWRWKHPLGPDUNHW
)LWQHVVEUDQGVZLWKWUDQVSDUHQF\RISULFLQJDQGRʞHULQJ
are continuing to grow and by utilising good social media
practices and constantly listening and responding to their
FXVWRPHUVWKH\DUHPHHWLQJDQGH[FHHGLQJWKHLUQHHGV
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7KHLQGXVWU\QRZRʞHUVWKH
widest choice of options
Image courtesy of The Gym Group.

“BY 2020, THE INDUSTRY IS LIKELY TO REACH
SOME BIG MILESTONES: 7,000 CLUBS, TOTAL
MEMBERSHIP OF 10M AND VALUE OVER £5BN”
INVESTMENT
However, they are not alone in pushing the boundaries and
experimenting with innovation. Both the private mid-market
operators and many public sector sites are also investing and
expanding their market. Franchise brands have also had their
best year to date and some top end brands are quoted as
having more members now than ever before.
)RUWKHʛUVWWLPHLQʛYH\HDUVWKHSXEOLFVHFWRUVDZDVPDOO
decline in membership numbers after closing more sites than
it opened for the second year running. With almost 50 per
cent of public sites still to go out to tender, the trusts and
contract management companies have an opportunity to turn
this decline back to growth in 2018 and beyond.
The trend data shows how the industry has grown over
WKHODVWʛYH\HDUVDQGLQWKHLQGXVWU\QRZRʞHUVWKH
ZLGHVWSRVVLEOHFKRLFHRIʛWQHVVRSWLRQV1HZWHFKQRORJ\
and innovation feeds into the existing industry at all levels and
could in-part be responsible for helping expand the market.

DIVERSIFICATION
Location search, live timetables and deeper booking
integration will be commonplace very shortly through
search engines, social media platforms and apps. Online class
bookings, currently available across 41 per cent of the private
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sector and 61 per cent of the public, shows good levels of
adoption, even if some of the interfaces are still clunky to
use for the more tech-savvy consumers.
0HDQZKLOHQHZʛWQHVVH[SHULHQFHVYLDWUDYHOFRPSDQLHV
community groups and highly curated events, are often reliant
RQWKHFRQVXPHUKDYLQJKLJKHUOHYHOVRIʛWQHVVWRWDNHSDUW
%RXWLTXHVDQGWKHJURZLQJʛWQHVVIRUIUHHVHFWRUDUHDOO
anecdotally helping expand the market, and opportunities at
activewear shops, park gyms and meet-ups via apps all seem
WREHIHHGLQJLQWRWKHFRUHʛWQHVVLQGXVWU\
The consumer brings greater expectation for a better and
more connected experience, and despite the current political
DQGʛVFDOXQFHUWDLQWLHVWKHUHSRUWUHPDLQVYHU\SRVLWLYH
about the future. It may be a little premature to call the
SHULRGEHWZHHQDQGWKHȺJROGHQDJHRIʛWQHVVȻ
but the industry is likely to reach some key milestones in
LQFOXGLQJWKHQXPEHURIʛWQHVVVLWHVVXUSDVVLQJ
IRUWKHʛUVWWLPHWRWDOPHPEHUVKLSH[FHHGLQJPPDUNHW
value totalling £5bn and the penetration rate easily surpassing
15 per cent of the total population. Obviously, the devil is in
the detail and the detail is exactly what’s is in this report. O
Details from www.leisuredb.com/publications
David Minton is Director of LeisureDB

We’re
evolving
YOU CAN TOO.. CHECK OUT OUR
LATEST RANGE OF STUNNING
STATE-OF-THE-ART EQUIPMENT
WWW.SPIRITFITNESS.CO.UK

WWW.SPIRITFITNESSUK.CO.UK

A DFC PROMOTION

NO PAIN
ALL GAIN
')&ȷV0\3D\PHQWVVHUYLFHLVDUHYROXWLRQDU\RQOLQHSRUWDOWKDW
WDNHVWKHSDLQRXWRIJ\PSD\PHQWVKHOSLQJWRERRVWUHYHQXH
DQGUHWHQWLRQZKLOHHQDEOLQJRSHUDWRUVWRIRFXVRQGHOLYHULQJ
WRSTXDOLW\ʛWQHVVH[SHULHQFHVDV')&ȷV,7'HYHORSPHQW
0DQDJHU0DWW&OHPHQWVH[SODLQV
What makes My Payments
stand out from other
services on the
market?

RSHUDWRUVDQGFXVWRPHUV
DOLNHDQGRQHRIWKH
ELJJHVWFDXVHVRI
ODSVHGPHPEHUVKLSV
&XVWRPHUVWHQGWR
My Payments marks a
EXU\WKHLUKHDGVDQG
VLJQLʛFDQWVWHSIRUZDUG
LJQRUHWKHSUREOHP
IRUSURFHVVLQJ'LUHFW
ȲHLWKHUEHFDXVH
'HELWSD\PHQWVIRUKHDOWK
WKH\ȷUHWRREXV\RU
FOXEV,WȷVDQRQOLQHSRUWDO
HPEDUUDVVHGE\WKH
WKDWPDNHVLWVLPSOHDQG
VLWXDWLRQȲZKLOH
HDV\IRUFXVWRPHUV
WKHDGGHGDGPLQLV
WRSD\GHIDXOWHGIHHV
Matt Clements says DFC can
DVLJQLILFDQWEXUGHQ
TXLFNO\VHFXUHO\DQG
greatly free up time for clubs
IRURSHUDWRUV
SULYDWHO\WKURXJKD
My Payments takes
YDULHW\RISODWIRUPV
FDUHRIDOOWKHVHLVVXHVLQPLQXWHV
,WȷVVLPSOHWRXVHDQGDFFHVVLEOH
PHDQLQJPHPEHUVFDQTXLFNO\JHWEDFN
JLYLQJPHPEHUVSD\PHQWʜH[LELOLW\RXWVLGH
LQWRWKHJ\PDQGRSHUDWRUVFDQIUHHXS
ZRUNLQJKRXUVDQGVDYLQJKHDOWKDQG
PRUHWLPHIRUDWWUDFWLQJQHZMRLQHUV
ʛWQHVVRSHUDWRUVWKHDUGXRXVWDVNRI
DQGHQKDQFLQJWKHLURIIHULQJ
PDQXDOO\FKDVLQJXSSD\PHQWV

What is the impact of this
on retention?

How did DFC come to create
My Payments?

0DVVLYH5HMHFWHG'LUHFW'HELW
SD\PHQWVDUHDKXJHKHDGDFKHIRU

:HȷUHFRQVWDQWO\ZRUNLQJZLWKRXU
FOLHQWVWRHQVXUHWKHLUQHHGVDUHEHLQJ

EHVWPHWDQGZKDWTXLFNO\EHFDPH
FOHDUZDVWKDWWKHUHZDVDKXJHJDSLQ
WKHPDUNHWIRU0\3D\PHQWV
6LQFHLWVLQWURGXFWLRQWZR\HDUVDJR
WKHVHUYLFHKDVSURYHQVRVXFFHVVIXO
WKDWPRUHWKDQSHUFHQWRIPHPEHUV
KDYHFKRVHQLWWRSD\GHIDXOWV
$VDUHVXOW')&KDVVHHQDGUDPDWLF
XSWXUQLQVHUYLFHDWRXUFDOOFHQWUH
EHFDXVHZHȷYHEHHQDEOHWRGHGLFDWH
PRUHWLPHWRHDFKFDOOHUWRSURYLGH
DERYHDQGEH\RQGFXVWRPHUFDUH

Since its introduction two years ago, the service
has proven so successful that more than 50 per cent of
members have chosen it to pay defaults
54
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In sports studies, whole body EMS increased maximum athletic performance by up to 30 per cent

PHOTO: SHUTTERSTOCK.COM

Fitness operators can embed
DFC into their own apps

How have developments in the
VHFWRUIHGLQWRWKHUHʛQHPHQWRI
My Payments?

Have changing consumer
trends also played a part in My
Payments success?

We’re seeing more and more operators
launching apps and many DFC
clients have now chosen to embed
My Payments into their own app to
further reduce friction in the customer
journey. This has taken the strain off
busy facilities that don’t have the time
or knowledge to discuss queries, and
created an easily accessible platform
for them to track payments. We’ve also
recently released additional features to
My Payments to improve first contact
resolution, such as automatically
updating bank details for any cancelled
Direct Debits to avoid further rejected
payments and also updating customer
contact details so we can effectively
administer their account.

I certainly think so. In the same way
that DFC and my team of developers
has grown since I joined as a computer
VFLHQFHJUDGXDWHLQWKHʛWQHVV
LQGXVWU\KDVVLJQLʛFDQWO\H[SDQGHGDQG
GLYHUVLʛHGLQWKDWWLPH:KHUHRQFH
people would have a single membership
DWDELJER[J\PZKLFKFDWHUHGWRDOOWKHLU
needs, today’s consumer often has an
array of memberships and payment plans
incorporating a low-cost gym, boutique
classes and perhaps outdoor training as
well. This greater market segmentation
means payments are more complicated
than they once were, making it essential
for us to provide a simple way to pay for
ʛWQHVVDQGWKHJUHDWHUOHYHOVRIFXVWRPHU
VHUYLFHWKDWWKH\ȷYHFRPHWRH[SHFWb

WHAT IS DFC?
')&LVDOHDGLQJ'LUHFW'HELW
FROOHFWLRQFRPSDQ\WKDW
VSHFLDOLVHVLQWKHOHLVXUHVHFWRU
PDNLQJLWHDVLHUIRURSHUDWRUVDQG
WKHLUPHPEHUVWRNHHSRQWRSRI
'LUHFW'HELWbJ\PSD\PHQWVDQG
VSHQGPRUHWLPHRQWKHWKLQJV
WKDWPDWWHUWRWKHP

CLICK TO PLAY VIDEO

TEL: +44 (0) 1908 422 000
EMAIL: VDOHV#GHELWʛQDQFHFRXN
WEB: ZZZGHELWʛQDQFHFRXN
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…

STREAMING BIG
F
Live streaming of classes is a hot trend. Tom
Walker says clubs should be embracing the
opportunity and not seeing it as a threat
rom its start as an
haphazard selection of
user-created videos on
<RXWXEHRQOLQHʛWQHVV
has matured to be
highly commercialised.
Specialist pay-to-view
providers, such as Beachbody,
Wellbeats and Fitness on
'HPDQGRʞHULPSUHVVLYHYLUWXDO
ʛWQHVVH[SHULHQFHVDQGHTXDOO\
impressive user numbers.
The pull of the virtual market
has also attracted players such
as programming giant Les
Mills, which recently launched
an on-demand service.

services. Daily Burn recently
began streaming once-daily, live
classes, targeting beginnerOHYHOʛWQHVVHQWKXVLDVWVDQG
aimed to attract them to
H[SORUHWKHRQGHPDQGRʞHU
For others, streaming is
their main service. US-based
OLYHVWUHDPLQJʛWQHVVFRPRʞHUV
24-hour access to live streaming
classes and live chat with trainers
and nutritionists, for a monthly
fee of US$9.99. We look at
some of the leading players…

WIDENING THE REACH
$VYLUWXDOʛWQHVVRSHUDWRUVORRN
WRGLʞHUHQWLDWHWKHLURʞHUOLYH
streaming of classes is emerging
DVDKRWWUHQGRʞHULQJFRQVXPHUV
the opportunity to engage with
other “classmates” and instructors,
adding a community aspect to
WKHRQOLQHʛWQHVVH[SHULHQFH
Some online providers, such as
the Daily Burn, are introducing
live streams as bonus content
alongside their on-demand

President, Peloton

“You can imagine other
fitness categories and
fitness experiences
that can be delivered
to consumers using
the Peloton technology
and content platform”

Peloton

Having celeb members
can attract live
streaming contracts.
See page 58

Fortë specialises in
streaming live from
‘sexy’ clubs and
revenue sharing
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P

HUKDSVWKHPRVWKLJKSURʛOH
HQWUDQWWRWKHOLYHRQOLQHʛWQHVV
PDUNHWKDVEHHQ3HORWRQWKH
indoor bike manufacturer that’s
EDVHGLWVHQWLUHEXVLQHVVPRGHORQ
VWUHDPLQJOLYHFODVVHVWRH[HUFLVHORYHUV
7KHFRQFHSWEHKLQG3HORWRQLVVLPSOH
FRQVXPHUVEX\WKHELNHLQVWDOOLWDW
KRPHDQGVWDUWWDNLQJSDUWLQOLYHFODVVHV
VWUHDPHGWRDODUJHLQFK+'WRXFK
VFUHHQDWWDFKHGWRWKHELNH
8SWROLYHFODVVHVDUHVWUHDPHGHDFK
GD\IURPDVWXGLRLQ1HZ<RUNZKLFK
SHRSOHFDQDOVRDWWHQGLQSHUVRQ(DFK
ELNHLVSULFHGDW86DQGXVHUVDUH
UHTXLUHGWRVLJQXSIRUD86PRQWKO\
SDVVWRJDLQDFFHVVWRWKHFODVVHV
'XULQJWKHOLYHFODVVHVXVHUVFDQ
compare their performance to other
SHRSOHWDNLQJWKHFODVVLQUHDOWLPH
PDNLQJLWDGGLFWLYHO\FRPSHWLWLYHDQG
KLJKO\PRWLYDWLQJȺ3HORWRQLVDYHU\
LQWHUDFWLYHPRWLYDWLQJH[SHULHQFHȻVD\V
&DURO\Q7LVFK%ORGJHWW3HORWRQȷVVHQLRU
93RIEUDQGDQGPDUNHWLQJ

Members pay US$1,995 for
the bike and US$39/month for
live Peloton classes at home

“The instructors can see the riders
who are in their classes and identify
them by their leaderboard name – they
can see everything from the participants’
SHUIRUPDQFHVWDWVWRGLʞHUHQWPLOHVWRQHV
(ie 100th ride), and give shoutouts to
people at home in real time.
“This is an important aspect of the
3HORWRQRʞHULQJȲWKHIDFWWKDW\RXFDQ
be at home but participating in a real
class where the instructor can actually
see and interact with you.”
Peloton’s birth story indicates that
LQYHVWRUVKDYHFRQʛGHQFHLQWKHOLYH
streaming model. The company raised
US$120m in private capital to enable it
to begin the production of the bikes. The
ʛUVWZHUHGHOLYHUHGLQDQGVLQFH
then Peloton has grown exponentially. It
currently has nearly 500,000 customers
– including bike owners, mobile app
users, and in-studio riders.
There are signs the business is heading
into the facilities market, having just had a
further funding injection of US£75m from

Peloton has done a deal with
Westin Hotels & Resorts, to
get commercial-grade versions
of its bikes into hotel fitness
studios and hotel rooms

SULYDWHHTXLW\ʛUP&DWWHUWRQZKRVH
portfolio also includes studio operators
CorePower Yoga, and Pure Barre.
$OVRKRWRʞWKHSUHVVLVWKHQHZV
Peloton has done a deal with Westin
Hotels & Resorts, to get commercialgrade versions of its bikes into both hotel
ʛWQHVVVWXGLRVDQGKRWHOURRPVDWVHOHFW
locations. The move is part of Westin’s
push into the wellness travel market.
Peloton Founder and CEO John Foley
said: “Members of our passionate rider
community have voiced their desire to
continue the Peloton experience while
travelling – and we’ve listened. Through

this partnership, not only can riders
continue to get the workout they love
while away from home, we can also
introduce Peloton to a new audience.”
The company trebled sales from 2015
to 2016 and the partnership with Westin
signals a move to expand into new
markets, as part of the land grab around
ʛWQHVVWHFK7KHFRPSDQ\ORRNVOLNHO\WR
continue to diversify, as president William
Lynch told CNBC in a recent interview:
Ⱥ<RXFDQLPDJLQHRWKHUʛWQHVVFDWHJRULHV
and experiences that can be delivered
to consumers using the technology and
content platform we’ve built”.
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“We look at the studio’s ‘sexy’ factor – one of my
favourites is Aerospace, NYC – if you’re lucky you
can spot Victoria’s Secret model Adriana Lima
(below) or actor Hugh Jackman working out”
LAUREN FOUNDOS CEO, Fortë

Join a Fortë class from home
and you can enjoy events
unfolding in real time

Fortë

F

RUWGHVFULEHGDVȺ1HWʜL[
PHHWV)DFHERRN/LYHEXWMXVW
IRUʛWQHVVȻLVDQRWKHUOLYH
VWUHDPLQJSURYLGHU5DWKHU
WKDQRʞHULQJFODVVHVIURPDVLQJOH
FOXE)RUWȷVEXVLQHVVPRGHOLV
EDVHGRQSURYLGLQJVXEVFULEHUV
H[FOXVLYHDFFHVVWRDQXPEHURI
ERXWLTXHVWXGLRFODVVHVȲUDQJLQJ
from boxing, yoga and running
WREDUUHDQGPHGLWDWLRQ)RUW
installs hardware and software
into boutique studios, which
enable the classes to be streamed
OLYHWR)RUWȷVSODWIRUP
Ⱥ$VXEVFULSWLRQJLYHVRXUFXVWRPHUV
XQOLPLWHGDFFHVVWRDOOOLYHFODVVHVIURP
DOOVWXGLRVȻVD\V/DXUHQ)RXQGRV&(2
DQG)RXQGHURI)RUWȺ<RXFDQVWUHDP
)RUWDWKRPHWKHJ\PRUHYHQDKRWHO
'HSHQGLQJRQZKDWHTXLSPHQW\RX
KDYHDFFHVVWRȲRUQRQHDWDOOȲ\RXFDQ
FKRRVHWKHSHUIHFWZRUNRXWIRU\RXȻ
)RXQGRVVD\VWKDW)RUWȷV863LVWR
RʞHUOLYHFODVVHVIURPH[FOXVLYHWUHQG\
FOXEVDQGVWXGLRVȲVXFKDV([KDOH
&HQWHUHG&LW\<RJD$HURVSDFHDQG
5,33(')LWQHVVȺ6WXGLRVDUHVHOHFWHG
XVLQJVSHFLʛFYDULDEOHVȻVKHVD\V
Ⱥ7KHʛUVWLVWKHVL]HȲDODUJHUVWXGLR
brings a larger community, strong brand
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Fortë installs hardware
and software into boutique
studios, which enable the
classes to be streamed
live to Fortë’s platform
recognition, and a larger team to work
ZLWKHQVXULQJDVPRRWKHUZRUNʜRZ
“We also look at the studio’s ‘sexy’
IDFWRU)RUH[DPSOHRQHRIP\IDYRXULWH
VWXGLRVWRZRUNRXWDWLV$HURVSDFHȲD
ER[LQJVWXGLRZKHUH\RXFDQH[SHFWWR
WUDLQOLNHDUHDOʛJKWHU,WȷVH[WUHPHO\
VZDQN\DQGLI\RXȷUHOXFN\\RXFDQVSRW
Victoria’s Secret model Adriana Lima or
DFWRU+XJK-DFNPDQZRUNLQJRXWȻ
7KHEXVLQHVVPRGHOLVVLPSOHȺ:H
UHYHQXHVKDUHZLWKRXUSDUWQHUVWXGLRV
7KHVWXGLRVDUHSDLGEDVHGRQYLHZHUVKLS
so those being consumed the most will
EHHDUQLQJWKHPRVW:HȷUHFRPSOHWHO\
WUDQVSDUHQWDERXWRXUFRVWVDQGZH
FRQVLGHURXUVHOYHVWUXHSDUWQHUVZLWK
FOXEV7KH\FRQWLQXHWREXLOGJUHDW
FRQWHQWDQGZHFRQWLQXHWRDGYDQFHWKH
WHFKQRORJ\DQGSODWIRUPHQDEOLQJWKHP
WRJLYHWKHLUGHGLFDWHGRQOLQHIROORZHUV
WKHEHVWUHPRWHH[SHULHQFHSRVVLEOHȻ

Breathe Easy
Your marketing emailer went out last
Monday, your reports are complete,
targets set and classes fully booked...
Take the stress out of managing your leisure
facilities with the leading single or multi-site
software solution for the spa, wellness and
leisure industry – Core by Premier Software.
– Online booking through web, mobile or tablet
– Managed membership and client data
– Automated, targeted email and text
– At-a-glance reports
– Fully integrates with existing PMS systems.

Why not take a break from the chaos?
For a free audit of your existing system or to arrange
a full on-site presentation just call: 01543 466580
or email: sales@premiersoftware.co.uk

www.premier-core.com

“We use Core for online class bookings
which is extremely popular. The whole
process of booking a class for members
is so much easier. They can book their
favourite class anytime and anywhere.
It has become a much more convenient
way for members to stay connected via
the latest technologies.
This means they can book and
change a class at their leisure.”

Roy Burkey
General Manager, Thornton Hall

Lockers ˢ Seating ˢ Washrooms ˢ Vanities
sales@crownsportslockers.co.uk

Telephone: 01803 555885

www.crownsportslockers.co.uk
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FitCloudConnect

FitCloudConnect partners
with gyms to stream workouts
to members wherever they are

“I was a member of a club and a frequent traveller. I asked myself,
‘why shouldn’t I be able to take my gym with me wherever I go?’.
I realised someone would come up with a solution, so why not me?”
BRAD WEBER CEO, FitCloudConnect

W

hile virtual operators such as
Peloton might be seen as rivals
to gyms, live streaming can also
be used by clubs to improve
retention and extend the gym experience
outside the four walls. One live streaming
provider that helps clubs achieve this is
US-based FitCloudConnect.
“I was a member of a club but also a
frequent traveller,” says FitCloudConnect
CEO Brad Weber. “One day I asked
myself the question, ‘why, in this age of
technology, shouldn't I be able to take my
gym with me wherever I go?’. I realised
that someone would eventually come up
with a solution, so thought why not me?"
Two years after his eureka moment,
Weber launched FitCloudConnect with
WKHDLPRISDUWQHULQJZLWKʛWQHVVFOXEV
DQGHQDEOLQJWKHPWRRʞHUDPRELOH
version of their gym to members.
The company acts as a third-party and
hosts ‘virtual gyms’. Its cloud-based service
can be adjusted to each club’s needs.
“Our system provides complete
ʜH[LELOLW\WRWKHʛWQHVVFOXERUZHOOQHVV
provider to set it up how they please,”
Weber says. “We use non-proprietary
tech so any device – phone, laptop, tablet
or desktop – with a browser and internet
access can access the live streams.

FitCloudConnect acts
as a third-party and
hosts ‘virtual gyms’
for club members
Ⱥ7KHSODWIRUPLVOLFHQVHGWRʛWQHVVDQG
wellness providers, who then white-label
WKHWHFKQRORJ\DQGRʞHULWWRPHPEHUV
Clubs can stream third-party programming,
or their own. We’re just a delivery
SODWIRUPIRUZKDWHYHUWKH\ZDQWWRRʞHUȻ
FitCloudConnect’s live streams follow
a clubs’ class timetable, so consumers
can schedule and plan their attendance,
pick regular classes and even get to know
the instructor. “Having access to the
instructor on a regular schedule is a key
aspect of member engagement,” Weber
VD\VȺ:DWFKLQJYLGHRVRIFHOHEULW\ʛWQHVV
classes doesn’t enable a connection
between instructor and member.”

THE WAY FORWARD
Both Weber and Foundos say that rather
than seeing live streaming as a threat,
clubs should see it as an opportunity:
“Clubs have traditionally relied on
members visiting their physical club,”

says Weber. “This has been the business
model and it will continue to be the
foundation of the sector. However, with
cloud tech there are now numerous
FRPSDQLHVRʞHULQJʛWQHVVGLUHFWO\
“Demographics are changing too,
with Millennials and an active ageing
population living connected lifestyles.
&OXEVQHHGWRHPEUDFHGLJLWDOʛWQHVVȻ
Fortë’s Foundos agrees. “Live
streaming is a huge opportunity,” she
says. “It enables clubs to focus on their
core business while leveraging technology
to build a bigger audience and strengthen
their brand awareness globally without
the risks involved with taking on
expensive bricks and mortar growth.”
Foundos says that having an attractive
virtual presence can also improve
numbers at the physical club. “There’s
evidence that streaming actually drives
users into the club,” she says.
“We’ve seen many users visit their
favourite streaming studios in person.
There’s also another subset of users that
are uncomfortable checking out studios
on their own, especially when they’ve
never done that type of workout before,
VRDOORZLQJWKHPWRJHWFRQʛGHQWE\
GRLQJWKHZRUNRXWDWKRPHʛUVWKDVDOVR
been found to drive club visits.” O
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MOVEMENT
AS MEDICINE

Lifestyle brand Bodyism is blurring the lines between ﬁtness
and spa in the ultra-luxury sector. Jane Kitchen talks to
founder James Duigan about his loyal tribe of followers
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Duigan and his wife, Christiane, who oversees Bodyism’s supplement and activewear business

T

en years ago, Australianborn personal trainer
James Duigan founded
Bodyism – billed today as a
global wellness and lifestyle
FRPSDQ\ȲbZLWKDPLVVLRQ
WRVSUHDGKLVFDWFK\ȶ&OHDQ
DQG/HDQȷSKLORVRSK\WRDV
PDQ\SHRSOHDVKHFRXOG
'XLJDQȷV%RG\LVPLVDKROLVWLFDSSURDFK
WRʛWQHVVDQGEOHQGVWUDGLWLRQDO
ZRUNRXWVZLWKVXSSOHPHQWVEUDQGHG
PHUFKDQGLVHDQGPLQGIXOHDWLQJ
7RGD\LWKDVDʜDJVKLSʛWQHVVFHQWUH
in London’s Notting Hill – complete
ZLWKWKLQJVOLNHSXULʛHGR[\JHQDQG
9LWDPLQ'HPLWWLQJOLJKWVȲDQGDVHULHV
RISDUWQHUVKLSVZLWKVRPHRIWKHKRWWHVW
QHZKRWHOZHOOQHVVFHQWUHVDURXQGWKH
ZRUOGLQFOXGLQJ7KH5DOHLJK+RWHOLQ
0LDPL%HDFK$PLOOD)XVKLLQWKH0DOGLYHV
DQGWKHUHFHQWO\RSHQHGZHOOQHVVFHQWUH
DWWKH/DQHVERURXJKLQ/RQGRQ
PARTNERING FOR GROWTH
%RG\LVPLVEOXUULQJWKHOLQHEHWZHHQ
ʛWQHVVDQGVSDQHVWOLQJLQWRD
FRPIRUWDEOHVSDFHXQGHUWKHOX[XU\
ZHOOQHVVXPEUHOOD'XLJDQVD\V
SDUWQHUVKLSVZLWKKRWHOVDQGVSDV
PHDQWKDW%RG\LVPGHYRWHHVGLVFRYHU
QHZSODFHVȲDQGWKHKRWHOVEHQHʛW
IURPWKHEUDQGȷVGHYRWHGIROORZLQJ
$QRWKHUSDUWRIWKHVXFFHVVLV%RG\LVPȷV
PHUFKDQGLVHDQGWKHEUDQGLQJZKLFK
'XLJDQVD\VPHDQVFXVWRPHUVVSHQGERWK
PRUHWLPHDQGPRUHPRQH\

Among others, Bodyism has partnerships
with Fairmont in Dubai, the Capri Palace in
Italy and Amilla Fushi in the Maldives

Actor Hugh Grant is
a Bodyism devotee

7KHVHSDUWQHUVKLSVLQYROYHERWKD
EUDQGIHHDQGDUHYHQXHVKDUHEXW
'XLJDQVD\VȺHYHU\WLPHZHȷYHGRQH
DSDUWQHUVKLSHYHU\ERG\ȷVGRQH
UHDOO\ZHOOȲLWȷVMXVWDOZD\VEHHQYHU\
VXFFHVVIXODQGUHYHQXHȷVMXPSHG
,WȷVDKXJHYDOXHIRUDOORIRXUKRWHO
SDUWQHUV3HRSOHZLOOFKRRVHDKRWHO
EHFDXVHWKH\FDQWUDLQZLWK%RG\LVPLWȷV
DJUHDWV\PELRWLFUHODWLRQVKLSȻ
%RG\LVPȷVPRVWUHFHQWSDUWQHUVKLSLV
ZLWK2HWNHU+RWHOȷV/RQGRQRXWSRVW7KH

/DQHVERURXJKZKLFKLVKDVRSHQHGDQ
18,000sq ft (1,672sq m) spa and wellness
centre designed to be “one of London’s
PRVWH[FOXVLYHSULYDWHPHPEHUVʛWQHVV
DQGKHDOWKFOXEVȻ%RG\LVPLVPDQDJLQJ
WKHʛWQHVVSRUWLRQRIWKHFOXEDQG
FUHDWLQJSURJUDPPHVIRUFOXEPHPEHUV
It will also bring a number of its signature
SURJUDPPHVWRWKHFHQWUHDVZHOODVLWV
KROLVWLFWKHUDS\ZKLFKLQFRUSRUDWHV\RJD
SHUVRQDOWUDLQLQJDQGQXWULWLRQ
Ⱥ,WKLQNZKDWZHEULQJLVVRPHWKLQJ
XQLTXHLQWHUPVRIKRZZHWDNHFDUH
of people at Bodyism, by truly listening
DQGWUDQVIRUPLQJOLYHVWKDWȷVRXUȶZK\ȷȲ
WKDWȷVRXUSXUSRVHȻVD\V'XLJDQ
'XLJDQKDVZRUNHGFORVHO\ZLWK%HDWD
$OH[DQGURZLF]IRXQGHURI3XUH0DVVDJH
ZKRKDVRYHUVHHQWKHWKHUDSLVWVȷWUDLQLQJ
DW7KH/DQHVERURXJKWRFUHDWHDPRUH
VHDPOHVVOLQNEHWZHHQVSDDQGʛWQHVV
Ⱥ7KHUDSLVWVZLOOEHLQFRPPXQLFDWLRQZLWK
WUDLQHUVȻ'XLJDQH[SODLQVȺ7KLVJLYHVWKH
SHUVRQDOLVDWLRQWKDWFOLHQWVZDQWȻ
THE NEXT FRONTIER
7KHEUDQGDOVRKDVSDUWQHUVKLSVZLWK
WKH)DLUPRQWRQ7KH3DOP-XPHULDKLQ
'XEDLWKH&DSUL3DODFH+RWHOLQ,WDO\DQG
WKH'+RWHO0DULVLQ7XUNH\%RG\LVPȷV
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F ITN ES S

Nutrition includes
menus developed
around unprocessed,
seasonal food with a
focus on quality

work with the Amilla Fushi resort in the
Maldives at its Javvu Spa again saw the
OLQHVEHWZHHQVSDDQGʛWQHVVEOXUUHG
There are upcoming plans for a
ORFDWLRQLQ*UHHFHDVZHOODVDVLJQLʛFDQW
project underway at The Raleigh Hotel in
Miami Beach, which “will be like nothing
HOVHȻ'XLJDQVD\V'XLJDQDQGKLVZLIH
Christiane – his business partner, who
oversees the supplement and activewear
portion of the business – will move
to Los Angeles in July, to focus on the
brand’s expansion in the US, which
'XLJDQFDOOVȺRXUQH[WIURQWLHUȻ
Still, he says, they’ll take on that
IURQWLHUVORZO\DQGGHOLEHUDWHO\Ⱥ:HȷYH
chosen very carefully in terms of where
we are and who we work with, and
FRQWLQXHWREHYHU\GLVFHUQLQJȻKHVD\V
“There are never going to be a thousand
%RG\LVPVDURXQGWKHZRUOGȻ
CLEAN AND LEAN
Bodyism’s ‘Clean and Lean’ philosophy
refers to the body being ‘clean’ of toxins
and ‘lean’ as a result of nourishing food
and regular exercise – not necessarily
JURXQGEUHDNLQJKHDOWKDQGʛWQHVV
concepts, but all packaged up in neat,
easy-to-digest packages and beautifully
branded merchandise that devotees can
WDNHZLWKWKHPRQWKHJR7KHEUDQG
has a following – both celebrity and
otherwise (actor Hugh Grant and model
Lara Stone are both devotees) – due
in large part to this easy-to-understand
OLIHVW\OHDSSURDFKȺ2YHUWKH\HDUV
64

Bodyism is partnering with Miami
Beach’s Raleigh Hotel for a project that
will be ‘like nothing else,’ says Duigan

We do movement very differently, in terms of
building the body up, as opposed to depleting it
ZHȷYHZRUNHGZLWKPDQ\KLJKSURʛOH
people who make their living by how
they look, and happily we’ve understood
and found that what works fastest and
best is focusing on your health,” explains
'XLJDQȺ6RZHGRPRYHPHQWYHU\
GLʞHUHQWO\ȲZHORRNDWPRYHPHQWLQ
terms of it nourishing your body and
building your body up, as opposed to
GHSOHWLQJLWDQGEUHDNLQJLWGRZQ,WȷV
UHDOO\DFRPSOHWHO\GLʞHUHQWZD\RI
looking at how the human body moves
DQGZK\ZHȷUHGRLQJH[HUFLVHȻ
Bodyism’s clientele is often globally
minded, spreading time between
London, New York, Paris and LA, so
it’s important to create a programme
that can move with them wherever
WKH\JR&OLHQWVGRQȷWZRUNZLWKRQH
trainer, but rather with a team of people,

healthclubmanagement.co.uk June 2017 ©Cybertrek 2017

ZKLFKFDQLQFOXGHb\RJDH[SHUWVEDOOHW
teachers, boxing coaches, fascial stretch
therapists, nutrition coaches, holistic
KHDOHUVRUPDVVDJHWKHUDSLVWV
A HOLISTIC LIFESTYLE
:LWK%RG\LVPDȶ%RG\2UDFOHȷDVVHVVPHQW
takes a close look at clients’ lifestyles
in order to match them with the right
FRPELQDWLRQRIWUDLQHUVDQGH[SHUWVȺ,WȷV
a very holistic approach, with a team of
people working with one person,” explains
'XLJDQȺ:HZRUNRQWKHKRSHWKDWOLIHLV
ORQJDQG\RXRQO\KDYHRQHERG\Ȼ
Founded on the belief that movement
LVPHGLFLQHWKHʛWQHVVSDUWRIWKH
programme incorporates a wide variety
of techniques focused on alignment,
posture, intelligent weight training,
functional movement, stretching and

'LʞHUHQWZD\VRI
PRYLQJVXFKDV\RJD
DQGVWUHWFKLQJDUHSDUW
RI%RG\LVPȷVSKLORVRSK\

Pilates, and features programmes like
Bodyism Acroyoga – which combines
acrobatics and yoga – and Bodyism
Ballet, which focuses on attaining graceful
posture and maximising core strength.
Nutrition includes menus developed
around unprocessed, seasonal food,
with a focus on quality of ingredients
rather than calorie-counting. Clean
and Lean supplements are tailored to
VSHFLʛFQHHGVRUSUREOHPVVXFKDV
getting a good night’s sleep, improving
digestion, increasing energy or improving
complexion – and are the fastest-growing
part of the business. They enable busy
people “to gain a huge amount of health
EHQHʛWVZLWKRXWWKHVWUHVVRUSUHVVXUHȻ

says Duigan. “Each supplement was
created with a single pillar of health in
mind. I looked at what people needed
DQGZRUNHGEDFNZDUGVIURPWKDWȻ
The lifestyle aspect spills over into
merchandise, with Clean and Lean
FRRNERRNVSUHJQDQF\ERRNVʛWQHVV
equipment, activewear clothing, and a
range of herbal teas. “It’s a mindset – a
SKLORVRSK\ȻVD\V'XLJDQȺ7KHUHȷVDORW
DURXQGWKHEUDQGȲLWUHDOO\WHOOVDVWRU\Ȼ
And that mindset has helped fuel
a growing tribe of devoted followers.
But Duigan also attributes much of his
success to the reasons he founded the
FRPSDQ\LQWKHʛUVWSODFHȺ:HDOZD\V
focused on why we were doing what

ZHȷUHGRLQJȻKHH[SODLQVȺ2XUȶZK\ȷ
was to change people’s lives. It brought
more depth and gravitas to what we did.
I’m a bit old-fashioned in that I believe
that if you do a really good job and
add value to people’s lives, then you’ll
KDYHDJRRGEXVLQHVVȻO
ABOUT THE AUTHOR
Jane Kitchen is the
managing editor of
Spa Business.
7HO̷̸̷̸̺̺̺̼̺̽̿̿
janekitchen@
spabusiness.com
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A LES MILLS PROMOTION

Immersed in
group ﬁtness
/HV0LOOVȷ7KH7ULSWUDQVIRUPVWKHJURXSʛWQHVVRʞHULQJDW:HVW:RRG&OXELQ'XEOLQ

T

here’s been a buzz surrounding
West Wood Club recently,
following a successful party
thrown by the Dublin health club
group to celebrate the launch of its newlydesigned Les Mills studios and also Les
Mills’ ‘The Trip’ – a fully immersive cycling
experience that takes riders on a journey
through digitally-created worlds.
“We had champagne, beer, promotional
videos, chocolate fountains, photographers
– you name it,” says Karen Polley, group
operational manager at West Wood Club.
“The launch was key to creating awareness
and excitement for these new products.”
7KHQHZ/HV0LOOVRʞHULQJVDW:HVW
Wood are part of a €17.2m development
package that is being made in the highend, luxury chain from August 2016 to
August 2017. The business, which has
been in existence for around 30 years,
also recently bought three Crunch Fitness
clubs (no relation to US chain) and now

'The Trip' is a fully immersive Les Mills cycling experience

The dedicated Les Mills studios feature cinema-scale screens and sound systems

7KHQHZRʞHULQJVDW:HVW:RRG&OXEDUHSDUWRIDɳPGHYHORSPHQW

comprises six clubs, all within Dublin. With a
€79 monthly membership and €499 joining
fee, membership across the three original
clubs was at 22,000 but has now been
brought up to 36,000 across the six clubs.
Alan Leach, group general manager and
director of sales and marketing at West
:RRGFRQʛUPVWKDWDKXJHSDUWRIWKH
LQYHVWPHQWZLOOJRLQWRWKHJURXSʛWQHVV
RʞHULQJDFURVVDOORIWKHFOXEV
“We’re always investing and aiming to
EHWKHIXWXUHRIʛWQHVVȻKHH[SODLQVȺ:H
ZHUHDOUHDG\NQRZQIRUJURXSʛWQHVVVR
we decided to exploit that.
“Research we carried out some years
back showed that our reputation was
very strong in this area, so a policy
GHFLVLRQZDVWDNHQWRPDNHJURXSʛWQHVV
the main focus on our investment as
the business grew, and that decision
KDVGULYHQVLJQLʛFDQWSURʛWDELOLW\DQG
EXVLQHVVVXFFHVVIRUXVȻ

7KHFOXEKDVVHHQDKHDOWK\ULVHLQPHPEHUVKLS

THE LES MILLS EFFECT
This involved refurbishing old studios and
turning them into Les Mills’ immersive
studios, with the cinema-scale screens and
VRXQGV\VWHPVWKDWDUHUHTXLUHGWRRʞHU
The Trip. The dedicated studios have now
been rolled out into three of the clubs,
with the other three soon to follow.
“Les Mills is a huge part of what we
GRȻVD\V/HDFKȺ:HGHFLGHGDERXW
eight years ago that we wanted to be the
number one destination in Ireland for
©Cybertrek 2017 healthclubmanagement.co.uk June 2017
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왘 A LES MILLS PROMOTION

)RUW\SHUFHQWRI:HVW:RRG VPHPEHUVFXUUHQWO\DWWHQGDWOHDVWRQHJURXSʛWQHVVFODVVSHUZHHN
JURXSʛWQHVV,I\RXJREDFNWR\HDUV
DJRRXUʛWQHVVFODVVHVZRXOGWDNHSODFH
LQDYHUDJHZRRGHQʜRRUHGZKLWHZDOOHG
VWXGLRV.DUHQZDVEHKLQGWKHGHFLVLRQWR
UHQHZWKRVHVWXGLRVDQGPDNHWKHPSDUW
RIWKHH[SHULHQFH:HȷYHSXWDORWRIWLPH
PRQH\DQGHʞRUWLQWRWKDWȻ
Ⱥ2XUILUVW/HV0LOOVEUDQGHGVWXGLR
ZDVDELJULVNȻKHFRQWLQXHVȺ%XWLW
ZHQWDPD]LQJO\ZHOOȲRXUQXPEHUV
ZHQWWKURXJKWKHURRILWKDGDKXJH
LPSDFWRQRXUVRFLDOPHGLDDQG*RRJOH
$QDO\WLFVVKRZHGWKDWRYHUDPRQWK
SHULRGWKHQXPEHURISHRSOHORRNLQJ
DWRXUFODVVWLPHWDEOHVLQFUHDVHGE\
DERXWSHUFHQW7KDWVWXGLRJRW
XVWKURXJKWKHUHFHVVLRQDQGDV
DUHVXOWZHGHFLGHGWRUHSOLFDWH
WKDWLQDOORXURWKHUFOXEVȻ
7KLVLPSUHVVLYHLPSDFWRQWKHFOXEV
KDVQRWGURSSHGRʞRYHUWLPH,Q
:HVW:RRGȷVWKUHHRULJLQDOFOXEVKDG
MXVWYLVLWVWRJURXSʛWQHVV,Q
WKRVHVDPHWKUHHFOXEVUHFHLYHG
YLVLWV7KHJURXSȷV1HW3URPRWHU
6FRUHȲDPHDVXUHRIFXVWRPHUOR\DOW\
ȲMXPSHGIURPSHUFHQWLQWR
SHUFHQWLQ
CREATING A COMMUNITY
/HDFKQRWHVWKDWSHUFHQWRI:HVW
:RRGȷVPHPEHUVFXUUHQWO\DWWHQGDWOHDVW
RQHRIWKHJURXSʛWQHVVFODVVHVRQ
RʞHUHDFKZHHN+HEHOLHYHVWKDWWKLVLV
GRZQWRWKHFRPPXQLW\DWPRVSKHUHWKDW
/HV0LOOVFODVVHVFUHDWH
Ⱥ7KHIR\HURXWVLGHWKHVWXGLRVLVDKLYH
RIDFWLYLW\EHIRUHWKHFODVVHVȻKHVD\V
Ⱥ(YHU\RQHJHWVWRNQRZHDFKRWKHUDQG
68

“Our ﬁrst Les Mills-branded
studio was a big risk, but it went
amazingly well – our numbers
went through the roof ”
Alan Leach
RQFHWKH\EHFRPHSDUWRIWKHFRPPXQLW\
WKRVHSHRSOHGRQȷWOHDYHȻ
$QGLWȷVQRWMXVWWKHPHPEHUVZKRORYH
/HV0LOOVȺ/HV0LOOVJLYHVXVDFRQVLVWHQW
SURGXFWȻH[SODLQV3ROOH\Ⱥ7KH\KDYHDOO
WKHUHVHDUFKDQGVFLHQFHEHKLQGZKDWWKH\
GR7KH\GRWKHFKRUHRJUDSK\DQGWKH
PXVLF:HMXVWEULQJLQSDVVLRQDWHVWDʞ
FRQWLQXDOO\XSVNLOOWKHPDQGPDNHVXUH
ZHȷUHGHOLYHULQJLWWRWKHKLJKHVWVWDQGDUGȻ
6LQFH-DQXDU\/HV0LOOVȷ7KH7ULSKDV
EHHQWKHWDONRIWKHPHPEHUVKLSȺ,WUHDOO\
KDVEURXJKWPRUHH[FLWHPHQWLQWRWKH
FOXEȻ3ROOH\VD\VȺ:HȷYHEHHQPDQDJLQJLW
FDUHIXOO\ȲZHZDQWWRFUHDWHH[FLWHPHQW
DQGPDNHSHRSOHZDQWWRDWWHQGEXW
ZHGRQȷWZDQWWRUXQVRPDQ\FODVVHV
WKDWLWEHFRPHVVWDQGDUG:HȷUHNHHSLQJ
LWVOLJKWO\H[FOXVLYHIRUQRZȻ
%XWWKHWHDPDW:HVW:RRG&OXEVZLOO
QRWEHUHVWLQJRQWKHLUODXUHOVȺ:HWUXO\
EHOLHYHZKHQZHFRPHWRZRUNWKDWZH
ZDQWWREUHDNUHFRUGVȻVD\V/HDFK
Ⱥ0RUHVDOHVPRUHUHYHQXHEHWWHU
UHWHQWLRQORZHUDWWULWLRQDQGKLJKHU
SDUWLFLSDWLRQLQFODVVHV:HZDQWWREH
VHHQDVPRUHWKDQMXVWDJ\PȻO
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West Wood places a strong
IRFXVRQXSVNLOOLQJVWDʞ

TEL: +44 (0) 207 264 0200
EMAIL: lmuk.clubs@lesmills.com
WEB: www.lesmills.com/uk

U K AC T I V E U P DAT E

A NEW DAWN
As the nation prepares for its next political chapter, ukactive’s newlyappointed CEO, Steven Ward, looks at opportunities ahead for our sector

W

hen I think of the huge
momentum and strides
taken by the physical
activity sector in recent
years, I see tremendous scope over the
coming years for us to be a driving force in
building a healthier and wealthier society.
From a personal perspective, the
SDVWIHZZHHNVKDYHVHHQPHUHʜHFW
on my career at ukactive with particular
focus. Having joined the then-FIA as a
policy intern back in October 2006, I’ve
witnessed both ukactive, and the physical
activity sector it represents, change
beyond recognition over the past decade
and the progress has been staggering.
Driven by the growth of ukactive’s
members, our industry has gone from
being perceived as a niche lifestyle sector
to a £7.7bn behemoth acknowledged
by government as being integral to the
future health of our nation and economy.

TIME FOR CHANGE
So it was with immense pride last month
that I accepted the ukactive board’s
invitation to become the CEO of this great
organisation. I’ve greatly enjoyed my past
two years as director, working with our
chair, Baroness Tanni Grey-Thompson, to
build on the legacy of Dave Stalker and
Fred Turok, without whom nothing we’re
doing today would be possible.
The green shoots of progress from new
ukactive initiatives – such as ActiveLab and
Future Leaders – are already starting to
sprout, and we remain rooted as ever in
adding value to our members by delivering
against their core commercial agenda.
A CULTURE SHIFT
Where once we were living in the dark,
our sector is now on the verge of being
blinded by the light, thanks to the sheer
amount of information available. This is
the age when evidence-based initiatives
such as the DataHub in partnership with
4Global (see page 72) and the ukactive
national aggregated Exercise Referral
Database, in partnership with ReferAll,

Ward (right), seen here at ActiveLab, has been appointed CEO

Our industry has gone from being
a niche lifestyle sector to
a £7.7bn behemoth integral to the future
health of our nation and economy
will empower operators to make better,
data-driven business decisions.
,DOVRVHHDVLJQLʛFDQWFXOWXUDOVKLIW
ahead as the maturation of CIMSPA
provides our sector with a workforce of
skill and diversity to power it forward.
PARTNERSHIPS
ukactive will work to consolidate its position
as the heartbeat of the physical activity
agenda, upweighting our sector as the
solution to society’s most pressing problems,
such as an overstretched NHS, ageing
population and unproductive workplaces.
This will bring greater opportunities for
impactful partnerships with organisations
such as Sport England and Public Health
England, a wider pool of funding streams
and an expanded market to serve.

And then there’s the work in play to
stimulate innovation and breakthrough
thinking across the sector with ActiveLab.
If we can demonstrate the UK’s potential
as a hotbed of innovation, there’s a
PDVVLYHRSSRUWXQLW\IRULWWRʛQGLWV
place on the world stage.
A new political dawn will break on 9
June this year. But whatever its colour,
we as a sector must be ready to unite to
create a society where physical activity
becomes the population’s natural choice
from cradle to grave. O

Public Affairs Media Partner
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I H R S A U P DAT E

LEARNING FROM

LATIN AMERICA
A new report provides valuable data on the Latin American market.
IHRSA’s Kristen Walsh explains

L

“The growth of the low-cost
gym market, increasingly savvy
consumers, technology, the boutique
phenomenon and professionalisation
have all shaped the industry in
Latin America” - Guillermo Velez

ast month, IHRSA released The
IHRSA Latin American Report
(Second Edition), which is
sponsored by Hoist Fitness. This
research publication, an update to the
groundbreaking 2012 report, was
produced in collaboration with Mercado
Fitness (Argentina) and supported by
trade body Fitness Brasil.

A HEALTHY INDUSTRY
According to the report, the health club
industry in Latin America is robust. The
18 Latin American markets analysed
generate US$6 billion in revenue from
more than 65,000 clubs. Nearly 20
million Latin Americans are members of
a health club. Brazil alone accounts for
more than half of the health clubs in
Latin America with 34,509 facilities.
Argentina has the highest penetration
rate among all the markets, as 6.8 per
cent of Argentineans currently
belong to a health club.
“The health club landscape in Latin
America is dynamic and has undergone
significant developments since 2012,” said
Guillermo Velez, editor of the report
and director of Mercado Fitness. “In
addition to the growth of the low-cost
segment, other developments, including
economic indicators, increasingly savvy
consumers, technology, the boutique
phenomenon and professionalisation
have all impacted and shaped the
industry in Latin America.”

OBESITY PERCENTAGE
RATES IN LATIN AMERICA

MEXICO

32.8%
VENEZUELA

30.8%

ARGENTINA

CHILE

29.1%

ROOM FOR GROWTH
While club operators and industry
experts have observed growth amidst
market developments in the region,
opportunities abound in Latin America.
The report shows an average
penetration rate of 2.15 per cent,
signifying potential for growth. Along
with Argentina’s 6.8 per cent, Brazil and
Mexico both have member penetration
rates exceeding 3 per cent, at 4.6 per
cent and 3.2 per cent, respectively.
70

In Latin America, 130
million people – one
fourth of the global
population – are
affected by obesity
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29.4%

URUGUAY

23.5%

7KHPDMRULW\RIFOXEVLQ/DWLQ$PHULFDEHORQJWR6PDUWʛWZKLFKRZQVJ\PVWKURXJKRXWWKHUHJLRQ

Highlights from the report
Q Overcoming obesity
In Latin America, 130 million people –
one fourth of the global population – are
affected by obesity. These figures could
reach 191 million by 2030. The
countries with the highest rates of
obesity are Mexico (32.8 per cent),
Venezuela (30.8 per cent), Argentina
(29.4 per cent), Chile (29.1 per cent)
and Uruguay (23.5 per cent).
Obesity is a global pandemic: a person
with obesity lives 10 years less than
someone with a healthy weight. World
Bank reports indicate that if this
tendency continues, by 2030 the number
of people in Latin America with obesity
will reach 30 per cent of the population.
Q The problem of inactivity
World Health Organization data points
out that in Latin America 60 per cent of
the population is sedentary. This same
agency indicates that in this region
physical inactivity causes one out of
every 10 deaths. This is nearly the same
impact that smoking has on the
population, according to scientists.
Q Embracing low cost
When the last regional IHRSA report
was published in 2012, there were only
two low cost chains in two countries in
Latin America. Today, less than five years
later, there are at least 23 different
brands with a total of 448 gyms (340 of

these belong to SmartFit) in 12
countries throughout the region.
Undeniably, this phenomenon has
only just begun. As consultant Ray
Algar explains, “it’s not only a matter
of pricing, but more an all-embracing
organisational philosophy”. As far as
consumers are concerned, “they know
that high costs do not necessarily
guarantee quality service and they’re
less obsessed with paying more just to
prove status – they value their money
and are convinced that paying
less is more savvy”.
Several specialists agree that the low
cost offer stimulates a new demand and
does not necessarily encourage less
spending. However, they also remark
that this model’s growth will affect health
clubs in the mid market.
Traditional gyms – full service in
theory – must review their value
propositions in order to validate higher

GET THE
REPORT
The IHRSA Latin
American Report
(Second Edition)
[77 pages] is available
as a PDF at
www.ihrsa.org/latin-american-report

pricing. “Those who don’t will be less
valued and become irrelevant” claims
Algar. The market tends to polarise
itself and in between poles there
will be nothing left.
Q A diverse offering
In competitive scenarios, with consumers
eager for an enhanced experience, the
fitness industry is undergoing a
substantial diversification process. While
premium health clubs and low cost gyms
consolidate opposite poles within the
market, boutique fitness studios – also
known as Micro Gyms – thrive in Latin
America as well as globally. O

ABOUT IHRSA
Founded in 1981, IHRSA – the
International Health, Racquet &
Sportsclub Association – is the only
global trade association, representing
PRUHWKDQKHDOWKDQGʛWQHVV
facilities and suppliers worldwide.
Locate an IHRSA club at
www.healthclubs.com
To learn how IHRSA can help your
business thrive, visit www.ihrsa.org
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A S K TH E E X PERT S

THE POWER OF

Real-time activity data could largely replace market research in ﬁguring out what
customers want and the best allocation of resources. We ﬁnd out about The DataHub

S

oftware systems can
gather data to identify
everything from how
many 70-year-olds
swam in your pool
yesterday to your most popular
lunchtime workout, but as an
operator, how can you best make
sense of this data and use it to its full
advantage? The DataHub – a virtual

hub for sports and leisure data – has
been created to do just that.
The system currently holds
LQIRUPDWLRQIURPKHDOWKʛWQHVV
sport and leisure operators relating
to 270+ million visits from over seven
million individuals. We talk to those
LQWKHNQRZWRʛQGRXWKRZLWFDPH
about, how it works in practice and
what it means for the industry’s future.

“Our aim is to be tracking 750 million active visits by mid 2018
and with The DataHub now open to non-facility-based activity
providers our intelligence is becoming even more representative”
PHIL WHITE

HEAD OF TECHNOLOGY SERVICES AND SUPPORT PLACES FOR PEOPLE
AND CHAIR OF XNLEISURE USER GROUP

“In my role as executive chair of the
XNLeisure User Group, I’d taken part
in benchmarking discussions around the
potential of comparing data nationwide.
%XWHYHU\V\VWHPUHSRUWVGLʞHUHQWO\
while an adult swim is an adult swim, most
RSHUDWRUVFDOOLWVRPHWKLQJGLʞHUHQW
The task of establishing a common way
of analysing reports across the whole
user base, rather than within a single
facility seemed insurmountable.

The ﬁrst step
We knew National Governing Bodies
collated and held data, but extracting
and analysing it was hard work.
The DataHub began when we met
Badminton England, who were keen
to measure initiatives they had running
nationwide. Each centre called its
EDGPLQWRQRʞHUVRPHWKLQJGLʞHUHQW
PDNLQJLWGLʡFXOWWRJHWDJOREDOSLFWXUH
of how sites performed comparatively,
and data analysis was very manual.
72

The Amateur Swimming Association
also become involved with a drive to
standardise swimming data and get
DFFXUDWHIDFWVDWWKHʛQJHUWLSVRIUHJLRQDO
VWDʞ:HUHDOLVHGWKHQWKDWZHQHHGHGD
virtual hub for all leisure data.
4 Global were instrumental in taking
this vision and developing an independent
system designed to act as the industry’s
go-to place for activity data.
It was a long process. No one in the
industry was making decisions about
standardisation and it took time to
get momentum behind the idea that
accurate data is critical for success. What
started as a small project has become a
repository of data from 157 operators,
who between them run 1,200 sites.
There are one million transactions
coming into the system daily. All the data
is anonymised and standardised, so now,
whatever an adult swim or badminton
sesson is called locally, it’s matched to
data standards and reported accordingly.
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Achieving momentum
)RUWKHʛUVWWLPHRSHUDWRUVDUH
actively sharing data so that everyone
can make better decisions and each
pound invested goes that little bit
further. From that initial idea, The
DataHub has gone from strength
to strength and the possibilities are
endless, now it has momentum.
Our aim is to be tracking 750 million
active visits from 15-20 million individuals
by mid 2018. With The DataHub now
open to non-facility-based activity
providers our intelligence is becoming
even more representative, giving a
layered view of active lives in the UK and
ensuring operators know who their next
member is likely to be, what their ‘active
MRXUQH\ȷLQWRWKHIDFLOLW\LVDQGZKDWRʞHU
best suits them and keeps them engaged.
Phil White has been involved with the
DataHub since its inception, working to
help bring the initial idea to fruition

Udae. Dunto
doloreicias
eatior magnatiur
apiende liquiae
ped escid eostibus.

The DataHub is tracking activity at 1,200 locations across the UK

“We can develop predictive models so
we can position ourselves ahead of the
curve to get the nation more active”
DR STEVEN MANN

RESEARCH DIRECTOR
UKACTIVE

As a sector we’ve got access to
prolific amounts of data collected
from things like leisure management
software, fitness equipment and online
platforms. But we don’t always do a
great job of channelling insights from
that data back into our businesses and
using it to help us move forwards.

PHOTO: SHUTTERSTOCK.COM

Insight
The DataHub allows us to take that
data and get insight across the whole
activity sector for the first time;
something we’ve talked about, but
until now have been unable to do.
ukactive has a role as the DataHub’s
research insight and evaluation partner
and we’ll be working together to ensure
that activity providers can make datadriven decisions, which will help the
industry as a whole make faster progress
in the right direction. We want to move
from simply collecting data to actually
connecting people across the sectors.

As an activity provider you want to
know what works, what’s on trend
and where the industry’s heading.
Working with the DataHub we can
now start finding this out; learning
which programmes and initiatives are
happening where and what’s working
to attract and keep members.
With access to such a vast amount
of information we can develop predictive
models relating to what our sector
should be doing, so we can position
ourselves ahead of the curve and start
working together to get people active,
rather than simply reacting to threats.
The general manager of your local
Waitrose or Tesco will know within 30
minutes of shutting up shop for the day
how they’ve traded compared to other
stores; until now we’ve had nowhere
near that level of insight.
The more we learn as a collective,
rather than existing in individual
groups, the more we grow as a whole.

DataHub universe
Used by 220 operators
and 2500 staff
280 million visits logged
3 million
members tracked

Inspired by other sectors
It was announced in May that we’ll
also be integrating the ukactive
benchmarking service onto The
DataHub platform and so that business
performance benchmarking underpins
everything we do. We hope the
partnership will take that to a new level.
Our role now is to get as many
operators as possible involved, both
public and private sector, so we’re
getting the clearest picture we can.
For too long we’ve only been able to
show our impact, and how wide our
reach is, through anecdotes. Now
we’re able to prove what an asset we
are and what we’ve got to offer. The
DataHub makes it fact.
Steve Mann is research director at the
ukactive Research Institute, focusing on
WKHGHOLYHU\IHDVLELOLW\DQGHʞHFWLYHQHVVRI
physical activity-promoting interventions
delivered within community environments.
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“DataHub is the result of the sector
coming together with a straightforward

DataHub fact
Gym membership
make-up:

solution to a clear challenge”
ALEX BURROWS

DIRECTOR
4 GLOBAL

and through The DataHub modules
it’s possible for them to apply this
understanding to any context.
This means informed decisions can be
made in relation to growing customer
GHPDQGDQGSURYLGLQJDQRʞHUWKDW
UHʜHFWVWKHQHHGVRIORFDOFDWFKPHQWV
This helps every organisation to
achieve their objectives, whether that’s
growing commercial returns or getting
communities more active.

The aim of The Datahub
is optimally planned
programming based on
what people really want

Since its inception, that’s been the
crux of The DataHub as a co-operative
platform – to get the nation healthier by
sharing live, business-critical intelligence.

What’s the deal?
To make things simple, The DataHub
has partnered with leisure system
providers covering 95 per cent of the
sector, to automatically extract data
from software systems and securely
push it to the central repository.
Because data feeds are automatic,
every operator joining can immediately
JHWDWUXHUHʜHFWLRQRIZKDWȶJRRGȷORRNV
OLNHHQDEOLQJVWDʞWREHDFFRXQWDEOHDQG
proactive in applying solutions.
7KH'DWD+XERʞHUVYDULRXVPRGXOHV
delivered by DataHub partners who are
HDFKVSHFLDOLVWVLQWKHLURZQʛHOG
Access to core modules, data cleansing
and standards alignment module, data
integrity, and NGB Benchmarking
modules are free for all operators, with
other modules on subscription.
Accumulated data has power. We can
use it to tell how people are getting active,
where and when, then operators can
DFFXUDWHO\UHʜHFWWKLVLQRSWLPDOO\SODQQHG
programming that is based on what
people really want, rather than guesswork.
Alex Burrows has been a sports consultant
for 12 years and as part of 4 global’s
team was a founding partner of the Sport
Intelligence Practice and DataHub project

PHOTO: SHUTTERSTOCK.COM

Leisure has relied on basic, out of date
tools to make investment decisions and,
as a result, those decisions haven’t always
been as informed as they might have
been. Founded in 2013, The DataHub is
the result of the sector coming together
with a straightforward solution to a clear
challenge – creating a virtual repository
for all leisure industry data.
Operators can now access relevant
intelligence on what’s working best

Is your health club making
your members ill?
30% of members put hygiene in the top 5 reasons for choosing a health club
40% of health cubs contain harmful pathogens including Chlamydia and Staph
29% of members believe they have contracted an infection from the Gym
74

51% of health clubs have no or inadequate disinfection protocols
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20% of health club members carry MRSA

DataHub fact
“DataHub’s Social Value Calculator
can be monetised and used to bid for
future funding by operators”
WILL BARR

BUSINESS INTELLIGENCE MANAGER
GLL

The DataHub is governed by an
industry Steering Group, which
consists of ukactive, CLOA, Sporta,
Sport Wales, CSPN, 4 global, the main
NGBs, national operators and leisure
management system providers.
Its role is to lead discussions on data
standards and grow The DataHub, so
the entire sector is using it to drive
operational improvement and as the goto place for sector research and analysis.
,WȷVDʛUVWQHYHUEHIRUHKDYHVRPDQ\
sector organisations been united under
one umbrella with such a fundamental
mandate, and with accurate data at their
ʛQJHUWLSVWRGHOLYHUWKLVVWHSFKDQJH

We can now demonstrate
social impact by
demographic group

3+2726+877(5672&.&20

Industry breakthrough
The Group is working to educate the
sector so everyone understands the
inherent value of knowing what ‘good’
UHDOO\ORRNVOLNHIRUWKHʛUVWWLPH
Because The DataHub standardises
data, it gives us the ability to accurately
benchmark. That’s huge. Whether
\RXȷUHDVLQJOHVLWHRU*//\RXFDQʛQDOO\
compare like with like and make decisions
with a higher degree of reliability.
As a charitable social enterprise, GLL
uses the Social Value Calculator (SVC),
delivered in partnership with Experian
DQG6KHʡHOG+DOODP8QLYHUVLW\WR
measure the social value of interventions.
,IZHSXWRQDVSHFLʛFDFWLYLW\IRU
example, No Strings Badminton, we can
now demonstrate its social impact by

Top 3

group exercise classes
by throughput:
Cardio Classes
Indoor Cycling
Pilates

demographic group and map it to see
where social value has been generated.
Crucially the Social Value generated
can be monetised, by creating
information we can use to bid for funding.
We’ve worked at the front end with
4 global in creating the SVC, helping to
HQVXUHWKHPRGXOHLVʛWIRUSXUSRVHDQG
meets real operators’ needs.
If every operator came on board, The
DataHub has the potential to become
the national standard. The industry
spends lots on research to help establish
national aims and agendas. But if we’re
honest, a lot of it is questionable and
not benchmarkable. We now have the

intelligence to ensure decisions are datadriven, based on what we know about
users, uptake, growth and utilisation.
As well as sitting on The DataHub
Steering Group, Will Barr heads up the
business intelligence team at GLL and has
implemented the use of DataHub’s Social
Value Calculator (SVC) module at its 250
sites to drive GLL’s funding bids. O
Find out more: www.datahubclub.com

WE ARE LEADERS IN NO-TOUCH DISINFECTION
O Disinfection of ALL surfaces, including changing
facilities, ﬁtness equipment, ﬂoors, ceilings and walls
O

Weekly no-touch disinfection service
and hygiene record keeping
O

O

Odour Control Services

‘Mystery’ Hygiene visits and assessments
O

Full hygiene Audits

CREATING HEALTHY ENVIRONMENTS

rw@sanitgroup.co.uk
©Cybertrek
2017201745
healthclubmanagement.co.uk
June 2017
Tel:
01422
/07802359416
www.sanitgroup.co.uk
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A BSW PROMOTION

Sound solutions
)ORRULQJLVRIWHQRYHUORRNHGDVDQHVVHQWLDOSDUWRIDʛWQHVVFOXE V NLW *HUPDQVSHFLDOLVW%6:
H[SODLQVKRZWKHULJKWʜRRULQJFDQGUDPDWLFDOO\LPSURYHWKHʛWQHVVH[SHULHQFH

F

itness centres are increasingly
found in larger building
complexes, often located among
RʡFHVDSDUWPHQWVVKRSV
or medical practices. Impact
VRXQGIURPUK\WKPLFVWHSVHTXHQFHV
HTXLSPHQWEHLQJPRYHGRUZHLJKWVDQG
GXPEEHOOVEHLQJUHSODFHGKXUULHGO\RU
HYHQGURSSHGFDQLQVRPHFDVHVWUDYHO
WKURXJKWKHHQWLUHEXLOGLQJVWUXFWXUH
UHVXOWLQJLQQRLVHSROOXWLRQIRUQHLJKERXUV
6KRFNZDYHVFRQGXFWHGLQWRZDOOVDQG
FHLOLQJVFDQEHHPLWWHGDVVRXQGLQRWKHU
SDUWVRIWKHEXLOGLQJȲIUHTXHQWO\OHDGLQJ
WRGLVSXWHVZLWKQHLJKERXUVRULQFUHDVLQJ
QRLVHOHYHOVLQWKHʛWQHVVFHQWUHLWVHOI

Impact sound insulation
%HUOHEXUJHU6FKDXPVWRʞZHUN*PE+
(BSW) is not only an expert in sports
ʜRRULQJEXWDOVRLQWKHDSSOLFDWLRQRI
VSHFLDOVRXQGDQGYLEUDWLRQLQVXODWLRQ
IRUFRPPHUFLDOEXLOGLQJV%HVLGHVWKH

BSW is not only an expert in
sports ﬂooring, but also in the
application of special sound
and vibration insulation for
commercial buildings

LQWHQGHGTXDOLWLHVRISURWHFWLQJWKH
DWKOHWHVDQGWKHVFUHHGʜRRUVWKH
H[WHQVLYHUDQJHRIJ\PʜRRULQJDOVR
SURYLGHVLPSDFWVRXQGLQVXODWLRQ%6:ȷV
HYHUUROOpʜRRUVFRQVLVWRISRO\XUHWKDQH
RUV\QWKHWLFUXEEHUWZRLQQDWHO\
elastic and sound insulating materials.
,IWKHDOUHDG\VLJQLʛFDQWLPSDFWVRXQG
YDOXHVRIHYHUUROOpJ\PʜRRULQJDUHQRW
VXʡFLHQW%6:FDQRQUHTXHVWGHVLJQ
SURMHFWVSHFLʛFVROXWLRQVIRUUHGXFLQJ

7KH%HUOLQʛWQHVVVWXGLR
$;7&URVV)LWZDVʛWWHG
ZLWKHYHUUROOpLPSDFW
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LPSDFWVRXQGLQʛWQHVVFHQWUHV7KHVH
VLQJOHOD\HUSURGXFWVIURP%6:RʞHU
SURWHFWLRQDJDLQVWYLEUDWLRQVDQGSURYLGH
DWUDLQLQJVXUIDFHWKDWLVHDV\RQMRLQWV
7KH\DOVRKDYHJRRGWRYHU\JRRG
impact sound insulation properties,
HQVXULQJPRUHDFFHSWDEOHQRLVHOHYHOV
LQDGMDFHQWURRPVHYHUUROOpFDQDOVR
UHGXFHLPSDFWVRXQGRUHYHQHOLPLQDWH
LWFRPSOHWHO\DQGGLPLQLVKWKHHFKRLQ
ODUJHUURRPV$VSHFLDOVROXWLRQIRUʛWQHVV
FHQWUHLPSDFWVRXQGLQVXODWLRQLVWKH
SRLQWHODVWLFJ\PʜRRUHYHUUROOpLPSDFW
7KURXJKLWVWZROD\HUVWUXFWXUHLW
XQLWHVWKHPRVWLPSRUWDQWSURSHUWLHV
7KHʜRRUFRQVLVWVRID5HJXSROpVKRFN
SDGDQGDQHYHUUROOpVXUIDFHOD\HU7KH
EDVHOD\HUSURYLGHVWKHLPSDFWVRXQG
insulation and protection for screed or
RWKHUʜRRUVWUXFWXUHVZKLOHWKHVXUIDFH
OD\HUȷVHODVWLFLW\DOOHYLDWHVWKHVWUDLQRQ
DWKOHWHVȷMRLQWVGXULQJSRZHUWUDLQLQJ,Q
PRVWFDVHVWKHLPSDFWVRXQGUHGXFWLRQ

The everroll range

everroll crosstile
,GHDOO\VXLWHGWRGXPEEHOO
DQGIUHHZHLJKWDUHDVȲ
WKHHODVWLFʜRRUVKHHW
HYHUUROOpFURVVWLOH

everroll impact+
HYHUUROOpLPSDFW
LVWKHWZROD\HUJ\P
ʜRRULQJIURP%6:DQG
RʞHUVSURWHFWLRQERWK
IRUDWKOHWHVDQGVFUHHG
ʜRRUV,WVKLJKOHYHORI
LPSDFWVRXQGDEVRUSWLRQ
LVDZHOFRPHVLGHHʞHFW

everroll multitile
HYHUUROOpPXOWLWLOH
FXVKLRQVWKHVWUDLQ
FDXVHGE\VWUHQXRXV
SK\VLFDOH[HUFLVH
The elastic base layer
VKLHOGVWKHVXEVWUXFWXUH
IURPVKRFNZDYHV

FIBO 2017

This year’s FIBO in Cologne,
WKHZRUOGȷVODUJHVWʛWQHVV
wellness and health fair, was a
JUHDWVXFFHVVIRUVSRUWVʜRRULQJ
manufacturer BSW.
For years, FIBO has been an important part of the company’s
LQWHUQDWLRQDOVWUDWHJ\7KLVZDVFRQʛUPHGE\WKHHQRUPRXV
LQWHUHVWVKRZQE\SHRSOHIURPDOORYHUWKHZRUOG9LVLWRUVIURP
(XURSHDQFRXQWULHVVXFKDV,WDO\$XVWULDWKH1HWKHUODQGVDQG
%HOJLXPEXWDOVRIURP&KLQD4DWDU6DXGL$UDELDWKH8QLWHG
6WDWHVDQGWKH8QLWHG$UDE(PLUDWHVVKRZHGDJUHDWLQWHUHVW
LQ%6:SURGXFWVDQGWRRNWLPHWRFRQVXOWRXUH[SHUWV
7KLV\HDUWRRLWZDVWKHSURGXFWYDULHW\WKDWDWWUDFWHG
QXPHURXVYLVLWRUVIURPDWRWDORIGLʞHUHQWFRXQWULHVWRWKH
%6:ERRWK7KHWUDFNVHJPHQWDQGWLOHSURGXFWVLQWKHHYHUUROOp
J\PʜRRULQJUDQJHEXWDOVRWKHVHSDUDWHVFUHHGLQVXODWLRQSURYHG
WREHWKHPDLQVRXUFHVRILQWHUHVW&URVV)LWLVFXUUHQWO\YHU\
PXFKWKHWUHQGDPRQJDWKOHWHVDQGʛWQHVVFHQWUHRSHUDWRUV)RU
WKLVVHFWRU%6:GHYHORSHGWKHHYHUUROOpFURVVWLOHHODVWLFʜRRU
VKHHWVZKLFKDUHUREXVWHQRXJKWRSURYLGHWKHLQVXODWLRQDQG
LPSDFWDEVRUSWLRQUHTXLUHGIRUGXPEEHOODQGNHWWOHEHOODUHDV
%RRWKYLVLWRUVZHUHDOVRLPSUHVVHGE\WKHYDULRXVMXGRPDWV
GHVLJQHGIRUWUDLQLQJDUDQJHRIGLʞHUHQWPDUWLDODUWVDQGZKLFK
DUHDOVRXVHGLQLQWHUQDWLRQDOFRPSHWLWLRQV%HVLGHVWKHFRXQWOHVV
GHFRUVWKLFNQHVVHVDQGGHVLJQSRVVLELOLWLHVWKHFRPSDQ\DOVR
SUHVHQWHGLWVQHZHGLWLRQKLJKGHʛQLWLRQVXUIDFHWUHDWPHQW
ZKLFKJLYHVHYHUUROOpʜRRUFRORXUVDPXFKVWURQJHUPRUH
YLEUDQWDSSHDUDQFHHYHQLQEDFNOLJKW$VWKLVVXUIDFHWUHDWPHQW
UHGXFHVLUULWDWLQJOLJKWUHʜHFWLRQZKHWKHUIURPLQWHQVLYHOLJKWLQJ
IURPDERYHRUʜRRUWRFHLOLQJZLQGRZVLWHQKDQFHVWKHʜRRUȷV
VSRUWVIXQFWLRQDOLW\E\PDNLQJPDUNLQJVVXFKDVGLUHFWLRQ
JUDSKLFVORJRVRUWUDLQLQJVFHQDULRVPXFKHDVLHUWRVHH

of over 21 dB makes additional
insulation measures unnecessary.
)LWQHVVRSHUDWRUVEHQHʛW
from the improved acoustics
this special surface generates.
Members' can hear music and
understand exercise instructions
through loudspeakers so
much better when annoying
background noise is reduced.

Contacts for the UK and Ireland:

Adapted solutions
Besides the products in track
segments, the elastic tiles, everroll®
multitile, everroll® weightlayer and
everroll® crosstile, also have good to very
good impact sound insulation properties.
By shielding the substructure from impact
damage, they are particular suitable
for dumbbell or free weights areas.
7KHFRPELQDWLRQRIH[FHOOHQWVXEʜRRU
protection, high impact sound insulation
and a good force reduction rating make
these tiles a very popular choice.
Regupol® sound 12 is an elastic
base layer ideally suited to area-elastic

everroll® crosstile
elastic ﬂoor sheets
are robust enough to
provide the insulation
and impact absorption
required for dumbbell
and kettlebell areas

HYHUUROOpJ\PʜRRULQJLQWKH5RNR
Health Club in Chiswick, UK

VSRUWVʜRRUVZLWKZRRGHQVXUIDFHV
In combination with load distribution
ERDUGVDQGDUDQJHRISDUTXHWʜRRUV
this elastic layer is an excellent sports
ʜRRUDQGSURYLGHVRXWVWDQGLQJLPSDFW
sound insulation. Regupol® sound 12 also
improves room acoustics, and puts anyone
doing yoga or aerobic exercises on a stable
footing, thanks to its ideal force reduction.

<RXUFRQWDFWVIRUWKH8QLWHG
.LQJGRPDQG,UHODQGDUH-RKQ
0DJXLUHDQG-DPLH6\PRQVZKRVH
H[SHULHQFHDQGH[SHUWLVHZLOOSURYLGH
\RXZLWKWKHEHVWSRVVLEOHDGYLFH

John Maguire:
Tel: +44 1422240803
Email: :john@bswuk.plus.com
Jamie Symons:
Tel: +44 7816783327
Email: jamie@jesacoustics.co.uk
Web: www.everroll.biz
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Regupol®

everroll® gym ﬂooring
Anytime Fitness, Twickenham,
United Kingdom
everroll® Gym Flooring – high quality
ﬂoors for the diverse activity areas in
ﬁtness centres. Elastic, robust, easy
on joints, shock-resistant quick and
simple to install and available in a
wide range of colours and various
thicknesses.
In ﬁtness centres all over the world.

BSW GmbH
info@berleburger.de
www.everroll.biz

Precision made,
precision laid.
With our wide range of versatile ﬂooring and highly
experienced installation team, we have the perfect
solution for your facility. And, being one of the UK’s
largest suppliers, your options are limitless.

2 AEROBIC 2 ACTIV 2 FUNCTIONAL PERFORMANCE
2 TATAMI 2 RUBBER FLECK 2 FREE WEIGHT
2 FITNESS2 TURFLEX 2 CUSTOM/BESPOKE
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www.jordanﬁtness.com

3+2726+877(5672&.&20

I NTE R I O R S

When you’re running a gym you know that having the right ﬂooring underpins the entire
member experience. Steph Eaves asks the experts to advise on this expensive purchase

Paul Lipscombe
Escape Fitness
KNOW YOUR EXPECTATIONS
Whenever a club is looking at options
IRUQHZʜRRULQJWKHPDLQWKLQJWR
be considered in great detail
LVXVDJH,WȷVHVVHQWLDOWKDW
WKHIRUFHVDQGH[HUWLRQV
WKDWWKHʜRRULQJZLOO
need to tolerate are fully
XQGHUVWRRG7KDWLQFOXGHV
WKLQNLQJDERXWWKHXVHUVWKH
W\SHVRIH[HUFLVHWKDWZLOOEH
FDUULHGRXWLQWKHDUHDDQGDOVR
WKHHTXLSPHQWWKDWZLOOEHXVHG
-XVWDVLPSRUWDQWDVWKHʜRRULQJLWVHOI
LVZKDWȷVKDSSHQLQJEHORZLW$IXOOVLWH
VXUYH\LVHVVHQWLDOLQRUGHUWRHVWDEOLVK
WKHW\SHRIVXEʜRRUWKDWLVLQSODFHDQG
ZKHWKHUDQ\ZRUNLVQHHGHGWRXSJUDGH
WKLVEHIRUHWKHLQVWDOODWLRQRIWKHQHZ
J\PʜRRULQJSURGXFWFDQEHFDUULHGRXW
)ORRUIDLOXUHZKLFKFDQEHYHU\FRVWO\
DQGKXJHO\GLVUXSWLYHPRVWFRPPRQO\
UHVXOWVIURPSRRUVXEʜRRUSUHSDUDWLRQ

7KHʜRRULQDIXQFWLRQDOWUDLQLQJ]RQHKDVYHU\SDUWLFXODUQHHGV
DQGLQFRUUHFWSURGXFWFKRLFH(DFK
ʜRRULQJW\SHUHDFWVGLʞHUHQWO\WRWKH
IRUFHVSODFHGRQLW6RPHSURGXFWV
KDYHWKHHODVWLFLW\DQGVKRFNDEVRUSWLRQ
QHHGHGIRUSO\RPHWULFZRUNRXWVRWKHUV
DUHVXLWHGIRUVWXGLRXVHZKLOHVRPHDUH
VXLWHGWRWKHGHPDQGVRIIUHHZHLJKWV

%\IXOO\XQGHUVWDQGLQJWKHGHPDQGV
WKDWZLOOEHSODFHGRQ\RXUQHZʜRRULQJ
DQGWKHHQYLURQPHQWLQZKLFKLWZLOO
EHLQVWDOOHGLWȷVSRVVLEOHWRHQVXUHWKH
ORQJHYLW\DQGGXUDELOLW\WKDWLVQHHGHG
WRJLYH\HDUVRIVXFFHVVIXOXVHZKLOHDOVR
EHLQJHDV\WRFOHDQDQGPDLQWDLQ
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CALL TODAY FOR A FREE DESIGN CONSULTATION

DESIGN &
CONSULTANCY SERVICE
SUPPLY & INSTALLATION
OF SPORT, FITNESS &
PERFORMANCE FLOORING
SPECIALIST ACOUSTIC
TESTING
www.sportandﬁtnessflooring.co.uk

01600 887521

I NTE R I O R S

Steve Shaw Pavigym
GETTING INTERACTIVE
It’s worthwhile looking carefully at
RSSRUWXQLWLHVWRFRPPHUFLDOLVH\RXU
J\PʜRRUVSDFH)RULQVWDQFH
ʜRRUPDUNLQJVFDQKHOSWR
FRRUGLQDWHPRYHPHQW
PDSWUDʡFIRUWUDLQLQJ
VSDFHVDQGHQFRXUDJH
PRUHSHRSOHWRGRWKHLU
ZRUNRXWVVLPXOWDQHRXVO\
)ORRULQJFDQHYHQFRQVWLWXWH
DWUDLQLQJHOHPHQWLQLWVRZQULJKW
5HFHQWO\ZHȷYHIRFXVHGRQZD\VWRWDNH
ʜRRULQJIURPEHLQJDSDVVLYHWRDQDFWLYH
RUHYHQLQWHUDFWLYHHOHPHQWRIDJ\P
With the use of LED-enriched stations
DQGSUHVVXUHVHQVLWLYHʜRRUVDQGZDOOV
ZHȷYHWDNHQWKHʛUVWVWHSWRFRQYHUWLQJ
DʜRRULQWRDQLQWHUDFWLYHHOHPHQW
:HȷYHDOVRGHYHORSHGHGXFDWLRQDQG
SURJUDPPLQJWRFRQYHUWWKLVWHFKQRORJ\
LQWRDʛWQHVVH[SHULHQFHLQLWVRZQULJKW

(KHQHPIDFFXVWLDVSHOLWQLPTXL

/('VWDWLRQVFDQWXUQDʜRRULQWRDVWDQGDORQHʛWQHVVH[SHULHQFH

We’ve focused on ways to take ﬂooring from
being a passive to an active or even interactive
element of a gym Steve Shaw, Pavigym

Paul Farrell Physical Company
ENVIRONMENTAL EXERCISE
When considering whichʜRRULQJWR
XVHRQHRSWLRQLVUHF\FOHGUXEEHU
7KHUHDUHSOHQW\RIFRORXU
RSWLRQVDQGVXUIDFHGHVLJQV
VKRZLQJWDUJHW]RQHV
WUDFNVDQGJULGV
&RUUHFWVXEʜRRU
SUHSDUDWLRQLVHVVHQWLDOWR
OD\LQJHFRUXEEHUʜRRULQJ
UXEEHUH[SDQGVDQGFRQWUDFWVDW
GLʞHUHQWWHPSHUDWXUHVVRWKHUXEEHU
PXVWDFFOLPDWLVHZLWKLQWKHEXLOGLQJEHIRUH
LWȷVODLG<RXDOVRQHHGDVWURQJDGKHVLYH
WRKROGLWDQGWRJLYHLWHQRXJKʜH[
$QHFRFKRLFHVKRXOGQȷWEHD
FRPSURPLVHȲ(FRUHʜRRULQJLVDJHQXLQH
HQYLURQPHQWDOFKRLFHODVW\HDUUHXVLQJ
RYHUPLOOLRQ RIPLOOLRQ SRXQGVRI
WUXFNW\UHVGHVWLQHGIRUODQGʛOO

$VWXGLRRUIXQFWLRQDOʜRRUFDQEHWKHPRVWLPSRUWDQWSDUWRIDJ\P

Darren Wood Sport & Fitness Flooring
SAFETY AND COMFORT
:HVSHQGDVLJQLʛFDQWDPRXQWRIWLPHFRQVLGHULQJWKHEHQHʛWV
RIʛWQHVVHTXLSPHQWLQRXUFOXEV\HWDVWXGLRRUIXQFWLRQDO
ʜRRUFDQEHWKHPRVWLPSRUWDQWSLHFHRINLWLQWKHEXLOGLQJ
7RHQVXUHWKHVDIHW\RIPHPEHUVDQGWRSURYLGHDQ
HʞHFWLYHSHUIRUPDQFHVSDFHFRQVLGHUWKHIROORZLQJIDFWRUV
O7KHOHYHORIȶHQHUJ\UHVWLWXWLRQȷGHWHUPLQHVWKH
HQHUJ\IHHGEDFNPHPEHUVUHFHLYHDVWKHLUIRRWODQGV,I
WKHLPSDFWGLVVLSDWHVFRPSOHWHO\WKLVOHDYHVWKHPIHHOLQJʜDWIRRWHG
O7KHVXUIDFHQHHGVWRSURYLGHWKHXVHUZLWKDJRRGOHYHORIIRUFH
UHGXFWLRQLQRUGHUWRUHGXFHWKHULVNRIUHSHWLWLYHVWUHVVLQMXU\
O+RZPXFKWKHʜRRUʜH[HVZLOODʞHFWIRRWWUDFWLRQDQGFRPIRUW
O7KHʜRRULQJPXVWKDYHWKHULJKWJULSȲWRRPXFKRUWRROLWWOHFDQUHVXOWLQLQMXULHV
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왘 I NTE R I O R S

7KHULJKWʜRRULQJFDQKHOS
SUHYHQWWKHVSUHDGRI
EDFWHULDDQGPLFURRUJDQLVPV

Rudy Fabiano Fabiano Designs
AESTHETIC AND PRACTICAL

왖

Nicholas Egan Gerﬂor

LASTING LUXURY
Health and fitness specifiers are
typically more interested in
a finished product that
will last longer and
work better, even if
this might cost a little
more up front.
Factors such as
whole life-cycle costs,
durability and maintenance
requirements must be taken into
account when making a decision.
Other factors include the need
for multi-use flooring that facilitates
different room uses, as well as having
the right aesthetic appeal.
Another consideration is safety,
LQFOXGLQJʛQLVKHVWKDWPLQLPLVHWKHULVN
of friction burns and help prevent the
spread of bacteria and microorganisms,
with their related skin infections.
Luxury vinyl tiles and specialist, heavyduty interlocking vinyl tiles can be the
best solution. These are waterproof and
come with a 10-year guarantee.
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7KHFKRLFHRIʜRRULQJLQʛWQHVVIDFLOLWLHVUHTXLUHVH[SHUW
VHOHFWLRQEHFDXVHPRVWFRPELQHPXOWLSOHSURJUDPPLQJVSDFHV
ZKLFKKDYHGLʞHUHQWSHUIRUPDQFHDQGVDIHW\FULWHULD,WȷVDOVR
LPSRUWDQWWRFRQVLGHUZKHWKHUWKHORRNDQGIHHORIWKHSURGXFW
LVDSSURSULDWHWRWKHLPDJHDQGLGHQWLW\RIWKHJ\P
:LWKWKHULVHRIIXQFWLRQDOWUDLQLQJDUWLILFLDOWXUIKDVEHFRPH
SRSXODULQVLGHRXUFOXEVDOWKRXJKWUDGLWLRQDOVWRQHFHUDPLFVDQG
SRUFHODLQWLOHVVWLOOFRYHUWKHEXONRISXEOLFVSDFHVZLWKUHF\FOHGUXEEHUEHLQJ
WKHJRWRSURGXFWLQWKHILWQHVVDUHDV,WȷVXQOLNHO\WKDWRQHW\SHRIIORRULQJ
ZRXOGEHDEOHWRDFFRPPRGDWHWKHQHHGVRIDQHQWLUHIDFLOLW\
,QRUGHURIVHOHFWLRQFULWHULDVDIHW\VKRXOGFRPHʛUVWWKHQSHUIRUPDQFHGXUDELOLW\
FRVWDQGDHVWKHWLFV$VGHVLJQHUVZHHQMR\WKHFKDOOHQJHRIPHHWLQJFULWHULDZKLOH
PDLQWDLQLQJWKHDHVWKHWLFVWKDWUHVXOWLQWKHXVHUȷVHOHYDWHGSHUFHSWLRQRIWKHJ\PO

&KRRVHDʜRRUWKDWPDWFKHVWKHDHVWKHWLFLGHQWLW\RIWKHJ\P

healthclubmanagement.co.uk June 2017 ©Cybertrek 2017

PREMIUM QUALITY
SURFACING SOLUTIONS
for indoor & outdoor facilities

41035|'*5/&44|1- ":

Ŧ10-:63&5)"/&&1%.463'"$&4'03*/%003065%003410354
Ŧ4)0$,1"%4$03,*/'*--."5&3*"-4'03(563'1*5$)&4
Ŧ)&"7:%65:*.1"$51305&$5*0/5*-&4'03'3&&8&*()54"3&"4
Ŧ)*()-:41&$*"-*4&%"$0645*$'-003*/(40-65*0/4
Ŧ4)0$,"#403#&/54"'&5:463'"$*/('031-":(306/%4

$POUBDUVTOPX
0ƍDF+44 (0) 1706 260 220
&NBJM Sales@TVS-Group.co.uk
8FC www.TVS-Group.co.uk

www.TVS-Group.co.uk

FUTURE PROOF FLOORING
For Health, Fitness and Leisure facilities

SAFE, COMFORTABLE AND PERFORMS…
Gerﬂor has been providing total ﬁtness ﬂooring solutions for over 70 years.
Our ﬂoors look great, perform against the toughest opposition and protect
users from potential injury.
See us at the Building Centre, London - Stand B5
Contact us now for your free sample & information pack.
01926 622600

@

contractuk@gerflor.com

www.gerflor.co.uk

@gerfloruk

6833/,(56+2:&$6(

A welcome change
Eastern Leisure Centre in Cardiff gets new state-of-the-art ﬂoors from Gerﬂor

T

he Eastern Leisure Centre in
&DUGLʞKDGPRUHWKDQ
XVHUVODVW\HDUEXWZDVLQXUJHQW
QHHGRIPRGHUQLVDWLRQ
$ePPDNHRYHUDLPHGWRVKDWWHUROG
VWHUHRW\SHVDERXWFRXQFLOOHLVXUHFHQWUHV
DQGRʞHUVRPHWKLQJWKDWUHVHPEOHG
DSULYDWHʛWQHVVFOXE,WȷVEHHQDEROG
ʛQDQFLDOPRYHWKDWȷVSDLGKHDOWK\GLYLGHQGV
IRUWKHORFDOFRPPXQLW\

The refurbished leisure centre will
be used and enjoyed by the local
community for years to come
– Matthew Graves, Puma Floors Ltd

OLYMPIC STANDARD
,WZDVHQYLVDJHGWKDWWKHUHʛWZRXOG
HQFRXUDJHPRUHSHRSOHWRXVHWKHIDFLOLW\
ZKLFKQRZLQFOXGHVGHGLFDWHGVSLQFODVV
VSDFHVDGDQFHVWXGLRLPSURYHGFKDQJLQJ
IDFLOLWLHVDʛYHODQHVZLPPLQJSRRODQGD
ʛWQHVV]RQHWKDWȷVRQHRIWKHELJJHVWDQG
EHVWHTXLSSHGLQWKHFLW\7KHHTXLSPHQW
LQWKHJ\PLVWKHVDPHDVWKDWXVHGLQ
2O\PSLFWUDLQLQJYHQXHV
&RXQFLOORU3HWHU%UDGEXU\FDELQHW
PHPEHUIRUFRPPXQLW\GHYHORSPHQW
FRRSHUDWLYHVDQGVRFLDOHQWHUSULVH
WROGHealth Club ManagementȺ7KH
PRGHUQLVDWLRQRI(DVWHUQ/HLVXUH
&HQWUHKDVHQMR\HGVWURQJVXSSRUW
IURPERWKWKHFRPPXQLW\DQGHOHFWHG
FRXQFLOORUVVRWKLVPXOWLPLOOLRQSRXQG
LQYHVWPHQWLVZHOFRPHQHZVȻ
$VSRNHVSHUVRQIRU$FWLYH&DUGLʞ
VDLGȺ:HȷUHVPDVKLQJDSDUWWKH
PLVFRQFHSWLRQWKDWFRXQFLOUXQOHLVXUH
YHQXHVDUHVRPHKRZOHVVZHOOHTXLSSHG
RUOHVVSUHVWLJLRXVWKDQWKRVHUXQE\
SULYDWHHQWHUSULVHVȻ

7KHFHQWUHQRZKDVDGHGLFDWHGVSLQVWXGLRDORQJZLWK*HUʜRUʜRRULQJ

FINE FLOORING
7KHQRZUHIXUELVKHGVTPOHLVXUH
FHQWUHDOVRLQFOXGHVDQRSHQUHFHSWLRQ
DUHDDORQJZLWKDJ\PDQGVRIWSOD\
IDFLOLWLHV7KHSURMHFWZDVDOVRD
SHUIHFWʛWIRULQWHUQDWLRQDOʜRRULQJDQG
LQWHULRUVVSHFLDOLVW*HUʜRU

7KH7DUDOD\,PSUHVVLRQ&RQWUROUDQJHFDQZLWKVWDQGKHDY\WUDʡ
F

,WVKLJKHQGSURGXFWV7DUDOD\,PSUHVVLRQ
&RQWURODQG7DUDʜH[p6SRUW0
3HUIRUPDQFHZHUHVSHFLʛHGLQWKHRULJLQDO
WHQGHUGRFXPHQWDQGWKHFRPSDQ\
HYHQWXDOO\SURYLGHGWKHVHWRWKHDSSRLQWHG
LQVWDOOHUVȲ&DUGLʞEDVHG3XPD)ORRUV
7KH7DUDOD\,PSUHVVLRQ&RQWUROUDQJH
ZDVWKHZLQQHURIWKH&)-&)$
SURGXFWRIWKH\HDUFDWHJRU\$PXOWL
SXUSRVHʜRRUFRYHULQJDYDLODEOHLQP
VKHHWIRUPDWZLWKD*URXS7ZHDUUDWLQJ
LWȷVGHVLJQHGWRZLWKVWDQGKHDY\WUDʡFDQG
SURYLGHVOLSUHVLVWDQFH
7KHFHQWUHZKLFKKDVKLJKOHYHOVRI
VSRUWVDQGOHLVXUHWUDʡFDOVRQHHGHGD
WRSSHUIRUPLQJVSRUWVʜRRUWRPHHWWKH
ULJRURXVGHPDQGVSODFHGRQLW7DUDʜH[p
YLQ\OVSRUWVʜRRULQJIURP*HUʜRUKDGEHHQ
XVHGLQPDQ\LQWHUQDWLRQDODQGORFDOVSRUWLQJ
HYHQWVDQGZDVWKHSHUIHFWVROXWLRQ
0DWWKHZ*UDYHVFRPPHUFLDOGLUHFWRURI
3XPD)ORRUVVDLGȺ:HȷGGHʛQLWHO\VSHFLI\
*HUʜRUSURGXFWVDJDLQDQGZHNQRZWKH
UHIXUELVKHGEXLOGLQJZLOOEHXVHGDQGHQMR\HG
E\WKHFRPPXQLW\IRU\HDUVWRFRPHȻO
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F I T N E S S K I T. N E T

FIBO innovations
Missed FIBO 2017? The good news is Lauren Heath-Jones was there to spot the latest launches
For details, log onto www.fitness-kit.net and type the company name under ‘keyword search’
WOODWAY DEBUTS FITBENCH

Fitbench can be used for plyometric training

Billed as the meeting of form and fitness, Fitbench is a new
innovative space-saving solution for gyms. Distributed by
Woodway, the Fitbench is a multifunctional training bench. It
features multiple storage points for dumbbells, kettlebells,
resistance bands and medicine/slam balls, and has storage space
for ropes, water bottles and users’ personal items.
It also features weight accessories, anchor and attachment
points and can be used by individual or multiple exercisers.
The bench is made from cold rolled steel and can be elevated
for use in plyometric training. It also has built-in wheels
and handles so it’s easy to move.
Eric Weber, sales and marketing director of Woodway USA,
says: “The Fitbench, integrated with our Woodway treadmills, is
a perfect marriage for high intensity interval training (HIIT), and
we’ve seen a significant amount of interest from the hotels, gyms
and physical therapy clinics who have a limited amount of space
and need a solution for functional training.”
fitness-kit.net ͙͋͗ͅ͏͒̈́

WOODWAY

PHANTOM ATHLETICS SHOWCASES
PHANTOM TRAINING MASK

The PTM claims to train
breathing to boost
performance and power
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The Phantom Training Mask (PTM) is an ergonomically
designed respiratory training mask that claims to train
breathing, in order to boost performance and power.
Unlike altitude training, which reduces oxygen levels, the
PTM adds resistance to the breathing process, so the lungs
have to work harder – taking deeper and more powerful
breaths – to take in the same level of oxygen. Phantom
claims this not only strengthens the respiratory system,
but also enhances physical conditioning and
increases training productivity.
The mask has a nylon cover that’s designed to provide
optimal airflow, and features the Phantom Regulation
System (PRS), a patent pending system to encourage users
to exceed their limitations, and an Xhale valve that is
designed to ensure comfortable breathing.
The PRS system and Xhale valve are made from an odorless,
hypoallergenic, medical silicone. The silicone moulds to the
user’s facial features to provide a secure and comfortable fit.
The PTM is suitable for use in all sports and
athletic performance activities.
fitness-kit.net ͙͋͗ͅ͏͒̈́

PHANTOM ATHLETICS

The FUNS-C is a versatile multiuser workout station housed
in a container

FUNS-C FITNESS CONTAINER WINS TWO AWARDS
A new functional training system from Transatlantic
Fitness won first place in two out of three categories at the
FIBO Innovation Awards – the Jury and Private Visitor awards.
The FUNS-C is a versatile workout station in a container
and was developed by FunsFitness founder Tobi Conrad in
collaboration with the Department of Sports Medicine at the
University of the German Army, Munich.
Designed as a mobile multi-user workout solution, the
FUNS-C is a universal, multi-sport training station that can
accommodate between 10 and 25 people. It features a chin up
bar, anchor points for battle ropes and suspension training

ropes, a core bar and
storage space for other
equipment. It’s made from
stainless steel and is lockable,
making it suitable for indoor
and outdoor use.
Conrad says: “It was fun and challenging to combine
functionality with design inside the container. I’m very excited
about the great feedback.”
fitness-kit.net ͙͋͗ͅ͏͒̈́

TRANSATLANTIC FITNESS

THE FIBO INNOVATION & TREND
AWARDS 2017
TRADE VISITOR AWARD

1st Independent Workout / Independent Workout
2nd milon Q / milon industries GmbH
3rd XTENSION FITNESS MTX ONE / XTENSION
tFITNESS Wellcore GmbH

PRIVATE VISITOR AWARD

The Q series features an eight-piece collection

MILON’S Q SERIES HONOURED IN
INNOVATION AWARDS
milon’s Q series, a new range of high-tech training equipment,
got the ‘silver’ in the Trade Visitor category at the FIBO 2017
Innovation Awards. The eight-piece collection consists of a back
extension, abdominal crunch, chest press, crosstrainer, leg curl,
leg extension, seated rowing machine and bike.
The collection features an intuitive user interface that uses milon
CARE, cloud based software with gaming elements, designed to
inspire and motivate users and boost their performance.
Users follow a theme-guided workout in which accurate strength
measurements are taken to determine which training weight to use.
fitness-kit.net ͙͋͗ͅ͏͒̈́

1st FUNS-C / Transatlantic Fitness GmbH
2nd VA SEVEN® Prime Bench / VA SEVEN

JURY AWARD

1st FUNS-C / Transatlantic Fitness GmbH
2nd 3D BODY TRACKING / BODYGEE AG
3rd 4Active / CSE Entertainment Ltd
The winners of the
FIBO Innovation & Trend Award 2017

MILON
©Cybertrek 2017 healthclubmanagement.co.uk June 2017
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To book your space call the sales team on +44 (0)1462 431385
ARCHITECTS/DESIGNERS

Whatever yyour sector...

Needs a management
solution?
+IXMRXSYGLERH¿RH
out how you can start
saving and making
money, year after year...

www.zynkdesign.com

HEALTH CLUB & FITNESS DESIGNERS
t 0844 344 5566
www.massdesigners.com
w massdesigners.com

t: 0844 847 5827 w: www.ez-runner.com

management software...made easy

www.sportsoft.co.uk

AV / S O U N D

Lightmasters
Lightmasters

½
½
½
½

01480 407727

Finance Package Available

Wireless Cardio Cinema
Wireless Audio for Spin Classes
Full PA & AV Systems
LED & Fibre Optic Lighting Systems

0844 493 3696

www.brightlime.com

info@lightmasters.co.uk
www.lightmasters.co.uk

C L E A N I N G & H YG I E N E

TO BOOK YOUR ADVERT
CALL THE SALES TEAM ON
+44 (0)1462 431385
CUSTOMER ENGAGEMENT

www.addgards.com
C O M P U T E R M E M B E R S H I P S O F T WA R E

Get Members.
Keep Members.

by
www.legendware.co.uk
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www.cfm.net

Phone: 0115 777 3333

Directory
DIRECT DEBIT COLLECTION
HARLANDS
G RO U P
+LJKFROOHFWLRQORZFRVW
KLJKTXDOLW\PHPEHUVKLSFROOHFWLRQ

IURPWKHGLUHFWGHELWH[SHUWV
W 
H VDOHV#KDUODQGVJURXSFRXN
Z ZZZKDUODQGVJURXSFRXN
+DUODQGV6HUYLFHV/WG
QG)ORRU3HUU\PRXQW5RDG

To book your
advert call the
sales team on

+44 (0)1462
431385

+D\ZDUGV+HDWK:HVW6XVVH[5+7:

01533 763285
jordanﬁtness.co.uk
sales@jordanﬁtness.co.uk

THE
FUNCTIONAL
FITNESS
SPECIALISTS

£

EXERCISE EQUIPMENT
FUNCTIONAL TRAINING / FLOORING
Regupol®

IMPACT SOUND INSULATION | GYM FLOORING

INFO@BERLEBURGER.DE » WWW.EVERROLL.BIZ

The leader in
upper body & inclusive
cardio exercise
Tel 01344 300 022
www.SCIFIT.uk.com

TO BOOK YOUR ADVERT
CALL THE SALES TEAM ON
+44 (0)1462 431385

High Performance Fitness Flooring
Recognised Brand Trusted Quality
www.gerﬂor.co.uk
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GYM MIRRORS

M I R R O R S F O R T R A I N I N G LT D

LOCKERS/CHANGING ROOMS
Tel: 01803 555885
Email: sales@crownsportslockers.co.uk
Web: www.crownsportslockers.co.uk

MORE THAN JUST LOCKERS

Changing Rooms - Treatment Rooms - Washrooms
UÊÀÀÀÊÃÌ>>ÌÊÊ >ÌÜ`i
UÊ*ÀÌ>LiÊÀÀÀÃÊ
UÊ >Ì ÀÊÉ7>Ã ÀÊÀÀÀÃ

01902 791207 or 07737263611
info@mirrorsfortraining.co.uk
www.mirrorsfortraining.co.uk

LOCKERS/CHANGING ROOMS

FITLOCKERS
Quality Affordable Locker Room Solutions

T: 01923 770435
sales@ﬁ tlockers.co.uk [[[½
www.ﬁ
tlockers.co.uk
XPSGOIVWGSYO

To book your advert
call the sales team on

+44 (0)1462 431385

displaysales@leisuremedia.com
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M E M B E R S H I P E N G AG E M E N T & R E T E N T I O N

OUTDOOR FURNITURE

OUTDOOR FURNITURE SPECIALISTS

Large selection from contemporary to traditional furniture

Availab
le
in print

& onlin
e

HEALTH CLUB MANAGEMENT

FOR 10%* OFF OUR TRADE PRICES USE
DISCOUNT CODE
SPORTS2
See our full range at www.leisurebench.co.uk

R E TA I L S O L U T I O N S

HANDBOOK 2O17
The 13th edition of the Health Club Management
Handbook will be a comprehensive guide and
reference tool distributed to industry operators, buyers
and suppliers and available at leading
industry events, LIW,
IHRSA, FIBO & SIBEC.

PROUDLY SUPPLYI NG

01 21 550 2700
sales@srslei sure.com
www.srslei sure.com

SALES & MARKETING

by
BOOK YOUR COMPANY PROFILE NOW!
Call: +44 (0)1462 431385
Email: displaysales@leisuremedia.com

Want an extra 200 - 700
new members for free?

The Health Club Management Handbook 2016 is
available to purchase at £50

ONLINE FITNESS MARKETING

Call: 0115 777 3333
S O F T WA R E

Club Assistant
Membership Software

www.tac.eu.com
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RESEARCH

Keeping fit for life gives huge benefits
when it comes to mental health

Tackling mental health
A report has found that having good cardiorespiratory ﬁtness may cut the risk of
death in men suffering from depression or anxiety by up to a half

M

ental health and emotional
disorders are often associated
with a higher mortality risk.
Now, a new study has found that having
good cardiorespiratory fitness could
help prevent early deaths among men
who suffer from depression.
The study, led by Mei Sui of the
University of South Carolina in Columbia,
US, looked into a dataset collected by the
Cooper Clinic in Dallas between 1987
and 2002. The Cooper Clinic conducted
preventive health exams on more than
43,000 men during the 15-year period.
In particular, Sui and her team focused
on the 5,240 men in the Cooper study
who had been recorded as sufferers of
“emotional distress” – such as depression,
anxiety and a history of psychiatric or
psychological counseling.
During the original study, the
participants completed an extensive
medical examination and were followed
for all-cause mortality through to
2003. The cardiorespiratory fitness of
participants was measured by them
running on a treadmill until exhaustion.

REDUCING THE RISK OF DEATH
Using the data from the Cooper study,
Sui’s team found that men with at least
moderate cardiovascular fitness were 46
per cent less likely to die of any cause
during the study than those with the
lowest recorded fitness levels. Those in
the highest fitness group were 53 per
cent less likely to die early.
The results in the final report,
Cardiorespiratory Fitness and All-Cause
Mortality in Men With Emotional Distress,
led Sui and her team to conclude that,
among men with emotional distress,
higher CRF can be associated with a
lower risk of dying, independent of other
clinical mortality predictors.
Sui points out that as even moderate
levels of fitness were associated with a
lower risk of dying, prescribing exercise
to those with mental health issues –
especially depression and anxiety – could
dramatically reduce early deaths.
“Our findings underscore the
importance of promoting physical activity
to maintain a healthy level of CRF in
individuals with emotional distress,”

Even moderate levels of fitness were
associated with a lower risk of dying
92
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said Sui. She added that exercise could
also help with other issues. “Medication
to treat mental problems is not only
expensive, but also comes with significant
side effects such as weight gain.
“Identifying modifiable factors that
are beneficial to those with emotional
distress has important clinical and public
health applications,” said Sui.
“This significant strong inverse
association between high levels of fitness
and longevity in men with emotional
distress is particularly interesting. Clearly,
lifestyle behaviour interventions to
increase fitness levels could help those
with emotional distress.”
The cost of mental health has
increased dramatically in the past 20
years. In October 2016, the NHS
released figures that showed that one
in three adults (37 per cent) aged 1674, with conditions such as anxiety or
depression, surveyed in England, were
accessing mental health treatment.
It is estimated that the NHS spent
more than £11.7bn n mental health
services in 2014-2015. O
Cardiorespiratory Fitness and All-Cause
Mortality in Men With Emotional Distress
(Mayo Foundation for Medical Education and
Research); Sui X, Ott J Jr, Becofsky K, Lavie CJ,
Ernstsen L, Zhang J, Blair SN

PHOTO: SHUTTERSTOCK.COM

Edited by Tom Walker ʳ tomwalker@leisuremedia.com

www.sibeceu.com

What do you get at SIBEC?
t Guaranteed pre-qualiﬁed
audience of key decision makers
< Pre-set appointments with buyers
of your choice
< Limited competition
< 3 full days of exceptional networking
< Unparalleled value for money
< High Quality Seminar Program

I think will be my 5th year at
SIBEC and from both a business and personal
perspective there are a number of reasons why
I continue to attend yearly1. It is one of the best business networking events I have
attended in the Industry and year on year continues to put
me in touch with new suppliers and buyers that consistently
open my eyes to further business opportunities.
2. It allows me to be a source of referral for any of
our existing suppliers who are looking to work with
other operators.
3. It gives me the opportunity to meet up and
socialise with other Industry leaders within their ﬁeld.
Michelle Dand, Group Health & Fitness Manager,
David Lloyd Leisure Ltd

For more information about
SIBEC please contact:

David Zarb Jenkins
Email: david@questex.com
Tel: +356 9944 8862

www.sibec.com

www.hoteceu.com

www.spateceu.com

UNLEASH THE ATHLETE INSIDE YOU

MULTIDRIVE
TECHNOLOGY™

AQUAFEEL™

(PATENT PENDING)

SKILLROW™ is the only indoor rowing equipment on the market that offers:
MULTIDRIVE TECHNOLOGY™ to train cardio and power skills
AQUAFEEL™ to enjoy the unique feel of rowing on water
RACES to engage in virtual crew challenges.
Discover more: technogym.com/skillrow

ENGAGING
RACES
(PATENT PENDING)

