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Activity to save lives
Physical activity will be a clinical priority for GPs for the next three years, with
doctors offered training and support to help them get people active. But if
½XRIWW¯EWEWYFWIXSJEGXMZMX]¯[ERXWXSFIRI½XMXQYWXYTMXWKEQI
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ne in six deaths could be prevented by getting the public
more active... yet the professionals with the authority and
credibility to steer us towards this course of action, namely
GPs, “often feel ill-equipped – due to lack of training, time
and incentives – to discuss physical activity with patients”. So says Dr
Zoe Williams, GP clinical champion for physical activity for Public Health
England (PHE) and the Royal College of General Practitioners (RCGP).
Fair to say there are trailblazers out there: the likes of Dr William
Bird, with his passion for outdoor activity (see p10), and Dr John
Morgan, “the GP who prescribes walking” who hit the headlines back
in 2014. But as a general rule, doctors don’t feel confident in offering
exercise advice, because it was never included in their original training.
This is a gap that urgently needs to be plugged. GPs and their teams
deal with 90 per cent of NHS patient contacts, and Ipsos MORI
research shows they’re far and away people’s primary source of advice
on how to stay healthy: 57 per cent of people would ask their GP for
such advice; only 1 per cent would ask a personal trainer. If GPs could
be brought around to a preventative healthcare message, the impact
on public health – and the sustainability of the NHS – could be huge.
So there’s cause for celebration with the news that the RCGP
has made physical activity and lifestyle a clinical priority for the
next three years, including training to support GPs in delivering
this agenda. Meanwhile PHE’s new Health Matters report says GPs
should exercise themselves, to be role models for their patients,
and should mention physical activity in every consultation.
So is this the breakthrough our sector has been waiting for? We’ve
been tantalisingly close before now. After much lobbying, exercise finally

The new national agenda is about
physical activity more broadly;
if the gym sector wants to be a part
of this, it needs to prove it
made it onto the Quality and Outcomes Framework – which rewards
GPs for adhering to specified practices – in April 2013, only to be
removed again a year later. Meanwhile ukactive has run successful pilots
placing exercise professionals in GP surgeries, but as yet no national rollout. And exercise referral, in spite of being around for decades, remains
disjointed across the UK, with only isolated pockets of best practice.
These latest announcements could mark a turning point, but the gym
sector has some work to do if it wants to be involved. As Everyone
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Activity is on the agenda – but will gyms be included?
Health’s Annie Holden told HCM recently: “In the health world, people
are disdainful of leisure delivering healthcare.” (See HCM June 16, p44)
Everyone Health has proven its worth in the healthcare sphere, while
Nuffield Health (see p32) is a shining example of joined-up thinking,
bringing gyms into partnerships with hospitals to deliver wellbeing
across the spectrum. But how many more operators can emulate this?
Of course, not every gym has to go down this route. But with gym
penetration rates only growing very slowly, the profile of members
barely changing, and a flurry of preventative healthcare opportunities
suddenly coming our way as reported in this page over recent
months – from PHE’s healthy lifestyle campaign, One You, to inactivity
becoming Sport England’s priority #1; and from Healthier You, the
NHS-led diabetes prevention programme, to this RCGP initiative –
there’s never been a better time for our sector to spread its wings.
So let’s put our energy behind upskilling our workforce:
EuropeActive is pushing for qualifications at Level 5 and above (see
p16), while CIMSPA wants to recognise those with medically-credible
skills via a ‘Chartered Professional’ seal of approval. Let’s make gyms
more welcoming (see again the inspirational Dr Bird on p10), but also
get out into the community. Let’s offer GPs free access, so they know
first-hand the benefits. And let’s develop a model that focuses as
much on behaviour change as on fitness and performance.
The new national agenda is about physical activity more broadly; if
the gym sector wants to be a part of this, it needs to prove it.

Kate Cracknell
katecracknell@leisuremedia.com
@healthclubkate
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The best way to resist temptation is to not let
DQ\WKLQJEHRʞOLPLWV2QFH\RXVWDUWEDQQLQJ
foods, you’re more likely to crave them
THE HAIRY BIKERS

TV CHEFS SI KING & DAVE MYERS
<RXȷYHFUHDWHGD+DLU\%LNHUV'LHWHUV&OXEȲbZK\"
We both used to be fairly overweight and we knew we
needed to do something about it, so we embarked on
a complete overhaul of our diets and activity regimes in
2012 – and we lost over 6 stone between us!
After losing weight ourselves, we wanted to share what
we had learnt and we decided that setting up our own
Diet Club would be the best way to do it.
What’s special about it?
It’s a diet that doesn’t feel like a diet. We’ve included the
sort of classic, hearty meals you’d expect from the Hairy
Bikers, but we reduce the amount of sugar and fat.
:HʛQGWKHEHVWZD\WRUHVLVWWHPSWDWLRQLVWRQRW
OHWDQ\WKLQJEHRʞOLPLWV2QFH\RXVWDUWEDQQLQJIRRGV
you’re more likely to crave them. We also understand that
QRZDQGDJDLQHYHU\RQHIDOOVRʞWKHKHDOWK\HDWLQJZDJRQ
It’s more about understanding the amount and type of
food you should put into your body, and about striking
a balance. If you reduce the amount of calories you put
into your body and increase the amount of energy you
expend, that’s the perfect equation for weight loss.
We’ve had thousands of members join since it launched
at the start of 2014 – people who have reached their
JRDOVNHSWLWRʞDQGLPSURYHGWKHLUKHDOWKLQWKHSURFHVV
How does your diet club work?
When members sign up to the club, they receive all the
tools they need to help them lose weight. Included are
over 200 menu plans and 400 exercise programmes, plus
a whole range of exercise videos – there’s something for
everyone. There’s also an online leaderboard where you
can monitor how well you’re doing.
Everything you need is online, but we also have a
dedicated customer support team who you can contact
over the phone should you wish to speak to someone.
There’s also an online community forum, which allows you
to message other members in a supportive group setting
and ask any questions you might have. Everyone in the
forum is going through a similar journey and people are
generally very happy to share tips and guidance.
In fact, we actively encourage people to sign up
together for a special buddy bundle, where they compare
8
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weight loss with each other through the leaderboard
and motivate each other to keep going. Members also
receive a video message from us every month as further
PRWLYDWLRQDQGDZD\RIVD\LQJWKDQNVIRUDOOWKHLUHʞRUW
How important is exercise in your diet club?
We recognise that weight loss is most successful when
you combine good nutrition with an increase in activity.
Not everyone is a fan of going to the gym, but there
are many ways you can move more to help with weight
loss – which is why we’ve included a whole range of
exercise videos on our Dieters Club website.
When we were losing weight, we both bought bikes;
we look a bit daft in shorts, but we soon got over it as
LWȷVDJUHDWZD\WRNHHSʛW'DQFHFODVVHVVXFKDV=XPED
– as we know from Dave’s Strictly Come Dancing days! –
are also great forms of exercise. For those who prefer
something a little gentler, how about going for a walk
around town, doing some gardening or housework?
What are your plans for the club going forward?
We’re keen to grow the member base even further in
2016 and, with our fourth cook book just launched, hope
to provide our diet club members with even more recipes.
We’d also love to partner with a health club operator
who shares our approach to health and weight loss.
The diet club includes
over 200 menu plans

PEO PL E PRO F I L ES

Si King (left) and
Dave Myers (right)
just published their
fourth diet cookbook
©Cybertrek 2016 healthclubmanagement.co.uk August 2016
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PEO PL E PRO F I L ES

Activity has to be a
by-product rather than
the end in itself. It must
be social, fun and
have a purpose

DR WILLIAM BIRD

CEO, INTELLIGENT HEALTH
What’s the ethos of Intelligent Health?
We focus on building communities with activity at the
heart of things. It isn’t just about health: if you have an
active society, you have more volunteering, more people
in the streets and the parks being connected with each
other. People feel safer, there’s less antisocial behaviour...
Essentially, an active society is a society we want to live in.
But to get new people into being active, activity has to
be a by-product rather than the end in itself. It must be
social, fun and have a purpose.
Can you give an example?
Our Beat The Street project is a perfect example. It isn’t
‘physical activity’: it’s nothing to do with step count, 150
minutes a week or diabetes prevention. It’s a game.
You have a smartcard which you tap onto sensors –
hundreds of which are built around the area, about half a
mile apart – whenever you walk to school or the park or
the shops. Every time you connect two beat boxes, you
get 10 points that go to your team.
Each project runs for seven weeks and the winning
WHDPJHWVeȲbDOWKRXJKZHȷYHIRXQGSHRSOHDUHQȷWDV
motivated by the prizes as by the fun of the game itself.
The seven-week timeframe is very important: any
shorter and you don’t have enough time to create a habit
in people; any longer and you get people who become
dependent on the extrinsic reward of tapping the box,
whereas we want them to quickly start thinking about
doing their own thing.
10
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All primary schools in
Newham are taking
part in Beat the Street

We target deprived areas of the UK – we’re in east
London at the moment – and we give out smartcards
to virtually every single child in that area. Every primary
school in Newham is taking part, for example.
Is it only for kids?
Not at all. Most GP practices have the smartcards
too, as well as many of the community centres and
libraries.However, it tends to be through the kids that
ZHFDSWXUHWKHDGXOWVȲbWKHNLGVJHWWKHLUSDUHQWVDQG
grandparents involved. In fact, ‘spending time with
IULHQGVDQGIDPLO\ȷLVRQHRIWKHPDLQEHQHʛWVZH
KHDUIURPSDUWLFLSDQWVbLQPDQ\FDVHVLWȷVHYHQPRUH
important to them than the fact they feel healthier.
How many people take part?
We generally aim to get 30,000 to 40,000 playing by
week two or three, and typically get almost a million
VPDUWFDUGVZLSHVLQWKHVSDFHRIVHYHQZHHNVȲbVR
around 20,000 a day. At a minimum, we’ll get 10 per cent
RIWKHFRPPXQLW\LQYROYHGȲbDQGLQWHUHVWLQJO\SHUFHQW
of our participants have long-term conditions such as
diabetes and heart disease.
How do you know about participants’
health conditions?
Although the process is all anonymised, we have a lot of
data about the participants, all of which is linked to the ID
chips in their smartcards.

Bird: Why can’t gyms
sell memberships based
around outdoor walks?

We’re able to show how, before a Beat the Street
project starts, on average 35 per cent of the community
will be active. By the end of the seven weeks that goes
up to 45 per cent. A year later, it’s still at the same level
ȲbWKRVHSHRSOHDUHVWLOOEHLQJDFWLYH:HFUHDWHDKDELW
and then we signpost people into other activities, which
can range from Zumba to nature walks.
We’re also introducing a facility whereby, after the
VHYHQZHHNVLVXSORFDOʛWQHVVSURYLGHUVFDQVZLSH
people’s smartcards on their NFC phones to track
attendance. If they can show lots of attendees who were
previously inactive, or who have health conditions, they
may be able to get NHS funding.

The winning Beat
The Street team
wins a £1,000 prize

What are your plans for Beat the Street?
Last year we had 175,000 people playing Beat the Street
in areas around the UK. This year we’re on track for about
300,000 people. We’ve also run it in Poland, Italy, Greece,
Austria – all run under an EU grant.
What can gyms learn from it?
We get people engaged with activity in a non-scary
way and then signpost them towards other fun activities.
If operators want people to choose the gym, they have
WRSXWWKHHQMR\PHQWEDFNLQWRWKHLURʞHULQJ*\PVKDYH
to start where people are, not where they want them
to be. Why does membership have to mean going to
WKHJ\P":K\FDQȷWJ\PVRʞHUPHPEHUVKLSVEDVHG
around health walks outdoors, for example?
©Cybertrek 2016 healthclubmanagement.co.uk August 2016
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Co-founder Oleg Fomenko
with the Sweatcoin app

We hope lower health insurance premiums
could be offered in exchange for Sweatcoins
OLEG FOMENKO

CO-FOUNDER, SWEATCOIN
What is Sweatcoin?
Sweatcoin is a free iPhone app, available in the UK, which
went live on 5 May 2016. It securely records your outdoor
PRYHPHQWDQGUHZDUGV\RXUDFWLYLW\ZLWK6ZHDWFRLQVȲbD
digital currency – so you’re getting paid to be physically
active. The idea is to get people past that initial sense of
inertia and give them a reason to be active right now.
How does it work?
Every 1,000 steps gives you one Sweatcoin, which can be
collected and traded in for rewards – from vouchers for
:RQGHUXVKRUʛWQHVVFODVVHVDW%220&\FOHWRSURGXFWV
such as Kymira infra-red clothing and Vivobarefoot running
shoes. For example, 45 Sweatcoins – equivalent to 45,000
steps – gets you a free yoga lesson, 200 Sweatcoins gets
\RXDʛWQHVVWUDFNHUIURP)LWEXJDQGJHWV\RXSHU
FHQWRʞDSDLURI9LYREDUHIRRWVKRHV
We’re also creating a peer-to-peer marketplace
ZKHUHbDQ\RQHFDQPDNHDQRʞHURIDSURGXFWDQGVHUYLFH
LQH[FKDQJHIRUb6ZHDWFRLQVȲLHIRURWKHUSHRSOHȷV
movement. Parents can also peg kids’ pocket money to their
SK\VLFDODFWLYLW\OHYHOVbVRLWEHFRPHVDZKROHIDPLO\DʞDLU
How can you be sure it’s accurate?
We’ve used complex software to measure movement and
location to prevent cheating, and we tracked 1.5 billion
VWHSVWRUHʛQHRXUSODWIRUPDQGSURSULHWDU\DOJRULWKPV
The digital currency can’t be generated by shaking your
iPhone or placing it on top of a washing machine, and we
cross-check data on activity and location to verify steps.
12
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What has uptake been like?
More than 20,000 people have already installed the app, with
more than 10,000 using it daily. We’re now in conversations
ZLWKDQXPEHURIEXVLQHVVHVWRRUJDQLVHbFRUSRUDWHZHOOQHVV
WULDOVZKHUHHPSOR\HHVFDQHDUQEHQHʛWVDQGSHUNVOLNHH[WUD
GD\VRʞVXEVLGLVHGKHDOWK\PHDOVRUPDVVDJHV
We’ve also spoken to all the major health insurers, but
WKHʛUVWVWHSLVWRSURYH6ZHDWFRLQFDQDWWUDFWXVHUV,Q
the long run, we’d hope that unique products or lower
KHDOWKLQVXUDQFHSUHPLXPVFRXOGEHRʞHUHGLQH[FKDQJH
IRUYHULʛHGSK\VLFDODFWLYLW\LQWKHVKDSHRI6ZHDWFRLQVb
For now, we aim to encourage Londoners to be active.
So far we’re seeing three daily visits per person, with over
SHUFHQWVWLOODFWLYHDWWKHHQGRIWKHʛUVWPRQWK
Any plans to further evolve the product?
Work has accelerated since we’ve gone live. We’ll continue
WRLPSURYHRXUPRYHPHQWYHULʛFDWLRQDOJRULWKPVDQG
we’re also working on the Android version of the app.
What are your long-term aspirations for Sweatcoin?
%\PDNLQJ6ZHDWFRLQWUXO\YDOXDEOHȲDFFHSWHGE\PDQ\
companies for their goods and services, with an exchange
rate linked to Sterling – we want to help people realise the
YDOXHRIPRYHPHQWDQGEHFRPHʛWWHUDQGKDSSLHU
It would make a lot of sense for the NHS to start buying
Sweatcoins from the public to encourage people to be
more active, reducing the cost of inactivity to the NHS. 쎲
Edited by Molly Meyer

3+2725(87(563$8/+$&.(77

PEO PL E PRO F I L ES

WILL YOUR
MEMBERS
High-intensity interval training is 17% more effective
than other steady state or aerobic training.
Millennials make up 76% of regular exercisers globally*,
making them a market you can’t ignore. Future-proof your
membership base with a HIIT solution that gives them the
results, convenience and challenge they demand*.
LES MILLS GRIT™ delivers results, fast. When members
see results, their motivation increases rapidly and they
start falling in love with exercise and with your
club – meaning they attend more often, stay longer and
spread the word to their friends.
Form bonds with your members that can’t be broken and
build a healthier business with our HIIT solutions today.

To ﬁnd out how, book your place on our FREE seminar:
“Your future members- attracting and keeping them
with HIIT”.
www.lesmills.com/insightseriesuk
+44 207 264 0200
lmuk.clubs@lesmills.com
*Nielsen Global Fitness Consumer Survey (2013)

LOVE
YOU
OR LEAVE
YOU?

AU GU S T 2016 L E T T ER S

Write to reply
Do you have a strong opinion or disagree with somebody else’s views on the industry?
If so, we’d love to hear from you – email: healthclub@leisuremedia.com

A partnership for
active workplaces
Your recent workplace wellness article (see HCM-XO\̷̼
S̶̻ KLJKOLJKWVWKHIDQWDVWLFZRUNEHLQJXQGHUWDNHQE\DUDQJHRI
HPSOR\HUVZKRZLWKDJURZLQJHYLGHQFHEDVHDUHUHDOLVLQJWKH
EHQHILWVRIDQDFWLYHZRUNIRUFH,QDFWLYLW\KDVDKXJHLPSDFWRQ
WKHKHDOWKRIHPSOR\HHVDQGWKHHFRQRP\DQGPRUHHPSOR\HUV
FDQIROORZWKHH[FHOOHQWH[DPSOHVIHDWXUHGLQ\RXUDUWLFOH
&631HWZRUNLVNHHQWRKHOSHPSOR\HUVJHWWKHLU
ZRUNSODFHVPRYLQJZLWKRXURZQ:RUNSODFH&KDOOHQJH
:HȷUHDVNLQJIRUHPSOR\HUVȷVXSSRUWWRFKDQJHWKHZD\ZH
ZRUNLQWKH8.E\LQWURGXFLQJIOH[LELOLW\LQWRWKHZRUNLQJ
GD\7KLVLVQȷWDERXWFUHDWLQJQHZUXOHVDQGIRUPDOSROLFLHV
,QVWHDGZHȷUHXUJLQJHPSOR\HUVWRFRQVLGHUWKHLUZRUNSODFH
FXOWXUHDQGȲbLILWȷVFUHDWLQJbVHGHQWDU\XQKHDOWK\EHKDYLRXUV
ȲWRbHQFRXUDJHWKHLUHPSOR\HHVWREHDFWLYHLQDQGDURXQG
WKHZRUNLQJGD\E\DGRSWLQJVLPSOHVWHSVRXWOLQHGLQRXU
PDQLIHVWRɀPDNLQJLWIXQFUHDWLQJFKDOOHQJHVDQGVRRQ
:HKDYHHYLGHQFHWRVKRZWKDWWKLVVKLIWLQFXOWXUHFRXOG
QRWRQO\LPSURYHWKHZHOOEHLQJRIWKHZRUNLQJSRSXODWLRQ
EXWDOVRVDYHEXVLQHVVHVDFURVV(QJODQGDQHVWLPDWHGe̸̾EQ
7KRXVDQGVRIEXVLQHVVHVKDYHDOUHDG\EHFRPHDFWLYH
ZLWKWKHKHOSRIWKH&RXQW\6SRUWV3DUWQHUVKLSV &63V 
DQGWKH:RUNSODFH&KDOOHQJHSURYLGLQJLQVSLUDWLRQDQG
RSSRUWXQLWLHVIRUHPSOR\HHVWREHFRPHPRUHDFWLYH
:HȷUHQRZUHDFKLQJRXWWRRUJDQLVDWLRQVWKDWZLVKWR
ZRUNLQSDUWQHUVKLSWRGHYHORSDFRPSHOOLQJZRUNSODFH
SK\VLFDODFWLYLW\DQGHPSOR\HHZHOOEHLQJSURJUDPPH
DFURVV(QJODQG)LQGRXWPRUHDW
ZZZZRUNSODFHFKDOOHQJHRUJXN

Lee Mason

3+2726+877(5672&.&20

CEO, County Sports
Partnership Network

Simple steps can greatly improve staff health

People need insightful guidance on heart rate training data

HR training: just one factor
in delivering results
Is heart rate training the magic
bullet to help all members get
results? This question was asked
in a recent feature in Health Club
Management (see HCM-XO\̷̼S̼̼ 
ȲbDQGLWȷVVXFKDVSHFLILFTXHVWLRQ
that the answer has to be ‘no’.
However, do people achieve
results if they train in the right
heart rate zone, with an effective
and balanced programme and a
balanced nutrition plan? Yes.
It’s also been proven that, when
wearables are used in a group, they
create cohesion – which in turn
improves member retention.
Working out at the correct heart
rate is therefore an important part
of our programmes. For example,
GRIT – our HIIT programme
ȲbKDVEHHQZLGHO\UHFRJQLVHGE\
global research institutions to be a
true HIIT programme, due to the
specificity of the rest intervals built
in to the music and choreography.

The real question, as the
tech revolution continues to
gather pace, is how operators
best incorporate HR training.
Customers want insightful guidance
ȲbWKH\GRQȷWMXVWZDQWWKHLUGDWD
to pile up in yet another training
diary. They also expect the data
to be accurate and the technology
discreet and easy to use.
We’ve partnered with Polar, as
its heart rate monitoring devices
and Polar Flow app offer guidance
for improvement, as well as logging
results and tracking progress.
We encourage all customers to
embrace heart rate training. But it
isn’t a magic bullet: programming
and motivation for the individual
remain at the core
of success.

Martin Franklin
CEO,
Les Mills UK
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One organised sector
voice is crucial

EuropeActive has set Level 5 standards for pre-diabetes

Level 4 not enough for
specialist interventions
standards for pre-diabetes
The editor’s letter in HCM
ȲbVWDQGDUGVWKDWDUHUHFRJQLVHG
May – on the topic of the new
by the European Register of
Healthier You diabetes prevention
([HUFLVHb3URIHVVLRQDOV (5(36 
programme – rightly posed
Hopefully it isn’t too late for the
the question of whether the
UHVSRQVLEOHSHRSOHDW5(368.
fitness sector can step up to the
DQG&,063$WRDOVRHPEUDFH
mark to engage positively in the
this, encouraging members to
interventions being planned by the
1+6LQ̸̽ORFDWLRQVDFURVVWKH8. DWWDLQWKLV/HYHO̻NQRZOHGJHWR
gain the respect of other health
This programme needs exercise
professionals who will be delivering
professionals with higher skills in
WKH+HDOWKLHU<RXSURJUDPPH
the specialist area of pre-diabetes
(XURSH$FWLYHKDVDOVRSXWLQWR
WUDLQLQJȲbDKXJHRSSRUWXQLW\IRU
effect a graduate entry programme
5(368.DQG&,063$WRKDYH
WKURXJK(5(36DW/HYHO̼DQGLQYLWHV
put into place a positive response
WKH8.ILWQHVVVHFWRUDQGLWVOHDGLQJ
to support their high-achieving
exercise professionals to become
members to gain a qualification in
PRUHLQYROYHG
this area, and with it a route into
b
WKHGHOLYHU\WHDPVbbbbbbbbbbbbbbbbbbbbbbbb
Based on some excellent
&OLʞ&ROOLQV
work already underway in the
Programmes
1HWKHUODQGV(XURSH$FWLYH
director,
KDVGHYHORSHG/HYHO̻WUDLQLQJ
EuropeActive
16
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If we truly want to see the sport and physical activity
sector in the UK evolve and become not only inspirational
but aspirational, we need the organisations that represent
us to be fully aligned.
We need to ensure that those already working in the
VHFWRUDVZHOODVWKRVHFRQVLGHULQJLWDUH̷̶̶SHUFHQW
FOHDURQZKDWWKHDYDLODEOHSDWKZD\VDUHȲbDQGWKDWZHȷUH
equipping people with the right skills.
Clarity is also vital if we truly want to inform and
influence the way in which governments, education bodies,
citizens and health boards understand and support us.
CIMPSA and SkillsActive have to work together
to enable decisions to be made, and to develop a
collaborative and cohesive body that represents, informs
and supports us. If they cannot work together then we
must, as a sector, rally behind one voice.
CIMSPA is gaining momentum because the message
LWȷVGHOLYHULQJWRWKHVHFWRULVQRWRQO\ZKDWLWZDQWVEXW
also what it needs. SkillsActive is almost non-existent at
present and has delivered no reassurances to the sector,
or anything of value, in recent months or years. Frankly it
has become a distraction to us all.
The next few years are crucial as funding, apprenticeships
and associated long- and short-term skills shortages are
QHJRWLDWHGDQGKRSHIXOO\UHVROYHGb
We need one set of recognised qualifications and standards,
one body that accredits and monitors, one skills strategy. We
need one set of guidelines and one place to go when we need
to understand latest legislation or changes in policy.
Either the two bodies will have to work closer together
and come to some agreement on the way
forward, or the decision will be made by
employers and providers voting with their feet.

Gary Denton
Director, Icon Training

The sector needs one set of recognised qualifications

A matter of mind over body
The Johnny G In-Trinity Board
by Matrix – an innovative incline
training platform that builds strength,
deepens flexibility and improves
balance, coordination and agility.
It’s about your balance; both
in mind and well-being.

Scan for video content

www.matrixfitness.co.uk

International news
New health club
brand for Denmark
A new health club brand, REPEAT, is
due to launch in Denmark in September,
with the inaugural two clubs opening that
month – in the capital Copenhagen and the
country’s third-largest city, Odense.
The new operation is the brainchild of serial
ILWQHVVHQWUHSUHQHXU5DVPXV,QJHUVOHYȲbLWȷV
his third health club chain, having formerly
founded both fitness dk and Fresh Fitness.
The name REPEAT comes from the idea
WKDWLWȷVUHSHWLWLRQȲbFUHDWLQJDKDELWȲWKDWZLOO
make you successful with your exercise and
drive you towards achieving your goals. With
this in mind, the brand has been developed
around not just customer satisfaction, but
FXVWRPHUHQMR\PHQWȲbKHOSLQJSHRSOHILQG
their passion for exercise.
Ⱥ:HȷYHIRFXVHG̷̶̶SHUFHQWRQZKDWRXU
core audience wants and built our concept
around that,” says Ingerslev. “If people leave
our clubs because they haven’t enjoyed the
experience, we haven’t done our job. We
want to become a brand that people love.
“We’re fully aware that REPEAT won’t be
huge in Denmark with this approach due
WRGHPRJUDSKLFVEXWZHȷGUDWKHUGR̷̶Ȳ̷̻
really great clubs on home turf and then
see if we can expand abroad.”
$OOFOXEVZLOORSHQ̸̺̽ZLWKDZLGH
variety of cardio and strength equipment,
free weights and functional training. There

REPEAT team Peter Rehhoff, Ingerslev, Peter Modin and Hans-Henrik Sørensen
will be separate virtual studios designed to
match the type of classes offered: mindbody and high intensity (HIIT) classes
respectively. Ingerslev is also the founder of
virtual class provider Wexer Virtual.
Ingerslev continues: “REPEAT will offer
the best of all the experience I’ve gained
over the years. It will be super cool.
Think of a trendy café with a raw design,
industrial elements and loud music, a bit
Soho-ish, rather than a traditional health
club. It will be an environment where

Millennials and those young-at-heart will
feel at home and want to train.”
Flexibility and transparency will also
be key: although the new clubs will sell
PHPEHUVKLSVȲSULFHGDW̹̿'.. e̺ɳ̻ D
week for unlimited attendance – people can
also choose to pay per visit. A one-off visit
will cost the same as the weekly rate.
The clubs will be cashless, with access,
purchases and membership management all
done by members through an app.
'HWDLOVKWWSOHLVU"D J̿$̾%B+

Kaia FIT building a
“community for women”
US-based women-only fitness chain
Kaia FIT has opened its latest club in
Santa Clarita, California, bringing the total
QXPEHURIVLWHVWR̻̼
Based on a franchise model, Kaia FIT is
marketed as an all-inclusive lifestyle system,
composed of year-round group fitness
and nutrition programmes “designed for
ZRPHQE\ZRPHQȻ
Developed by fitness entrepreneur Nikki
Warren, memberships include physical
assessments, meal plans, nutritional
guidance, and the promotion of healthy and
DFWLYHOLIHVW\OHVE\EHLQJDSDUWRIDWHDP
Exercise is offered through a range of
JURXSSURJUDPPHVVXFKDV%ULNȲbDVL[
week boot camp which includes fitness
DVVHVVPHQWVȲbDQG&RUH6HVVLRQVZKLFK
focus on maintaining and building on the
accomplishments achieved by members
GXULQJWKH%ULNSURJUDPPH
18

There’s also group
training for those wanting
to prepare for triathlons
RU̻NDQG̷̶NUXQVDVZHOO
as the more holistic Kaia
Flow, which combines
mind and body with a
power yoga and core
strengthening alongside
SLODWHVVW\OHWHFKQLTXHV
Suppliers include
ELIVATE and EZ Flex
6SRUWV0DWV
“Kaia FIT provides more
Kaia: Programmes designed by women, for women
than just a place to work
RXWȻVD\V:DUUHQȺ5DWKHU
Kaia FIT aims to attract women of all ages
it’s a guided holistic approach to health focused
and levels of fitness, with introductory rates
RQUHVXOWVFDPDUDGHULHDQGFRPPLWPHQW
RIOHVVWKDQ86̷̶̶IRUWKHILUVWPRQWK
Ⱥ:HȷUHDFRPPXQLW\:HRIIHU
IROORZHGE\PRQWKO\PHPEHUVKLSVRI86̷̸̿
friendship, support, nutrition and a safe
'HWDLOVKWWSOHLVU"D F̸9̹1
SODFHIRUZRPHQȻ
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Fitness First
Australia to
highlight “life
changing” benefits
of fitness
Fitness First Australia has launched a
social experiment which will investigate
the effects of fitness on a human being
beyond physical improvements.
The study will examine how “fit” feels
RYHUD̷̸ZHHNSHULRGDVWKUHHILWQHVV
IDQDWLFVUHPRYHH[HUFLVHIURPWKHLUOLYHV
while three inactive people add exercise
WRWKHLUVb7KHMRXUQH\ZLOOEHGRFXPHQWHG
LQDIRXUSDUWYLGHRVHULHVIURPWKHRQH
intimate environment where everyone
JRHVWRDIWHUDZRUNRXWȲWKHVKRZHUb
As the intention is to go beyond the
WUDGLWLRQDOȶEHIRUHDQGDIWHUȷSKRWR
KRZHYHUWKHIRFXVZLOOEHRQKRZWKH
SDUWLFLSDQWVHPRWLRQDOO\HYROYHVRERGLHV
ZLOOQHYHUEHVKRZQb
Fitness First Australia’s national fitness
PDQDJHU0LFN&XQLFRVD\VȺ:HNQRZ
that sweating it out in the gym and
ORRNLQJ\RXUEHVWLVRQO\SDUWRIWKH

(OOH&RRSHULVRQHRIWKHWKUHHDFWLYHSHRSOHJLYLQJXSH[HUFLVHIRU̷̸ZHHNV
exercise story. But many people are
GLVPLVVLQJWKHIHHOLQJWKDWH[HUFLVHEULQJVb
Ⱥ:HZDQWWRVWDUWDFRQYHUVDWLRQ
DERXWMXVWKRZJRRGILWIHHOVȻb
&XQLFRZLOODOVREHRQHRIWKHILWQHVV
IDQDWLFVJLYLQJXSH[HUFLVHIRU̷̸ORQJ
ZHHNVDVSDUWRIWKHH[SHULPHQW
“I’m curious to discover what impact
restricting my movement has on me
HPRWLRQDOO\ȻKHVD\Vb

“I can anticipate that those of us giving
up exercise may start to feel lethargic and
OHVVIRFXVHGEXW,ȷPDOVRHDJHUWRVHHKRZ
WKHOLYHVRIWKRVHHPEDUNLQJRQDQH[HUFLVH
routine begin to change as they encounter
EHQHILWVVXFKDVPRUHHQHUJ\PHQWDOFODULW\
FRQILGHQFHRUDEHWWHURXWORRNRQOLIHȻ
7RIROORZWKHH[SHULPHQWYLVLW
howfitfeels.fitnessfirst.com.au
'HWDLOVKWWSOHLVU"D L̽\̷$

Fabryka Formy launches new budget format
Polish full-service fitness chain Fabryka
Formy is expanding its offering by launching
a chain of budget clubs.
7KHILUVWORZFRVWFOXEȲbRSHUDWLQJXQGHU
the newly established Step One brand –
opened at a retail and shopping complex
in the city of Poznan in April. This will be
followed by further sites at Bydgoszcz, in
August, and Piotrkow (date to be confirmed).
The first site in Poznan has recently been
kitted out by Core Health & Fitness, including
new Star Trac cardio, Inspiration strength and
StairMaster’s AirFit UB and Airfit Bike.
In addition to dedicated CV and strength
areas, the club offers a free weights area,
ILJKW]RQHDQGD̸̶̶VTPJURXSH[HUFLVH
space offering a number of classes, including
Les Mills programmes such as CXworx and
6KEDP3HUVRQDOWUDLQLQJLVDOVRDYDLODEOHb
(DFK6WHS2QHFOXEZLOOEHRSHQ̸̺
hours a day, with pre-sale membership
SULFHGDW̻̿3ROLVK]ORW\V DURXQGe̷̷̶̻
ɳ̷̶̹̻ DPRQWKLQFUHDVLQJWR̼̿]ORW\V
after opening. The development of the
FKDLQZLOOEHKHDGHGE\3DZHĄ&LV]HN
'HWDLOVKWWSOHLVU"D 8̶$̾V

6WHS2QHKDVD̸̶̶VTPJURXSH[HUFLVHVSDFH
©Cybertrek 2016 healthclubmanagement.co.uk August 2016
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UK news
Anytime Fitness named
top global franchise
Gym chain Anytime Fitness has retained
its title as the world’s leading franchise
as the US company seeks to crank up
international growth, particularly in the UK.
For the second year running, Anytime
Fitness – which recently launched its
̶̶̶̹WKVLWHLQ6WURXGȲKDVEHHQUDQNHG
number one on Entrepreneur magazine’s
annual Top Global Franchise list. The gym
IUDQFKLVHWRSSHGDOLVWRI̶̶̻FRPSDQLHVE\
scoring highly based on system size, growth
rate and financial strength and stability.
Much of Anytime’s recent growth has
been driven by the UK market, where the
FRPSDQ\UHFHQWO\VROGLWV̶̶̹WKWHUULWRU\
just six years after launching. There are
FXUUHQWO\̾̾FOXEVWUDGLQJDFURVV%ULWDLQ
ZLWKDIXUWKHU̷̶̽LQWKHRSHQLQJDQG
negotiating pipeline. Anytime Fitness UK
general manager Brett Edwards is aiming
for ambitious growth and hopes to have
̶̻̻FOXEVRSHQE\̸̶̸̶
'HWDLOVKWWSOHLVU"D %̽I̺MB+

Olympic champion Anthony Joshua

Anthony Joshua to front
activity campaign
Champion heavyweight boxer Anthony
Joshua has been announced as the latest
high-profile athlete to front a forthcoming
campaign to encourage the nation to
become more active.
Joshua will be the face of forthcoming
Lucozade Sport campaigns to promote
physical activity. The signing of the
Olympic gold medallist comes just weeks
after Spurs striker Harry Kane was also
named as an ambassador.
Joshua revealed he was eager to
support the campaign as inspiring a
more active nation is a mission close to
his heart. “Everything I have achieved
originates from a strong foundation of
fitness and I pride myself on working hard
in and out of the ring,” said Joshua.
“I’m excited to have the opportunity to
share with others how to get the most
out of their bodies.”
'HWDLOVKWWSOHLVU"D 0̿9̹9B+
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Mid-market to fight back?

Fitness First has a strong presence in London, where DW Sports is eager to expand
The potential takeover of Fitness First
UK by Dave Whelan’s DW Sports would
mark the start of a mid-market fightback
against the rise of the budget clubs,
according to a well-placed source.
The two companies are in talks over a
e̶̽PEX\RXWWRFUHDWHD̷̶̺VWURQJJ\P
chain to rival the might of Pure Gym, which
has become the UK’s largest operator with
PRUHWKDQ̷̶̻FOXEV3XUH*\PDQG7KH
Gym Group have driven health and fitness
sector growth in recent years, as once
mighty mid-market brands such as LA fitness
and Fitness First have struggled to compete.

With DW Sports boasting a strong
selection of northern locations and Fitness
First having a significant presence in affluent
areas of the south – particularly London
– a successful merger would see the UK’s
second largest health club chain boast an
enviable spread of sites. It is understood
that these geographical differences between
DW and Fitness First would also reduce the
likelihood of scrutiny from the Competition
and Markets Authority, which previously
proved the downfall of a proposed merger
between Pure Gym and The Gym Group.
'HWDLOVKWWSOHLVU"D %̿1̸[B+

Pure Gym puts IPO on hold
Pure Gym is to put its planned IPO on ice amid the
ongoing market turbulence caused by Britain’s vote in
June to leave the European Union.
The UK’s largest private gym chain had been
gearing up for a summer listing, which would
potentially have seen the company valued at more
WKDQe̶̶̻P+RZHYHUHealth Club Management
understands that the IPO has now been put on
the back-burner until the markets settle down in
the wake of the Brexit vote.
As reported in January, Pure Gym has been considering
following its budget rival The Gym Group onto the stock
PDUNHWIRUVRPHWLPH+DYLQJWDNHQFRQWURORIWKHJ\P
chain three years ago, US private equity firm CCMP
Capital Advisors has hired the investment
bank Rothschild to review options for
cashing out on its investment, with
investment banks Jefferies, JP Morgan
and Credit Suisse reported to be
handling plans for the IPO.
Pure Gym is steered by CEO Humphrey Cobbold
'HWDLOVKWWSOHLVU"D T̼Y̻=B+
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Treharne: ‘Brexit, no worries’
The economic fallout from Britain’s historic
vote to leave the European Union isn’t causing
any sleepless nights for The Gym Group,
according to the company’s CEO.
John Treharne believes the gym chain he
IRXQGHGLQ̸̶̶̾LVZHOOSODFHGWRZHDWKHU
any resultant financial storms, pointing to the
company’s rapid rise during the last global
recession as evidence of its durability.
Ⱥ)XQGDPHQWDOO\WKHUHȷVQRUHDVRQZK\
%UH[LWVKRXOGLPSDFWRQRXUEXVLQHVVȲZH
GRQȷWWUDGHZLWK(XURSHDQGZHGRQȷWWUDGH
LQHXURV<HVZHEX\VRPHSURGXFWVIURP
Europe, but that’s not really a problem,”
Treharne told Health Club Management.
Ⱥ3HRSOHDVNȶZKDWKDSSHQVLIWKH
economic climate deteriorates?’ There’s
QRJXDUDQWHHWKDWLWZLOOKDSSHQEXWLI
LWGLGORZFRVWEXVLQHVVHVKDYHDOUHDG\
demonstrated their ability to trade strongly,
ERWKLQVWURQJDQGZHDNHFRQRPLFFOLPDWHV
,WFHUWDLQO\GRHVQȷWNHHSXVDZDNHDWQLJKWȻ
Treharne said his gyms do employ a fair
VKDUHRIZRUNHUVIURPWKH(XURSHDQ8QLRQ
EXWEHOLHYHVWKH8.ȷVZLGHSRRORI\RXQJ
physical activity sector talent means any
possible, future changes to employment
UHJXODWLRQVZRXOGQRWKDYHDPDWHULDO
impact on the gym chain.
'HWDLOVKWWSOHLVU"D ̽(̻P̺B+

GPs told: Make physical
activity a clinical priority

The ruling could increase GP referrals

CEO and founder John Treharne
took the chain onto the stock
market late last year

Bannatyne scraps IPO plans
The Bannatyne Group has
ditched plans for a partial
IPO and is now reassessing
its options for raising capital
to fuel growth.
The business had been
OLQLQJXSDe̶̶̹PIORDW
on London’s Alternative
,QYHVWPHQW0DUNHW $,0 
However, it’s understood
WKDWPDUNHWRIILFLDOV
expressed concerns over the
SHUVRQDOKLVWRU\RIFRPSDQ\
owner Duncan Bannatyne.
,Q1RYHPEHUODVW\HDUD
judge ruled that Bannatyne
had provided false evidence
in a divorce case.
Reports had suggested
that Bannatyne would stand
Duncan Bannatyne launched Bannatyne’s Fitness in 1997
GRZQIURPWKHERDUGWR
enable the float to go ahead, however Health ZLOOQRWOLVWRQ$,0DWWKLVWLPH:H
Club ManagementXQGHUVWDQGVWKDWWKHJ\P
KDYHPDQ\RSWLRQVDYDLODEOHWRHQDEOHXV
chain decided against this course of action.
to continue our growth operating as a
$VSRNHVSHUVRQVDLGȺ7KH%RDUGRI
SULYDWHFRPSDQ\Ȼ
Bannatyne Group has decided that it
'HWDLOVKWWSOHLVU"D X̿T̽[B+

The Royal College of GPs 5&*3 KDV
announced physical activity and lifestyle
as one of its clinical priorities for the
QH[WWKUHH\HDUVEHFRPLQJWKHODWHVW
LQIOXHQWLDOERG\WRHOHYDWHWKHLPSRUWDQFH
RIWDFNOLQJVHGHQWDU\EHKDYLRXU VHHS̹ 
7KH5&*3KDVLGHQWLILHGSURPRWLQJ
physical activity as a clinical priority for
*3VZKRGHDOZLWK̶̿SHUFHQWRI1+6
SDWLHQWFRQWDFWV7KHDQQRXQFHPHQW
will see physical activity given greater
SURPLQHQFHE\*3SUDFWLFHV
'HWDLOVKWWSOHLVU"D :̽;̾7B+

Argos to partner
National Fitness Day

Last year, 2,000 venues opened their
doors to run free exercise sessions
Argos has been announced as the lead
partner for National Fitness Day (NFD)
̸̶̷̼ZLWKWKHUHWDLOJLDQWVHWWRVLJQLILFDQWO\
VSUHDGWKHUHDFKRIZKDWLVGHVFULEHGDV
the “most active day of the year.”
NFD organiser ukactive has announced
:HGQHVGD\̽6HSWHPEHUIRUWKLV\HDUȷV
HYHQWFRLQFLGLQJZLWKWKHRSHQLQJ
FHUHPRQ\RIWKH5LR̸̶̷̼3DUDO\PSLF
*DPHVZKLFKZLOOEHDWWHQGHGE\FURVV
party peer and ukactive chair, Baroness
7DQQL*UH\7KRPSVRQ
'HWDLOVKWWSOHLVU"D 3̾S̼7B+
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UK news
Sport England: This Girl
Can to run until 2020
Sport England has committed to
investing in its This Girl Can campaign for at
least another four years, after recording a
spike in participation figures.
$FFRUGLQJWRWKHTXDQJRȷV̸̶̷̷̻̼DQQXDO
report, its board has agreed to persevere
ZLWKWKHFDPSDLJQXQWLO̸̶̸̶VXEMHFWWR
permission from the DCMS.
,Q̸̶̷̷̻̼6SRUW(QJODQGVSHQWe̷̹PRQ
WKHFDPSDLJQȲZKLFKODXQFKHGLQ̸̶̷̺Ȳ
ZLWKe̸̽PJRLQJRQPDUNHWLQJVSHQG
The report highlighted the traction
gained by This Girl Can, with a quantitative
survey conducted by TNS/BMRB finding
WKDW̸̾PZRPHQKDGSDUWLFLSDWHGLQ
physical activity as a result of the campaign,
ZLWK̷̼PRIWKRVHFODLPLQJWKDWWKH\KDG
started, or restarted, exercising.
6SRUW(QJODQGȷVODWHVW$FWLYH3HRSOH
6XUYH\UHFRUGHG̷̶̶̺̾̽PRUHZRPHQ
EHLQJDFWLYHIRUDWOHDVW̶̹PLQXWHVRQFHD
week, every week.
'HWDLOVKWWSOHLVU"D )̸V̿1B+

£117bn leisure sector
grows quicker than retail

The Gym Group plans to open between 15 and 20 new clubs in both 2016 and 2017

“Put fitness on high streets”
The boss of the UK’s only listed gym
chain has called on planning authorities to
reconsider the role that gyms have to play in
creating healthier and resurgent high streets.
The Gym Group CEO John Treharne
told Health Club Management that fitness
operators can bring huge benefits in terms
of employment, footfall and health, at a time
when many of the the country’s high street
businesses are struggling to survive.
“It’s a slow process, but planning
authorities should be considering the benefit
to local people from more gyms on the high
street,” said Treharne, who added that each

*\P*URXSVLWHEULQJVDURXQG̸̶MREVZKHQ
you include personal trainers.
“The bulk of our members come
from within five minutes of our sites and
particularly where some high streets need
regeneration, the fact that we drive high
footfall to our sites brings added benefits to
other businesses in the same location.”
Treharne’s comments reflect the
sentiments of many club operators, who have
found obtaining suitable properties one of the
biggest barriers to expansion. Site acquisition
is a perennial issue particularly in London.
'HWDLOVKWWSOHLVU"D 0̾F̽WB+

People are spending more on gyms

Lazy holidays harming kids

The UK leisure market is now worth
e̷̷̽EQLQDQQXDOUHYHQXHDQGLVJURZLQJ
nearly twice as quickly as the retail sector,
according to a new report from Deloitte.
The Passion for leisure: A view on the UK
leisure consumer document finds that the
leisure industry has made healthy progress
in the wake of the global recession, with
DQQXDOJURZWKRIILYHSHUFHQWVLQFH̸̶̷̶
Based on economic data and a
VXUYH\RI̶̶̶̹8.FRQVXPHUVWKH
report highlights increased appetite for
habitual leisure activities such as going
to the gym and eating out. It also flags a
growing preference towards spending on
experiences over products.
“A confluence of factors, including low
inflation and high employment levels, has
boosted consumers’ spending on leisure,”
said Simon Oaten, partner at Deloitte.
'HWDLOVKWWSOHLVU"D <̻;̺QB+

Lazy summer holidays sare
leading to a significant dropoff in schoolchildren’s fitness
levels and hampering efforts
to reverse the UK’s physical
inactivity epidemic, new
research suggests.
The study from the ukactive
Research Institute found
British schoolchildren are
ORVLQJ̶̾SHUFHQWRIILWQHVV
gained during term time due
to sedentary school holidays.
0RUHWKDQ̶̶̺FKLOGUHQWDNLQJ
part in the My Personal Best
Children’s BMI increases during inactive summer breaks
Challenge developed by
Premier Sport were found to have experienced
injection into school sport through the sugar
drop-offs in fitness levels post-summer break, as
levy should also be used to provide incentives
well as an increase in BMI.
for children and parents to be active over the
As a result, the study’s authors say the
summer to counter this drop-off.
JRYHUQPHQWȷVSURPLVHRIDe̶̶̻PFDVK
'HWDLOVKWWSOHLVU"D -̹F̽\B+
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Independent news

Network founder Graeme Hinde

Facebook launch for
fitness network
A new fitness membership network for
sector professionals to share ideas and
benefit from trade discounts has launched
YLD)DFHERRNWRGD\ ̷̸-XQH 
The National Fitness Network is the
brainchild of former club operator and
LFX network founder Graeme Hinde,
who has brought in fitness entrepreneur
and Apprentice star Katie Bulmer-Cooke,
plus Burnley Leisure head of operations
Neil Hutchinson to join him as directors
IRUWKHQHZQHWZRUN
The trio aim to create a community
of like-minded fitness professionals and
enthusiasts who want to share ideas, as
well as receive useful information and
GHDOVRQWUDGHVXSSOLHVDQGWUDLQLQJ
“I decided that it was time to give
something back, so we’re creating a
fantastic range of exclusive member offers
DQGGLVFRXQWVȻVDLG+LQGH
'HWDLOVKWWSOHLVU"D G̽M̾FB+

Work is underway on the health club, which is being designed by Hooper Architects

Upmarket club for Bedford
An entrepreneur in Bedford is planning
to launch a new multi-million pound
independent health club aimed at the
upper end of the market..
Local businessman and racquet
sports enthusiast Matthew Towers –
who is financing the venture through a
combination of personal capital and bank
funding – is managing director of The
Towers Health & Racquet Club, which is
GXHWRRSHQLQ)HEUXDU\̸̶̷̽
The new club will offer seven tennis
courts (three indoor), four squash courts,
D̷̶̶VWDWLRQJ\PWZRGDQFHVWXGLRVDQ
LQGRRUF\FOLQJVWXGLRD̸̶P ̼̼IW VZLPPLQJ
SRRODQGDVSD7KH̶̶̻VTP ̷̻̹̾VTIW J\P

will feature mix of cardio, strength, kinesis and
functional equipment, with Towers currently
in the process of selecting a supplier.
“We are delighted to be bringing this brand
new, state-of-the-art facility to Bedford.
The town has long suffered from a lack of
investment in high quality sports and leisure
facilities,” said Towers.
“While there are a number of gyms in
the town, most of these have moved downmarket, and there is demand for a new,
up-market competitor offering the levels of
service expected by discerning gym users.”
Hooper Architects are designing the health
club, with building work already underway.
'HWDLOVKWWSOHLVU"D ̼9̻I̾B+

Golf Open club gets revamp
Players taking part LQWKH̷̺̻WK2SHQ
Championship, which was brought to its
nailbiting conclusion last month, were able to
keep themselves in excellent shape thanks to
a new gym install at the Marine Hotel which
RYHUORRNVWKH̷̾WKJUHHQ
Life Fitness has refurbished the Bodysense
Leisure Club & Spa the iconic hotel
in Troon, South Ayrshire, as part of a
e̷̶̶̶̶̹LQYHVWPHQW7KHJ\PDQGILWQHVV
VXLWHKDVEHHQILWWHGZLWK̷̺VWDWLRQVIURP
Life’s Discover SE Cardio range including
upright Lifecycle bikes, PowerMill Climbers,
FlexStrider Variable-Stride Trainers, along
with Insignia Series selectorised strength
equipment and Lifting Platform.
“I have worked with various equipment
manufacturers over the past seven years and

I have always found Life Fitness equipment to
be reliable and easily maintained,” said Ryan
Johnson, leisure manager at the Marine Hotel.
“It has been a great experience to work
with Life Fitness who have designed a gym
that has exceeded our expectations. The old
gym was a great offering for a hotel leisure
club but the new gym is more than worthy of
the four stars we pride ourselves on.”
In addition to the gym and fitness suite,
Bodysense Leisure Club & Spa offers a heated
indoor swimming pool, sauna, steamroom,
Jacuzzi, spa pool and squash courts to hotel
guests and members.
7KH2SHQ&KDPSLRQVKLSWRRNSODFHIURP
̷̷̺̽-XO\ZLWK+HQULN6WHQVRQZLQQLQJWKH
WLWOHZLWKDUHFRUGVFRUHRI̸̶XQGHUSDU
'HWDLOVKWWSOHLVU"D \̸8̹:B+

The famous Royal Troon golf course
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UK news

TRIB3 ships fitness
into local parks
ootcamp fitness studio operator
75,%̹KDVODXQFKHGDQHZGHVLJQ
concept which will bring mobile gyms
to local parks, schools and open spaces
across the UK and overseas.
The compact gyms are built within a
shipping-style container. At the touch of a
button, a hydraulic system opens up the gym
ZLWKLQ̷̶PLQXWHVUHYHDOLQJDPLQLVWXGLR
with treadmills and workout mats.
7KHFRQFHSWZDVFUHDWHGE\75,%̹DQG
designed in collaboration with architects
CODA Studios. The container gyms are
equipped by Star Trac and Escape, with
lighting by Lightmaster. Additional flooring is
available if required, or the gyms can expand
out onto the grass of a park.
“This is a completely self-contained,
secure and transportable workout system,”
75,%̹&(2DQGFRIRXQGHU.HYLQ<DWHV
told Health Club Management. “It offers local
councils, sports clubs and supermarkets the
chance to engage the communities they
operate in, by allowing them to maximise
the use of their space with no long-term
alterations to their facilities.
“It’s a real positive for individual personal
trainers or operators who want to expand
but don’t have the capacity internally. If you’re
an owner or operator wanting to create a
new footprint for your business, this could
work perfectly in any environment. Leisure
operators can also see this as an extension to
their social responsibility and parks initiatives.”

B

Hydraulics open up the container
gyms at the touch of a button

The cost of the mobile gyms have yet to
be confirmed, but Health Club Management
understands an investment of between
e̶̶̶̹̻DQGe̶̶̶̻̻ZLOOEHUHTXLUHGWRVHW
one up, depending on whether the container
gym is bought or rented.
75,%̹LVFXUUHQWO\LQQHJRWLDWLRQVZLWK
a major supermarket chain and a number
of local authorities, both in the UK and
DEURDGWRLQVWDOOWKHILUVWPRELOHJ\PV<DWHV

envisions councils moving the equipment
between local parks, with interested
users booking tickets through a specially
developed app – or potentially even through
booking websites like Ticketmaster.
He said: “Part of our mission statement
is to ‘create world class programming while
connecting the community’, and we can
only do this through designing something

This self-contained, secure, transportable
V\VWHPRʞHUVORFDOFRXQFLOVVSRUWVFOXEV
and supermarkets the chance to engage
their communities – Kevin Yates
24
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that gives people across all communities the
opportunity to exercise in any surrounding.”
$VLGHIURPWKHFRQWDLQHUJ\PVQLQH75,%̹
franchises have been established in more
conventional health club spaces since the model
ZDVODXQFKHGLQ6HSWHPEHU̸̶̷̻6HYHUDOPRUH
sites are expected to open in the coming year.
Users are not asked to commit to contracts and
can pay as little or as much as they like.
75,%̹LVDOVRFROODERUDWLQJZLWK&2'$
Studios on a multi-use complex in Sheffield,
called Krynkl, which will be built entirely from
recycled shipping containers. In addition to a
75,%̹KHDOWKFOXEWKHEXLOGLQJZLOODOVRKRXVH
a bar and restaurant, offices, a rooftop garden
and incubation space for start-ups.
'HWDLOVKWWSOHLVU"D ̾)̻:̾b

PHOTO: SHUTTERSTOCK.COM

The mobile gyms are kitted out by
Star Trac, Escape and Lightmaster

CONNECTING COMMUNITIES

TVS SPORTS SURFACES

QSPRINT TRACKS – GYM FLOORING SPECIALISTS – ACOUSTIC SOLUTIONS
QPROFESSIONAL LINE MARKING SERVICES
QPERFORMANCE SURFACES & UNDERLAY MATERIALS FOR INDOOR & OUTDOOR SPORTS
QIMPACT PROTECTION TILES

VVYZN`TZJVT
QSUPPLY, INSTALLATION &O[[W!^^^Å
PROJECT MANAGEMENT
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Technology news
Pokémon GO: Already
one of most-used apps
The Pokémon Go craze could play a
hugely positive role in tackling obesity by
encouraging people to get more active.
The new location-based, augmented
reality mobile game – developed by Niantic
and Nintendo – encourages players to walk
and move around, searching and “collecting”
characters in order to advance in the game.
According to web traffic monitor
SimilarWeb, Pokémon GO already has
more daily active users than Twitter and, if
the trend continues, it is poised to take on
Snapchat, WhatsApp and other popular
social apps. The game has already reached
̷̷SHUFHQWRI86$QGURLGSKRQHV
Crucially, most players use the app actively
throughout the day. Figures show that each
SOD\HULVVSHQGLQJDQDYHUDJHRI̺̹PLQXWHVD
day, walking and looking for Pokémon.
'HWDLOVKWWSOHLVU"D *̸Z̶9

Players “collect” virtual characters

Vi adds an extra element to fitness tracking by applying the data to help coaching

The PT that lives in your ears
A personal training product driven by
artificial intelligence (AI) is set to shake-up
the fitness market, after its Kickstarter
FDPSDLJQVPDVKHGSDVWWKH86̷̶̶̶̶̶
WDUJHWLQMXVW̶̿PLQXWHV
Developed by Israeli technology
firm LifeBeam – which has previously
worked with NASA, Samsung and Under
Armour – Vi is an AI-driven wearable
which harnesses your data to provide
FXVWRPLVHGWZRZD\ILWQHVVFRDFKLQJ
Part fitness tracker, part smartwatch,
part PT, Vi applies AI to your workout data,
biometrics and goals to coach you through
tailored workout plans which it will also
adapt according to terrain, weather and
ORFDWLRQ$VZHOODVWDONLQJWR\RX9LFDQDOVR
play your favourite music (via Spotify and

Apple Music) through its Harman/Kardondesigned headphones and enable you to take
SKRQHFDOOV7KHSURGXFWFRQWDLQVDVWULQJ
of sensors and is worn-around the neck,
attached to two headphones which relay
workout feedback from Vi and a microphone
IRUWKHXVHUWRVSHDNWRKHU
It also communicates with the user via
text message, asking for feedback on mood,
sleep quality and body condition, as well as
VHQGLQJPRWLYDWLRQDOQRWHV
“Part of what we wanted to do with
Vi was create an AI unlike any other out
there,” said Cliff Chen, LifeBeam creative and
H[SHULHQFHGLUHFWRUȺ:HZDQWHGKHUWR
have a personality with a little more edge to
LWDQGRQHWKDWIHOWPRUHKXPDQPRUHUHDOȻ
'HWDLOVKWWSOHLVU"D V̼J̸SB+

Les Mills partners with Polar
Les Mills is to embark on a new partnership
with wearable tech giant Polar which aims
to help fitness fans get the most from their
favourite group exercise workouts..
The partnership brings together Polar’s
heart rate training guidance with the
motivation and results of Les Mills fitness
programmes. As part of the tie-up, Polar
heart rate monitors are now being used by
Les Mills programme directors and trainers
to gain added insight into the impact of their
workouts against long-term goals.
In addition, the companies will be working
together on product development, joint
research initiatives and greater integration
of Les Mills workout information on Polar
devices. Polar will also be a partner for global
Les Mills Live events.
26

“The personalised and adaptive heart
rate guidance that Polar provides inspires
people to get the most from their workouts,”
said Vaughan Schwass, CEO of Les Mills
Enterprises. “Team this with Les Mills’ proven
workouts and people get the results they
desire and continue to fall in love with fitness.”
“Polar prides itself on our rich history of
heart rate monitoring, coaching and helping
users get the most of any activity,” said Marco
Suvilaakso, Polar global product director.
“Les Mills inspires millions of people around
the world to get moving every week. Blending
our heart rate and activity tracking tools with
Les Mills’ cutting-edge group exercise classes
will help people around the world get active
and achieve their fitness goals.”
'HWDLOVKWWSOHLVU"D :̾5̹EB+
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The Les Mills-Polar partnership will lead
to a wide range of joint initiatives

Supplier & training news

Jordan will supply Hatton Boxing kit

Jordan secures supplier
deal with Hatton Boxing
Functional fitness equipment provider
Jordan has been appointed as official
supplier of all Hatton Boxing-branded
equipment and accessories.
The new partnership will see Jordan
supply the full range of Hatton Boxing
equipment to its trade, independent
facilities and distributor network.
All equipment will also be available to
purchase from the Jordan Fitness website
and will be the sole boxing equipment
range offered by the functional fitness
equipment specialists. Jordan Fitness will
also be one of the first suppliers to offer
Hatton Boxing’s new Pride in Battle range;
developed personally by Ricky Hatton.
“Boxing is no longer confined to the
traditional boxing gyms; it’s becoming
more accessible as a sport and as a means
of fitness for all abilities,” Hatton said.
'HWDLOVKWWSOHLVU"D <̺5̽5B+

The word ‘leisure’ did not feature once in the 60-page Post-16 skills plan

Skills reform: leisure snubbed
Government plans for a major shake-up of
3RVW̷̼YRFDWLRQDOHGXFDWLRQKDYHEHHQPHW
ZLWKGLVDSSRLQWPHQWIURPWKHOHLVXUHLQGXVWU\
DIWHUWKHQHZO\SURSRVHGURXWHVLQWRVNLOOHG
HPSOR\PHQWDSSHDUHGWRRYHUORRNWKHVHFWRU
6NLOOVPLQLVWHU1LFN%ROHVKDVWDEOHGSODQV
WRUHPRYHWKRXVDQGVRIȺLQHIIHFWLYHFRXUVHV
WKDWVKRUWFKDQJHHPSOR\HUVDQG\RXQJ
SHRSOHȻDQGUHSODFHWKHPZLWK̷̻URXWHVLQWR
WHFKQLFDOHPSOR\PHQWFRYHULQJNH\LQGXVWULHV
7KHUHIRUPVDUHEDVHGRQDUHSRUWLQWR
WHFKQLFDOHGXFDWLRQE\DQLQGHSHQGHQWSDQHO
FKDLUHGE\/RUG6DLQVEXU\
$PRQJWKHQHZURXWHVDUH&RQVWUXFWLRQ
7UDQVSRUWDQG/RJLVWLFVDVZHOODV/HJDO
)LQDQFHDQG$FFRXQWLQJKRZHYHUWKHUHLVQR
FOHDUURXWHIRUHQWHULQJWKHOHLVXUHLQGXVWU\,Q

IDFWWKHZRUGȶOHLVXUHȷGLGQRWIHDWXUHRQFHLQ
%ROHVȷ̶̼SDJH3RVW̷̼VNLOOVSODQGHVSLWHWKH
e̷̷̽EQOHLVXUHVHFWRUDFFRXQWLQJIRU̺̽SHU
FHQWRI*'3DFFRUGLQJWR'HORLWWH
:KHQFRQWDFWHGE\Health Club
ManagementDGHSDUWPHQWIRUHGXFDWLRQ
VSRNHVSHUVRQVDLGWKDWWKHJRYHUQPHQWKDV
LQFOXGHGOHLVXUHLQGXVWU\MREVLQWKH̷̻6NLOOV
3ODQURXWHVEXWDFURVVGLIIHUHQWSDWKZD\V
Ⱥ$VWKHURXWHVKDYHEHHQGHYHORSHG
WRJURXSVNLOOHGRFFXSDWLRQVZLWKVKDUHG
NQRZOHGJHVNLOOVDQGEHKDYLRXUOHLVXUHVHFWRU
FDUHHUVZLOOEHVSUHDGDFURVVGLIIHUHQWURXWHVȻ
VDLGWKHVSRNHVSHUVRQȺ)RUH[DPSOHMREVVXFK
DVKHDOWKDQGILWQHVVWUDLQHUVZRXOGEHLQFOXGHG
ZLWKLQWKH+HDOWKDQG6FLHQFH5RXWHȻ
'HWDLOVKWWSOHLVU"D ̻.̻Q̺B+

‘Far-reaching effects’ of Brexit
Britain’s impending withdrawal from
the European Union will present a broad
range of challenges for leisure training
and qualifications, says one of the sector’s
leading education figures.
Active IQ managing director Jenny
Patrickson believes Brexit will have farreaching implications for further education
and says that the active leisure sector must
ensure it retains strong ties with European
partners despite the outcome of the vote
RQ̸̹-XQH%RGLHVOLNH(XURSH$FWLYHZLOO
be vital in ensuring that the recognition and
transferability of qualifications across borders
will continue, believes Patrickson.
She added that maintaining the European
Qualifications Framework (EQF) – a
translation device which makes national

qualifications more readable across Europe
– will be key to continuing the promotion
of physical activity and its associated health
benefits for individuals from all nations.
Amid warnings this week that Brexit could
hit the UK’s education sector by making it
harder for international students to obtain
visas, Patrickson said training providers and
colleges may also find it harder to access
central European funding.
“In other areas of further education, it is
too soon to fully understand the longer term
implications for the FE sector. However,
many institutions rely on funding from the
European Social Fund, with organisations
currently bidding for those contracts,” she
told Health Club Management.
'HWDLOVKWWSOHLVU"D P̼\̾WB+

Jenny Patrickson, Active IQ MD
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People news

Jim Graham has been a key player

Changes at the top for
The Gym Group
The Gym Group COO Jim Graham will
leave by the end of this year and return
to the world of private equity, the gym
chain announced in a trading update
issued last month.
Graham – who was operating partner
at Phoenix Equity Partners before joining
7KH*\P*URXSLQ$SULO̸̶̷̺ȲLVVHHNLQJ
fresh challenges, having helped the budget
operator become the first UK gym chain
to go public in more than a decade.
Treharne confirmed the gym chain will
bolster its senior management team with
two new appointments. Nick Henwood,
previously at David Lloyd Leisure, will
join as operations director in August,
while Barney Harrison has been recruited
from Sky and will take up the marketing
GLUHFWRUUROHLQ2FWREHU̸̶̷̼%RWKZLOO
sit on the executive committee.
'HWDLOVKWWSOHLVU"D *̿$̺PB+

Nicola Blackwood, the new under secretary of state for public health and innovation

New DoH ministers in post
Three new ministers have been appointed
to the Department of Health.
Former vice chair of the Conservative
Party, Nicola Blackwood, has been named
the parliamentary Under Secretary of
State for public health and innovation. She
will lead on all aspects of public health and
health protection, as well as technology,
innovation and data.
The new parliamentary Under Secretary
of State for community health and care is
David Mowat. In his first ministerial role since
being elected as a mmeber of parliament
IRU:DUULQJWRQ6RXWKLQ̸̶̷̶0RZDWZLOO
be responsible for adult social care, carers,

community services, cancer, dementia, learning
disabilities and all elements of primary care.
Former assistant government whip
Philip Dunne – who previously spent four
years at the Ministry of Defence – joins
the Department of Health as Minister of
State for health. Dunne’s brief includes
overseeing all aspects of hospital care, NHS
performance and operations, the workforce,
patient safety and maternity care.
Jeremy Hunt kept his position as Secretary
of State for health during Theresa May’s first
major reshuffle since becoming the UK’s
second female Prime Minister last month.
'HWDLOVKWWSOHLVU"D %̼7̹UB+

Virgin names hotel guru as MD
Virgin Active has announced the
appointment of hospitality expert Robert
Cook as UK managing director.
Cook has led the development of a
number of lifestyle hotel brands in the
UK and Europe, having spent nine years
as CEO of luxury brands Malmaison
and Hotel Du Vin. Following his time at
Malmaison, Cook held C-level roles at
Macdonald Hotels and Resorts, as well
as De Vere Hotels
Resorts and Village
Urban Resorts.
Cook is expected
to harness his deep
Cook has carved a
career in hospitality
28

understanding of the luxury consumer
market to aid Virgin Active’s re-organisation
RILWV̷̼FOXESRUWIROLRSDUWLFXODUO\DVLW
looks to upgrade a number of its London
clubs into its high-end Collection portfolio.
“This is a hugely exciting time in the
evolution of the brand, which was a key
influence in my decision to join Paul [Virgin
Active CEO Paul Woolf] and the team,”
said Cook. “I firmly believe my many years
leading some of the best known UK lifestyle
brands will help me to add real value to the
next step of Virgin Active’s journey.”
Woolf added that Cook’s significant
operational experience will help Virgin
Active set a new benchmark for the UK.
“Robert joins at a very exciting time
for the business as we accelerate our

healthclubmanagement.co.uk August 2016 ©Cybertrek 2016

Virgin Active: Re-organising its portfolio
strategy to focus on prime clubs in key
metropolitan areas, organised around three
core proposition pillars: Collection clubs, big
family clubs and racquets clubs,” Woolf said.
'HWDLOVKWWSOHLVU"D ̿-̾D̽B+

https://youtu.be/tCUWxP5gJ6g
CLICK
TO PLAY VIDEO

UNLIMITED FITNESS, ONE SMART KIOSK
Businesses around the world are choosing Fitness On Demand™ to deliver premium group fitness classes to their
users. Our products are the perfect addition to fitness facilities, schools, hotels, and more. You can turn the
most limited space into a vibrant room with a dynamic workout experience. It’s easy to manage—you can
pre-schedule classes to play at designated times and allow guests on-demand access. Contact us today to get started!

OPTIMIZE SPACE

STREAMLINE OPERATIONS

UNPARALLELED VARIETY

Increase room usage with
vast schedule flexibility.

Utilize labor, management,
and program resources.

More formats, class times,
and popular titles.

£
www.fitnessondemand247. co.uk | 020.3769.5747
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CREATING

BESPOKE

CHANGING ROOM
FACILITIES FOR
YOUR CLUB

O Eye-catching facilities
O UK Manufactured materials
O Highly skilled production staff
O Creatively stunning areas

Visit our new website

Changing Rooms

O

Washrooms

O

0870 420 7818
sales@ridgewayfm.com
Receptions

O

Spa Treatment Rooms O Display Areas

powered by www.leisurediary.com

EVENTS CALENDAR
N E W

AUGUST
25–26 | GoFest

Surrey Sports Park, Guildford, UK
Now in its second year, GoFest is hailed
as a family festival of sport, dance,
KHDOWKDQGʛWQHVV7KHʛQDOHYHQWLQWKH
series is scheduled to take place on 3–4
6HSWHPEHULQ:LQFKHVWHU8.
www.gofest.co.uk

SEPTEMBER
1–3 | Annual IHRSA / Fitness
Brasil Latin American
Conference & Trade Show
São Paulo, Brazil

2ʞHUVHGXFDWLRQLQDYDULHW\RILQWHUDFWLYH
formats: traditional seminars, how-to
VHVVLRQVDQGEHVWSUDFWLFHVKDULQJ
www.ihrsa.org/fitness-brasil

7 | National Fitness Day
UK-wide

Fitness providers across the UK open their
GRRUVIRUIUHHWRWKHSXEOLF
www.nationalfitnessday.com

8–10 | FIBO China
Shanghai, China

About 6,000 visitors attended FIBO China
ZLWKEUDQGVVKRZFDVHG
www.fibo-china.cn

20–21 | Leisure Industry Week
NEC, Birmingham, UK

The UK’s leading leisure industry event,
ZLWKDʛWQHVVRULHQWDWHGIRFXV
www.liw.co.uk
C H A R I T Y

E V E N T

PHOTO: SHUTTERSTOCK

6–15 October 2016
Zambezi River Challenge
This exhilarating open-charity
challenge sees participants
whitewater-rafting for 10 days
along one of Africa’s toughest
rivers. They’ll paddle more
than 100km, cross through six
countries, take in sights such as
Victoria Falls, hippos, crocodiles
and elephants, and camp under
the stars at night.
www.charitychallenge.com

E V E N T

August–October 2016
Bear Grylls Survival Race
Bear Grylls’ renowned spirit of
HQGHDYRXUʛWQHVVDQGDGYHQWXUH
lies at the heart of a series of four
HYHQWVDFURVVWKH8.WKLVVXPPHU
The survival races include obstacles
VXFKDVʛUHOLJKWLQJDQGDLUULʜH
shooting – skills which Grylls has
PDVWHUHGKLPVHOILQWKHZLOG5DFHV
will be over distances of 5k and
10k, as well as a race for children
DQGDNURXWHLQ/RQGRQRQO\
&KDULW\SODFHVDUHDYDLODEOH7KH
races will be held alongside an
Outdoor Festival with food and
activities such as bungee jumping,
segway sessions, falconry and
SDUDMHWʜ\LQJVKRZV
www.beargryllssurvivalrace.com

21–23 | Interbike Expo

Mandalay Bay, Las Vegas, Nevada, US

17–20 | 16th Annual IHRSA
European Congress

:LWKKXQGUHGVRIH[KLELWRUVRQRQHʜRRU
the annual Interbike International Bicycle
Expo is where the bike industry gathers to
FHOHEUDWHHGXFDWHDQGFRQGXFWEXVLQHVV
www.interbike.com

Seminars are designed to help the 500+
visitors improve and grow their business,
DQGWKHUHȷVDOVRSOHQW\RIQHWZRUNLQJ
www.ihrsa.org/congress

OCTOBER

NOVEMBER

12–14 | Club Industry Show

10 | ukactive Summit

A conference and trade show aimed at
leading, connecting and inspiring the health
DQGʛWQHVVFRPPXQLW\
www.clubindustryshow.com

The largest political event in the activity
sector’s calendar, attracting senior
LQʜXHQFHUVIURPSK\VLFDODFWLYLW\KHDOWK
policy, brands, media, research, charity and
ORFDODXWKRULW\FRPPLVVLRQLQJ
www.ukactive.com

Hyatt Regency, Chicago, Illinois, US

Seville, Spain

Emirates Stadium, London, UK

16–19 | SIBEC Europe

Ritz-Carlton Abama, Tenerife
The UK and Europe’s major health and
ʛWQHVVRSHUDWRUVMRLQOHDGLQJVXSSOLHUVIRU
DVHULHVRIRQHWRRQHPHHWLQJV
www.sibeceu.com

29–30 | BASES Conference

East Midland’s Conference Centre,
Nottingham, UK
The annual conference of the BASES, the
professional body for sport and exercise
VFLHQFHVLQWKH8.
www.bases.org.uk
©Cybertrek 2016 healthclubmanagement.co.uk August 2016
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Steve Gray
1XIILHOG+HDOWKZDQWVWREHWKH8.ȷVOHDGLQJKHDOWKDQGZHOOEHLQJSURYLGHU
E\,WV&(2WHOOVKate CracknellZK\WKHUHFHQWDFTXLVLWLRQRI
9LUJLQ$FWLYHKHDOWKFOXEVZDVDELJVWHSLQWKHULJKWGLUHFWLRQ

T

KHWKLQNLQJDW1XʡHOG+HDOWKZDVDOUHDG\
VSRWRQZKHQ,ʛUVWWRRNXSP\UROHȻVD\V
&(26WHYH*UD\Ⱥ,WZDVMXVWWKHGRLQJWKDW
QHHGHGWREHEHWWHUȻ
*UD\ȲZKRMRLQHGWKHFKDULW\LQ'HFHPEHU
IURPDEDFNJURXQGLQFRQVXPHUKHDOWKFDUHWR
KHDGXSWKHHQWLUHKRVSLWDODQGʛWQHVVDQGZHOOEHLQJ
EXVLQHVVȲFRQWLQXHVȺ)XQGDPHQWDOO\WKHRUJDQLVDWLRQ
ZDVLQJRRGVKDSH7KHGLUHFWLRQRIWUDYHOZDVULJKWWKH
OLQNLQJRISUHYHQWDWLYHDQGFXUDWLYHKHDOWKFDUHHQDEOLQJ
SHRSOHWRWDNHPRUHSURDFWLYHDFFRXQWDELOLW\IRUWKHLU
RZQKHDOWKDQGZHOOEHLQJZDVWKHULJKWVWUDWHJ\
Ⱥ7KHZHOOEHLQJVLGHRIWKHEXVLQHVVȲbRXUʛWQHVVDQG
ZHOOEHLQJJ\PVȲbZDVDOVRJUHDW7KHWHDPKDGGRQH
DIDQWDVWLFMRELQEXLOGLQJDFRQVLVWHQWEUDQGLGHQWLW\
DFURVVWKHHVWDWHZKLFKLVGLʡFXOWWRGRZKHQ\RXȷYH
JURZQWKURXJKDFTXLVLWLRQDVZHKDYH
Ⱥ2XUSHRSOHDUHDOVRIDQWDVWLFDVLVWKHZD\ʛWQHVVLV
OLQNHGWRRWKHUVHUYLFHVWRGHOLYHUWRWDOZHOOEHLQJ7KDW
VLGHRIRXUEXVLQHVVKDVUHDOO\GLVSHOOHGDP\WKIRUPH

,QRZEHOLHYHLI\RXJHW\RXURʞHUULJKWDQG\RXWUHDW
\RXUFXVWRPHUVDQGPHPEHUVULJKWʛWQHVVLVDFWXDOO\D
YHU\ELJȲbDQGJURZLQJȲPDUNHW
Ⱥ+RZHYHUDFURVVWKH1XʡHOG+HDOWKEXVLQHVVDVD
ZKROHWKHLPSOHPHQWDWLRQRIWKHVWUDWHJ\ZDVQȷWTXLWH
WKHUHZHZHUHQȷWFRQQHFWLQJHYHU\WKLQJDVTXLFNO\RU
HʞHFWLYHO\DVZHVKRXOGKDYHEHHQ:HKDGWZRGLYLVLRQV
ȲbZHOOEHLQJDQGKRVSLWDOVȲDQGZHZHUHLQGDQJHURI
WKHPRSHUDWLQJLQLVRODWLRQIURPHDFKRWKHU
Ⱥ,QDGGLWLRQDOWKRXJKZHKDGVRPHUHDOO\PRWLYDWHG
DQGHQJDJHGSHRSOHZRUNLQJLQRXUKRVSLWDOVZHGLGQȷW
KDYHWKHVDPHFRQVLVWHQF\LQWKDWGLYLVLRQDVZHKDG
LQZHOOEHLQJ<HVWKHUHȷVDQHHGIRUORFDOʜH[LELOLW\
EHFDXVHWKHUHDUHORFDOFXVWRPHUQHHGVEXWWKHUH
VWLOOQHHGVWREHPRUHEUDQGFRQVLVWHQF\DFURVVRXU
KRVSLWDOV7KDWȷVVRPHWKLQJZHȷUHZRUNLQJRQ
Ⱥ:HȷYHWKHUHIRUHFKDQJHGWKHVWUXFWXUHRIWKHEXVLQHVV
IROORZLQJDIXOOVWUDWHJLFUHYLHZLQWKHʛUVWTXDUWHURI
WKLV\HDUDQGZHQRZKDYHMXVWRQHH[HFXWLYHERDUG
RYHUVHHLQJERWKGLYLVLRQVRIRXUEXVLQHVV:HȷYHSXVKHG
WKLQJVWRJHWKHUDWWKHWRSOHYHOEHFDXVHZHQHHGWR
OLYHIRURXUVHOYHVZKDWLWLVZHZDQWRXUFXVWRPHUVWR
H[SHULHQFHIXOO\FRQQHFWHGKHDOWKFDUH
Ⱥ,WZLOORIFRXUVHWDNHWLPHIRUWKDWWRʜRZWKURXJK
WKHZKROHRUJDQLVDWLRQEXWLWZDVDQLPSRUWDQWʛUVW
VWHSWRPDNHVXUHRXUVWUDWHJLFGHFLVLRQPDNLQJZDV
FRQQHFWHGDQGSLWFKHGIURPWKHSHUVSHFWLYHRIWRWDO
KHDOWKDQGZHOOEHLQJȻ

A NATIONAL AMBITION

1Xʡ
HOGLVQRZWKHVHFRQGODUJHVW8.J\PRSHUDWRU
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:KDWWKHQLVWKHYLVLRQIRU1XIILHOG+HDOWKPRYLQJ
IRUZDUG"Ⱥ:HZDQWWREHWKH8.ȷVOHDGLQJKHDOWKDQG
ZHOOEHLQJSURYLGHUE\ȻVD\V*UD\Ⱥ:HZDQWWR
EHWKHWUXVWHGSDUWQHUWKDWHPSRZHUVLQGLYLGXDOVWR
FKRRVHPDLQWDLQDQGUHFRYHUWRWKHOHYHORIKHDOWK
DQGZHOOEHLQJWKDWWKH\GHVLUH
Ⱥ,QRUGHUWRPRYHIURPZKHUHZHDUHQRZWRWKDW
SRVLWLRQZHQHHGWRPDNHVRPHVWUDWHJLFDGGLWLRQVLQ
WHUPVRIERWKVFDOHDQGGHSWKȲbDQGWKHUHFHQW9LUJLQ
$FWLYHGHDO>1XʡHOG+HDOWKDFTXLUHG9LUJLQ$FWLYH
KHDOWKFOXEVLQ-XQH@LVSDUWRIWKDW
Ⱥ:HXOWLPDWHO\ZDQWDQDWLRQDOIRRWSULQWDQGWKH
9LUJLQ$FWLYHFOXEVWDNHXVPXFKFORVHUWRDFKLHYLQJWKDW

I NTE RV I E W

We ultimately want a national
IRRWSULQWZLWKHYHU\1XʡHOG
+HDOWKJ\PSDUWQHUHGZLWKD
1XʡHOG+HDOWKKRVSLWDO

PHOTO: PAUL McLAUGHLIN

Steve Gray

JRDOȲbZHQRZKDYHʛWQHVVDQGZHOOEHLQJJ\PVZKLFK
PDNHVXVWKHVHFRQGODUJHVW8.RSHUDWRUDIWHU3XUH*\P
Ⱥ$WWKHPRPHQWZHVWLOOKDYHVRPHJHRJUDSKLFJDSV
EXWLQWKHORQJUXQHYHU\1XʡHOG+HDOWKJ\PZLOOEH
SDUWQHUHGZLWKD1XʡHOG+HDOWKKRVSLWDOȲFRQQHFWHGQRW
MXVWJHRJUDSKLFDOO\DQGRSHUDWLRQDOO\EXWDOVRWKURXJKD
VHDPOHVVFXVWRPHUSURSRVLWLRQ$VDPHPEHURI1XʡHOG
+HDOWK\RXȷOOKDYHDFFHVVWRDOOWKHGLʞHUHQWVHUYLFHVDQG
SURGXFWVZHRʞHUDOORIZKLFKZLOOEHDYDLODEOHLQ\RXU
DUHD,WZLOOWDNHXVDOLWWOHZKLOHWRJHWWKHUHEXWZHWKLQN
E\ZHȷOOEHLQWKDWSRVLWLRQ
Ⱥ,QVRPHDUHDVRIWKH8.ZHPLJKWQHHGWREXLOG
PRUHKRVSLWDOVDQGZHDOUHDG\KDYHWZRQHZVLWHVLQWKH
SLSHOLQHRQHLQ0DQFKHVWHUDQGRQHLQ/RQGRQZKHUH
ZHȷUHWKHFRQʛUPHGSUHIHUUHGELGGHUWREXLOGDSULYDWH
KRVSLWDORQWKH%DUWVVLWH
Ⱥ,QRWKHUDUHDVZHPD\QHHGPRUHJ\PV,GRQȷWKDYH
DSUHFLVHQXPEHULQWHUPVRIKRZPDQ\PRUHZHȷOOQHHG
ȲZHNQRZWKHULJKWQXPEHULVPRUHWKDQZHKDYHQRZ
EXWZHGRQȷWEHOLHYHLWȷVWKDWPXFKPRUHȲbEXWZHȷOOORRN
DWDOORSWLRQVDQGRSSRUWXQLWLHVDQGZHEHOLHYHZHȷOOKDYH
UHDFKHGWKHULJKWQXPEHUE\Ȼ

*UD\FRQWLQXHVȺ,QWKHPHDQWLPHZHDOVRQHHGWR
LQFUHDVHWKHGHSWKRIRXUSURSRVLWLRQE\DGGLQJPRUH
VHUYLFHOLQHV7KHUHDUHDUHDVRIKHDOWKDQGZHOOEHLQJ
ZKHUHZHGRQȷWGRHQRXJK:HGRQȷWGRHQRXJK
QXWULWLRQDOVXSSRUWIRUH[DPSOHRUHPRWLRQDOZHOOEHLQJ
:HFHUWDLQO\GRQȷWGRHQRXJKRQOLQHVXSSRUW6RWKHUH
DUHVRPHSLHFHVPLVVLQJLQRXUMLJVDZ
Ⱥ$ORWRISHRSOHGRʛWQHVVYHU\ZHOOȲbZHGRʛWQHVV
YHU\ZHOO%XWIHZSHRSOHGRHPRWLRQDOZHOOEHLQJRU
QXWULWLRQYHU\ZHOODQG\RXUHDOO\GRQHHGWREULQJDOO
WKRVHWKUHHHOHPHQWVWRJHWKHUWRFUHDWHDEHVSRNH
UHVSRQVHIRUWKHLQGLYLGXDO,WPLJKWVRXQGFOLFK«GEXW
WKDWVRUWRISHUVRQDOLVHGKROLVWLFDSSURDFKLV,EHOLHYHWKH
ELJJHVWRSSRUWXQLW\LQWKHKHDOWKDQGʛWQHVVPDUNHWDWWKH
PRPHQW,I\RXVSHDNWRPHLQDIHZPRQWKVȷWLPH,WKLQN
ZHȷOOKDYHVRPHELJQHZVRQWKDWIURQW
Ⱥ,DOVREHOLHYHWKHUHDUHDQDZIXOORWRIVHUYLFHVWKDW
DUHFXUUHQWO\RʞHUHGLQDKRVSLWDOHQYLURQPHQWWKDW
ZRXOGDFWXDOO\EHPXFKEHWWHUDQGPRUHFRQYHQLHQWO\
RʞHUHGLQDZHOOEHLQJVLWHȲIURPGHDOLQJZLWKPLQRU
DLOPHQWVWRGLDJQRVWLFV$ORQJVLGHWKLV,WKLQNSHRSOHȷV
DFFHSWDQFHRIKHDOWKFDUHȲZKRSURYLGHVLWZKHUHDQG
DWZKDWFRVWȲLVFKDQJLQJ3HRSOHDUHEHFRPLQJPXFK
PRUHDZDUHRIWKHRSSRUWXQLWLHVDQGWKHIDFWWKDW\RX
GRQȷWDOZD\VKDYHWRJRWRWKHKRVSLWDO
Ⱥ$JDLQWKH9LUJLQ$FWLYHFOXEVZHȷYHMXVWDFTXLUHG
SUHVHQWDJUHDWRSSRUWXQLW\KHUHEHFDXVHWKH\ȷUHODUJH
VLWHVZLWKSOHQW\RIVSDFHWRLQWURGXFHPRUHVHUYLFHVȻ

CONNECTED CARE
7KHZD\*UD\WDONVDERXWKLVYLVLRQPDNHVWKHOLQNLQJRI
SUHYHQWDWLYHDQGFXUDWLYHKHDOWKFDUHVRXQGLIQRWHDV\
WKHQDWOHDVWDFKLHYDEOHȲVRKRZPLJKW1XʡHOG+HDOWK
EHDEOHWRGHOLYHUWKLVZKHUHVRPDQ\RWKHURUJDQLVDWLRQV
QRWOHDVWWKH1+6KDYHVWUXJJOHG"
Ⱥ:LWKRXUHVWDWHVSDQQLQJKRVSLWDOVDQGJ\PV,
EHOLHYHZHȷUHXQLTXHO\SODFHGWRGRWKLVZHKDYH
FRPSHWLWRUVLQKRVSLWDOVLQJ\PVDQGLQKHDOWKFDUH
34
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*UD\1Xʡ
HOGZLOOEHWKH8.ȷVOHDGLQJZHOOEHLQJSURYLGHU

$ORWRIVHUYLFHVFXUUHQWO\RʞHUHG
LQDKRVSLWDOHQYLURQPHQWZRXOG
DFWXDOO\EHPXFKEHWWHURʞHUHGLQ
DZHOOEHLQJVLWH

PHOTO: PAUL McLAUGHLIN

STRENGTH IN DEPTH

I NTE RV I E W STE V E G R AY

37FOLHQWVEHQHʛWIURPGLYHUVHLQ
KRXVHH[SHUWLVHVKDUHGEHWZHHQVWDʞ
services, but we don’t really have any single competitor
in all three of those markets,” says Gray.
He continues: “There are two key prongs to our
DSSURDFK7KHʛUVWPDUNVDQLPSRUWDQWVKLIWLQHPSKDVLV
for us, namely that for a long time our strategy was about
‘integrated care’, whereas now we call it ‘connected care’.
We make all our services very visible and accessible, but
it’s down to the individual customer to make their own
choices in terms of what they want to link together and
how far along the care pathway they want to go with us.
Ⱥ'LJLWDOZLOOSOD\DVLJQLʛFDQWUROHLQWKDWRʞHULQJRQH
VLQJOHYLHZRIWKHFXVWRPHUȲDOOWKHLUGDWDIURPGLʞHUHQW
interventions and programmes together in one place.
7KLVZLOOEHGRQHIRUWKHLUEHQHʛWVRZHFDQEHWWHUVHUYH
them and connect their healthcare journey.
“The second prong is that our customer base gives us
an advantage when it comes to investing in preventative
healthcare. Most healthcare systems won’t invest in
prevention because it’s too much of a leap of faith,
but the majority of our customers are already very
proactive about their health and wellbeing. We step
in and support them in this; our charity status allows
us to invest in the business wherever we think best to
provide that support for our customers.
“Even in our hospitals, we have four times as many
day case patients as we do in-patients; hospitals full
of beds are a thing of the past. Our fastest growing
customer group within our hospital environment is the
GLUHFWVHOISD\LQJFRQVXPHUȲbWKH\ȷUHLQDQGRXWLQDGD\
and they take ownership of that. They’re accountable
for their health. We can then make sure that, once
the operation is done, there’s a complete follow-up
– a bespoke plan that moves the individual into the
SURDFWLYHZRUOGRIPDQDJLQJWKHLURZQʛWQHVVDQG
wellbeing within our clubs.

“We have so many well trained people –
physiotherapists, physiologists, nutritional therapists, GPs,
SHUVRQDOWUDLQHUVȲbWKDWRXUDLPLVIRURXUIDFLOLWLHVWR
be seen as centres for excellence, delivering total health
DQGZHOOEHLQJIRUWKHLQGLYLGXDODQGRʞHULQJDZHDOWKRI
NQRZOHGJHWKDWFXVWRPHUVZLOOEHQHʛWIURPZKRHYHU
WKHLURULJLQDOSRLQWRIFRQWDFWDW1XʡHOG+HDOWKȻ
With 2020 not far away and a busy agenda mapped out
for those four years – national coverage, an even broader
range of services, more creative thinking in terms of where
services are delivered, and a more connected approach –
WKH1XʡHOG+HDOWKVWRU\ZLOOFHUWDLQO\EHRQHWRZDWFKO
)LWQHVVLVDODUJHDQGJURZLQJPDUNHWVD\V*UD\
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$FFRUGLQJ WR ʛWQHVV LQGXVWU\ FRQVXOWDQW %U\DQ 2ȷ5RXUNH WKH
KHDOWK DQG ʛWQHVV LQGXVWU\ LV VHW IRU H[SORVLYH JURZWK RYHU
WKH QH[W GHFDGH DQG FRXOG JURZ E\  SHU FHQW :HDUDEOH
WHFKQRORJ\ VPDUWSKRQH DSSV DQG EHWWHU XVH RI GDWD ZLOO DOO
LQVSLUHWKHFRQVXPHUWRWKLQNDERXWWKHLUZHOOEHLQJDQGOHDGWR
LQGXVWU\JURZWK$UHWKHVHʛJXUHVUHDOLVWLFDQGKRZFDQJ\P
RSHUDWRUVEHSDUWRIWKHERRP"Kath HudsonDVNVWKHH[SHUWV

Bryan O’Rourke

CEO, Fitness Industry
Technology Council (FIT-C)

:

HEHOLHYHWKHʛWQHVVPDUNHWZLOO
UHDFKRQHELOOLRQXVHUVE\
:HȷUHFXUUHQWO\XQGHUWDNLQJ
UHVHDUFKLQWRWKHVL]HDQGVKDSHRIWKH
KHDOWKDQGʛWQHVVPDUNHWDURXQGWKH
ZRUOGȲDQGWKDWȷVQRVPDOOWDVNEHFDXVH
ZKDWZHȷUHPHDVXULQJLVFRQVWDQWO\
FKDQJLQJDVWHFKQRORJLFDOGHYHORSPHQWV

36

FRQWLQXHDWSDFH+RZHYHUDWWKLVVWDJH
LQWKHUHVHDUFKZHȷUHIDLUO\FRQʛGHQWLQ
VD\LQJWKHUHDUHFXUUHQWO\PLOOLRQ
GLJLWDOʛWQHVVXVHUVDURXQGWKHZRUOG
ȲbZKHWKHUGHYLFHVDSSVRUERWK:H
GHʛQHXVHUVQRWMXVWDVSHRSOHZKRȷYH
ERXJKWDGHYLFHRUGRZQORDGHGDQDSSDV
PDQ\SHRSOHVWRSDIWHUDIHZPRQWKVEXW
ZKRXVHWKHWHFKQRORJ\DWOHDVWRQFHD
ZHHNWRKHOSWKHPZLWKWKHLUʛWQHVV
0HDQZKLOH,+56$HVWLPDWHVWKHJOREDO
KHDOWKFOXEPDUNHWWRVHUYLFHPLOOLRQ
PHPEHUV:HWKLQNWKDWʛJXUHLVDELWORZ
WKHUHDUHRYHU&URVV)LWORFDWLRQV
JOREDOO\DORQHDQGWKHQWKHUHDUHDOOWKH
\RJDVWXGLRVDQGVRRQ
2IWKHVHFOXEPHPEHUV$&(UHVHDUFK
VXJJHVWVRQHLQʛYHDOVRXVHVGLJLWDO
ʛWQHVVWHFKQRORJ\ȲDOWKRXJKWKDW
SHUFHQWDJHLVOLNHO\WRLQFUHDVH
,QWHUPVRIGLJLWDODGRSWLRQDOO
SRSXODWLRQJURXSVZLOOVHHJURZWKȲbLWȷV
MXVWDFDVHRIZKHQDQGKRZZKLFKZLOO
GHSHQGDERYHDOORQGLVSRVDEOHKRXVHKROG
LQFRPH<RXFDQȷWDVVXPHDGRSWLRQ
UDWHVEDVHGRQGHPRJUDSKLFVDQ\PRUH
DOPRVWSHUFHQWRIZHDUDEOHVDUH
RZQHGE\WR\HDUROGV7KHHDUO\
DGRSWHUVPLJKWEH\RXQJHUEXWWKLVWKHQ
PDWULFXODWHVWKURXJKWKHSRSXODWLRQ$QG
ZLWKDOLWWOHRYHUELOOLRQVPDUWSKRQHV
QRZRXWWKHUHRIZKLFKSHUFHQWKDYH
VRPHVRUWRIKHDOWKDQGʛWQHVVDSSRQ
WKHPWKHJURZWKSRWHQWLDOLVKXJH
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:KHQ\RXORRNDWWKLVSLFWXUHLWȷVFOHDU
LWLVQȷWMXVWDERXWJ\PVDQ\PRUH,WȷVDERXW
FXVWRPHUVKDYLQJWKHLUKHDOWKDQGʛWQHVV
QHHGVVHUYLFHGZLWKPDUNHWJURZWKGULYHQ
E\WKHHYROXWLRQRIʛWQHVVRʞHULQJVWR
PHHWWKHVHQHHGV'LJLWDOLVJRLQJWRJURZ
WKHPDUNHWE\KHOSLQJSHRSOHH[SHULHQFH
ʛWQHVVLQDGLʞHUHQWZD\
$VDUHVXOWWUDGLWLRQDOEULFNVDQG
PRUWDUZLOOGLPLQLVKDVDSHUFHQWDJHRI
GHOLYHU\DOWKRXJKFOXEVZLOOVWLOOKDYHD
UROH$PD]RQDQGWKHRQOLQHUHWDLOHUVVWLOO
DFFRXQWIRURQO\DURXQGSHUFHQWRI
WRWDOVDOHV7KHEUDQGVWKDWGRVXUYLYH
DQGWKULYHLQWKHʛWQHVVVHFWRUZLOOEHWKH
K\EULGVWKDWLQWHJUDWHSK\VLFDODQGGLJLWDO
GHOLYHU\DQGHYHQPRUHLPSRUWDQWO\
WKDWFUHDWHDWUXHFXVWRPHUH[SHULHQFH
ȲbEUDQGVOLNH%DUU\ȷV%RRWFDPSDQG
6RXO&\FOHb$HVWKHWLFVDQGIDFLOLW\GHVLJQ
ZLOOEHPRUHLPSRUWDQWWKDQHYHU
$FRPELQDWLRQRIIDFWRUVZLOOOHDGWR
IXUWKHUJURZWK)LWQHVVDVOLIHVW\OHȲDVD
VWDWXVV\PEROȲZLOOEHDNH\GULYHUZKLOH
WKHDUULYDORI$, DUWLʛFLDOLQWHOOLJHQFH 
ZLOOEURDGHQWKHDSSHDORIʛWQHVVGHYLFHV
E\PRUSKLQJWKHPLQWRYLUWXDOFRDFKHV
'LJLWDOZLOODOVRHQDEOHDYDULHW\RIDSSV
ZHDUDEOHVK\EULGPRGHOVDQGPHGLFDOO\
LQWHJUDWHGSODWIRUPVWRVHUYHPDQ\PRUH
SHRSOHPRUHHʞHFWLYHO\ZKLOHȶSULYDWHSD\ȷ
LQWHJUDWHGZHOOQHVVZLOOVHHKXJHJURZWK
0LQGIXOQHVVZLOODOVREHFRPHDWULOOLRQ
GROODULQGXVWU\LQWKHQH[WIHZ\HDUV

3+2726+877(5672&.&20
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TA L K I N G P O I NT

Digital will create huge growth
in the market, by helping people
H[SHULHQFHʛWQHVVLQQHZZD\V

David Minton

Director, The Leisure
Database Company (TLDC)
t’s currently the most exciting time
WREHLQWKHʛWQHVVLQGXVWU\LQWHUPV
RILQQRYDWLRQJURZWKDQGSRWHQWLDO
7KUHHKXQGUHGSHUFHQWJURZWKLV
GHʛQLWHO\SRVVLEOHWKHLQGXVWU\QHHGVWR
WKLQNELJ*OREDOO\ZHVKRXOGEHDLPLQJ
IRUKDOIDELOOLRQPHPEHUV
Penetration rates are very low in
WKHJOREDOʛWQHVVLQGXVWU\DWSUHVHQW
ȲVWLOOLQWKHORZVLQJOHʛJXUHVLQORWV
RIFRXQWULHVȲVRWKHSRWHQWLDOLV
HQRUPRXVHVSHFLDOO\LQ$VLDDQGWKH
GHYHORSLQJZRUOG+RZHYHUWKHUHȷVVWLOO
KXJHSRWHQWLDOIRUWKHPDUNHWLQWKH8.
too, which has grown by two million
PHPEHUVVLQFHWRDFKLHYHSHU
FHQWSRSXODWLRQSHQHWUDWLRQ

I

7ZRIDFWRUVZLOOGULYHIXWXUHJURZWK
HGXFDWLRQDQGH[SHULHQFH2SHUDWRUV
QHHGWRIRFXVRQLPSURYLQJERWK
)ROORZLQJWKHOHDGRIWKHKRWHOLQGXVWU\
WKH\QHHGWRNHHSLQYHVWLQJLQWKH
SURGXFWDQGLQQRYDWLQJ
7KH\DOVRQHHGWRJHWEHWWHUDW
XVLQJGDWDWRFRQQHFWZLWKFXUUHQW
DQGSRWHQWLDOPHPEHUV$OWKRXJK
ZHȷUHGHʛQLWHO\VHHLQJLPSURYHPHQWV
KLVWRULFDOO\WKHLQGXVWU\KDVEHHQSRRUDW
ʛQGLQJRXWKRZRIWHQPHPEHUVFRPH
ZKDWWKH\GRDQGZKDWWKH\VSHQG
&KDQJHZLOOKDSSHQDFURVVDOODJHV
DQGGHPRJUDSKLFV+RZHYHUFHUWDLQO\
LQWKH8.,GRQȷWVHHDKXJHJURZWK
coming from the healthcare sector at
the moment because, to engage with the
1+6WKHLQGXVWU\ZLOOQHHGWREHFRPHIDU
PRUHSURIHVVLRQDOVWDUWWDONLQJWKHVDPH
ODQJXDJHDQGWDNHSDUWLQFOLQLFDOWULDOV
©Cybertrek 2016 healthclubmanagement.co.uk August 2016
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TA L K I N G P O I NT

In our ageing society, older
generations are looking at how
they can stay healthy in later life

Steven Ward

Executive director, ukactive
ith the mega trends
impacting the industry, I
think we’re well on course
for a 300 per cent growth globally in
WKHQH[WGHFDGH+HDOWKDQGʛWQHVV
has never been so centre of attention:
we’re seeing a boom in health-conscious
consumers; some of the world’s biggest
brands like Google and Apple are
embedding physical activity in their
product development; and fashion and
ʛWQHVVDUHIXVLQJOLNHQHYHUEHIRUH
All demographics will contribute to this
growth: there’s a cast iron case for health
DQGʛWQHVVIURPFUDGOHWRJUDYH
Today’s children are growing up in
an age where physical activity is an
aspirational, normalised part of youth
culture, while in an ageing society, more

W

Karsten Hollasch
3DUWQHUʛQDQFLDODGYLVRU\ KHDGRI
VSRUWEXVLQHVV*HUPDQ\ Deloitte
’m not able to comment on the 300
per cent growth, as I’m not sure how
this calculation has been done, but
I think EuropeActive’s estimate of 80
PLOOLRQPHPEHUVE\LVGHʛQLWHO\
DFKLHYDEOH7KLVʛJXUHUHSUHVHQWVD
sound calculation based on history and
future growth assumptions.
The industry has evolved and the
RʞHUKDVEURDGHQHGZKLFKKDVFUHDWHG
more demand. Many people who have
never trained, or who stopped training
because they didn’t get the results they
ZHUHDIWHUDUHQRZH[HUFLVLQJb
The demographic pyramid is changing
and I think the biggest growth will be
from 60- to 75-year-olds. To adapt
to this, operators need to create an

I
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RʞHULQJDQGDWPRVSKHUHWKDWPDNHV
older people feel comfortable, such as
HPSOR\LQJROGHUVWDʞDQGEULQJLQJLQWKH
right classes and equipment.
7KHPDUNHWRʞHULQJLVDOVROLNHO\WR
become broader, with more specialised
training options – EMS, functional
training and so on – and tailored training
IRUVSHFLʛFQHHGVDQGXVHUJURXSV7KH
online market and other complementary
RʞHULQJVWRWKHWUDGLWLRQDOFOXEFRQFHSWV
ZLOODOVRIXHOIXWXUHJURZWKb
What would really help grow the
market would be more recognition from
the healthcare sector about how being
active could help prevent diseases and
other medical problems.
In addition, if VAT for clubs were
reduced or they received public funding
to enable them to embrace a wider
market, it could be a game-changer for
WKHKHDOWKDQGʛWQHVVLQGXVWU\O
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and more people are looking at how they
can stay healthy in later life.
In developing nations there’s huge
potential for growth, while in mature
markets like the UK the growth will
come through programmes, products
and services to support the 13 million
inactive people to become active.
In the future, we’ll see a technologyenabled, personalised service that
delivers enjoyment and progress
whatever path the individual is on.
Fitness businesses will have to inhabit
many different environments –
SRUWDEOHSK\VLFDODQGGLJLWDOȲbWRPHHW
the needs of each individual.
Going forward, operators must carry
on listening to the consumer, tailoring
products and enhancing their services
through technology. They mustn’t stop
WKHLUHʞRUWVWRUDLVHWKHEDULQWHUPVRI
the quality of either service or facilities.

PUMP UP YOUR POPULARITY WITH P90X LIVE!
P90X LIVE is not only a fun and effective total-body conditioning workout, it’s also one of the most accessible formats
to offer at your gym because there are NO host license fees. And, with no expensive equipment to buy, it’s easy to
implement into your Group Exercise timetable so you can inspire fitness breakthroughs for your members.
Are YOU ready to create a community of friendly competition at YOUR gym?
Go to P90XLIVE.co.uk/HCM
©2016 Beachbody, LLC. All rights reserved. Beachbody, LLC is the owner of the P90X trademark.
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FREE YOUR

MIND

Meditation and mindfulness – the ability to be fully connected in the present moment – is
coming out of retreats, workshops and Buddhist centres and into everyday life. Is it time for
J\P RSHUDWRUV WR KHOS PHPEHUV ʜH[ WKHLU PHQWDO PXVFOHV DV ZHOO DV WKHLU SK\VLFDO RQHV"
Kath Hudson reports

A

s the pace of life gets
ever more frenetic, with
everyone constantly plugged
into technology, stress and
its associated diseases are growing. The
European Agency for Safety and Health
at Work reports that around 50 per cent
of job absenteeism is caused by stress.
Meanwhile, according to statistics from the
Meridian Stress Management Consultancy,
almost 180,000 people in the UK die every
year from some form of stress-related illness.
Meditation and mindfulness are an
HʞHFWLYHZD\RIEUHDNLQJWKHVWUHVV
F\FOHDQGʛWQDWXUDOO\ZLWKKHDOWKDQG
ʛWQHVV5HVHDUFKIURP5XWJHUVVKRZV
WKDWFRPELQLQJPHGLWDWLRQZLWKH[HUFLVH
(30 minutes each, twice a week) reduced
the incidence of depressive symptoms
by as much as 40 per cent in just two
months. At the other end of the spectrum,
meditation can also be used to enhance
performance in many areas: athletically, at
work and in relationships.
%XWKRZHYHUJRRGWKHEHQHʛWVWKHUH
are still a number of barriers to overcome:
for many people, sitting calmly for 20
minutes without worrying about the
to-do list or getting caught up in mental
chatter is as inaccessible as a 5k run to
VRPHRQHZKRKDVQȷWH[HUFLVHGLQ\HDUV
We look at some initiatives that
are aiming to make meditation and
mindfulness more accessible and take
them further into the mainstream…
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EASY ACCESS MEDITATION APP
reated by charismatic former Buddhist monk
Andy Puddicombe – who has been described
as doing for meditation what Jamie Oliver has
done for food – the Headspace app has been
downloaded more than 7 million times in 190
countries. Featuring Puddicombe’s voice along
with playful animations and graphics, the library
of meditations are based on teachings from the
decade he spent in the monasteries of Asia.
It’s a very accessible entry point to meditation.
Andy Puddicombe
7KHʛUVWVHULHVLVIUHHDQGDQHDV\LQWURGXFWLRQ
Users then subscribe (£50 for the year) and can
DFFHVVSDFNVIRFXVHGRQGLʞHUHQWDLPVVXFKDVUHGXFLQJDQ[LHW\RULPSURYLQJKDSSLQHVV
7KHUHDUHDOVRRQWKHJRH[HUFLVHVWREULQJPLQGIXOQHVVWRDFWLYLWLHVOLNHZDONLQJ
cooking and cycling, as well as three-minute SOS meditations for emergencies.
London 2012 canoeing legend Etienne Stott attributed his gold medal to
Headspace. He was introduced to the app by the Team GB psychologist in 2011
and started meditating for 20 minutes each morning before training.
Ⱥ7KHEHQHʛWVFRPHRQWZROHYHOVȻVD\V6WRWWȺ,QWKHVKRUWWHUPLWFDOPV\RXUPLQG
giving you more clarity and the space to think clearly when you’re under pressure to
make decisions. In the long term, I’ve found it gives
me the ability to keep perspective and choose
my responses in challenging situations, rather
DXWRPDWLFDOO\JRLQJGRZQWKHPRVWREYLRXVSDWKȻ
All of this stood him in good stead at the
London Olympics: “At that level, athletes need
all of their resources: mental, physical, technical,
HYHQVSLULWXDOȻKHVD\VȺ:KHQ,VDWRQWKHVWDUW
line at the Olympics, I felt very clear about what
I wanted to do and very determined to do it, as
well as dedicated to solving any problems which
Etienne Stott (right)
ZRXOGFURSXSȻ
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HeadStrong features calming
music and guided breathing

EQUINOX: MINDFUL
WORKOUTS
arlier this year, club operator Equinox
created a mindful workout that will
EHRʞHUHGLQDQXPEHURINH\PDUNHWV
including its Kensington club in London.
The HeadStrong class targets stress by
working body and mind in equal measure,
and is delivered in four sections that mix
cardio, strength training and regeneration.
The ‘Focus’ section starts with small
movements like rolling over, gradually

E

building up to higher intensity exercises.
‘Adapt’ brings in equipment like ViPR.
‘Willpower’ brings in tougher challenges
that rely partly on determination, such as
planking. At the end of the class, ‘Reboot’
uses calming music, guided breathing and
a relaxed mental focus.
Other senses are stimulated too. Music
has been curated to stimulate the mind
and complement the class format, while
stimulating scents are used during the
more active sections and calming aromas

– like eucalyptus towels and lavender oil –
for the regeneration section.
“HeadStrong is a strategic thoughtleader for us, but is somewhat niche,” says
Equinox West Coast PR manager Chelsea
+DJODUȺ:HȷUHʛQGLQJZHOOPDQDJHGDQG
promoted special event classes are the
best way to keep this special programme
DQGWKHWRSLFDOLYHb.HQVLQJWRQZLOOEHRQH
RIWKHPDUNHWVRʞHULQJDVHULHVRIVSHFLDO
event classes throughout the summer and
autumn of 2016.”

UNIVERSITY MEDITATION SPACE
art contemplative space and part art gallery, Stanford University
in the US opened a meditation centre in 2014. This serene space
now provides a refuge from the daily intensity of life on campus and
helps students deal with the mental stress of their studies.
The Windhover centre was inspired by artist and former
Stanford lecturer Nathan Oliveira, who had envisioned a place
where his Windhover painting series could be installed for people
WRVLWPHGLWDWHDQGUHʜHFW2SHQGDLO\WRVWXGHQWVDQGIDFXOW\
VWDʞVRPHSURJUDPPLQJLVEHLQJRʞHUHGWRLQWURGXFHSHRSOHWR
contemplative practices, such as guided meditation and yoga.
“Our hope for Windhover is that it will truly be a place of
VSLULWXDODQGSHUVRQDOUHIXJHȲDSODFHIRUVWXGHQWVDQGIDFXOW\VWDʞ
WRUHHVWDEOLVKWKHPXFKQHHGHGVHQVHRIbEDODQFHDQGPHDQLQJWKDW
FDQOHDGQRWRQO\WRDGHHSHUDZDUHQHVVRIbRQHȷVVHOIEXWDOVRRI
the world and our place in it,” says the Reverend Joanne Sanders,
associate dean for religious life at Stanford University. b

P

:LQGKRYHURʞHUVDȶVSLULWXDODQGSHUVRQDOUHIXJHȷ
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MEDITATION POD
omadome is a cocoon-like pod which aims to fastWUDFNXVHUVLQWRWKHPLQGIXOQHVV]RQH8VHUVEHQHʛW
from guided meditation while being bathed in an
LED colour therapy experience.
Brought to market last year, Somadome has already
been adopted by the spa industry and makes its UK
debut later this year at London’s Etihad lounges. Some
SLORWSURMHFWVLQWKHʛWQHVVLQGXVWU\DUHDOVRGXHWRJHW
XQGHUZD\VRRQZLWKʛWQHVVLQGXVWU\YHWHUDQ7RQ\GH
/HHGHLQYHVWLQJLQWKHSURGXFWDQGSODQQLQJWRSXWWKH
pods into a number of his clubs in Australia.
Ⱥ:HWKLQNSURYLGLQJWKHVSDFHWRFRQQHFWWKHPLQG
and body is critical in today’s world,” says spokesperson
.HOO\*DXWKLHUȺ:HȷUHOLYLQJLQFRPSOLFDWHGWLPHVDQGLI
ZHGRQȷWKDYHDFFHVVWRWKHVHOIWRVLOHQFHWKHQRLVHZH
VWDQGWRKDYHPRUHVWUHVVȻ
Somadome has carried out a focus group with a
high-end gym and the feedback was that it enhanced
ZRUNRXWSHUIRUPDQFHDQGLPSURYHGPHQWDOIRFXVDW
work. Meanwhile, a study of at-risk youths was carried
out in conjunction with Dr Oz’s HealthCorps: school
attendance and performance went up, morale and
PRRGVLPSURYHGVWXGHQWVIHOWOHVVKRSHOHVVDQGWKHUH
ZDVDPDUNHGUHGXFWLRQLQYLROHQWEHKDYLRXU

S

Somadome incorporates LED colour therapy

MINDFUL SPA THERAPIES
luxury hotel spa in London – ESPA Life at
Corinthia – has introduced a suite of mindfulness
therapies aimed at helping its guests gain the maximum
UHVWRUDWLYHHʞHFWVPHQWDOO\HPRWLRQDOO\DQGSK\VLFDOO\
from their time at the spa.
6SDGLUHFWRU/DXUD9DOODWLZKRFROODERUDWHGZLWK
(63$WRGHVLJQWKHWKHUDSLHVEHOLHYHVPLQGIXOQHVVLV
WKHNH\WRZHOOQHVV6KHVD\VȺ,ȷYHVWXGLHGPHQWDODQG
SK\VLFDOZHOOEHLQJIRURYHU\HDUVLQPDQ\GLʞHUHQW
FXOWXUHVDQGSDUWVRIWKHZRUOGDQGWKHRQHDSSURDFK
WROLIHWKDWVHHPVWRKDYHSURIRXQGHʞHFWVRQZHOOEHLQJ
at all ages is the practice of mindfulness.”
0LQGIXO0DVVDJHDQG0LQGIXO)DFLDOXVHEUHDWKLQJDQG
YLVXDOLVDWLRQWHFKQLTXHVWRFRPSOHPHQWWKHPDVVDJHWR
relax the mind and release physical or emotional anxieties.
3UDQD\DPDEUHDWKLQJDQG\RJDQLGUDLVLQWURGXFHGLQWR
WKH0LQGIXO%UHDWKLQJDQG0HGLWDWLRQWUHDWPHQWZKHUH
the goal is mastering conscious relaxation. A Mindful Sleep
WKHUDS\LVDOVRRʞHUHGZKLFKLQFRUSRUDWHVDUDQJHRI
LQJUHGLHQWVWROD\WKHIRXQGDWLRQVIRUDJRRGQLJKWȷVVOHHS
\RJDQLGUDWRVRRWKHDQ[LHWLHVKRWVWRQHDQGZDUPRLO
PDVVDJHDQGPLQGIXOEUHDWKLQJWHFKQLTXHV
Visualisation techniques and yoga nidra relaxation have
DOVREHHQLQWURGXFHGWRʛWQHVVVHVVLRQVUXQDORQJWKH
5LYHU7KDPHVDQGLQ6W-DPHVȷ3DUNO

A
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(63$/LIHRʞHUVPLQGIXOPDVVDJHVDQGIDFLDOV

WARNING: Mindful Movement May
Cause Extreme Member Retention

Your members are looking for a smarter
way to exercise. Our mindful movement
programmes like MOTR ® are the answer.

balancedbody.com
0800 014 8207 | +1-916-388-2838

Fun, effective and space-saving, they
are a great source of non-dues revenue.

A VIRTUAGYM PROMOTION

(;3$1'<285
&2$&+,1*,1&/8%
$1'21/,1(
9LUWXDJ\PȷVDOOLQRQHʛWQHVVVRIWZDUHIRUKHDOWKFOXEVDQG37VLVHQDEOLQJWKHGHOLYHU\
of cloud-based coaching systems for enhanced member results at a very competitive price

ccording to ACSM’s
Worldwide Survey of
Fitness Trends 2016, the
demand for trainers is
ever-increasing. However,
the relative high costs
of personal coaching are still prohibitive for
a large amount of people. Technology can
help! There are several ways to provide
coaching models to this target group in a
ZD\WKDWLVERWKDʞRUGDEOHDQGVXVWDLQDEOH
for your business.

A

THE COACHING PYRAMID
It’s important to realise that coaching
does not have to be an all-or-nothing deal.
Between one-on-one personal training
and complete self-management, there are
various other gradations of coaching, each
ZLWKDGLʞHUHQWWDUJHWGHPRJUDSKLF$SSOLHG
to your current client base, you’d probably

Experience shows that blended
coaching models – coaching in
combination with self-management
using an app – boosts retention
see it as a pyramid: the higher the level of
personal attention, the higher the costs for
both club and client, and the fewer people
ZLOOLQJRUDEOHWRDʞRUGWKHVHUYLFH

upsell opportunities to this group. Personal
guidance is minimal to zero, aside from
perhaps an initial tour through the gym and
its equipment.

SELF-MANAGEMENT

COLLECTIVE COACHING

$WWKHYHU\ERWWRPRIWKHS\UDPLGWKHUHȷV
the self-management approach. Present
mobile app technology now allows you
to give your clients access to default
workout plans and tools for progress
tracking through your gym app, completely
automated at minimal extra costs. Software
SURYLGHUVOLNH9LUWXDJ\PHYHQRʞHUDOOGLJLWDO

$VWHSXSIURPWKHVHOIPDQDJHPHQW
DSSURDFKLVFROOHFWLYHFRDFKLQJ7KHXVH
of mobile apps and optional wearables
now allow clubs to coach a large number
RIFOLHQWVVLPXOWDQHRXVO\7UDLQHUVFDQ
distribute workouts, nutrition plans,
recipes, motivational messages, challenges,
and so on with a single click.
While collective coaching won’t allow
you to cater to every single need of your
clients, it does allow you to provide a level
of personal attention to many at minimal
FRVW3HUVRQDOIHHGEDFNFDQEHRʞHUHG
in various tiers (think weekly, monthly or
TXDUWHUO\ DOORZLQJIRUDʞRUGDEOHFRDFKLQJ
for all and an interesting source of additional
UHYHQXH2QWRSRIWKDWH[SHULHQFHVKRZV
that blended coaching models (coaching in
combination with self-management using an
app) also boost member retention.

Technology can help
bring coaching costs
down by enabling
GLʞHUHQWPRGHOV

WEARABLES
$OUHDG\PHQWLRQHGDERYHZHDUDEOHVDUH
an easy way to diversify and increase your
UHYHQXH<RXUVWDʞFDQDGYLVH\RXUFOLHQWV
to purchase wearables which seamlessly
integrate with your club and coaching
44
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Tracked data can
help coaches keep up
to date with clients

EXPAND AND DIVERSIFY YOUR
BUSINESS WITH VIRTUAGYM
9LUWXDJ\PLVWKHDOOLQRQHʛWQHVVVRIWZDUHIRUKHDOWKFOXEVDQGSHUVRQDO
WUDLQHUV&ORXGEDVHGWRROVIRUFOLHQWFRDFKLQJDQGPDQDJHPHQWHQDEOH\RX
WRHʞHFWLYHO\GLYHUVLI\DQGH[SDQG\RXUEXVLQHVVRQOLQH'HOLYHUZRUNRXW
DQGQXWULWLRQSODQVGLUHFWO\WR\RXUFOLHQWVYLD\RXURZQEUDQGHGPRELOHDSS
ZKHUHYHUWKH\DUHPRWLYDWHDQGHQJDJHWKHPYLD\RXURZQRQOLQHFRPPXQLW\
YLDGLVFXVVLRQJURXSVSULYDWHPHVVDJLQJDQGDFKDOOHQJHDQGUHZDUGV\VWHP
,QWHJUDWHGEXVLQHVVPRGHOVEDVHGRQXSVHOOLQJRI352PHPEHUVKLSVRʞHU
WKHʜH[LELOLW\\RXQHHGWRRʞHUYDULRXVWLHUVRIPHPEHUVKLSV$QGGHHS
LQWHJUDWLRQVZLWKWKH1(2+HDOWKVPDUWPRQLWRUVSURYLGHWKHWRROVIRU
SURJUHVVWUDFNLQJDWDGLVWDQFHZKLOHVLPXOWDQHRXVO\FUHDWLQJDQHZUHYHQXH
VWUHDPWKURXJKWKH1(2+HDOWKUHVHOOLQJSURJUDPPH
Virtuagym enables
cloud-based coaching

services. Moreover, tracked data can be
made accessible to coaches. This way,
wearables can be seen as the missing link
between your club and your clients’ daily
lives. Wearables work great in combination
with collective coaching – without in-person
contact, coaches can still remain up-to-date
on the progress of a large number of clients,
DQGHʡFLHQWO\JXLGHWKHPZKHUHQHFHVVDU\

EXPAND YOUR OFFERING
The advice to take away from all this would
be not to choose between these various
forms of coaching, but rather to expand
\RXURʞHULQJ$JUHDWH[DPSOHLVSHUVRQDO
training companies expanding their services
with lifestyle coaching, combining a personal
intake and follow-ups with self-management.
The same can be done by health clubs, who
often have thousands of existing clients who
they can cater these services to.
%\GLYHUVLI\LQJ\RXURʞHUDVDJ\P\RX
can not only increase your retention and
revenue from existing clients, but appeal to
new demographics as well.
You can even use online coaching tools
keep a line open with ex-clients. Even if
they choose not to use your gym services
in your club, you can still earn revenue and
more easily draw them back in once they’re
ready to become your client again.

TEL: +44 (0)20 8133 3657
EMAIL: sales@virtuagym.com
WEB: www.virtuagym.com/professional
©Cybertrek 2016 healthclubmanagement.co.uk August 2016
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,QWKHʛUVWRIDWZRSDUWVHULHVStephen TharrettDQGMark Williamson
FRIRXQGHUVRI&OXE,QWHOUHSRUWRQWKHJURZLQJQXPEHURIWUDGLWLRQDOFOXE
RSHUDWRUVZKRDUHGLSSLQJDWRHLQWRWKHERXWLTXHVWXGLRPDUNHW
3URʛWLVWKHSD\PHQW\RXJHWZKHQ
\RXWDNHDGYDQWDJHRIFKDQJH

T

his quote from Joseph Schumpeter
speaks to the subject of this twopart series that explores traditional
club operators who have ventured into
WKHERXWLTXHʛWQHVVVWXGLRDUHQD
Our journey begins with a broad
brushstroke introduction to the boutique
ʛWQHVVVWXGLRWUHQGDQGWKHLPSDFWLWȷV
KDYLQJRQWKHKHDOWKDQGʛWQHVVLQGXVWU\
We will then delve into the experiences
of several leading club operators in the
UK, US and Middle East, including many
who have made the strategic decision to
YHQWXUHLQWRWKHERXWLTXHEXVLQHVV
7KHMRXUQH\ZLOOFRQFOXGHȲbLQSDUWWZR
of the series, in the September edition
of HCM – with six takeaways for club
operators who are considering whether
WRYHQWXUHLQWRWKLVDUHDRIEXVLQHVV

THE STAGE HAS BEEN SET
6LQFHWKHRQVHWRIWKH*UHDW5HFHVVLRQ
RIWKHVWFHQWXU\WKHKHDOWKDQGʛWQHVV
LQGXVWU\KDVIRXQGLWVHOIZHDWKHULQJD
VHULHVRIGLVUXSWLYHEXVLQHVVLQQRYDWLRQV
WKDWKDYHZUHDNHGKDYRFLQWKHVHFWRU
7KHʛUVWVWRUPZDVWKHDUULYDORIWKH
EXGJHWRSHUDWRUVZLWKWKHLUORZSULFH
YDOXHSURSRVLWLRQOHDYLQJDQLQGHOLEOHPDUN
RQWKHLQGXVWU\,IWKDWZHUHQȷWHQRXJKD
VHFRQGȲHTXDOO\GHVWUXFWLYHȲVWRUPWKHQ
HPHUJHGERXWLTXHʛWQHVVVWXGLRV7KH
ERXWLTXHVUHSUHVHQWHGDQHQWLUHO\GLʞHUHQW
LQQRYDWLYHGLVUXSWLRQȲRQHWKDWOHYHUDJHG
46

DYHU\GLʞHUHQWFDSLWDOLVWLFSULQFLSOH
:KHUHDVEXGJHWFOXEVZHUHDQLQQRYDWLRQ
WKDWLQGXVWU\SOD\HUVFRXOGXQGHUVWDQG DOO
WKLQJVEHLQJHTXDOWKHORZSULFHRʞHULQJ
ZLOOZLQ ERXWLTXHʛWQHVVVWXGLRVZHUH
GHI\LQJLQGXVWU\ZLVGRPE\VD\LQJ\RX
FRXOGJHWSHRSOHWRSD\PRUHIRUOHVV
$FFRUGLQJWR,+56$ȷVXSFRPLQJ
2016 Health Club Consumer ReportRXW
WKLVVXPPHUSHUFHQWRI86ʛWQHVV
FRQVXPHUVUHSRUWEHLQJȺPHPEHUVȻRI
ERXWLTXHʛWQHVVVWXGLRVVSHQGLQJDURXQG
86EQPRUHHDFK\HDUWKDQPHPEHUVRI
WUDGLWLRQDOKHDOWKDQGʛWQHVVIDFLOLWLHV
,QWKHSDVWIHZ\HDUVWKHQXPEHURI
FRQVXPHUVFDOOLQJERXWLTXHʛWQHVVVWXGLRV
WKHLUGHVWLQDWLRQRIFKRLFHKDVJURZQ
E\DURXQGSHUFHQWZKLOHWUDGLWLRQDO
ʛWQHVVIDFLOLW\PHPEHUVKLSKDVJURZQE\
DSLFD\XQHSHUFHQW7KHVHERXWLTXH
ʛWQHVVȺPHPEHUVȻDUHRQDYHUDJHD
GHFDGH\RXQJHUWKDQ\RXUWUDGLWLRQDOFOXE
PHPEHUDQGSULPDULO\PLOOHQQLDOV
7KHVHQXPEHUVWHOODVWRU\ȲRQHWKDW
VSHDNVWRDVHDFKDQJHLQKRZʛWQHVV
FRQVXPHUVDQGSDUWLFXODUO\PLOOHQQLDOV
VSHQGWKHLUGLVFUHWLRQDU\DQGQRQ
GLVFUHWLRQDU\LQFRPHRQHQULFKLQJWKHLU
SHUVRQDOKHDOWKDQGʛWQHVV

$QGQRZDVPDOOFDGUHRIWUDGLWLRQDO
EXWIRUZDUGWKLQNLQJRSHUDWRUVDUHVHL]LQJ
WKHEXVLQHVVRSSRUWXQLW\LQKHUHQWLQWKLV
QHZHVWFDSLWDOLVWLFVWRUPHQGHDYRXULQJ
WRSURʛWIURPERXWLTXHʛWQHVVZKHWKHU
E\VWUHQJWKHQLQJWKHLUH[LVWLQJYDOXH
SURSRVLWLRQRUE\FUHDWLQJDQHZRQH
MAINSTREAM GOES NICHE
3HUKDSVWKHʛUVWPDLQVWUHDPFOXE
RSHUDWRUWRLGHQWLI\WKHERXWLTXHVWXGLR
RSSRUWXQLW\ZDV(TXLQR[ZKLFKLQ
DFTXLUHG3XUH<RJDȷVWZRVWXGLRVLQ1HZ
<RUNDQGWKUHH\HDUVODWHUDFTXLUHG1HZ
<RUNȷVKRWWHVWERXWLTXHVWXGLREXVLQHVV
6RXO&\FOH6RXO&\FOHQRZKDVRYHU
VLWHVZLWKWKH8.RQWKHUDGDUȲSODQVDUH
WRODXQFKLQ/RQGRQE\WKHHQGRI
%XW(TXLQR[LVQȷWWKHRQO\FOXERSHUDWRU
WRKDYHYHQWXUHGLQWRWKHERXWLTXHVWXGLR
DUHQD$VRI-XQHDQXPEHURI
HVWDEOLVKHG8.FRPPHUFLDORSHUDWRUVȲ
'DYLG/OR\G/HLVXUH)LWQHVV)LUVW3XUH
*\PDQG7KH7KLUG6SDFHȲKDYHDOVR
WKURZQWKHLUKDWVLQWRWKHERXWLTXHULQJ
1RWWREHRXWGRQHDKDQGIXORIORFDO
DXWKRULW\RSHUDWLRQVDUHDOVRLQWURGXFLQJ
ERXWLTXHVWXGLRFRQFHSWVVXFKDVWKH
,QWHQFLW\VWXGLRUXQE\)XVLRQ/LIHVW\OH

The entry of more established
operators into the boutique ﬁtness
sector could prove a blow to traditional
operators who choose not to adapt
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FITNESS BOUTIQUES

$QRWKHUB6SDFHDWWUDFWV\RXQJDʢ
XHQWXUEDQFRQVXPHUVZLOOLQJWRSD\DSUHPLXPIRUWKHH[SHULHQFH

0HDQZKLOHLQWKH86UHVSHFWHG
RSHUDWRUVLQFOXGLQJ$WODQWLF&RDVW
$WKOHWLF&OXEV 0DU\ODQG3HQQV\OYDQLD
DQG9LUJLQLD %ULFN%RGLHV 0DU\ODQG 
/HLVXUH6SRUWV &DOLIRUQLD 0LUDPRQW
/LIHVW\OH)LWQHVV &RORUDGR DQG7RZQ
6SRUWV,QWHUQDWLRQDO %RVWRQ1HZ<RUN
3KLODGHOSKLDDQG:DVKLQJWRQ'& KDYH
SOXQJHGLQWRWKHERXWLTXHVWXGLRIUD\
6LPLODUWRWKH8.PDUNHWWKHUHDUHDOVR
ORFDOJRYHUQPHQWUHFUHDWLRQGHSDUWPHQWVLQ
WKH86ORRNLQJWRVXSSOHPHQWWKHLUH[LVWLQJ
RʞHULQJVZLWKDERXWLTXHFRPSRQHQW
7KHHQWU\RIWKHVHELJPDLQVWUHDP
SOD\HUVLQWRWKHERXWLTXHVHJPHQW
FRXOGEHFRPSDUHGWRWKHLQLWLDO
DIWHUVKRFNVDIWHUDQHDUWKTXDNH6LPLODU
WRWKHVXSSOHPHQWDOGDPDJHFDXVHGE\
DIWHUVKRFNVWKHHQWU\RIPRUHHVWDEOLVKHG
RSHUDWRUVLQWRWKHERXWLTXHʛWQHVVVHFWRU
FRXOGSURYHDQRWKHUEORZWRWUDGLWLRQDO
RSHUDWRUVZKRFKRRVHQRWWRDGDSWDQG
DʛUVWVWULNHDJDLQVWLQGHSHQGHQWVWXGLR
RZQHUVZKRGRQȷWHYROYHWKHLUEXVLQHVV
7REHWWHUXQGHUVWDQGZK\WKHVH
WUDGLWLRQDORSHUDWRUVKDYHHQWHUHG
WKHERXWLTXHVWXGLRPDUNHWDQGWR
FRPSUHKHQGWKHVWUDWHJLFDQGRSHUDWLRQDO
LPSOLFDWLRQVRIWKHLUEUDQGGLYHUJHQFHZH
VDWGRZQZLWKVHYHUDORSHUDWRUVȲEDVHG
LQWKH8.86DQG0LGGOH(DVWȲWR
H[SORUHWKHZK\ZKDWDQGKRZRIWKHLU
GHFLVLRQDQGLWVFRQVHTXHQFHV:KDW
IROORZVDUHKLJKOLJKWVIURPWKH8.DQG
0LGGOH(DVWLQWHUYLHZVZLWKWKH86
LQWHUYLHZVWRFRPHLQSDUWWZR

THIRD SPACE LAUNCHES
ANOTHER_SPACE
Interview with CEO Colin Waggett

T

he Third Space
operates four
premium clubs
in central London that
DUHGHʛQHGE\KLJKHQG
ʛQLVKHVFRPSUHKHQVLYH
SURJUDPPHVDQG
IDFLOLWLHVDQGDQHGJ\EXWOX[XULRXVIHHO
,Q0D\RIWKLV\HDULWDOVRLQWURGXFHG
$QRWKHUB6SDFHZKLFKGHOLYHUVD
ERXWLTXHH[SHULHQFHEXLOWDURXQGF\FOLQJ
+,,7DQG\RJD7KHVWXGLRLVDVWDQGDORQH
RʞHULQJFKDUJLQJePRUHIRUFODVVHV
WKDQDPRQWKO\PHPEHUVKLSFRVWVDWRQH
of its Third Space clubs.
What drove your decision to open a
ERXWLTXHʛWQHVVVWXGLR"
We had observed the emergence of a
QHZO\DʢXHQWDXGLHQFHȲ\RXQJXUEDQ
SURIHVVLRQDOVVHHNLQJVW\OLVKDQGQRYHO
H[SHULHQFHVWKDWDOLJQHGZLWKWKHLU
OLIHVW\OHV:HVDZʛWQHVVFRQVXPHUV
VHHNLQJRXWLQVSLUDWLRQDOKLJKWRXFKDQG
WULEDOH[SHULHQFHVȲHPERGLHGE\WKH

ERXWLTXHVȲDVZHOODVFRQWLQXLQJWRXVH
PDLQVWUHDPJ\PVDQGKHDOWKFOXEV
:HFKRVHWRIRFXVRQF\FOLQJ+,,7DQG
\RJDDVWKHWKUHHPRVWSRSXODUDFWLYLWLHV
VRXJKWE\WKLVWDUJHWDXGLHQFHDVZHOODV
EHLQJHQWLUHO\FRPSOHPHQWDU\GLVFLSOLQHV
IURPDWUDLQLQJSHUVSHFWLYH
What were some of the critical
decisions you made once you decided
WRHQWHUWKHERXWLTXHVSDFH"
7KHʛUVWGHFLVLRQZDVWRVHSDUDWHWKH
PDQDJHPHQWRIWKHWZREXVLQHVVHV7KH
JHQRPHRIWKHWZRRSHUDWLRQVLVHQWLUHO\
GLʞHUHQWDQGDVDUHVXOWZHZDQWHGD
WHDPWKDWZDVGHGLFDWHGWR$QRWKHUB
6SDFHQRWXQGXO\LQʜXHQFHGE\WKH
FXOWXUDO'1$RI7KH7KLUG6SDFH
6HFRQGZDVWREUDQGWKHVWXGLR
VHSDUDWHO\IURPWKHFOXEVLIWKHVWXGLRKDG
EHHQEUDQGHGDV7KLUG6SDFHLWZRXOG
KDYHFRQIXVHGFRQVXPHUVDQGPDGHLW
GLʡFXOWWRVHWWKHWZRRʞHULQJVDSDUW
%UDQGLQJWKHVWXGLRDV$QRWKHUB6SDFH
DOORZHGXVWRGLʞHUHQWLDWHWKHH[SHULHQFH
DQGFUHDWHDXQLTXHUHOHYDQWLGHQWLW\IRU
WKHEUDQG+RZHYHULQFRUSRUDWLQJȶ6SDFHȷ
LQWRWKHQDPHRʞHUHGHQKDQFHGFUHGLELOLW\
WKURXJKDVVRFLDWLRQZLWK7KLUG6SDFH

Without great social media dialogue
and strong word-of-mouth driving
client trafﬁc, success can be ﬂeeting
Colin Waggett
©Cybertrek 2016 healthclubmanagement.co.uk August 2016
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Pure Ride capitalises on the
huge boom in boutique cycling

:KDWDUHWKHNH\GLʞHUHQFHV
EHWZHHQRSHUDWLQJDSUHPLXPFOXE
DQGDERXWLTXH"
$WWKHʛWQHVVVWXGLR\RXOLYHDQGGLH
E\WKHTXDOLW\RI\RXULQVWUXFWRUVDQG
\RXUFODVVHV,QWKHERXWLTXHʛWQHVV
VWXGLRDUHQDFODVVHVDQGLQVWUXFWRUV
KDYHWREHUHDOO\H[WUDRUGLQDU\7KH
FODVVSURSRVLWLRQKDVWREHGHOLYHUHGDW
DFRQVLGHUDEO\KLJKHUSODQHWKDQLQWKH
WUDGLWLRQDOFOXEVHWWLQJ
7KHVRFLDODQGFRPPXQLW\DVSHFW
LVFRQVLGHUDEO\PRUHLPSRUWDQWLQD
ERXWLTXHVWXGLRWKDQLQDWUDGLWLRQDO
FOXEWRR6WXGLRVUHTXLUHDPRUH
GLVFLSOLQHGIRFXVRQIRVWHULQJVRFLDO
HQJDJHPHQWDQGFRPPXQLW\EXLOGLQJ
DPRQJFOLHQWV LHFUHDWLQJȶWULEHVȷ 
7KHUHȷVQRVDOHVWHDPDWWKHVWXGLR
VRJHQHUDWLQJDVWURQJFOLHQWEDVHLV
HQWLUHO\GHSHQGHQWRQWKHTXDOLW\RI
\RXUSURJUDPPHVWKHVRFLDODWPRVSKHUH
RIWKHVWXGLRDQGWKHVWUHQJWKRI
FRPPXQLW\WKDWȷVEHLQJIRVWHUHG
6RFLDOPHGLDDQGZRUGRIPRXWKOLH
DWWKHKHDUWRIWKHPDUNHWLQJ:LWKRXW
DJUHDWVRFLDOPHGLDGLDORJXHDQGVWURQJ
ZRUGRIPRXWKGULYLQJFOLHQWWUDʡF
VXFFHVVFDQEHʜHHWLQJ
+RZHYHUWKHʛQDQFLDOPHWULFVIRUD
VWXGLRDQGDWUDGLWLRQDOFOXEDUHQRWZLOGO\
GLʞHUHQWZKHQDFFRXQWLQJIRUWKHVSDFH
RFFXSLHGE\WKHUHVSHFWLYHIDFLOLWLHV
48

The emotional connection between
instructors and clients is signiﬁcantly
more important in the studio
environment than in the gym setting
Francine Davis
PURE GYM’S ‘PURE RIDE’
,QWHUYLHZZLWK)UDQFLQH'DYLV
VWUDWHJLFDQGFRPPHUFLDOGLUHFWRU

P

ure Gym is the
UK’s largest health
club operator,
having recently
purchased the estate of
former UK operator LA
ʛWQHVV7KHORZFRVW
RSHUDWRUDOUHDG\RʞHUHGXSWRIUHH
FODVVHVDZHHNLQHDFKFOXEEXWLQ-DQXDU\
WKHFRPSDQ\WRRNRQHVWHSIXUWKHU
ODXQFKLQJDVWDQGDORQHERXWLTXHʛWQHVV
EUDQGFDOOHG3XUH5LGH
7KHVWXGLRRʞHUVSUHPLXPF\FOLQJ
FODVVHVHDFKZHHNDFURVVWZRVWXGLRV
Classes last for 45 minutes, including
ULGHVGHYHORSHGLQFRQVXOWDWLRQZLWK
British Olympic cycling champion Sir
&KULV+R\DQGDUHRʞHUHGLQGLYLGXDOO\RU
LQSDFNDJHVRIXSWRULGHV
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:KDWGURYH\RXUGHFLVLRQWRRSHQD
ERXWLTXHʛWQHVVVWXGLR"
3XUH*\PHQWHUHGWKHERXWLTXHVHFWRU
IRUWZRUHDVRQV7KHʛUVWZDVVWUDWHJLF
LQQDWXUHZHKDGREVHUYHGWKDWʛWQHVV
FRQVXPHUVPDQ\RIWKHPDOUHDG\RXU
PHPEHUVZHUHVHHNLQJRXWDPRUH
DFFHVVLEOHVSHFLDOLVHGLPPHUVLYHSD\DV
\RXJRʛWQHVVH[SHULHQFH
7KHVHFRQGUHDVRQIRFXVHGRQ
OHYHUDJLQJFXUUHQWFRQVXPHUWUHQGV:H
UHDOLVHGWKDWDVWKHPDUNHWFKDQJHGȲDQG
WKHSUHIHUHQFHVRIRXUFRUHFRQVXPHUV
ZLWKLWȲZHQHHGHGWRGHOLYHUDʛWQHVV
SURSRVLWLRQWKDWOHYHUDJHGWKRVHFKDQJHV
ZKLOHUHPDLQLQJWUXHWR3XUH*\PȷV
RYHUDUFKLQJPLVVLRQWRPDNHʛWQHVV
DFFHVVLEOHWRDVPDQ\SHRSOHDVSRVVLEOH
:HIRFXVHGRQF\FOLQJȲUDWKHUWKDQ
VD\EDUUH+,,7RU\RJDȲGXHWRRXU
ZHDOWKRIH[SHULHQFHLQWKLVDUHD:LWK6LU
&KULV+R\DVDGYLVRUWR3XUH*\PDQG
VLWHVQDWLRQZLGHUXQQLQJFODVVHVZHKDG

FITNESS BOUTIQUES

;)LWLV)LWQHVV)LUVW0LGGOH(DVWȷVQHZIXQFWLRQDOWUDLQLQJVW\OHERXWLTXHʛWQHVVVWXGLRRʞHULQJ

garnered an incredible wealth of talent
and experience with cycling, and it made
sense to leverage that expertise with the
ʛUVW3XUH5LGHVWXGLR
:KDWDUHWKHNH\GLʞHUHQFHV
EHWZHHQRSHUDWLQJDFKDLQRIORZ
FRVWFOXEVDQGRSHUDWLQJDERXWLTXH"
7KHFRPPXQLW\HOHPHQWLQERXWLTXH
ʛWQHVVLVYHU\VWURQJȲPRUHVRWKDQ
LQWUDGLWLRQDOFOXEVȲDQGLVVRPHWKLQJ
WKDWQHHGVWREHFXOWLYDWHGDVLWȷVYHU\
LPSRUWDQWWRWKHVXFFHVVRIWKHVWXGLR
Social media has played an essential role
LQEXLOGLQJDVWURQJVHQVHRIFRPPXQLW\
DPRQJRXU3XUH5LGHFOLHQWVZLWKZRUG
RIPRXWKDOVRNH\WRVXFFHVV
The emotional connection between the
LQVWUXFWRUVDQGFOLHQWVLVDOVRVLJQLʛFDQWO\
PRUHLPSRUWDQWLQWKHVWXGLRHQYLURQPHQW
WKDQLQWKHJ\PVHWWLQJ&OLHQWVZDQWWR
JRRQDPHQWDODQGSK\VLFDOMRXUQH\ȲbRQH
WKDWPDNHVWKHPIHHORQWRSRIWKHZRUOG

XFIT FOR FITNESS FIRST
MIDDLE EAST
,QWHUYLHZZLWK*HRUJH)ORRNV&22

F

itness First Middle
East, owned by
the Landmark
Group and operating
independently from the
rest of the global chain,
recently introduced
a functional training boutique studio
concept to complement its more
WUDGLWLRQDOKHDOWKFOXERʞHULQJV
:KDWGURYH)LWQHVV)LUVW0LGGOH(DVW
WRSXUVXHDERXWLTXHVWXGLRPRGHO"
7KHPDUNHWLQWKH0LGGOH(DVWLVUDSLGO\
evolving, and we wanted to explore
QHZPRGHOVDZD\IURPRXUWUDGLWLRQDO
FOXEFRQFHSW7KHGHFLVLRQWRSXUVXHD
ERXWLTXHPRGHOZDVVWUDWHJLFDQGGULYHQ
in part by the desire to demonstrate that

You don’t cannibalise your existing
membership base. Existing members
use the studio for an entirely different
reason than they do their home club
George Flooks

)LWQHVV)LUVWFRXOGGLYHUVLI\LWVSURGXFW
RʞHULQJDQGLQWURGXFHQHZEXVLQHVV
models that leveraged the changing
LQWHUHVWVRIWKHJOREDOPDUNHWSODFH
2XUPDUNHWGDWDVKRZHGWKHUHZDV
VSHFLʛFDOO\DGHPDQGDPRQJ0LGGOH
(DVWHUQFRQVXPHUVIRUDIXQFWLRQDO
WUDLQLQJVW\OHERXWLTXHʛWQHVVVWXGLR
&DQ\RXWHOOXVPRUHDERXW;)LW"
;)LWLVDWKUHHLQRQHFRQFHSWRQHVWXGLR
WKDWȷVEHHQVHSDUDWHGLQWRWKUHHVHSDUDWH
zones (LIFT Zone, BOX Zone and HIIT
=RQH GLYLGHGE\VOLGLQJSDUWLWLRQV
7KHVWXGLRFDQEHFRPSOHWHO\RSHQWR
showcase all three zones, or can be
separated into three separate spaces to
DOORZWKUHHFODVVHVWRUXQVLPXOWDQHRXVO\
7KHFODVVHVDUHIRULQGLYLGXDOVZKRZDQW
G\QDPLFWRPLQXWHFODVVHGOHGE\
ȶURFNVWDUȷLQVWUXFWRUV$OWKRXJKWKHVWXGLR
is a standalone facility with its own brand
LGHQWLW\ȲbDQHGJ\JULWW\IHHOWKDWVSHDNV
WRWKHLQWHQVLW\RIIXQFWLRQDOEDVHGWUDLQLQJ
ȲLWZLOOKDYHDQLPSOLHGOLQNWR)LWQHVV)LUVW
WROHYHUDJHWKHUHSXWDWLRQRIWKH)LWQHVV
)LUVWEUDQGLQWKH0LGGOH(DVW
+DV;)LWSHUIRUPHGWRWKH
FRPSDQ\ȷVH[SHFWDWLRQVVRIDU"
7KHVWXGLRKDVRQO\EHHQRSHQIRUWKUHH
PRQWKVEXWWKHPDUNHWȷVUHVSRQVH
KDVH[FHHGHGRXUH[SHFWDWLRQV:HȷUH
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The Gym Group currently has no plans to create a boutique concept
FRQʛGHQWWKDWDIWHULWVʛUVW\HDURI
RSHUDWLRQWKHVWXGLRZLOOH[FHHGLWV
ʛQDQFLDOSURMHFWLRQV
What are the key learnings from
operating both a traditional health
club chain and a boutique?
7KHVWXGLRLVDIDVWHUSDFHGDQGPRUH
VHDPOHVVHQYLURQPHQW,WRʞHUVPHPEHUV
JUHDWHUʜH[LELOLW\HDV\HQWU\HDV\H[LWDQG
IDVWSDFHGZRUNRXWV
,WȷVDOVRIDUPRUHHQHUJ\HʡFLHQWWKDQ
DWUDGLWLRQDOKHDOWKFOXE,QRXUFDVHWKH
VWXGLRUXQVRQNLORZDWWVRISRZHU
<RXGRQȷWFDQQLEDOLVH\RXUH[LVWLQJ
PHPEHUVKLSEDVH([LVWLQJPHPEHUVXVH
WKHVWXGLRIRUDQHQWLUHO\GLʞHUHQWUHDVRQ
WKDQWKH\GRWKHLUKRPHFOXE
7KHXVHRIVPDUWWHFKQRORJ\LVD
JDPHFKDQJHUDQGFULWLFDOWRWKHRYHUDOO
H[SHULHQFH,WHQKDQFHVHʡFLHQF\DQGDW
WKHVDPHWLPHEULQJVDFRROORRNDQGIHHO
WRWKHH[SHULHQFH
ALL THAT GLITTERS…
+RZHYHUQRWDOOWUDGLWLRQDORSHUDWRUVDUH
LQWHUHVWHGLQYHQWXULQJGRZQWKHERXWLTXH
SDWK-RKQ7UHKDUQHIRXQGHUDQG&(2RI
8.EXGJHWRSHUDWRU7KH*\P*URXSKDV
VDLGKLVFRPSDQ\FXUUHQWO\KDVQRGHVLUH
WRHQWHUWKLVVHJPHQWRIWKHPDUNHWȲZH
DVNKLPZK\LQDPRPHQW
2WKHURSHUDWRUVVXFKDV)LWQHVV
)LUVWKDYHWHVWHGERXWLTXHFRQFHSWVEXW
XOWLPDWHO\QRWSURJUHVVHGWKHP
)LWQHVV)LUVWKDGDOUHDG\EHHQWHVWLQJ
DQXPEHURIGLʞHUHQWPRGHOVDURXQG
WKHZRUOGLQFOXGLQJ7KH=RQHLQ6\GQH\
$XVWUDOLDȲDJURXSH[HUFLVHEDVHGFOXE
RʞHULQJDURXQGFODVVHVDZHHNDFURVV
VL[GLVWLQFW]RQHV7KHQLQ-DQXDU\
WKH8.RSHUDWLRQRSHQHGDVTP
VWDQGDORQHVWXGLRFDOOHG%($7LQFHQWUDO
50

/RQGRQDKLJKLQWHQVLW\KHDUWUDWH
WUDLQLQJEDVHGERXWLTXH%XWLQLW
FORVHGWKLVȺFRQFHSWWHVWȻVWXGLRLQVWHDG
LQFRUSRUDWLQJ%($7SURJUDPPLQJLQWRWKH
VWXGLRWLPHWDEOHDWDFRXSOHRILWVH[LVWLQJ
)LWQHVV)LUVWFOXEVLQ/RQGRQ7KHVH%($7
FODVVHVQRZDYHUDJHDSSUR[LPDWHO\WR
PHPEHUVSHUFODVVZLWKWKUHHWRIRXU
FODVVHVRʞHUHGGDLO\
GYM GROUP:
NO BOUTIQUE PLANS
Interview with John Treharne,
founder and CEO
Why is the Gym
Group not pursuing
the boutique studio
opportunity?
7KHSULPDU\UHDVRQLV
WRPDLQWDLQWKHSXULW\
DQGFODULW\RIWKH*\P
*URXSEUDQG,IZHZHUHWREUDQFKLQWR
WKHERXWLTXHVHJPHQWLWZRXOGFUHDWH
FRQIXVLRQUHJDUGLQJWKHEUDQGDQGRXU
LQYHVWRUVȲDORQJZLWKWKHPDUNHWLQJHQHUDO

ȲKDYHSODFHGFRQVLGHUDEOHYDOXHRQWKH
HTXLW\WKDWKDVEHHQEXLOWLQWKHEUDQG
:KLOHZHGRRIFRXUVHH[SORUH
WUHQGVWKHUHDONH\IRUXVLVWROHYHUDJH
VXVWDLQDEOHLQQRYDWLRQWKDWEXLOGVRQWKH
EUDQGȷVFXUUHQWHTXLWLHVDQGGRHVQȷWGLOXWH
ZKDWZHGREHVWRSHUDWLQJWKHEHVW
EXGJHWJ\PVLQWKHPDUNHW
What advice would you share with
other health club operators who
aren’t sure whether to explore the
boutique route?
)LUVWEHFU\VWDOFOHDUDERXWZKR\RXDUH
DQGZKDW\RXȷUHGRLQJ'RQȷWGLOXWH\RXU
H[LVWLQJEUDQGSURPLVHIRUWKHVDNHRI
SXUVXLQJDWUHQGWKDWKDVWKHSRWHQWLDOWR
GLPLQLVKWKHHTXLW\WKDW\RXȷYHDOUHDG\
EXLOWLQ\RXUEUDQG
6HFRQGGR\RXUKRPHZRUNDQG
XQGHUVWDQGLIZKDW\RXȷUHFRQVLGHULQJLV
DIDGRUDWUHQG$OHVVRQ,OHDUQHGHDUO\
RQLQP\FDUHHUZDVȶ%HLQORYHZLWKWKH
EXVLQHVVQRWWKHJDPHȷ&KDVLQJIDGVDQG
XQWHVWHGWUHQGVLVDVLJQWKDW\RXȷUHORYLQJ
WKHJDPHQRWWKHEXVLQHVVO

ABOUT THE AUTHORS
Stephen Tharrett (left) is a
\HDUYHWHUDQRIWKHʛWQHVV
industry, having served in multiple
leadership roles, including CEO of
the Russian Fitness Group, SVP for
ClubCorp and president of IHRSA.
Mark Williamson (right) has
over 25 years’ experience in market
research, working for some of the largest hospitality brands in the world.
Stephen and Mark are the co-founders of ClubIntel (www.club-intel.com), a brand
LQVLJKWVʛUPEDVHGLQWKH866WHSKHQFDQEHUHDFKHGDWstevet@club-intel.com
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THE ONE CROSS-TRAINER THAT DOES IT ALL

Walk

Run

Hike

Climb

t6,TBMFT!PDUBOFGJUOFTTDPN
XXXPDUBOFGJUOFTTDPN

www.rtabusinessesforsale.com

Call today 0161 975 1535
enquiries@rtabusinessesforsale.com

BUSINESSES FOR SALE
GYMNASIUM FOR SALE - SOUTH WALES
Circa 400 members | Turnover £187,000
Exceptional reputation & strong repeat client
base with state-of-the-art machinery and
modern facilities.
Operates from a prominent town centre position
with a range of complimentary facilities.
Long secure lease | Quote Ref P8346

HEALTH & FITNESS CLUB CHAIN - MIDLANDS

Operating from 4 Prime Town Centre Positions
1 x Freehold & 3 x Leasehold Outlets
Turnover £650,000 | Quote Ref P7982
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AN EYE FOR

DESIGN
In the latest part of our architecture and design series, we showcase four
PRUHFOXEVIURPDURXQGWKHZRUOGWKDWSXWWKHVSRWOLJKWʛUPO\RQGHVLJQ

A NEW SPACE

ANOTHER_SPACE, LONDON, UK
pmarket London gym chain Third Space has opened
LWVʛUVWERXWLTXHVWXGLREUDQGHG$QRWKHUB6SDFH
WDUJHWHGDWȺʛWQHVVVDYY\IDVKLRQFRQVFLRXV/RQGRQHUVȻ
7KHVWXGLRGHVLJQHGE\*ROGVWHLQ:HHQLVDVTIW
VTP VLWHLQ/RQGRQȷV&RYHQW*DUGHQRʞHULQJD
UDQJHRIFODVVEDVHGʛWQHVVSURJUDPPHV
7KHVWXGLRLVVSOLWRYHUWZRʜRRUVDQGIHDWXUHV
VSHFLDOLVWWUDLQLQJURRPVIRUSRZHU\RJDF\FOHDQG+,,7
7KHSD\DV\RXJRFRQFHSWFRVWVeSHUFODVVZLWKD

U

VPDOOGLVFRXQWIRUEXONSXUFKDVHVȺ$QRWKHUB6SDFHZDV
GHVLJQHGWRFUHDWHDIHHOLQJLQRXUFXVWRPHUVWKDWWKLVLV
WKHLUWLPHDZD\IURPHYHU\GD\VWUHVVHVȲbDSODFHZKHUH
WKH\FDQIHHOUHIUHVKHGDQGHQHUJLVHGȻVD\V6X]DQQH
:DJJHWWKHDGRILQWHULRUGHVLJQDW$QRWKHUB6SDFH
Ⱥ7KHGHVLJQPD[LPLVHVQDWXUDOOLJKWWKURXJKRXWWKH
UHFHSWLRQDUHDVDQG<RJDB6SDFH:HȷYHXVHGVLPSOH
FOHDQOLQHVDQGKLJKbTXDOLW\QDWXUDOPDWHULDOV&KRLFHVRI
IXUQLWXUHOLJKWLQJDQGʛQLVKHVDUHPRUHDNLQWRWKRVH\RX
ZRXOGʛQGLQDERXWLTXHKRWHOWKDQDJ\P
Ⱥ7KHDLPZDVWRFUHDWHDVSDFHZKHUHFXVWRPHUVZDQW
WREHUDWKHUWKDQDSODFHIHHOWKH\VKRXOGEHȲZKHUH
HYHU\WKLQJDERXWLWPDNHVWKHPZDQWWRFRPHEDFNȻ

Another_Space features boutique-style furnishings to appeal to fashion-conscious Londoners
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A RC H ITEC T U R E & D ES I G N

7KHJ\PLVKRXVHGLQDIRUPHUSRVWRʡ
FH

OLD MEETS NEW

TRAINMORE AMSTERDAM, NETHERLANDS
ith interior design by Amsterdam-based Vens
architects, Trainmore Amsterdam sets out to
FUHDWHDUHWDLOIHHOZLWKLQDʛWQHVVHQYLURQPHQW
As with the other clubs in the Trainmore chain,
Trainmore Amsterdam is located in a historic building
LQWKHFHQWUHRIWKHFLW\ȲbLQWKLVFDVHWKHROGSRVW
RʡFHORFDWHGRQRQHRIWKHFLW\ȷVFDQDOV:LWKDQ
XUEDQ\RXQJIHHOWRWKHFOXEHDFKURRPDLPVWRRʞHU
PHPEHUVDGLʞHUHQWH[SHULHQFH)RUH[DPSOHWKH
FKDQJLQJURRPVDUHORFDWHGLQWKHROGYDXOWV
:KLOHRʞHULQJKXJHSRWHQWLDOWREHFUHDWLYHȲZLWK
modern materials such as steel, wood and glass used to
FRPSOHPHQWWKHROGHUDUFKLWHFWXUHȲbWKLVDSSURDFKWR
VLWHVHOHFWLRQDOVRWKURZVXSFKDOOHQJHVDVWKHORFDWLRQV
WHQGWRVSUHDGDFURVVVHYHUDOʜRRUVDQGKDYHQȷWRULJLQDOO\
EHHQGHVLJQHGZLWKKHDOWKDQGʛWQHVVLQPLQG

W

0RGHUQPDWHULDOVFRPSOHPHQWWKHROGDUFKLWHFWXUH

MAARTEN NOORDIJK PHOTOGRAPHY / WWW.MAARTENNOORDIJK.NL

7KHFKDQJLQJURRPVDUHLQWKHROGYDXOWV

A RC H ITEC T U R E & D ES I G N

FLUID THINKING
MOKSHA, PANCHKULA (HARYANA), INDIA
he architects responsible for creating Moksha
had a challenge on their hands: how to create
everything the client wanted, including a spa and
cycling studio, in available 2,000sqft space of the
basement beneath the existing gym facility.
Moksha was therefore kept simple and linear, with the
GLʞHUHQWDUHDVʜRZLQJLQWRHDFKRWKHU*ODVVSDUWLWLRQV
for the studios add an element of transparency, providing
glimpses of the activities inside, yet separating them from
each other. On top of this, however, a sense of depth is
achieved via the use of overlapping metal frames.
Further interest has been added to the design by hanging
old, used bicycles from the ceiling in the passageway, and
using treated wooden branches for the ceiling design in
the reception area. To break the monotony of subdued
interiors, large colourful murals and posters are used on
studio walls. Flooring has been kept darker in contrast with
the walls and ceiling, balancing the visuals.

T

Old bicycles hang from the ceiling
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Wooden branches form part of the ceiling

Glass partitions give a sense of space

Sliding screens can change studio spaces

SLIDING DOORS
CORE COLLECTIVE, LONDON, UK
rchitecture studio Waind Gohil + Potter Architects
:*3 KDYHWUDQVIRUPHGWKHJURXQGʜRRUDQG
basement of an abandoned mansion block to create a
bespoke gym in London.
The gym, operated by boutique operator Core
Collective, features exposed concrete and masonry,
DPELHQWDQGLQWHUDFWLYHOLJKWLQJUHʛQHGDFRXVWLFVDQG
several social spaces. WG+P have also added a café,
shop, restaurant, juice bar and public art programme “to
provide a truly unique space for wellbeing in the city”.
The studios in the gym use sliding screens to adapt to
GLʞHUHQWXVHVLQFOXGLQJLQVWUXFWRUOHGVHVVLRQVOLNH75;
HIIT, power yoga and group cycling. Other features include
FRORXUFKDQJLQJ/('OLJKWLQJZKLFKFUHDWHVȺORZZDUPDQG
energised space” for group cycling and “expanded, cool and
focused space” for yoga. The sound system interacts with
the lighting to vary intensity during a workout. O

A

The club has a restaurant and juice bar

/LJKWVFKDQJHFRORXUIRUGLʞHUHQWFODVVHV

The design in the bathrooms is urban in feel

©Cybertrek 2016 healthclubmanagement.co.uk August 2016

55

I NTE RV I E W

Craig Lister
Green Gym harnesses the power of nature and physical activity to engage deconditioned and
vulnerable people. MD Craig Lister tells Jak Phillips about the initiative’s ambitious five-year plan

D

elivering physical activity with a purpose.
That’s the objective of conservation
initiative Green Gym, which aims to
improve the health and wellbeing of its
participants – typically harder to reach
demographics who may be experiencing joblessness,
ill health due to their lifestyle, or have mental health
conditions – by boosting their activity levels, reducing
isolation and supporting better mental wellbeing.
Co-founded in 1998 by activity expert Dr William
Bird (see also p10) with The Conservation Volunteers,
Green Gym has steadily grown to reach 140 sites
across the UK and last year won £475,000 in growth
IXQGLQJIURP1HVWDDQGWKH&DELQHW2ʡFH
Having recently scooped a prestigious Health and
Wellbeing Award from the Royal Society for Public
Health, Green Gym organisers want to harness this
PRPHQWXPWRUHDFKORFDWLRQVLQWKHQH[WʛYH

years, working with local authorities, GPs, leisure
operators, schools and employers.
Green Gyms are a weekly activity, running for three
to four hours at a community facility such as a park.
Each Green Gym has up to 50 or 60 volunteers (the
organisation’s name for participants), with turnout
on any one week typically ranging from six to 20.
Sessions include a specialised warm-up and cool-down,
plus a wide range of gardening and land management
activities. Intensity increases over time according to
ability; volunteers may begin with light tasks like potting
seedlings, later moving on to shifting gravel or digging.
We speak to Green Gym MD Craig Lister – a
physiologist who has held senior roles in both the
ʛWQHVVDQGSXEOLFKHDOWKVHFWRUVZLWKWKHOLNHVRI3XEOLF
Health England and the NHS – about why a more
rounded approach to wellness could be the key to
successful long-term behaviour change.

:KDWVKRXOGZHEHGRLQJWREULQJʛWQHVV
and public health closer together?

doesn’t change, then the symptoms can become lifethreatening cancers and conditions.
However, GPs don’t really have time to have those
discussions with their patients. Meanwhile, Level 4
TXDOLʛFDWLRQVLQWKHʛWQHVVLQGXVWU\DUHHQVXULQJWKHUH
DUHVRPHYHU\ZHOOTXDOLʛHGSHRSOHLQWKHVHFWRUQRZ
so it’s in a good position to help.
Public health is all about managing the cause. People
drinking fresh water was a very early example of public
health, which reduced a whole range of conditions.
Rather than treat people for the conditions associated
with drinking dirty water,
\RXPDNHDQHʞHFWLYH
intervention to tackle the
cause. It’s the same with
lifestyle conditions.

My underpinning belief around public health is that
we’ve moved too far down the evolutionary process.
We evolved with physical activity being obligatory – for
example, if you wanted to eat chicken, you would have
to go and catch a chicken, which isn’t an easy task. Then
you had to pluck the chicken, cook it, and only then did
you get some calories. Now you can simply go to a fried
chicken shop and get three times the calories with no
calorie expenditure. We’ve moved from being frequently
active to passive.

How can we reverse
this and bring physical
activity to the fore?
In the NHS, we remain very
prescriptive and tend to give
tablets for symptoms such
as high blood pressure. But
actually, in most cases, high
blood pressure, poor blood
cholesterol and obesity are
all symptoms of lifestyle
choice. You can medicate
against some or all of those,
but if the lifestyle choice
56

How has this shaped
the guiding principles
of Green Gym?

Green Gym volunteers see the fruits of their labours
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The Green Gym founder
and practising GP Dr
William Bird recognised
these evolutionary and
treatment issues. He realised
the gym wouldn’t appeal to
people with obesity issues

PHOTO: PAUL McLAUGHLIN

We want a Green Gym in reasonable travelling distance
of everyone in the country. We’d like to become the
UK’s biggest gym chain, and it won’t cost anything to join
Craig Lister

I NTE RV I E W C R A I G LI STE R

and chronic back pain – you have to have a level of
FRQʛGHQFHWRJRWRDJ\PSDUWLFXODUO\WKHVHGD\VȲbVR
he set out to create an alternative solution.
That alternative consisted of directing people to other
DFWLYLWLHVWKDWDUHPXFKFORVHUWRZKDWZHȷYHDOZD\V
GRQHDVWKHKXPDQVSHFLHVȲJDUGHQLQJW\SHDFWLYLWLHVLQ
SDUNVDQGJUHHQVSDFHVZKLFKZHFDOOSK\VLFDODFWLYLW\
ZLWKDSXUSRVH5DWKHUWKDQUXQQLQJRQDPRYLQJEHOWRU
F\FOLQJRQDELNHWKDWGRHVQȷWJRDQ\ZKHUH\RXGRVRPH
SK\VLFDODFWLYLW\DQGDFKLHYHDWDQJLEOHRXWFRPH

What does a Green Gym session look like?
We get people together for three to four hours once
DZHHN3DUWLFLSDQWVZLOOGRDVWUXFWXUHGZDUPXSOLNH
\RXPLJKWVHHLQDJ\PEXWSHUWLQHQWWRWKHDFWLYLWLHV
that are about to take place.
)RUWKHDFWLYLWLHVZHXVHRQO\PDQXDOWRROVȲbQR
SRZHUWRROVȲZKLFKLVFRQVLGHUDEO\KDUGHUZRUNWKDQ

PRGHUDWHPHQWDOKHDOWKFKDOOHQJHVSHRSOHZKRDUH
ORQHO\DQGLVRODWHGSHRSOHZKRPLJKWKDYHQRWKDGDMRE
IRUDORQJWLPHRUZLWKPLOGOHDUQLQJGLʡFXOWLHV$NH\
WKLQJIRUXVLVFUHDWLQJDQRQMXGJHPHQWDOHQYLURQPHQW
<RXGRQȷWZHDUDXQLIRUPDQGGRQȷWKDYHWREX\J\P
NLWRUWUDLQHUVZKLFKIRUDORWRISHRSOHDUHSURKLELWLYHO\
H[SHQVLYH<RXZHDUZKDWHYHU\RXZDQWWRZHDU%XW
DOVR\RXȷUHLQWKHPLGGOHRIDSDUNVR\RXFDQZDON
DZD\DWDQ\SRLQWLI\RXZDQWWRȲWKHUHȷVQRWKUHDWQR
HQFORVHGVSDFHZKHUH\RXPLJKWIHHOWUDSSHG
%XWPRUHWKDQDQ\WKLQJHOVHWKDWVSDFHZKLFKZDVQȷW
EHLQJXVHGE\WKHFRPPXQLW\EHFDXVHLWZDVRYHUJURZQ
RUIXOORIOLWWHULVQRZDSOHDVDQWSODFHIRUWKHZKROH
FRPPXQLW\WRHQMR\

:KDWGRHVLWWDNHWRVHWXSD*UHHQ*\P"
We pull people together into a green space through
SRVWHUVDQGVRFLDOPHGLDDGYHUWLVLQJ(DFK*UHHQ*\PLV

/RFDODXWKRULWLHVFDQSRROPRQH\DZD\IURP
EXGJHWVVXFKDVSXEOLFKHDOWKSDUNVDGXOWVRFLDO
FDUHFKLOGUHQȷVFDUHDQGLQIUDVWUXFWXUHEHFDXVHZH
LPSDFWRQDOORIWKRVHWKLQJV
\RXPLJKWH[SHFW7U\GLJJLQJIRUPLQXWHVRUKRHLQJ
DQG\RXȷOODSSUHFLDWHWKHZRUNRXWWKLVJLYHV3HRSOHZRUN
IRUDERXWDQKRXUDQGWKHQZHKDYHDWHDEUHDNDQGWDON
DERXWVWXʞȲbWKDWȷVDYHU\LPSRUWDQWSDUWRIWKHVHVVLRQ
:HWKHQJREDFNWRZRUNEXWSHRSOHFDQQRZ
LQFUHDVHRUGHFUHDVHWKHLUZRUNORDGGHSHQGLQJRQKRZ
WKH\IHHO7KHQZHGRDVWUXFWXUHGFRROGRZQDQG
SHRSOHJRRQWKHLUZD\

:KDWDUHWKHEHQHʛWVFRPSDUHGWRDPRUH
FRQYHQWLRQDOZRUNRXW"
$WWKHHQGRIDQDFWLYLW\ȲPD\EH
LWȷVGLJJLQJDQHZSDWKRUSODQWLQJ
– participants step back and
VRPHWKLQJȷVFKDQJHG7KHUHDUH
WUHHVSODQWHGZKHUHWKHUHZHUHQȷW
WUHHVEHIRUH7KHUHȷVQRZDSDWK
ZKHUHRQFHWKHUHZHUHZHHGV
DQGOLWWHU<RXJHWLPPHGLDWHYLVXDO
IHHGEDFN1RWRQO\WKDWEXW\RXȷYH
GRQHLWZLWKDJURXSRISHRSOH
\RXGLGQȷWNQRZEHIRUH<RXVWDUW
WRJHWDVHURWRQLQUHVSRQVHD
GRSDPLQHUHVSRQVHȲIHHOLQJVRI
VDWLVIDFWLRQDQGDFKLHYHPHQW

OHGE\DWUDLQHGRʡFHUZKRZLOOW\SLFDOO\EHH[SHULHQFHG
LQPDQDJLQJJUHHQVSDFHVZLWKKRUWLFXOWXUDODQG
HQYLURQPHQWDOTXDOLʛFDWLRQV
7\SLFDOO\VRPHERG\ȲbDORFDODXWKRULW\IRUH[DPSOHRU
SXEOLFKHDOWKRUSULYDWHRUJDQLVDWLRQȲZRXOGFRPPLVVLRQ
D*UHHQ*\PIRUWZR\HDUVDQGZHWKHQUXQLWRQFHD
ZHHNIRUWZR\HDUVZHIRFXVRQHQYLURQPHQWDOZRUN
DURXQGDQDQQXDOF\FOHVRWZR\HDUVLVWZRDQQXDO
F\FOHV:HXSVNLOOWKHYROXQWHHUVGXULQJWKDWWLPH
VRE\WKHWKLUG\HDUZHWHQGWRVWHSDZD\DQGWKH
YROXQWHHUVVHWWKHPVHOYHVXSDVD
QRQFRQVWLWXWHGJURXS7KH\WDNH
RQDOLFHQFHIURP*UHHQ*\P
ZKLFKFRVWVeD\HDU)RUWKLV
ZHRʞHUWUDLQLQJGDWDFROOHFWLRQ
DQGUHSRUWLQJ,QVRPHSODFHVZH
KDYH*UHHQ*\PVWKDWKDYHUXQ
WKHPVHOYHVIRUPRUHWKDQ\HDUV

+RZLPSRUWDQWLVWKHVRFLDO
DVSHFWRID*UHHQ*\P"
,WȷVDOODERXWVRFLDOFRKHVLRQ:H
FUHDWHVWURQJUHVLOLHQWFRPPXQLWLHV
ZKHUHEHIRUHWKHVHGLGQȷWH[LVW
:HVHHPWRGLVSURSRUWLRQDWHO\
DWWUDFWSHRSOHZLWKPLOGWR
58

2QO\PDQXDOWRROVDUHXVHGVRLWȷVKDUGZRUN
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*UHHQ*\PVDUHIUHHIRUWKHXVHU
ZKRHYHUFRPPLVVLRQVXVSD\VXV
VRWRWKHXVHULWȷVIUHH
,QWHUPVRIWKHFRVWRID*UHHQ
*\PWKHVWDQGDUGPRGHOFRVWV
eD\HDUIRUWZR\HDUV(DFK
*UHHQ*\PKDVDOHDGHUZKRZH
HPSOR\WKH\FUHDWHDPDQDJHPHQW
SURJUDPPHIRUWKHODQGEHFDXVH
WKH\ȷUHQRWMXVWSODQWLQJWUHHVDQG
PDQDJLQJSRQGVEXWDOVRHQVXULQJ
ELRGLYHUVLW\HQDEOLQJPRUHDQLPDOV
LQVHFWVELUGVDQGIURJVWRWKULYH

PHOTOS: PAUL McLAUGHLIN

+RZDUHWKHJ\PVIXQGHG"

(DFK*UHHQ*\PFDWHUVIRUȲYROXQWHHUVZLWKW\SLFDOO\EHWZHHQVL[DQGSHRSOHDWWHQGLQJHDFKZHHN
That runs for two years and during that time we
gather data, we train lots of people, we put quality
standards in place. We also procure all the tools, which is
quite an expensive process to get the quantity we need.

+RZFDQOHLVXUHDQGʛWQHVVRSHUDWRUV
FROODERUDWHZLWK*UHHQ*\PV"
Leisure centres are excellent facilities and we’re eager
to increase our collaboration in this area, particularly
around exercise referral. Leisure centres are at the heart
of communities, with parking around them, so we’re very
much looking to develop that.
We’re looking to work with Sport England to
introduce a certain number of our people into sport –
not everyone, but a certain group. We also believe that
XVLQJʛWQHVVLQVWUXFWRUVWRPHDVXUHWKHʛWQHVVRIRXU
YROXQWHHUVZRXOGEHPXFKPRUHHʞHFWLYHWKDQXVLQJ
RXURZQYROXQWHHUOHDGHUVȲbʛUVWO\EHFDXVHWKHʛWQHVV
LQVWUXFWRUVDUHTXDOLʛHGWRGRWKDWEXWVHFRQGO\LW
doesn’t damage the relationship between our volunteer
leaders and our volunteers, which becomes quite a
trusting relationship.

$UH\RXZRUNLQJZLWKDQ\RSHUDWRUVRQ
H[HUFLVHUHIHUUDOVFKHPHVDWWKHPRPHQW"
We’re working in Camden and Islington, and we’re going
to start working with Aquaterra to have Green Gyms as
part of the exercise referral scheme there. The exercise
referral options will be to go to the gym, go on a walking
programme, or go to a Green Gym.
We also have three Green Gyms at Queen Elizabeth
Hospital in Birmingham – actually on the hospital site
– so people come straight out of some of the mental
health and musculoskeletal programmes into the Green
Gym. We’re also talking to some CCGs now, and in fact
yesterday we were talking to a GP federation group.
Green Gym is all about lifestyle change and what we
ʛQGLVDIWHUDZKLOHSHRSOHDFWXDOO\VWDUWGRLQJDELW
more gardening in their own homes and they tell other
people about that, which helps to pull more people in.

(YLGHQFHLVNH\WRH[HUFLVHUHIHUUDOV+RZGR
\RXJRDERXWWUDFNLQJWKHʛWQHVVSURJUHVVRI
*UHHQ*\PYROXQWHHUV"
We have two specialist researchers – Joy and Natasha.
Joy is a quantitative specialist and Natasha is a qualitative
specialist. As we scale up, we’re looking to gather more
evidence. We already have good evidence in terms of
WKHPHQWDOKHDOWKEHQHʛWVEXWWKHFKDOOHQJHZHKDYH
is measuring changes in physical activity in real time –
not self-reported, but direct measurement – because
REYLRXVO\ZHȷUHLQWKHPLGGOHRIDʛHOGRUDSDUNDQG
the people who run the Green Gyms aren’t exercise
professionals or physiologists. We’re therefore talking to
ʛWQHVVVXSSOLHUVDERXWJDWKHULQJGDWDLQWKHʛHOGWKURXJK
wearable tech, for example.
We’re also potentially going to be working with some
GP practices, which will take measurements like blood
pressure, blood cholesterol and blood glucose before
and after we deliver a Green Gym cycle.
We’ll need a reasonably large sample size to be able to
say the Green Gym is the cause of any positive change,
but there’s a lot of interest in this because the cost of
delivering Green Gym sessions is considerably lower than
the cost of having people on drugs.

:KDWDUH\RXUORQJWHUPDPELWLRQV"
At the moment we have about 140 Green Gyms in
England, Scotland and Northern Ireland.
My four colleagues and I are funded by Nesta and the
&DELQHW2ʡFHEHFDXVHWKHVRFLDOUHWXUQRQLQYHVWPHQW
in Green Gym has been assessed by the New Economics
Foundation to be £4.02 to every £1.00 invested. Nesta
has recognised this and wants us to scale up Green
Gyms, so my job as MD is to guide us past 500 Green
Gyms in the next two to four years, by working with
other groups such as CCGs, hospital trusts, local
authorities and leisure operators.
Our long-term goal is to have a Green Gym within
reasonable travelling distance of everyone in the country,
(ʞHFWLYHO\ZHȷGOLNHWREHFRPHWKHELJJHVWJ\PFKDLQLQ
the UK – and it wouldn’t cost people anything to join. O
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A boutique club within a club is an exciting new
WUHQGWKDWRʞHUVIUHVKRSSRUWXQLWLHVIRUDOOSDUWLHV
0LJKWLWEHZRUWKFRQVLGHULQJIRU\RXUIXOOVHUYLFH
IDFLOLW\ Ȳb DQG LI VR ZKLFK PRGHO PLJKW VXLW \RXU
business? Kath HudsonUHSRUWV

ON THINGS
T

KHDSSHWLWHIRUERXWLTXHʛWQHVV
VWXGLRVLVVLJQLʛFDQWDQGJURZLQJ
Ⱥ/DVW\HDUWZLFHDVPDQ\H[HUFLVHUV
RSWHGIRUDERXWLTXHJ\PH[SHULHQFH
DVLQDQGLQWKH86PRUHWKDQ
SHUFHQWRIWKHPLOOLRQPHPEHUVRI
KHDOWKDQGʛWQHVVIDFLOLWLHVQRZXVHʛWQHVV
ERXWLTXHVȻVD\V/HV0LOOV&(23KLOOLS0LOOV
)ROORZLQJLQWKHZDNHRIFHOHEIDYRXULWH
6RXO&\FOHȲWKH86EDVHGFKDLQRILQGRRU
F\FOLQJVWXGLRVWKDWKDVEXLOWDSDVVLRQDWH
WULEHDURXQGLWVRʞHULQJȲLQGRRUF\FOLQJ
LVWKHERXWLTXHFRQFHSWWRKDYHJDLQHG
WKHPRVWWUDFWLRQ$QGQRZWKHPRGHOLV
VWDUWLQJWRHYROYHZLWKERXWLTXHF\FOLQJ
VWXGLRVSRSSLQJXSDVVWDQGDORQHFOXEV
ZLWKLQRWKHUIDFLOLWLHVȺ%RXWLTXHRʞHULQJV
DUHQȷWOLPLWHGWRVWDQGDORQHVWXGLRV,QIDFW
WKHDGGLWLRQRIERXWLTXHVROXWLRQVZLWKLQ
WUDGLWLRQDOPXOWLSXUSRVHIDFLOLWLHVFRXOGEH
WKHNH\WRORQJWHUPVXFFHVVȻDGGV0LOOV

SHOP-IN-SHOP
7KHUHWDLOLQGXVWU\KDVDOUHDG\KRQHGWKH
FRQFHSWRIDVKRSZLWKLQDVKRS0LOOV
DGGVDQGWKHKHDOWKDQGʛWQHVVLQGXVWU\
FRXOGIROORZWKLVOHDGȺ'XULQJWKHV
ERXWLTXHIDVKLRQVWRUHVEHJDQWRSRS
XSDQGWKHSRSXODULW\RIGHSDUWPHQW
VWRUHVEHJDQWRSOXPPHW$VDUHVXOWLQ
UHFHQW\HDUVPDQ\GHSDUWPHQWVWRUHV
KDYHGULYHQDUHQDLVVDQFHE\LQWHJUDWLQJ
LQVWRUHERXWLTXHRʞHULQJVȻ
:KHUHEHIRUHWKHVHLQVWRUHERXWLTXHV
PLJKWKDYHEHHQGLʞHUHQWIDVKLRQODEHOV
60

Boutique brand Psycle ran six weeks of classes at the Selfridges pop-up
RUGLʞHUHQWEUDQGVRIFRVPHWLFVQRZD
FURVVRYHUEHWZHHQUHWDLODQGKHDOWKDQG
ʛWQHVVLVDSSHDULQJ3DULVGHSDUWPHQW
VWRUH*DOHULH/DID\HWWHKDVEHHQRʞHULQJ
LQVWRUH\RJDDQGSLODWHVFODVVHVWR
FRPSOHPHQWWKHODXQFKRILWVH[SDQGHG
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UDQJHRIVSRUWVDQGZHOOEHLQJFORWKLQJ
*RLQJRQHVWHSIXUWKHUWRLOOXVWUDWH
LWVFRPPLWPHQWWRZHOOQHVV/RQGRQȷV
XSPDUNHWGHSDUWPHQWVWRUH6HOIULGJHV
FUHDWHGDQLQVWRUHSRSXSVWXGLRȲbDV
SDUWRILWV%RG\6WXGLRLQLWLDWLYHȲZKLFK

I N D O O R C YC L I N G

&\F)LWQHVVZRUNVZLWKDQXPEHURIKHDOWKFOXERSHUDWRUVLQWKH86WRRʞHUDFOXELQFOXEFRQFHSW
was open for three months, from April
to July 2016. London cycling studio Psycle
ran a pop-up cycling experience in the
studio for six weeks, before handing over
to yoga operator Yung Club.
“As a young British business, we
were excited to partner with such a
legendary brand as Selfridges,” says
Psycle CEO Rhian Stephenson. “A lot of
the Selfridges team come to Psycle and
are part of our community, so with the
launch of the store’s new Body Studio
and a focus on wellness, it was a natural
ʛWIRUWKHWZREUDQGVWRSDUWQHUXSȻ

&/8%,1&/8%
Another way this trend is playing out
LVWKURXJKKHDOWKDQGʛWQHVVRSHUDWRUV
WHDPLQJXSȲVSHFLʛFDOO\IXOOVHUYLFHFOXEV
making space in-house for third party
boutique operators to come in and run

WKHLURZQVHOIFRQWDLQHGʛWQHVVVWXGLRV
under their own brands.
)RUWKHERXWLTXHRSHUDWRUWKLVRʞHUV
low-risk growth opportunities and a
captive market of gym members to
FRQYHUWWRLWVRʞHULQJ
Meanwhile the full-service host club
EHQHʛWVIURPWKHERXWLTXHȷVFRROLPDJH
and personal touch, all of which has high
FRQVXPHUDSSHDOȲQHZʛWQHVVHQWKXVLDVWV
are drawn to the club by the boutique. It
will typically also receive a percentage of
the boutique’s revenue, as well as discounts
on boutique passes for its members – and
will also be freed up to focus on the gym
while the studio no longer loses members
to local boutiques, but instead thrives.
US operator Town Sports International
has announced two such partnerships –
with indoor cycling operator Cyc Fitness
and athletic-based training studio Tone

The addition of boutique
solutions within traditional
multi-purpose facilities could
be the key to long-term success
Phillip Mills

Cyc operates studios inside
DavidBartonGyms in the US

+RXVHȲWRRʞHUFOXELQFOXEFRQFHSWV
inside selected gym and BFX locations,
to form a “curated studio collective”. Cyc
and Tone House will run their classes and
operate independently of TSI.
“We’re maximising our unique real
estate position to provide a world-class
experience, by partnering with bestin-class studio experiences,” says TSI
spokesperson Lisa Hufcut. “The goal of
these partnerships is to elevate the New
<RUN6SRUWV&OXEEUDQGZKLOHRʞHULQJDQ
unrivalled experience to our consumers in
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Cycling brand Chain is Les Mills’ new boutique studio within its Auckland club
which they can take an elite cycling class
one day, an amazing cross-training class
the next day and then a third dynamic
class the following day.”
7KHʛUVW76,FOXEWRIHDWXUHERWKD
&\F)LWQHVVDQGD7RQH+RXVHVWXGLRLV
%RXWLTXH)LWQHVV([SHULHQFH %); LQ1HZ
<RUNȷV&KHOVHDGLVWULFWZKLFKRSHQHGWKLV
VXPPHU$VHFRQGVWXGLRFROOHFWLYHLVQRZ
VODWHGIRU0DQKDWWDQȷV8SSHU(DVW6LGH
Ⱥ7KHʛWQHVVODQGVFDSHKDVFKDQJHG
dramatically in the last few years.
([SDQGLQJSDUWQHUVKLSVZLWKSUHPLXP
VWXGLRVDOORZVXVWRHPEUDFHWKH
VSHFLDOLVHGʛWQHVVSURJUDPPHVRXU
FXVWRPHUVHQMR\ZKLOHDOORZLQJERXWLTXH
RZQHUVWRVXSHUFKDUJHWKHLUJURZWKDQG
VLJQLʛFDQWO\UHGXFHULVNDWWKHVDPHWLPHȻ
VD\VWKH&(2RI76,3DWULFN:DOVK
&\FKDVDOUHDG\SDUWQHUHGZLWKRWKHU
EUDQGVWRFUHDWHDVLPLODUFOXELQFOXE
RʞHULQJLQFOXGLQJLQVLGH'DYLG%DUWRQ*\PV
LQ1HZ<RUNDQG%RVWRQDQGDWWKH
)RUXP$WKOHWLF&OXELQ$WODQWD

GOING IT ALONE
$WKLUGH[DPSOHRIKRZWKLVWUHQGLV
SOD\LQJRXWLVIRUWKHFOXELQFOXEWREH
UXQE\WKHVDPHRSHUDWRUDVWKHPDLQFOXE
EXWEUDQGHGVHSDUDWHO\DQGRSHUDWLQJLQ
62

“Partnerships with studios allow us to
embrace the specialised programmes
our members enjoy, while allowing the
boutiques to supercharge their growth”
Patrick Walsh, TSI
LWVRZQULJKW/HV0LOOVȷFOXELQ1HZPDUNHW
$XFNODQG1HZ=HDODQGȲZKLFKRSHQHG
ODVW1RYHPEHUȲLVDQH[DPSOHRIWKLV
ZLWKLWVF\FOLQJVWXGLR&KDLQ
&KDLQRʞHUVDPL[RIOLYHDQGYLUWXDO
classes and has 3,280 monthly attendances
OLYHYLUWXDO 7KHFRQFHSWZDV
FUHDWHGWRSURWHFW/HV0LOOVFOXEVIURP
ERXWLTXHF\FOHVWXGLRFRPSHWLWLRQVD\V
0LOOVȺ2XUDLPZDVWRFUHDWHRXURZQ
ERXWLTXHZLWKLQRXUFOXEZKLFKZDVEHWWHU
WKDQDQ\RIWKHH[WHUQDOF\FOLQJERXWLTXHVȻ
+HFRQWLQXHVȺ7KHNH\VWRWKLVZHUH
WKHYDULHW\RISURJUDPPHVȲERXWLTXHV
RIWHQKDYHMXVWRQHFRQFHSWZKLFKOLPLWV
PDUNHWVL]HDQGFDQJRRXWRIIDVKLRQ:H
RʞHURXULPPHUVLYHVFUHHQZKLFKZHXVH
QRWRQO\IRULPPHUVLYHFODVV7KH7ULSEXW
DOVRIRUODUJHUWKDQOLIHYLUWXDOFODVVHVȻ
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7KHVWXGLRZDVDOVRJLYHQDGLVWLQFW
EUDQGWRPDNHLWVVWDWXVDVDERXWLTXH
DEVROXWHO\FOHDUDVZHOODVWRVSHFLʛFDOO\
DWWUDFWWKH0LOOHQQLDOPDUNHW7KHSODQKDV
ZRUNHGDVZLWKLQVHYHQPRQWKVWKHFOXE
ZDVRSHUDWLQJDOPRVWDWFDSDFLW\LQFOXGLQJ
DKXJHQXPEHURI0LOOHQQLDOPHPEHUV
$OWKRXJK&KDLQRSHUDWHVDVDVHSDUDWH
FOXELWȷVUXQFHQWUDOO\Ⱥ7KLVDOORZVXV
WRGHFLGHRQDSULFHWKDWRSWLPLVHVWKH
EDODQFHEHWZHHQLQFRPHIURPERRNLQJ
IHHVDQGQHZPHPEHUVȻVD\V0LOOV
$QGKHSUHGLFWVZHZLOOVHHPRUHRIWKLV
JRLQJIRUZDUGȺ:KHQLWȷVGRQHSURSHUO\
LWȷVDJUHDWDGGLWLRQWRWKHEXVLQHVVMXVW
OLNHUXQQLQJDJUHDWSHUVRQDOWUDLQLQJ
RSHUDWLRQ,WDWWUDFWVPHPEHUVDQGDOVR
HDUQVVHFRQGDU\LQFRPHLI\RXZDQWWR
charge for it.” O

9GEQODKPGƂVPGUUEQPVGPVCPFVGEJPQNQI[
6QOCMGYQTNFENCUUGZGTEKUGCEEGUUKDNGCP[VKOGCP[YJGTG

We are changing the game. With Virtual Fitness. And with Mobile Technology.
Contact us today to find out more:
info@wexervirtual.com
+44 (0)2036 089994
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GRAVITY

Christopher Harrison, founder of AntiGravity Aerial Yoga, tells Niamh Madigan about
his latest creations for personal trainers and massage therapists

C

hristopher Harrison is a man
whose feet rarely touch
the ground. A world-class
gymnast and Broadway
dancer, he founded the entertainment
brand AntiGravity in New York in 1991.
Since then, he’s designed over 400 aerial
productions in settings as diverse as
Broadway, Olympic stadiums and the
inauguration of President Obama.
Harrison is also the creator of
AntiGravity Aerial Yoga, one of the seven
techniques that sit under the umbrella
of AntiGravity Fitness. The restorative
form of yoga has become famous for
its zero-compression inversions using
a silk hammock, and has gained a huge
following – from celebrities like Madonna
and Gwyneth Paltrow through to martial
arts athletes and professional skiers. His
mission: to spread health and happiness
through movement.

INSPIRATION FROM INDIA
Harrison began practising yoga after
visiting India in the mid-90s. He found it
helped him to become more mindful and
present in both his life and his movement.
“I began to meditate and discovered that
WKLQJVVWDUWHGWRʜRZHDVLHUEHFDXVH,
could let go of the frantic energy of living
in New York City,” he says.
“As a gymnast and a dancer who’d
performed in Cats, I’d pushed my body so
hard it was beaten up by the time I was

Harrison originally created the hammock to help stage performers
33. I discovered the best way to deal with
compression injuries is decompression –
and the one way to decompress in our
society is through practising yoga.”
To help eliminate compression on
the spine even further, Harrison began
experimenting with a hammock he’d
originally created for stage performances,
the silk fabric of which acted like a soft
trapeze to suspend the body during
yoga and help with alignment. By putting
the hammock at the same height as a

When you’re hanging upside down, it
takes away all the stress that’s been
pushing on the discs of your spine
64
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EDOOHWEDUUHKHVWDUWHGDGDSWLQJGLʞHUHQW
moves from other disciplines such as
pilates, aerial arts, gymnastics and dance.
He realised that, by using its support, he
could also go deeper into a yoga pose.
STRESS-RELIEVER
Two decades on and AntiGravity Fitness
is available in over 400 facilities across
FRXQWULHVZLWK$HULDO<RJDȲWKHʛUVW
discipline to be launched to market – one
RIWKHPRVWSRSXODURʞHULQJV
A typical Aerial Yoga class is low
impact, with a focus on mobility and
agility. For the more advanced, there
are a number of challenging poses that
work the cardiovascular system and build
strength. A session lasts 60–90 minutes
and can include crunches, squats, push-

M I N D - B O DY

PHOTO: ©FOURSEASONS

AntiGravity Aerial Yoga is one of seven techniques that sit under the umbrella of AntiGravity Fitness
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The AntiGravity moves are said to release endorphins and seratonin
ups and jumping jacks. The hammock acts
as a support for other moves such as
LQYHUVLRQVKDQGVWDQGVDQGIURQWʜLSV
2QHRIWKHPDLQEHQHʛWVWKLVIRUPRI
yoga brings over traditional practices is
the ability for users to go into a zerocompression inversion. “When you’re
hanging upside down, it takes away all the
stress that’s been pushing on the discs of
your spine,” explains Harrison. “You’re
creating space, which allows the discs to
hydrate and very often helps relieve back
SDLQIURPWKHʛUVWVHVVLRQ
“It also releases serotonin, endorphins,
oxytocin and dopamine – happy
hormones that make it easier for you to
cope with life, lose weight and refresh the
digestive system.” Other positive sideHʞHFWVLQFOXGHLPSURYHPHQWLQʜH[LELOLW\

Once suspended in mid-air, the body
reacts to manipulation very differently.
The beneﬁts for the recipient are amazing
alignment, balance, joint mobility and
muscular strength.
PT & MASSAGE
7KHODWHVWGHYHORSPHQWLVb$QWL*UDYLW\
RQȲDQHZRʞHULQJIRUSHUVRQDOWUDLQHUV
which debuted in 15 countries in late
February 2016 and which takes the notion
of decompression even further.
,QWKHʛUVWSURJUDPPHIURPWKH
$QWL*UDYLW\RQVWDEOHȲDPLQXWH
VHTXHQFHNQRZQDVȶ'NLQNȷȲbSHUVRQDO

An AntiGravity PT concept was
launched in 15 countries in February

66
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trainers use the hammock to provide
variety and balance in a workout, or
DOWHUQDWLYHO\WRFUHDWHDQHʞHFWLYHFRRO
down at the end of a session. Possible
moves in the sequence include enhanced
stretching, spinal traction, the zeroFRPSUHVVLRQLQYHUVLRQDQGDʜRDWLQJUHVW
'NLQNLVWKHʛUVWRIPDQ\RQ
therapeutic sessions Harrison is designing
for personal trainers.
$QGWKHQWKHUHȷV$QWL*UDYLW\)ORDWLQJ
0DVVDJHȲbDVSHFLDOLVWWUHDWPHQWWKDW
+DUULVRQLVFXUUHQWO\GHYHORSLQJ$VWKH
concept is still being created, Harrison
is reluctant to share too many details,
but he describes it as a complex
technique that will allow a licensed
therapist to manipulate the client into
a weightless state (presumably using
the silk hammock in some way) in
combination with massage therapy.
+HDGGVȺ$OO,FDQVD\LVWKDWRQFH
suspended in mid-air, the body reacts
WRPDQLSXODWLRQYHU\GLʞHUHQWO\7KH
therapist has leverage that he/she would
not be able to attain if the body were lying
RQDKDUGVXUIDFH7KHUHVXOWLQJEHQHʛWV
for the recipient are truly amazing.”
Expect to see Floating Massage rolling
out in spas by the end of the year, with
Four Seasons already signed up. There’s
a clear opportunity for high-end health
clubs to get in on the act too. O

expo
24-25 September 2016

Olympia | London

Leading the way in

natural health
and wellbeing

Health Club Management reader offer:

Book your £8.50 ticket today
and save £16.50 on the door price
Your ticket gives you access on both show open days to:
Over 100 CPD accredited education sessions
FREE Keynote sessions
200+ exhibiting brands
FREE Business Clinic
Great deals on therapy equipment, supplies & training

Book online at camexpo.co.uk
and enter priority code: CAMX577

Sa
ve
on ov
tic yo er 6
ke ur 0
%
t!

camexpo is the UK’s leading natural
health & wellbeing event. Find the
latest nutrition products with over 200
brands and suppliers under one roof
as well as a dedicated Nutrition
Sponsored by:
Theatre. Sessions include: Applied
behaviour change for practice; Juicing
for health; Fast-tracking homeostasis
with food and Mitochondrial fat burning – how to
switch it on. Plus, 47 Taster Workshops covering
everything from effective rehab exercises for the
knee to sports massage, stretching for all and the
injured athlete.

Join the conversation,
search: camexpo

Making PT
WORK OUT

Have you implemented the right personal training model at your club, or is there
another route that might better suit the needs of your business? Hayley Price
UHSRUWVRQWKUHHRIWKHPRVWFRPPRQPRGHOVIRURʞHULQJ37LQKHDOWKFOXEV

3

ersonal training continues to rank in the top 10
ZRUOGZLGHʛWQHVVWUHQGVFRPLQJLQDWLQWKH
$&60ȷVVXUYH\8QVXUSULVLQJO\WKHQLWUHPDLQV
DFRUHRʞHULQJIRUWKHPDMRULW\RIOHLVXUHRSHUDWRUV
LQWKH8.ȲbDOWKRXJKZLWKYHU\GLʞHUHQWDSSURDFKHV
HYLGHQWDFURVVWKHVHFWRU:HWDNHDORRNDWWKUHHRIWKH
PRVWFRPPRQEXVLQHVVPRGHOV

FREELANCE MODEL

Low-cost gym operator 7KH*\P*URXSUHFUXLWV
IUHHODQFH37VDFURVVDOORILWVJ\PV7KH\ZHDU
DEUDQGHGȶ7KH*\PȷXQLIRUPEXWHDFK37WDNHV
UHVSRQVLELOLW\IRUWKHLURZQLQFRPHWD[QDWLRQDOLQVXUDQFH
public liability insurance, promotional materials and legal
PDWWHUVWDNLQJDGPLQLVWUDWLRQDZD\IURPWKHRSHUDWRU
2QFHSHUVRQDOWUDLQHUVKDYHFRPSOHWHG7KH*\P
*URXSȷVFRPSUHKHQVLYHLQGXFWLRQSURFHVVWKH\ȷUH
RʞHUHGIXOOXVHRIWKHJ\PʜRRUDQGKDYHWKHIUHHGRP
WRQHJRWLDWHSULFHVZLWKPHPEHUVZLWK37VWDNLQJKRPH
SHUFHQWRIWKHLUUHYHQXH,QUHWXUQ37VSURYLGHD
PLQLPXPRIXQSDLGKRXUVDZHHNRQWKHJ\PʜRRU
7KH37VDUHWKHUHIRUHSURPLQHQWPHPEHUVRIWKH
WHDPXQGHUWDNLQJPHPEHULQGXFWLRQVSURYLGLQJWRXUV
RIWKHIDFLOLW\DQGDVVLVWLQJZLWKWKHMRLQLQJSURFHVV%HLQJ
YLVLEOHWKURXJKRXWWKHPHPEHUMRXUQH\PHDQV37VDUH
DOVRPRUHOLNHO\WREXLOGWUXVWLQJUHODWLRQVKLSVZLWKQHZ
PHPEHUVPHDQLQJWKHUHȷVOHVV
QHHGWRȶSXVKȷWKHLUVHUYLFHVȲ
DQGLWZRUNVZLWKRQDYHUDJH
SHUFHQWRIQHZPHPEHUV
UHTXHVWLQJDSHUVRQDOWUDLQHU
Ⱥ7KLVUHQWIUHHPRGHOKHOSV
generate a loyal, motivated
SHUVRQDOWUDLQHUZRUNIRUFH
dedicated to delivering high
TXDOLW\DQGXSWRGDWHVHUYLFHV
Jon Baker,
ZKLFKSRVLWLYHO\LPSDFWV
regional
member retention,” says Jon
manager, The
%DNHUUHJLRQDOPDQDJHUDW7KH
Gym Group
*\P*URXS
68
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Ⱥ$OOWKHSHUVRQDOWUDLQHUVZHZRUNZLWKKDYHWRDWWHQGD
IDFHWRIDFHLQWHUYLHZ:HDVVHVVKRZZHOOWKH\ȷOOʛWZLWK
RXUEUDQGDQGZKHWKHUZHEHOLHYHWKH\KDYHWKHVRIWVNLOOV
QHFHVVDU\WRWKULYHLQRXUHQYLURQPHQW
Ⱥ7KLVPRGHOZDVSXWLQSODFHDWRXUYHU\ʛUVWJ\P
ZKLFKRSHQHGLQ+RXQVORZEDFNLQDQGLWȷVQRZ
EHHQUROOHGRXWDFURVVRXUHQWLUHSRUWIROLR
Ⱥ:HȷUHYHU\DZDUHWKDWZHFRXOGJHQHUDWHDQLQFRPH
E\FKDUJLQJ37VDOLFHQFHIHHEXWZHȷYHPDGHDFRQVFLRXV
GHFLVLRQQRWWRGRWKLV:HEHOLHYHWKDWE\JLYLQJ37V
DPSOHDFFHVVWRPHPEHUVDQGSURYLGLQJWKHʛQDQFLDO
incentive of retaining 100 per cent of their earnings, they
have a real opportunity to build a successful client base
WKDWZLOOPHDQWKH\UHPDLQOR\DOWRRXUEXVLQHVVȻ

By giving PTs ample access to
members and allowing them to
retain 100 per cent of their earnings,
they remain loyal to our business
Jon Baker, The Gym Group

THIRD PARTY OPTION

*//WKHQRWIRUSURʛWsocial enterprise, has enhanced
LWVVHUYLFHVE\VRXUFLQJ/HYHOTXDOLʛHG37VWKURXJK
national personal training management company Your
3HUVRQDO7UDLQLQJ <RXU37 
37VSD\<RXU37DOLFHQFHIHHEDVHGRQbVHVVLRQV
SHUPRQWKRIWKHLUFKDUJLQJUDWHȲbVRIRUH[DPSOHD
37HDUQLQJeDQKRXUZRXOGPDNHDePRQWKO\
SD\PHQWWR<RXU37,QUHWXUQWKHSHUVRQDOWUDLQHU
UHFHLYHVDQDUUD\RIEHQHʛWVLQFOXGLQJSXEOLFOLDELOLW\
LQVXUDQFHEXVLQHVVWUDLQLQJGLVFRXQWHG&3'FRXUVHVDQG
VRFLDOPHGLDWUDLQLQJ7KH<RXU37PRGHODOVRXSKROGV
DJRRGPHPEHUWR37UDWLRȲDSSUR[LPDWHO\ȲLQ
RUGHUWRJLYH37VDIDLUFKDQFHWRUXQSURʛWDEOHEXVLQHVVHV
DYRLGLQJWKHQHHGIRULQWHUQDOFRPSHWLWLYHQHVV

PE R SO N A L TR A I N I N G

:HȷYHUHDOO\EHQHʛWHGIURPKDYLQJRQHFOHDUKDVVOHIUHH
PRGHOUXQE\DQRXWVLGHRUJDQLVDWLRQ
Ⱥ<RXU37DOVRSODFHVDIRFXVRQWUDLQLQJDQG
GHYHORSPHQWVRZHȷUHDEOHWRRSHUDWHVDIHO\LQWKH
NQRZOHGJHWKDWWKH37VZRUNLQJZLWKLQRXUVLWHVDUHZHOO
LQIRUPHGDQGFDQRʞHURXUPHPEHUVDQH[FHOOHQWVHUYLFHȻ

DUAL APPROACH

*//UHFHLYHVDQLQFRPHVKDUHIURP<RXU37UHYHQXHV
Meanwhile, for operators like GLL, it’s a zero-cost
business solution that provides them with on-demand,
FRPSHWHQWTXDOLʛHG37VZLWKRXWDQ\DVVRFLDWHG+5
EXUGHQȲbODVW\HDUSHUFHQWRIWKRVHPHPEHUV
questioned as part of GLL’s annual customer feedback
VXUYH\UDWHGWKHSURIHVVLRQDOLVPRI37VDVȶH[FHOOHQWȷ
In addition, GLL receives an income share of the Your
37UHYHQXHJHQHUDWHGWKURXJKRXWLWVVLWHVFUHDWLQJD
JXDUDQWHHGVHFRQGDU\LQFRPHVWUHDP
*//FXUUHQWO\KDV37VDFURVVOHLVXUHFHQWUHV
DQGJ\PV2QHFHQWUHWKDWȷVUHDOO\VHHLQJVXFFHVVXQGHU
WKH<RXU37PRGHOLV6ZLVV&RWWDJH/HLVXUH&HQWUHLQ
&DPGHQQRUWK/RQGRQ$
WHDPRIH[SHULHQFHG37V
VHHRQDYHUDJHRYHUFOLHQWV
HDFKPRQWKZKLFKWKURXJKWKH
income share model provides
GLL with additional revenues of
eNSHUDQQXPMXVWIURPWKLV
RQHOHLVXUHFHQWUH
0DUFR&RSSRODJURXSKHDOWK
ʛWQHVVPDQDJHUDW*//
Marco Coppola,
FRPPHQWVȺ%HIRUHZRUNLQJ
group health
ZLWK<RXU37ZHGLGQȷWKDYH
DQGʛWQHVV
RQHVWDQGDUG37GHOLYHU\
manager, GLL
PRGHODFURVVDOORXUVLWHV

Leisure management organisation (YHU\RQH$FWLYH
DGRSWVDFRPELQHGDSSURDFKUHFUXLWLQJERWKHPSOR\HG
DQGVHOIHPSOR\HG37VDFURVVWKHPDMRULW\RILWVVLWHV
(PSOR\HG/HYHOʛWQHVVȶPRWLYDWRUVȷVXSSOHPHQWFRUH
J\PʜRRUKRXUVE\GHOLYHULQJSHUVRQDOWUDLQLQJVHVVLRQV
RXWVLGHRIWKHLUVHWZRUNLQJKRXUVȲIRUZKLFKWKH\
UHFHLYHSHUFHQWRIWKHQHWUHYHQXHDORQJZLWKWKHLU
PRQWKO\VDODU\JLYLQJWKHPDGGLWLRQDOLQFRPH
0HDQZKLOHIUHHODQFH37VDOVRRSHUDWHRXWRI(YHU\RQH
$FWLYHFHQWUHVSD\LQJDPRQWKO\OLFHQFHIHHWRWKH
EXVLQHVVȲEHWZHHQeDQGeGHSHQGLQJRQWKH
FHQWUHȷVORFDWLRQ
2YHUWLPHPDQ\RI
(YHU\RQHȷV$FWLYHȷVHPSOR\HG
ʛWQHVVPRWLYDWRUVGURSWKHLU
core hours and become
freelance personal trainers,
ZLWK(YHU\RQH$FWLYHWDNLQJ
WKHPRQLQWKLVFDSDFLW\
7KHUHDUHREYLRXVEHQHʛWV
for the individual, who
Mark Talley,
HQMR\VWKHVWDELOLW\RIIXOO
JURXSʛWQHVV
WLPHHPSOR\PHQWȲbDQGWKH
development
DVVRFLDWHGVDODU\ȲZKLOHWKH\
manager,
EXLOGXSDFOLHQWEDVH%XW
Everyone Active
(YHU\RQH$FWLYHEHQHʛWVWRR
UHWDLQLQJJRRGWHDPPHPEHUVȲ
VRPHWKLQJWKDWȷVNH\WRPHPEHUVDWLVIDFWLRQDQGUHWHQWLRQ
0DUN7DOOH\(YHU\RQH$FWLYHȷVJURXSʛWQHVV
GHYHORSPHQWPDQDJHUVWDWHVȺ$OWKRXJKDFRPELQHG
37GHOLYHU\PRGHOPD\VHHPFRQIXVLQJWKHEHQHʛWVZH
H[SHULHQFHPDNHWKLVDSSURDFKWKHEHVWʛWIRUXV:H
IRFXVRQTXDOLW\DQGE\GRLQJVRZHDWWUDFWKLJKTXDOLW\
37VȲDQG\HDURQ\HDUWKHLUUHYHQXHFRQWLQXHVWREHRQH
RIRXUVWURQJHVWJURZWKDUHDVȻO

(YHU\RQH$FWLYHKDVHPSOR\HGDQGVHOIHPSOR\HG37V
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A WATTBIKE PROMOTION

HARNESSING THE
POWER OF HIIT
$VDVHOISRZHUHGSLHFHRINLWWKH:DWWELNHDOORZVDXVHUWRJRIURP]HURWRPD[LPXPHʞRUW
immediately – making it a compelling choice for HIIT workouts, classes and circuits

I

nterval training has been a key part
of elite training programmes for
numerous years, as many sports
require short, fast spurts of movement
at high intensities. Recently this has been
more widely recognised, and in 2014 high
intensity interval training (HIIT) made its
ʛUVWDSSHDUDQFHLQWKH$PHULFDQ&ROOHJHRI
6SRUWV0HGLFLQH $&60 Worldwide Survey
of Fitness Trends, topping the list.
HIIT gets heart rates high and maintains
this level, resulting in burning more fat,
improved cardio health, accelerated
metabolism and greater muscle mass, all in
less time than steady state exercise. The
body’s repair cycle is pushed, meaning that
between sessions and for 24 hours after,
the body is still burning fat and calories.
The Wattbike is one of the few pieces
of equipment that can deliver the most
HʞHFWLYHDFFXUDWHDQGUHOLDEOH+,,7VHVVLRQV
$GDP'DQLHO:DWWELNHPDVWHUWUDLQHU
and owner of Life:Lab – a London-based,
results-driven performance hub – explains....

repeatedly with numbers that you can
monitor and benchmark.
Being self-powered, the Wattbike doesn’t
dictate what the body does. Instead, it’s
down to the individual to power the
PDFKLQH7KHIUHHZKHHOȲLWLVQȷWʛ[HG
– means that as soon as a person stops
pedalling, their numbers hit zero again.
There’s no continuous spinning, which
means there’s no hiding. The intensity starts

and stops with the individual – fantastic
when monitoring a HIIT session.

INTENSITY AND ACCURACY
The Wattbike has an inbuilt 30-second
test in its monitor. It’s the perfect
benchmark recording for HIIT as it has a
fatigue factor. It’s a form of reliable data,
to repeatedly use over time to track the
LQFUHDVHLQPD[LPXPHʞRUWV

SELF-POWERED
The Wattbike allows a user to go from
]HURWRPD[LPXPHʞRUWLPPHGLDWHO\
which you can’t do with other equipment
ZKLFKKDVDODJRUDQLQWHQVLW\WDLORʞ
)URPWKHʛUVWUHYROXWLRQRQWKHSHGDO
you are creating power: thousands of Watts
in seconds, and the ability to hit high levels

“In most circumstances,
HIIT isn’t intense enough.
The Wattbike allows you
to hit max immediately
and benchmarks your
performance through
accurate monitoring,
data and training zones”
Ricky Berry, owner of RB5 Personal
Training, Nottingham
70

Wattbike’s intensity starts and stops with the individual
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WATTBIKE HIIT WORKOUT
20 minute warm up
MAIN SET
VHFVRQVHFVRʞ[UHSV
3 minute recovery
VHFVRQVHFVRʞ[UHSV
3 min recovery
VHFVRQVHFVRʞ[UHSV

The new Wattbike workouts are standalone sessions
Meanwhile the six-second test is also
DJUHDWVKRUWEXUVWDWPD[LPDOHʞRUWWR
FUHDWHDEDVHOLQHʛWQHVVPHDVXUH
Coaches and PTs deliver HIIT training
but are often unable to manage intensity,
RUWDLORUVHVVLRQVWRWKHVSHFLʛFVRIDQ
LQGLYLGXDO([HUFLVHUHSHWLWLRQVRIWHQVWDUW
DWPD[LPDORXWSXWWKHQWDLORʞWREHFRPH
DOPRVWQRQH[LVWHQWE\WKHʛQDOUHSHWLWLRQ
Using the Wattbike, a person can
SHUIRUPWKHVXEPD[LPDOUDPSWHVWʛUVW
GHVLJQHGWRVFDOHDOHYHORIʛWQHVVDQGWR
estimate maximum minute power (MMP)
DQGPD[LPXPKHDUWUDWH 0+5 )URP
WKHVHVSHFLʛFVWRWKHVHVVLRQFDQEHVHWVR
WKHZRUNRXWLVHʞHFWLYHDQGDFFXUDWHWRWKH
individual’s ability, rather than relying on the
LQDFFXUDFLHVRISHUFHLYHGHʞRUW

“You get the resistance instantaneously from the
Wattbike and you can do short bursts of effort. You’re
not waiting for the resistance to come up and this
replicates the training we do for track and ﬁeld events”
Toni Minichiello, athletics coach to Olympic champion Jessica Ennis-Hill

SHUFHLYHGHʞRUW7KHEHVWZD\WRHQJDJHWKH
user with this is to create visuals and cues so
WKH\NQRZLQVWDQWO\ZKHQWRLQFUHDVHLQWHQVLW\
To aid this, Wattbike launched the
Wattbike Hub app to provide everything
DʛWQHVVFRQVXPHUQRZGHPDQGVWHVWV
workout and plans, as well as feedback and
ZRUNRXWDQDO\VLV7KHQHZZRUNRXWVDUH
standalone sessions which the user can
VHOHFWDQGULGHDJDLQVW7KH\DUHEDVHGRQ
the results from the tests performed on the
:DWWELNHDQGXVHPRWLYDWLRQDOȶWUDʡFOLJKWȷ
USING VISUALS
+,,7WUDLQLQJLVDOODERXWNQRZLQJ\RXUQXPEHUV colour-coded dials to show whether the
XVHULVKLWWLQJWKHLUWDUJHWV
There should be no guesswork, or estimating

1RJXHVVZRUN+,,7WUDLQLQJLVDOODERXWNQRZLQJ\RXUQXPEHUV

VISCERAL EXPERIENCE
Sounds can be just as much of a motivator
LQʛWQHVVDVYLVXDOVLIQRWPRUHVR
Due to the air resistance, when people
are working hard and cycling at a high
wattage on the Wattbike, there is a big
VRXQGWRPDWFKWKHHʞRUW)HHGEDFN
has told us that within a gym, studio or
HIIT setting, this can be an incredibly
PRWLYDWLQJYLVFHUDOH[SHULHQFH
The sound of someone working really
hard can encourage and push everyone else
to work harder, ensuring that HIIT sessions
VWD\DWDVSULQWUDWKHUWKDQIDOOLQJLQWRDVORJ
The Wattbike is in its natural form of
WUDLQLQJGXULQJD+,,7VHVVLRQ,WFDQHDVLO\
be combined with other forms of training
within a circuit setting as you can ‘hop
RQDQGRʞȷWKH:DWWELNHDQGEHLQVWDQWO\
ZRUNLQJDWKLJKLQWHQVLWLHV
The bike can be used by all, regardless of
abilities or goals, as its measures can provide
DEDVHOLQHʛWQHVVPHDVXUHWKDWFDQEH
used consistently to show adaptations and
SHUIRUPDQFHRYHUWLPH

TEL: +44 (0)115 9455450
EMAIL: info@wattbike.com
WEB: www.wattbike.com
©Cybertrek 2016 healthclubmanagement.co.uk August 2016
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ACCESSIBLE

SPAS

Why aren’t more health club spas disability-friendly? Vicky Kiernander asks the experts

W

e know spas and the facilities
WKH\RʞHUSURYLGHDKRVWRI
SK\VLFDODQGPHQWDOEHQHʛWVȲ
VRZK\DUHQȷWPRUHRIWKHPDFFHVVLEOH
WRWKRVHZKRDUJXDEO\QHHGWKHPPRVW"
New spas can be designed to
accommodate the needs of those with

GLVDELOLWLHVEXWLWFDQEHIDUPRUH
FKDOOHQJLQJLQROGHUSURSHUWLHVZKHUH
FRPSURPLVHVRIWHQKDYHWRPDGH
$QGZKLOHUHJXODWLRQVH[LVWWR
HQVXUHDFFHVVIRUGLVDEOHGSHRSOH
VRPHH[SHUWVVD\WKH\ȷUHLOOGHʛQHG
DQGWKHUHIRUHRSHQWRLQWHUSUHWDWLRQ

GERARD MCCARTHY

SALES DIRECTOR,
DALESAUNA
Despite DDA legislation being
around for some time, many
architects still don’t consider the
full implications of the regulations
in thermal and wet areas. The regulations are woolly
and can be open to interpretation.
For example, one new-build spa we worked on recently
had four thermal rooms, none of which were designed by
the architect to be DDA-compliant.
One of the key issues we come across is the
1,500mm wheelchair turning circle required in ‘rooms’
– which applies, or can be interpreted as applying, to
thermal rooms such as saunas and steamrooms. If
this 1,500mm circle is applied, it either requires the
seating area in most conventionally-sized saunas and
steamrooms to be almost completely removed, or it
makes the available space for able-bodied users so small
that it’s hardly worth doing. Alternatively, operators
can make the rooms bigger, which has a big impact on
budget for the relatively few times it will be used.
In older buildings, it’s often simply not practical or
FRVWHʞHFWLYHWRSURYLGHIXOO''$FRPSOLDQFHDQGȶEHVW
endeavours’ take over. You have to demonstrate that
you’ve given due consideration to DDA regulations,
72
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LWȷVGRZQWRLQGLYLGXDORSHUDWRUV
WRZHLJKXSWKHFRVWRILQYHVWLQJLQ
DFFHVVLEOHVSDIDFLOLWLHVȲIRUZKDWLV
DIWHUDOODPLQRULW\DXGLHQFHȲDJDLQVW
WKHSRWHQWLDOFRVWRIQRWSD\LQJGXH
FRQVLGHUDWLRQWROHJLVODWLRQ:HWDONWR
VSDH[SHUWVWRJHWWKHLUYLHZV

but if you can’t achieve them then compromises
have to be made. All of our installations take DDA
into consideration, be it via DDA-compliant doors
as standard or through the application of the DDA
1,500mm circle – depending on the type of use,
whether it’s a new build or a refurbishment, and so on.
0\DGYLFHLVWRFRQVLGHUWKHODZLQWKHʛUVWLQVWDQFH
It can be woolly so ask an expert, who will always
FRPHGRZQRQWKHVLGHRIȶPRUHLVEHWWHUȷȲbZHȷG
always suggest veering towards DDA compliance.
%XWDOVRFRQVLGHU\RXUPDUNHWZLOOLWDʞHFW\RXU
membership in a positive manner, or will it upset
existing members due to the institutional appearance
often created by the installation of handrails and hoists?

Despite DDA legislation
being around for some time,,
many architects still don’t
consider the full implications
in thermal and wet areas
Gerard McCarthy, Dalesauna

H E AT E X PE R I E N C ES

New-build spas should aim to provide disabled access to all facilities

ABI WRIGHT

CO-FOUNDER AND
MANAGING DIRECTOR,
SPABREAKS.COM
We launched ‘Spa for All’ to make
the spa industry more accessible to
a wider audience. Within the Spa for
$OOXPEUHOODZHKDYH5HFRYHU\5HWUHDWVȲZKLFKRʞHU
spa days and breaks for those with, or recovering from,
cancer – and Accessible Spas, which highlight venues
with facilities that cater for a range of disabilities, from
impaired hearing and vision to mobility issues.
:HDOVRRʞHUSDFNDJHVZKHUHDQ\RQHZKRKDVD
carer can take their carer on the spa break with them,
to use the facilities and help them enjoy their spa
experience – at no extra cost.
It’s much easier for venues being built now to make
facilities accessible: criteria have changed over the years
and awareness about accessibility is much better than
it used to be. However, for historic properties with
WLQ\FRUULGRUVDQGQDUURZVWDLUZD\VLWȷVYHU\GLʡFXOW
and expensive to make the buildings accessible – or
HOVHRSHUDWRUVPD\ʛQGWKH\FDQFDWHUIRURQHRUWZR
people, but don’t have the capacity to cater properly
for everyone who needs improved accessibility.
For the most part, though, the people we work with
very much want to make the changes. It just takes time,
so it’s our job to highlight how important it is and the
reasons it needs to become a priority.
There’s an argument to say there’s not enough of
a market among people with disabilities to justify the
costs of implementing accessible facilities a lot of the

time, but the reality is that any of us could be in need
of accessible facilities – whether temporarily, with a
EURNHQOHJRUDQLOOQHVVWKDWDʞHFWV\RXUDELOLW\WRPRYH
about, or permanently.
We also have an ageing population, so I can only
see accessibility becoming more important. It’s about
enhancing the experience for the market as a whole.

BEST PRACTICE: MERE HEALTH CLUB & SPA
:LWKDʛYHEXEEOHUDWLQJIURPThe Good Spa Guide, facilities at
WKH0HUH+HDOWK&OXE 6SDLQ&KHVKLUHLQFOXGHDPSRRO
K\GURWKHUDS\SRRODQGDWKHUPDO]RQHRʞHULQJDVDOWURRP
VWHDPURRPDQGFDOGDULXP
)RUJXHVWVZLWKGLVDELOLWLHVWKHUHȷVDUDPSLQWRWKHVSDDQG
UHVRUWIRUHDVHRIDFFHVVDFFHVVLEOHFKDQJLQJIDFLOLWLHVIRUPDOHDQG
IHPDOHXVHUVDXWRPDWLFGRRUVWRWKHSRRODQGZHWDUHDVDSKRQH
E\WKHSRROZLGHVWHSVLQWRWKHSRROUDWKHUWKDQODGGHUVWHSV
DQGZLGHFRUULGRUVIRUZKHHOFKDLUV$FDUHUSROLF\KDVDOVREHHQ
LQWURGXFHGDOORZLQJFDUHUVWRDFFRPSDQ\WKHLUSDWLHQWVDQGXVH
WKHVSDIDFLOLWLHVIRUIUHH
&ODLUH/RPDVZKREHFDPH
DSDUDSOHJLFDIWHUDULGLQJ
DFFLGHQWDQGQRZFDPSDLJQV
DQGUDLVHVIXQGVWRʛQGDFXUH
for paralysis, praises the Mere
6SDDVȺDJUHDWVSDDQGKRWHO
IRUZKHHOFKDLUXVHUVPDNLQJLW
VWUXJJOHIUHHDQGUHOD[LQJȻ
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H E AT E X PE R I E N C ES

IAN COTGRAVE

MANAGING DIRECTOR, CREATEABILITY
Building regulations require facilities to integrate disability access
from the outset. It’s no longer enough to have bolt-on options
– it’s a legal requirement. It’s vital to consider the range of users
of the space, which could include wheelchair as well as walking
disabled and visually- or hearing-impaired people, all of which will
LPSDFWGLʞHUHQWHOHPHQWVRIWKHVSDȷVLQWHULRUGHVLJQ
Doorway and corridors must be wide enough to accommodate free movement
around the facility and allow for the turning of wheelchairs, whereas tactile surfaces
DQGFRQWUDVWLQJFRORXUVWRGLʞHUHQWLDWHEHWZHHQGRRUVDQGIUDPHVFDQEHKHOSIXO
for partially-sighted or blind users. Semi-able bodied people may need grab rails for
VXSSRUWZKLOHVPRRWKXQLQWHUUXSWHGʜRRUVXUIDFHVFDQKHOSDYRLGWULSKD]DUGV
Each treatment room, sauna or steamroom should be designed for compliance,
to include either a dedicated area for wheelchairs or removable benches or seating
where wheelchairs can be accommodated.
In the case of spas or hydrotherapy pools, deck-level access should be considered
– or a dedicated overhead hoist system will need to be installed – and the height of
showers and other features that need to be reached, such as ice fountains, should
also be looked at in terms of accessibility.
Panic alarms with pull cords that reach the floor should be installed in all areas
of the facility to ensure users can get help should they fall. These often form part
of an integrated security system, which also includes flashing fire alarm beacons to
alert hearing-impaired users. These need to be visible from any position within the
facility, which could mean installing them in steamrooms and saunas that don’t have
IXOO\JOD]HGGRRUVO

Building regulations require
disability access to be
integrated from the outset..
It’s no longer enough to
have bolt-on options
Ian Cotgrave, Createability
BEST PRACTICE: LARKFIELD LEISURE CENTRE SPA
Tonbridge & Malling Leisure Trust (TMLT) and Tonbridge & Malling Borough
&RXQFLOFRIXQGHGDeXSJUDGHRIWKHVSDDW/DUNʛHOG/HLVXUH&HQWUHLQ
Aylesford, UK, this spring.
The spa was stripped back to its shell and redesigned to accommodate a wider
range of facilities including a sauna, steamroom, spa bath, ice feature and showers,
and to make the spa accessible. To this end, the spa now has level access
and features a hoist, allowing those with limited mobility to use the spa bath.
Meanwhile the sauna and steamroom are accessible to wheelchair users. A fully
Part M-compliant disabled changing facility is located next to the spa.
“As an inclusive operator, we want
our facilities to be used by as many
The spa pool features a hoist
residents as possible to encourage
mental and physical wellbeing,” says
Martin Guyton, chief executive of
70/7Ⱥ7KLVLVUHʜHFWHGLQWKHGHVLJQ
of the new facility. We have a wide
range of users with disabilities who
access the spa, including many of our
GP referral users.”
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The new
equipment range
from ricky hatton
Available now at
jordanfitness.com

KEEP YOUR GYM
COOL THIS SUMMER
GIANT FANS - UP TO 36"
Built for heavy
duty, long term
commercial use.
FROM ONLY
.98
£
99EXC.VAT
CAM6000
.98
119INC.VAT

FI
REGIS RST 5
TRAT
IONS

£

Hit the Ground
CAM5002

HUGE FANS
HIGH
OUTPUT &
VARIABLE
SPEED

CAM36

MASSIVE
FAN

36"

Running with an

24" & 30"
INC.VAT
£119.98
£161.99
£203.98
£167.98
£215.98
£239.98

Prepare your learners for a world
of opportunities with an Active
IQ qualiﬁcation. Our range of
qualiﬁcations will equip your
learners with all the knowledge and
skills they need to kick-start their
careers in the Active Leisure sector.

*Was £167.98 Inc VAT #110V product

SEE THE FULL RANGE IN-STORE OR ONLINE
Mon-Fri 8:30-6:00
Sat 8:30-5:30
Sun 10-4

machinemart.co.uk
MAIL ORDER: 0115 956 5555

Connect with us
#activequaliﬁcations

Visit www.activeiq.co.uk/join
and kick-start your learners’ careers with our qualiﬁcations
25429

SUPERSTORES
NATIONWIDE

E

when
you be
approv come
ed

Active IQ Qualiﬁcation

CAM5002 INCLUDES
CEILING MOUNTING
BRACKET

MODEL SIZE SPEEDS EXC.VAT
CAM24 24" 2
£99.98
CAM30* 30" 2 £134.99
CAM36 36" 2 £169.98
CAM5002 24" 3 £139.98
CAM6000 30" 3 £179.98
CAM110# 30" 3 £199.98

FRE

U K AC T I V E U PDAT E

A NEW SKILLS
PATHWAY

The workforce agenda is back on track, says Huw Edwards, public affairs director at ukactive

S

ince taking over as ukactive’s
SXEOLFDʞDLUVGLUHFWRUHDUOLHU
this year, it’s been clear that
one item more than any other
is top of the operator agenda: skills.
The uncertainty that has shrouded
workforce development has inhibited
growth and led to a decline in trust in
our sector, both internally and externally,
which is why it has been priority number
one for ukactive to support CIMSPA, the
sector’s chartered institute, in setting this
right and building a new skills pathway that
the industry can get behind.
b7KHIXWXUHRIWKHZRUNIRUFHLVVXFKD
fundamental issue with repercussions for
every part of the sector – not least the
people who are employed, trained and
developed under our watch. It’s crucial
we get it right. And with the government’s
ongoing commitment to achieve 3 million
new apprenticeships by 2020, as well as
macro changes in skills and workforce
across our economy – the threats and

Highly skilled employees are needed to drive the sector forward
out a comprehensive programme of
reform that will put the trust back into
the skills system. Many readers will be
aware that this process has been ongoing

CIMSPA has set out a comprehensive
programme of reform that will put the trust
back into the skills system. The sector will
reap the rewards of getting this right

ILLUSTRATION: SHUTTERSTOCK.COM

opportunities created by automation,
ʜH[LEOHZRUNLQJDQGWHFKQRORJLFDO
developments – this is the time to be
getting ahead of the game rather than
simply catching up.
SLOW BUT SURE
The DCMS strategy, launched just before
Christmas, made it clear that there had to
be a change in how skills and workforce
regulation was looked after, not just in
the sector but across sport, leisure and
physical activity for health.
But although this was undoubtedly a big
step in the process, the actual mechanics
of delivering the workforce development
programme fell to employers, training
providers and the sector itself.
We’re now well on the way to
delivering on that goal. CIMSPA has set

IRUVRPHWLPHEXWLQWKLVʛHOGSDWLHQFH
is a virtue, and the sector will reap the
rewards of getting this right.
It’s a complex area of policy with so
many stakeholders to balance – which is
ZK\WKHUHKDVEHHQQRHDV\ʛ[ȲEXWWKH
work has been done behind the scenes
to make sure the roll-out of an updated
V\VWHPFDQEHVPRRWKDQGHʞHFWLYHb
EMPLOYER ENGAGEMENT
Engaging operators and employers in this
process is central to this plan. They are
key, not only for embedding the new skills
pathway and integrating the processes
into their business, but in shaping how,
why and when the new structure will be
implemented, and on what timescale.
That’s why ukactive has embarked
on a series of employer engagements,

led by CIMSPA, with the aim of taking
the details of the CIMSPA plan to
present and discuss with employers in
the sector. Over the next couple of
months, ukactive will be reaching out
to employers to gather feedback and
develop a full picture of how we move
from theory to practical implementation
of the skills and workforce agenda.
It will undoubtedly take a sectorwide effort to bring all these changes
on-board, but these changes are
necessary and will act to support the
industry over the coming years.
There can be no denying that the sector
is crying out for movement on this, and
I can safely say that change is just around
the corner. O

Want to know more?
If you would like any more
information on the skills and
workforce agenda, or to arrange a
EULHʛQJSOHDVHFRQWDFWPHDWb
huwedwards@ukactive.org.uk

Public Affairs Media Partner
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A TECHNOGYM PROMOTION

™

SKILLMILL

81/($6+7+($7+/(7(
,16,'(<28
Since its launch earlier this year, Technogym’s SKILLMILL™KDVEHHQWDNLQJWKHʛWQHVVZRUOGE\
VWRUPSXWWLQJSRZHUVSHHGVWDPLQDDQGDJLOLW\DWWKHKHDUWRIERWKHOLWHDQGUHJXODUWUDLQLQJ

rom the corporate
gym at The Body
Coach HQ, to Chelsea
FC’s training ground
and Team GB stars
such as Dina AsherSmith, Technogym’s SKILLMILL™ is taking
WKHʛWQHVVZRUOGE\VWRUP)ROORZLQJD
VXFFHVVIXOZRUOGZLGHODXQFKLQ0DUFKWKLV
\HDU6.,//0,//KDVEHHQSODFHGLQPDQ\
settings: providing a versatile functional
RʞHULQJRQWKHJ\PʜRRUDVD37EDVHG
SURGXFWDQGIRUJURXSWUDLQLQJ6.,//0,//
KDVDOVREHHQLQVWDOOHGDWWKH5LR
2O\PSLF9LOODJHZKHUHWKHZRUOGȷV
PRVWHOLWHDWKOHWHVZLOOXVHWKHSURGXFW
WKURXJKRXWWKH*DPHV
Born from Technogym’s Olympic
heritage, SKILLMILL has Athletic
3HUIRUPDQFH7UDLQLQJDWLWVKHDUWDQG
LVWKHʛUVWHYHUQRQPRWRULVHGSURGXFW
FDSDEOHRIWUDLQLQJDOOWKHERG\ȷVHQHUJ\
V\VWHPVLQDVLQJOHVROXWLRQ)URPVSULQWLQJ
WRSRZHUGHYHORSPHQWLWHQDEOHVHYHU\
day users to elite athletes to improve their
3RZHU6SHHG6WDPLQDDQG$JLOLW\&RQWHQW
DQGHGXFDWLRQVXUURXQG6.,//0,//ZLWK
DEXLOWLQ45FRGHDOORZLQJWKHXVHUWR
REWDLQSURJUDPPHVWRIROORZRUH[HUFLVHV
WRWU\DORQJZLWKDGHGLFDWHGIXQFWLRQDO
WUDLQLQJDSSDQGEHVSRNHRQVLWHWUDLQLQJ
from the Technogym® Master Trainer
WHDP

F

unique programming and provide a setting
that motivates and encourages interaction
EHWZHHQWUDLQHUVDQGPHPEHUV

SKILLMILL AS AN ADDITION
TO THE GYM

Greenwich Leisure Limited (GLL) has
JURZQLQWRWKH8.ȷVOHDGLQJRSHUDWRURI
local authority leisure facilities, managing
PRUHWKDQVLWHV2QHRIWKHʛUVW
*//VLWHVWRLQVWDOO6.,//0,//ZDV%HWWHU
*\P&RQQVZDWHULQ%HOIDVWZKHUHWZR
6.,//0,//ZHUHUHFHQWO\LQVWDOOHGDVSDUWRI
DPDMRULQYHVWPHQW
)RU'HDJODQ2ȷ+DJDQJHQHUDOPDQDJHU
IRU*//%HOIDVWLQYHVWLQJLQLQQRYDWLYH
solutions such as SKILLMILL is the
FRUQHUVWRQHRIWKHEXVLQHVVȺ:HQHHGHG

VRPHWKLQJWRFUHDWHFOHDUZDWHUEHWZHHQ
us and the surrounding competition, and to
PHHWWKHGHPDQGVRIFXVWRPHUV6.,//0,//
WLFNHGDOOWKHER[HVE\DGGLQJDGLʞHUHQW
GLPHQVLRQWRWKHIXQFWLRQDOVSDFHVZLWKLQ
WKHJ\PȻVD\V2ȷ+DJDQ
GLL predominantly uses SKILLMILL for
J\PʜRRUEDVHGʛWQHVVFODVVHVDQG37
Ⱥ3RVLWLRQLQJ6.,//0,//E\WKH2PQLD
IXQFWLRQDOIUDPHPHDQVRXUʛWQHVVWHDP
FDQDGGDFDUGLRRSWLRQWR2PQLDJURXS
WUDLQLQJFODVVHV:HDOVRKDYHDQH[FHOOHQW
WHDPRI37VZKRDUHWHVWLQJWKHERXQGDULHV
RIWKH6.,//0,//RQDGDLO\EDVLV
6.,//0,//LVWUXO\YHUVDWLOH1RWRQO\LVLW
suitable for our elite GLL Sport Foundation
DWKOHWHVIURPPDUDWKRQUXQQHUVWRZHLJKW
OLIWHUVEXWDOVRIRUWKHʛUVWWLPHJ\PJRHU

THE RISE OF FUNCTIONAL
TRAINING
Fitness facilities, from major health clubs to
strength and conditioning studios, continue
to invest in functional training areas and
equipment including SKILLMILL to meet the
LQFUHDVLQJQHHGVRIWKHLUPHPEHUVRʞHU
78

The HIGH45 studio in Amsterdam uses 12 SKILLMILLS for its HIIT classes
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Operators can control what
they sell and what they
charge to maximise sales

Elite British sprinter Dina Asher-Smith training on the SKILLMILL

SKILLMILL is truly versatile. It’s
suitable for our elite athletes, from
marathon runners to weight-lifters,
and also for the first-time gym-goer
It’s vital for us to continue investing in this
kind of technology to help improve the
customer experience.
Working with an innovative company
such as Technogym provides us with that
all-important edge.”

SKILLMILL AS A PT PRODUCT
The Fitness Space opened in 2010 in
Ascot, led by former Olympic Athlete, Tim
%HQMDPLQb)ROORZLQJWKHJUHDWVXFFHVVRI
WKHʛUVWVLWH7KH)LWQHVV6SDFHKDVQRZ
RSHQHGʛYHIUDQFKLVHRSHUDWLRQVZLWKD
IXUWKHUVL[SODQQHGIRUb
Inspired by his experience in athletic
training methods, Tim was keen to add
6.,//0,//LQWRWKHHTXLSPHQWRʞHULQJDW
each of their clubs.
“As soon as I was introduced to the
product I was hooked, and knew it would
be great for our model. The diversity of
its use suits the commercial side of our
EXVLQHVVWKHUHTXLUHPHQWIRUHGXFDWLRQ
around the product is supported by our
XQLTXHVHUYLFHRʞHULQJȻVD\V%HQMDPLQ
7KH)LWQHVV6SDFHLQFRUSRUDWHV

6.,//0,//IRUDOODVSHFWVRIWKHLU
programming including small group training,
37DQGFODVVHV0HPEHUUHVSRQVHWRWKH
QHZHTXLSPHQWKDVEHHQUHDOO\SRVLWLYH
Ⱥ6.,//0,//KDVEHHQWKHEHVWUHFHLYHG
SLHFHRIHTXLSPHQWLQRXUFOXEV,WV
adaptability and variety in programming
RSWLRQVDOORZVXVHIRUDOOOHYHOVIURPʛUVW
time gym-goers to sports professionals.
7KH)LWQHVV6SDFHȷVVXFFHVVLV
ODUJHO\GRZQWRRXUXQLTXHPHPEHU
journey process, complimented by our
FRPSUHKHQVLYHWHFKQRORJLFDORʞHULQJ
The blend provides a 360° customer
experience, ensuring we stay closely aligned
to our mission statement: ‘Creating an
environment where results are inevitable.’
Our dedicated partnership with Technogym
has allowed us to provide our customers
ZLWKDPRGHOXQULYDOOHGLQWKH8.Ȼ

SKILLMILL FOR GROUP
TRAINING CLASSES
/DXQFKHGLQ$SULOHIGH45 is a
QHZ$PVWHUGDPEDVHGʛWQHVVVWXGLR
RʞHULQJKLJKO\HʞHFWLYHPLQXWH+,,7

classes. The whole concept is based around
WKHLQVWDOODWLRQRI6.,//0,//ZLWKDOO
programming utilising 3 key products:
6.,//0,//SO\RER[HVDQGIUHHZHLJKWV
Ⱥ%RXWLTXHʛWQHVVLVWKHIDVWHVWJURZLQJ
WUHQGLQWKHʛWQHVVPDUNHWVR,VDZDELJ
opportunity to set the bar in the Dutch
ERXWLTXHʛWQHVVPDUNHWZLWKDQHZ
concept,” says Barbara Den Bak, founder
DQGRZQHURI+,*+Ⱥ+,*+IRFXVHV
RQDOOʛWQHVVOHYHOVZLWKWKHDLPRIFUHDWLQJ
a real community of followers.”
2ʞHULQJʛYHVFKHGXOHGFODVVHVDGD\
+,*+VHHVDWWHQGHHVSHUFODVV
Ⱥ:HLQYHVWHGLQ6.,//0,//DVLWLVDXQLTXH
VROXWLRQRʞHULQJDKXJHYDULHW\RIH[HUFLVHV
which makes it a great combination with
body-and free-weight exercises for the best
full body workout.
+,*+ȷVVXFFHVVVWHPVIURPD
combination of elements: a high-end club
feel, premium service levels, the customer
H[SHULHQFHDQGWKHYHU\EHVWPLQXWH
workout which delivers serious results.”

TEL:
+44 1344 300236
EMAIL: uk_info@technogym.com
WEB: www.technogym.com/skillmill
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:KDWVHWVPDUNHWOHDGHUVDSDUWIURPWKHUHVWRIWKHʛHOG"Jon FeldʛQGVRXW

A

ny company that can
successfully maintain
a leadership position
ZLWKLQDQLQGXVWU\IRUʛYH
RUPRUH\HDUVPXVWKDYHVXFFHVV
embedded in its DNA. But just
DV'1$VWUDQGVGLʞHUVRQRWZR
companies share the same road map
WRORQJWHUPYLDELOLW\

(YHU\EXVLQHVVOHDGHUFDQSRLQW
WRDWWULEXWHVWKDWKDYHKHOSHGVHW
their company apart – a clearly
stated mission and commitment
to it; a highly knowledgeable and
experienced management team; a
ZHOOWUDLQHGFXVWRPHUIRFXVHGVWDʞ
– or a business model that genuinely
VROYHVDSUREOHPIRUFRQVXPHUV

ANYTIME FITNESS

We’ve intentionally designed elasticity
into the model to harness the varying
expertise and passions of our diverse
ownership group Chuck Runyon, Anytime Fitness

Franchisors face a particular challenge
compared to other operators: they
need to maintain quality and uniformity
LQWKHLURʞHULQJV\HWWKHUHȷVRQO\VR
much they can dictate to franchisees
– who tend to be entrepreneurial by
nature – before they begin to rebel.
:KDWVHWV$Q\WLPH)LWQHVVDSDUW
according to Chuck Runyon – the coIRXQGHUDQGSUHVLGHQWRIWKH86EDVHG
XQLWIUDQFKLVRUȲLVLWVDELOLW\WR
leverage that desire for independence and
ʜH[LELOLW\WRLWVDGYDQWDJH
Ⱥ:HȷYHLQWHQWLRQDOO\GHVLJQHGHODVWLFLW\
into the model. Our operators have

the space and autonomy they need to
RʞHUVPDOOJURXSIXQFWLRQDOYLUWXDODQG
WUDGLWLRQDO37WRPHPEHUVȻKHH[SODLQV
“This approach harnesses the varying
H[SHUWLVHDQGSDVVLRQVRIRXUGLYHUVH
RZQHUVKLSJURXSDQGWKH\DSSUHFLDWHWKH
QLPEOHQHVVWKLVPHWKRGRORJ\DʞRUGVȻ
,WȷVFKDOOHQJLQJIRUDIUDQFKLVRUWRʛQGD
balance between system-wide uniformity

IHRSA spoke with three such
RUJDQLVDWLRQVȲ$Q\WLPH)LWQHVV
Hour Fitness and GoodLife Fitness –
DERXWWKHLUULVHWRSURPLQHQFHDQG
their ability to maintain their frontrunner status year after year on the
annual IHRSA Global 25OLVWVLQDQ
LQFUHDVLQJO\FRPSHWLWLYHKHDOWKDQG
ʛWQHVVFOXEHQYLURQPHQW

DQGORFDODXWRQRP\EXWWKHFRPELQDWLRQ
of a turnkey system with a bit of freedom
KDVVD\V5XQ\RQEHHQȺYHU\DWWUDFWLYHWR
RXUIUDQFKLVHRZQHUVȻ
+HFRQWLQXHVȺ,QDGGLWLRQGXHWRWKH
UHODWLYHO\VPDOOVL]HRIRXUJ\PVZHKDYH
the opportunity to understand and know
our members better than many other
ʛWQHVVEUDQGVKDYH
Anytime co-founders Dave
Mortensen and Chuck Runyon

Anytime Fitness has been in the IHRSA Global 25 for over 10 years
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24 Hour's Napolitano and Smith

24 HOUR FITNESS
US operator 24 Hour Fitness has been
an IHRSA Global 25 stalwart since the
organisation began tracking the leading
international players nearly 20 years
ago. While the organisation can point
to a wide range of factors behind its
success, current CEO Mark Smith puts
the management team it’s had over the
\HDUVʛUPO\DWWKHWRSRIWKHOLVW
Smith and the new company
president Frank Napolitano joined
24 Hour Fitness in 2014, with “as
few changes as possible” thanks to
an already strong team. However,

GOODLIFE FITNESS

24 Hour members provide feedback on equipment and programmes
WKH\KDYHPDGHVRPHUHʛQHPHQWVWR
strengthen the company even further,
as Smith explains: “We’ve changed
our marketing to speak directly to our
demographics as they grow.
"We’ve developed targeted
campaigns for millennials, women and
the growing active 50-plus audience.
And the way we speak to those
audiences has changed with the times
too; we’re making greater use of social
media and digital messaging.
“As a result, we’re highly engaged
with our members. They provide
immediate feedback on everything from

convenient locations close to their work
or home. Because of our size and breadth,
Canadians can work out in our clubs almost
anywhere in Canada – and in much of the
US too, through our reciprocal agreement
with 24 Hour Fitness.”
GoodLife pursues two core goals:
to meet the market’s changing
programming needs, and to create club
models that take into account shifting
member desires – what Patchell-Evans
refers to as “club model diversity”.
To deliver on these goals, GoodLife
continues to introduce distinct, cuttingHGJHSURJUDPPLQJWDUJHWLQJGLʞHUHQW
segments of the population, such as teens
DQGROGHUDGXOWV,WDOVRRʞHUVOHDGLQJ
education and development options for its
JURXSʛWQHVVLQVWUXFWRUV
personal trainers and
club managers.
The company has
forged partnerships –
including with Les Mills
and Visual Fitness Planner
– that are designed to
keep members excited
and engaged, and it
has also established
collaborations in the
ʛHOGRIFDUGLRYDVFXODU
disease prevention and
rehabilitation to address
Patchell-Evans founded GoodLife in 1979
WKHVLJQLʛFDQWKHDOWK

Very few companies have managed to
accomplish what GoodLife Fitness has
achieved. Based in Canada, the company
has been thriving for more than 35 years
with the same owner in place: CEO
'DYLGȶ3DWFKȷ3DWFKHOO(YDQVȲDʛYHWLPH
Canadian rowing champion, marathoner
and avid heli-skier – has been at the helm
since he founded GoodLife in 1979.
Patchell-Evans sums up the chain’s
strategy in one word: growth... and
VSHFLʛFDOO\WKHFRPSDQ\ȷVPLVVLRQWRKDYH
clubs wherever people want to work out.
“We’ve always had a key focus on
growth,” he explains. “We know one of the
biggest factors in ensuring people continue
to work out on a regular basis is having

our new equipment to programmes.
When you combine our industry
knowledge with our ability to innovate,
we have the tools to keep members
involved, motivated, and moving
forward to achieve their own health
DQGʛWQHVVJRDOV7KDWȷVDSRZHUIXO
combination we don’t take for granted.
"It’s a strong reminder about the role
we’re able to play in contributing to our
members’ healthy and active lives.”
“They trust us, and that loyalty
is the result of a consistently good
product and service at a reasonable
price point,” Napolitano concludes.

FKDOOHQJHVIDFHGE\&DQDGLDQV7KDWHʞRUW
has positioned GoodLife as an integral
part of the country’s healthcare solution.
Ⱥ2QWKHVWDʡQJVLGHZHȷYHLQWURGXFHG
a strategic recruitment strategy to
promote lifelong career opportunities
with GoodLife,” says Patchell-Evans. “And
we consistently update older clubs based
on changing demographics.”
In terms of “club model diversity”,
GoodLife has both unisex and womenonly clubs, and a budget club chain called
)LW/HVVE\*RRG/LIH RUFRQRʛWQHVVE\
Énergie Cardio in Quebec); this brand has
grown to almost 100 facilities since 2011.
Ultimately, concludes Patchell-Evans,
GoodLife measures itself not just against
the best clubs in the world, but also
against the best businesses in the world. O

WANT TO KNOW MORE?
To learn more about the
companies that make up IHRSA
Global 25 listings as well as the
current state of the health club
industry worldwide, download
The 2016 IHRSA Global Report at
ihrsa.org/ihrsa-global-report

www.ihrsa.org
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& RELAX
Your Space. Our Speciality.
With over 40 years experience, we have carved out a reputation as one of the
country’s experts in the design, installation and maintenance of luxury relaxation
spaces; from domestic saunas to commercial steam rooms and spa pools.
From conception to completion, our aim is to make every part of your project as
stress free as possible. Please get in touch to see what we can do for you.

Grimbald Crag Close
St James Business Park
Knaresborough,
North Yorkshire, HG5 8PJ

T: +44 [0] 1423 798630
F: +44 [0] 1423 798670
dalesauna.co.uk

SU PPL I ER S H OWC A S E

Spa for the people
)ROORZLQJWKHVXFFHVVRIWKHʛUVW7UDQTXLOOLW\6SDVDXQDDQGVWHDPVSHFLDOLVW
Dalesauna has designed a second luxury spa for Northumberland

ocal people in Cramlington,
Northumberland, UK, now have
access to the latest wellness facilities
after the launch of a new spa at one of the
region’s largest leisure centres.
Sauna and steam specialist Dalesauna
designed and delivered the new Tranquillity
Spa at the Concordia Leisure Centre, which
is undergoing a major refurbishment.
Northumberland County Council and
Active Northumberland – the charitable
leisure and cultural trust which operates
leisure facilities on behalf of the council –
have invested £3.1m in Concordia Leisure
Centre to modernise facilities and bring
new family entertainment and activities
into the town centre.
As part of the redevelopment, the
centre has also received a new climbing
facility, a dedicated cycling studio, a new
ʛWQHVVVWXGLRDQGDUHYDPSHGFDI«ZKLOH
the Cramlington Library is also being
relocated to the leisure centre.
Working with Northumberland County
Council and Robertson Construction,
Dalesauna has created a luxurious new
spa for the centre, hosting a range of heat
experiences designed to promote health
and wellbeing among all members of the
surrounding community.
Formerly home to a disused sauna, the
FHQWUHQRZRʞHUVDIXOOVSDZKLFKLQFOXGHV
a steamroom as well as an aromatherapy
room, where the gentle warmth of steam is
infused with natural aromatherapy essences
to relax the mind and body.
The 3-metre circular spa bath is ideal
for boosting circulation, making it suitable
IRUWKRVHZLWKDUWKULWLVRUVXʞHULQJMRLQW
SDLQ,WȷVDOVRDQHʞHFWLYHZD\WRWUHDWVRUH
muscles after a workout.
The three-person tiled foot spa with
heated bench, ice feature and monsoon
DQGEXFNHWVKRZHUVFRPSOHWHWKHRʞHU
creating a calm and relaxing environment
for users to enjoy.

L

ONGOING SUCCESS STORY
The project follows the success of the
Tranquillity Spa at Ashington Leisure

Facilities at Tranquillity Spa
include a circular spa bath
and aromatherapy room

The quality is extremely high,
demonstrating how public sector
spas can compete with, and even
exceed the standards of, spas in
the private sector – Gerard McCarthy
Centre, which opened at the beginning of
this year. The £21m centre was awarded
the RIBA North East Award this spring,
and its Tranquillity Spa was also designed
and delivered by Dalesauna.
Hailed as a sanctuary to escape
the pressures of everyday life, the
spa at Ashington features a spa pool,
aromatherapy room, monsoon showers,
ice feature and foot spas in addition to
manicure and pedicure bays and three
WUHDWPHQWURRPVRʞHULQJDYDULHW\RI
treatments to suit all budgets.
The range of facilities has proved a huge
hit with locals, with more than 1,600 visits

recorded to the thermal experiences within
WKHʛUVWIRXUZHHNVRIRSHQLQJ
Active Northumberland has created a
Thermal Spa Experience around the new
'DOHVDXQDIDFLOLWLHVZKLFKRʞHUVXVHUVD
MRXUQH\RIUHOD[DWLRQWKURXJKWKHGLʞHUHQW
hot and cold therapies.
“We’re delighted to have completed
another Tranquillity Spa. The quality of
facilities is extremely high, demonstrating once
again how public sector spas can compete
with, and even exceed the standards of, spas
in the private sector,” says Gerard McCarthy,
sales director at Dalesauna.
www.dalesauna.co.uk
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We do more than just
collect your subscriptions
£
£

more
Credit
Control

more
Billing

We do
more

more
Reporting

more
Compliance

more
Customer
Service

more
Analytics

more
Integrations

Get in touch today
www.debitﬁnance.co.uk

sales@debitﬁnance.co.uk

01908 422 000
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'ULYLQJVXVWDLQDELOLW\
)DFHGZLWKJURZLQJFRPSHWLWLRQLQWKHORFDODUHD&LUFDGLDQ7UXVWWHDPHGXSZLWK
GLUHFWGHELWVSHFLDOLVW'HELW)LQDQFH&ROOHFWLRQVWRERRVWLWVFRPPXQLW\SUHVHQFH
VRFLDOHQWHUSULVHFRPPLWWHGWR
ZHOOEHLQJZLWKLQWKHFRPPXQLW\
&LUFDGLDQ7UXVWRSHUDWHVʛYHOHLVXUH
FHQWUHVDQGWZRGXDOXVHVSRUWVFHQWUHV
DFURVVVRXWK*ORXFHVWHU
$WWKHWLPHRI&LUFDGLDQȷVWK
DQQLYHUVDU\ODVW\HDULWKDGDQDYHUDJH
FXVWRPHUVWD\RIVHYHQWRHLJKWPRQWKV
XQGHUDʜH[LEOHPHPEHUVKLSZKLOHDW
WKHVDPHWLPHWKHUHZDVDSUROLIHUDWLRQ
RIFRPSHWLWLYHEXGJHWJ\PVLWWKHDUHD
7KHWUXVWZDVORRNLQJIRUQHZZD\VWR
ERRVWPHPEHUVKLSDQGFRPSHWHLQWKH
PDUNHWSODFH,WWXUQHGWRGLUHFWGHELW
FRPSDQ\')&ZKLFKIRFXVHVSDUWLFXODU
DWWHQWLRQRQWKHOHLVXUHLQGXVWU\WRDFKLHYH
WKLVJRDOLQSDUWQHUVKLS

A

EXCEEDING TARGETS
6LQFHZRUNLQJLQV\QHUJ\ZLWK')&
&LUFDGLDQKDVEHHQDEOHWRLQWURGXFHD
QHZPHPEHUVKLSSDFNDJHWRSURPRWH
WKHEHQHʛWVRIXVLQJLWVFHQWUHV7KHQHZ
/LIHVW\OH0HPEHUVKLSJUDQWVFXVWRPHUV
PRQWKDFFHVVDFURVVWKHRSHUDWRUȷVVHYHQ
VLWHVWKHUHE\SURYLGLQJJUHDWHUFKRLFHWKDQ
WKHORFDOEXGJHWJ\PVDUHDEOHWRRʞHU
Ⱥ')&PDGHWKHWUDQVLWLRQUHDOO\HDV\IRU
XVȻVD\V%HQ%HDVOH\&LUFDGLDQȷVGLUHFWRU
RIFRPPHUFLDOGHYHORSPHQWȺ:HȷYH
EHHQDEOHWRRʞHUWKHFXVWRPHUPRUH
PHPEHUVKLSSDFNDJHFKRLFHVDQGDUH
EHWWHUSRVLWLRQHGDVDIDQWDVWLFYDOXH
RʞHULQJLQDQHYHUFKDQJLQJPDUNHWSODFH
Ⱥ7KHQHZPRQWKPHPEHUVKLSLVQRZ
DYDLODEOHIRUXSWReDPRQWKZKHUHDV
RXUʜH[LEOHPHPEHUVKLSLVe7KH
LQFUHDVHGPHPEHUVKLSOHQJWKFRXQWHUDFWV
WKHORZHU\LHOGIURPHDFKPHPEHUVRERWK
ZHDQGWKHFXVWRPHUEHQHʛWȻ
%RDVWLQJDSHUFHQWFROOHFWLRQUDWH
ZLWKWKHWUXVW')&KDVEHHQDEOHWRWDNH
DZD\WKHFKRUHRIOHQJWK\DGPLQWDVNV
DOORZLQJ&LUFDGLDQWRVSHQGPRUHWLPHRQ
LPSURYLQJLWVIDFLOLWLHVIRULWVFXVWRPHUV
7KHSDUWQHUVKLSKDVDOVRGULYHQ
JURZWK&LUFDGLDQKDGVHWDQSHUFHQW
JURZWKUDWHJRDORYHUIRXU\HDUVEXW
')&KHOSHGWKHWUXVWWREULQJWKLVJRDO
XSWRSHUFHQWZLWKLQWKHʛUVW\HDU
ȲWKHUHVXOWEHLQJDSHUFHQWULVHLQ

The new Lifestyle Membership
enables customer access to
all seven Circadian sites
PHPEHUVKLSVVLQFHWKHSUHYLRXV\HDUDQG
DGURSLQDWWULWLRQȺ,WȷVRQHRIWKHELJJHVW
JURZWKVZHȷYHVHHQVLQFHWKHWUXVWZDV
IRUPHGLQȻFRQʛUPV%HDVOH\

TECHNOLOGICAL DRIVE
Ⱥ')&LVFRQVWDQWO\LQQRYDWLQJDQGEULQJLQJ
QHZSURGXFWVWRPDUNHWȻFRQWLQXHV%HDVOH\
WKHWUXVWKDVXVHGVHUYLFHVVXFKDV)DVW''
ZKLFKDOORZVPHPEHUVWRMRLQRQOLQHDQG
'DWD5HWULHYDOZKLFKKHOSVEXVLQHVVHVNHHS
WUDFNRIWKHLUSD\PHQWUHFRUGV
Ⱥ:HȷYHEHQHʛWHGIURPDQLPSURYHG
VHUYLFHZKHUHZHȷUHQRWZRUULHGDERXW
FROOHFWLRQZLWKDFFHVVWRPRUHDFFXUDWH
DQGʜH[LEOHUHSRUWLQJDQGVWDWLVWLFVKHOSLQJ
XVWLG\XSRXUSURFHVVHV:HFDQUHFHLYH
WKHVHUHSRUWVRQDGDLO\EDVLVLIZHZDQW

Ⱥ:HȷUHQRZGLVFXVVLQJRSSRUWXQLWLHVWKDW
PLJKWDVVLVWXVLQEHFRPLQJHYHQPRUH
FRPPHUFLDOLQRXUDSSURDFK
Ⱥ7KHZKROHVROXWLRQSURYLGHGE\')&
KDVEHHQHDVLO\DQGHʡFLHQWO\LQWHJUDWHG
ZLWKRXUFXUUHQW;QV\VWHPDQGZHȷUHYHU\
KDSS\ZLWKWKHLPSDFWRXUSD\PHQWSRUWDO
KDVKDGRQRXUEXVLQHVVȻ
+DYLQJLPSURYHGLWVRYHUDOOVHUYLFH
DQGPDGHSRVLWLYHDGMXVWPHQWVLQWHUQDOO\
&LUFDGLDQLVQRZORRNLQJWRWKHIXWXUH
DQGKDVOLWWOHGRXEWWKDWLWZLOOFRQWLQXH
WRH[FHHGDOOLWVWDUJHWV
Ⱥ:HH[SHFWWRFRQWLQXHRXUSRVLWLYH
WUHQGDQGDUHORRNLQJIRUZDUGWRZRUNLQJ
ZLWK')&WRXVHLWVQHZSURGXFWVȻ
FRQFOXGHV%HDVOH\
ZZZGHELWʛQDQFHFRXN

We have access to more
DFFXUDWHDQGʜH[LEOHUHSRUWLQJ
DQGVWDWLVWLFVKHOSLQJXVWLG\
XSRXUSURFHVVHVȲb%HQ%HDVOH\
©Cybertrek 2016 healthclubmanagement.co.uk August 2016
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Help your club

Stand out from
the pack.
If you’ve been looking for ways to help your
club stand out and attract new members—your
search is over! The MYZONE system holds the
keys to member engagement and retention
through wearable accuracy, game-like
point earning, intuitive effort readings,
and in-app social features that
connect your members and trainers.
Visit retainingmembers.com and see
what MYZONE can do to help your
club attract and engage with new
and existing members.

© MYZONE® 2016,
all rights reserved.
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+HDOWK\FRPSHWLWLRQ
,QVWDOOHGDFURVVWKH6SHHGʜH[EXVLQHVVKHDUWUDWHPRQLWRULQJV\VWHP0<=21(LVLQWHJUDWHGLQWR
HYHU\KLJKLQWHQVLW\FLUFXLWVHVVLRQDQGQRZSOD\VDNH\UROHLQWKHJURXSȷVUHWHQWLRQVWUDWHJ\
QDOWHUQDWLYHWRWKHJ\PRUD
ERRWFDPS6SHHGʜH[RʞHUVKLJK
LQWHQVLW\FLUFXLWWUDLQLQJVHVVLRQV
IRUVPDOOJURXSVOHGE\D377KHFRQFHSW
ZDVGHYHORSHGLQ1HZFDVWOHDIWHU*UDKDP
:\OLHDFTXLUHGWKHZRUOGULJKWVLQ
6SHHGʜH[QRZKDVDQXPEHURIVLWHV
LQWKH8.ȲLQFOXGLQJ/RQGRQ/HHGV
$EHUGHHQVKLUH6XUUH\DQG6RXWKDPSWRQ
ȲDVZHOODVRYHUVHDVLQPDUNHWVVXFK
DV'XEDLDQG'DOODV867KHUHDUH
DSSUR[LPDWHO\PHPEHUVDFURVVWKH
QHWZRUNLQDGGLWLRQWRXVHUVSD\LQJIRU
VKRUWWHUPVHVVLRQVDQGSDFNDJHRSWLRQV
7KHFRQFHSWXVHVDFRPELQDWLRQRI
FDUGLRYDVFXODUDQGUHVLVWDQFHWUDLQLQJ
WRSURYLGHDIXOOERG\ZRUNRXW7KH
6SHHGʜH[PDFKLQHVUHVSRQGWRWKHIRUFH
RIXVHUVDOORZLQJDSURIHVVLRQDODWKOHWH
WRZRUNRXWDORQJVLGHDSHQVLRQHU
6HVVLRQVDUHKLJKLQLQWHQVLW\ORZLQ
LPSDFWDQGVKRUWLQGXUDWLRQ

A

6SHHGʜH[DQG0<=21(HQDEOH
XVHUVWRZRUNDWWKHLURZQSDFH

FREE TRIAL

CREATING A BUZZ

0<=21(KDVEHFRPHLQWHJUDOWRHYHU\
6SHHGʜH[VHVVLRQVLQFHEHLQJLQVWDOOHG
DFURVVWKHEXVLQHVV H[FHSW'DOODV LQ
-DQXDU\RIWKLV\HDU
Ⱥ:HZHUHUHDOO\LPSUHVVHGZLWKWKH
VSHHGDQGVPRRWKQHVVRIWKH0<=21(
V\VWHPDQGWKHOLYHIHHGEDFN\RXJHWZLWK
WKHSURGXFW,WȷVYHU\HDV\IRUERWKWUDLQHUV
DQGFXVWRPHUVWRXVHȻVD\V7RPP\
:DQOHVV6SHHGʜH[WUDLQLQJPDQDJHU
Ⱥ2XUEUHDGDQGEXWWHULVKLJKLQWHQVLW\
LQWHUYDOWUDLQLQJ%HLQJDEOHWRVKRZWKDWȷV
H[DFWO\ZKDWZHȷUHGHOLYHULQJLQUHDOWLPH
LQWKHVWXGLRLVDUHDOO\SRZHUIXODQG
PRWLYDWLRQDOWRROȻ
&XVWRPHUVFDQWULDO0<=21(IRUIUHH
GXULQJWKH6SHHGʜH[WULDODQGLQWURGXFWRU\
SDFNDJHV7KRVHZKREHFRPHPHPEHUVRU
take up a package can purchase MYZONE
IRUXVHLQWKHVWXGLRV
Ⱥ7RGDWHSHUFHQWRI
6SHHGʜH[XVHUVKDYHWDNHQ
XS0<=21(DIWHUWKH\ȷYH
H[SHULHQFHGWKHEHQHʛWVRI
KDYLQJDFFHVVWRWKDWOHYHORIGDWD
ERWKGXULQJDQGDIWHUDWUDLQLQJ
VHVVLRQȻVD\V:DQOHVV

7KH0<=21(DSSKDVSURYHGDQ
DGGLWLRQDOERQXVFUHDWLQJDEX]]DURXQG
DOO6SHHGʜH[FHQWUHVDQGOHDGLQJWRVRPH
KHDOWK\ULYDOU\EHWZHHQFXVWRPHUV
Ⱥ&XVWRPHUVORYHWKHSRVWVHVVLRQ
IHHGEDFNWKDW0<=21(SURYLGHV7KH
VRFLDODQGFRPPXQLW\DVSHFWRIWKH
V\VWHPPHDQVSHRSOHKDYHDYHU\
SRVLWLYHDVVRFLDWLRQZLWKLWVKDULQJWKHLU
VHVVLRQVXPPDULHVRQVRFLDOPHGLDDQG
HQJDJLQJZLWKRQHDQRWKHUZKLFKLV
JUHDWIRUXVȻVD\V:DQOHVV
6SHHGʜH[KDVQRZVWDUWHGWR
LQFRUSRUDWH0<=21(LQWRLWVUHWHQWLRQ
PDUNHWLQJVWUDWHJ\E\FUHDWLQJLQFHQWUH
FRPSHWLWLRQVDQGSUL]HGUDZVIRU
FXVWRPHUVZKRH[FHHGDVSHFLʛFQXPEHU
RI0(3V 0<=21((ʞRUW3RLQWV LQDJLYHQ

WLPHIUDPH7KHRUJDQLVDWLRQZLOOIXUWKHU
LQWHJUDWH0<=21(LQWRLWVRSHUDWLRQVODWHU
WKLV\HDUDQGZLOODOVRXVHWKHV\VWHPLQLWV
DQQXDO6SHHGʜH[DWKRQFKDOOHQJH
Ⱥ0<=21(LVYHU\LPSRUWDQWWRXV,W
OHYHOVWKHSOD\LQJʛHOGRIH[HUFLVHIRUXVHUV
ZKLFKLVVRPHWKLQJ6SHHGʜH[DOVRGRHV
ZLWKWKHLQFOXVLYLW\RIRXUVHVVLRQV7KH
XQLTXHQHVVRI6SHHGʜH[PDFKLQHVPHDQV
XVHUVZRUNDWWKHLURZQSDFHLQWKHVDPH
way that MYZONE rewards people for
ZRUNLQJDWWKHLURZQSDFHȻVD\V:DQOHVV
Ⱥ:HDOVROLNHEHLQJDEOHWRLQWHJUDWH
KHDUWUDWHPRQLWRULQJLQWRRXUFXVWRPHUVȷ
OLIHVW\OHVDOORZLQJWKHPWRXVHWKHLU
PRQLWRUVERWKLQDQGRXWVLGHRIRXU
VWXGLRVSURPRWLQJDFKDQJHLQEHKDYLRXUȻ
www.myzone.org
ZZZVSHHGʜH[FRP

SHUFHQWRI6SHHGʜH[XVHUV
have taken up MYZONE after
H[SHULHQFLQJWKHEHQHʛWVRIKDYLQJ
access to that level of data – Tommy Wanless
©Cybertrek 2016 healthclubmanagement.co.uk August 2016
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STAY

STRONG

Strength training and building muscle mass is key to a long and healthy life, according to new
UHVHDUFKȲbEXWEHZDUQHGELJPXVFOHVGRQȷWQHFHVVDULO\PHDQVWURQJPXVFOHV

STRENGTH FOR LIFE
WȷVZLGHO\DFFHSWHGWKDWUHJXODUDHURELFH[HUFLVHLVNH\WR
a long and healthy life, but now new research suggests
WKDWKLWWLQJWKHZHLJKWVFRXOGEHMXVWDVLPSRUWDQWLQ
DYRLGLQJDQHDUO\GHSDUWXUH
In a new analysis by US researchers at Penn State
&ROOHJHRI0HGLFLQHSXEOLVKHGLQPreventive Medicine, older
adults who met twice-weekly strength training guidelines
KDGORZHURGGVRIG\LQJ
2YHUD\HDUSHULRGROGHUDGXOWVZKRVWUHQJWK
WUDLQHGDWOHDVWWZLFHDZHHNKDGDSHUFHQWORZHUULVN
RISUHPDWXUHGHDWKWKDQWKRVHZKRGLGQRW7KH\DOVR
KDGSHUFHQWORZHURGGVRIFDUGLDFGHDWKDQGSHU
FHQWORZHUULVNRIG\LQJIURPFDQFHU
7KLVZDVLQDGGLWLRQWRWKHPRUHREYLRXVEHQHʛWVRI
VWUHQJWKWUDLQLQJIRUROGHUDGXOWVȲbQDPHO\LPSURYHG
PXVFOHVWUHQJWKDQGSK\VLFDOIXQFWLRQȲbDVZHOODV
LPSURYHPHQWVLQʛJKWLQJFKURQLFFRQGLWLRQVVXFKDV
GLDEHWHVRVWHRSRURVLVORZEDFNSDLQDQGREHVLW\
0DQ\VWXGLHVKDYHSUHYLRXVO\IRXQGWKDWROGHUDGXOWV
ZKRDUHSK\VLFDOO\DFWLYHKDYHDEHWWHUTXDOLW\RIOLIH
and a lower risk of early mortality, but far less data has
EHHQFROOHFWHGRQVWUHQJWKWUDLQLQJVSHFLʛFDOO\ȲbSRVVLEO\
because strength training guidelines are newer than
UHFRPPHQGDWLRQVIRUDHURELFDFWLYLW\

I

Older adults who
strength train at least
twice a week have a
%

46

lower risk
of premature death
than those who don’t
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Strength training: A wide
UDQJHRIEHQHʛWVLQROGHUDJH

STR E N GTH TR A I N I N G

DOES SIZE MATTER?
VWXG\E\b0DQFKHVWHU0HWURSROLWDQ8QLYHUVLW\LQ
the UK has found that bigger isn’t always better when
it comes to muscles – because muscle strength doesn’t
increase proportionately as the muscles grow in size.
The research was carried out on individual thigh
muscle cells taken from a group of volunteers: 12
bodybuilders, six power athletes (such as sprinters) and
14 control subjects – men who were physically active
EXWZKRGLGQȷWZHLJKWWUDLQb5HVHDUFKHUVVWLPXODWHGWKH
muscle cells and analysed the contractions.
By also measuring the size of the cell, they were able
to calculate the force produced per gram of muscle. The
higher the force, the better the muscle quality.
7KHLQGLYLGXDOʛEUHVRIWKHERG\EXLOGHUVȷPXVFOHFHOOV
were very large compared to the control group, and were
able to generate forces that far exceeded those of other
people. However, the individual cells had a lower force per
gram of muscle than muscle cells from people who didn’t
weight train – suggesting that excessive muscle growth
was having a negative impact on muscle quality.
The power athletes had similar quality muscles to the
controls, but were able to produce the force quicker.
Their muscles were more powerful. “The training method
seems to have an impact on muscle quality, which is of
great importance in improving performance,” says lead
researcher professor Hans Degens.
All that said, it’s important to recognise that weight
lifting has an impact beyond muscle size: it can also
improve the function of supporting tissues and blood
vessels, as well as stimulating the nervous system to use
more of the available muscle.
In short, reduced muscle force at a cellular level doesn’t
necessarily mean impaired function at a whole body level
ȲbZKLFKLVZK\ERG\EXLOGHUVDUHVWLOODEOHWRSHUIRUP

A

The muscles of power
athletes were able to
produce force quicker

PHOTOS: SHUTTERSTOCK.COM

Building muscle mass
is more important
than shedding fat

VLJQLʛFDQWVKRZVRIVWUHQJWKb,QGHHGDVDJHQHUDOUXOHWKH
bigger the muscle the more force it can produce.
Nevertheless, as the muscle gets bigger and bigger,
WKHUHLVQȷWDSURSRUWLRQDOLQFUHDVHLQLWVTXDOLW\ȲbWKHUH
would appear to be an optimal size beyond which the
gains are minimal.
The new study – which was published in Experimental
Physiology – shows that neither the size of the muscle, nor
an individual muscle cell, can be used to accurately predict
LWVRYHUDOOVWUHQJWKb

MUSCLE vs FAT
aintaining a high level of muscle mass is key to living a
longer life, regardless of a person’s level of fat mass,
according to new research.
7KHDQDO\VLVIURPWKH'DYLG*HʞHQ6FKRRORI0HGLFLQH
at UCLA in the United States found that cardiovascular
disease patients who have high muscle mass and low fat
mass have a lower mortality risk than those with other
body compositions – although high muscle mass is the
more important factor.
The researchers examined data from the US National
Health and Nutrition Examination Survey (1999–2004) of
6,451 participants who all had cardiovascular disease.
The findings highlight the importance of maintaining
muscle mass in order to prolong life, rather than
focusing on weight loss – even among people who
have a higher cardiovascular risk.
The authors suggest that clinicians should encourage
their patients to participate in resistance exercises as
a part of healthy lifestyle changes, rather than focusing
primarily on weight loss.
7KHUHVHDUFKʛQGLQJVZHUHDOVRSXEOLVKHGLQWKH
American Journal of Cardiology. O

M
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With you all the way
With over 25 years industry experience,
you can count on us!
01553 763285 | jordanﬁtness.com

O

OCompany founded in 1990

O

OUK Manufacturer

O

Changing Rooms
Spa Treatment Rooms
Washrooms
O Receptions
O Bench Seating

OAutoCAD design
ODesignated project manager
OIS09001:2008 & 14001:2004

sales@crownsportslockers.co.uk - 01803 555885 - crownsportslockers.co.uk

S T R EN GT H T R A I N I N G

Strength in depth
Health Club Management gets the lowdown on the latest strength and conditioning equipment.
For more information, log on to ʛWQHVVNLWQHW and type the company name under ‘keyword search’
SLEEK STRENGTH
Pulse Fitness has launched a new and
extended range of strength and plateloaded equipment, with a focus on sleek
and modern design.
The Strength Line includes 26 stations
in ultra-modern white or silver, including
an enclosed weight stack, easy to clean
carbon covers and smooth handgrips.
The line is compatible with Pulse’s activity
tracking software, PulseMove.
The Plate-Loaded Line includes 10
pieces of equipment including chest press,
row, shoulder press, incline chest press,
wide chest press, lat pull-down, low row,
leg press, calf and rear kick machines with
black upholstery on a black frame.
fitness-kit.net ͙͋͗ͅ͏͒̈́

PULSE

Reebok’s new kettlebell has
a bigger, more practical handle

HEAVY LIFTING
RFE International’s new range of
Reebok strength-building equipment
includes Olympic bars and steel
dumbbells. The 10” 22kg Power Bar –
made from steel – is for moves such as
the clean and press, jerk and bent-over
row. Additional 50mm Olympic weight
plates can be loaded onto the bar.
For use with the Power Bar and
Olympic Bar, Reebok’s Olympic bumper
plates range from 2.5kg to 25kg and use
rubber to ensure the loaded bar can be
safely dropped without risk of damaging
either the plates or the lifting platform.
Dumbbells also feature in the product
line-up, ranging from 5kg to 50kg for
progressive functional training and
increasing muscle mass. The hexagonal
dumbbells have a black knurled steel
handle, and a neoprene coating to lessen
QRLVHʜRRUGDPDJHDQGZHDUDQGWHDU
The new Reebok kettlebell is designed
with lots of space between the ball and
handle, and weights vary from 4kg to 50kg.
fitness-kit.net ͙͋͗ͅ͏͒̈́

RFE

Pulse’s new Strength Line

New bar gives full-body workout

URBAN BAR FOR ALL
The Urban Strength Bar from Physical
Company brings together strength,
ʜH[LELOLW\DQGEDODQFH'HVLJQHGWR
make calisthenics training accessible to
everyone, the system promotes four
types of movements: planks, lower body
exercises, upper body exercises and links.
By enhancing movements with
increasing levels of leverage, the Urban
Strength Bar is designed to improve
performance, reduce the risk of
injury and help develop muscle tone
by lengthening muscles through big,
expressive movements.
The Urban Strength Bar allows
people to work the whole body in the
frontal, sagittal and transverse planes of
movement, either in single exercises or
OLQNLQJDOOSODQHVRIPRYHPHQWWRJHWKHUb
fitness-kit.net ͙͋͗ͅ͏͒̈́

PHYSICAL COMMPANY

LIQUID CORE
Jordan Fitness has introducedWKHZDWHUʛOOHG&RU0D[UDQJHWRJLYHDWKOHWHVDQG
ʛWQHVVHQWKXVLDVWVDQRWKHUWRROLQGHYHORSLQJDQGPDLQWDLQLQJDVWURQJVWDEOHFRUH
Drawing on many muscle groups in just one exercise,
WKH&RU0D[EDJLVʛOOHGZLWKZDWHU
As the water sloshes side to side, it pulls and
pushes the user in every direction, triggering the
stabilising core muscles.
The less water in the CorMax products, the
harder they are to control; the more water,
the heavier and more stable they become.
fitness-kit.net ͙͋͗ͅ͏͒̈́

JORDAN FITNESS
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www.sibeceu.com

What do you get at SIBEC?
9 Guaranteed pre-qualiﬁed
audience of key decision makers
9 Pre-set appointments with buyers
of your choice
9 Limited competition

The planning, detail and work put in by the
team at SIBEC to ensure a highly organised,
efﬁcient and effective event with a top range of
suppliers (and buyers) makes this an invaluable event
to attend; whereby I can be certain of quality meetings
and networking opportunities with key people in our
industry. An event you cannot afford to miss.
Stephen Waterman, Commercial Director, 1Life

9 3 full days of exceptional networking
9 Unparalleled value for money
9 High Quality Seminar Program

20
20
Celebrating 20
years of SIBEC

For more information about
SIBEC please contact:

David Zarb Jenkins
Email: david@questex.com
Tel: +356 9944 8862

www.sibec.com

www.hoteceu.com

www.spateceu.com

M I N D - B O DY

(QJDJHWKHPLQG
Kate CorneyʛQGVRXWZKDWVRPHRIWKHODWHVWPLQGERG\SURGXFWVFDQRʞHU
)RUPRUHLQIRUPDWLRQORJRQWRʛWQHVVNLWQHWDQGW\SHWKHFRPSDQ\QDPHXQGHUȶNH\ZRUGVHDUFKȷ
BETWEEN THE LINES
The In-Trinity BoardIURP0DWUL[LV
DQLQFOLQHWUDLQLQJSODWIRUPGHVLJQHGWR
KHOSEXLOGVWUHQJWKGHHSHQʜH[LELOLW\DQG
LPSURYHEDODQFHFRRUGLQDWLRQDQGDJLOLW\
&UHDWHGE\ʛWQHVVH[SHUW-RKQQ\*
LWȷVGHVLJQHGWRDOORZPRYHPHQWVWREH
FDUULHGRXWEHORZWKHERDUGLQFOLQHOHWWLQJ
XVHUVWRWUDLQLQQHZZD\V
7KHERDUGȷVKRXUJODVVVKDSHHQDEOHV
XVHUVWRFRPIRUWDEO\VWUDGGOHWKHERDUG
IRUHDVLHUWUDQVLWLRQVEHWZHHQLQFOLQHDQG
GHFOLQHPRYHPHQWV
$FFHVVRULHVLQFOXGHWKH,Q7ULQLW\
VWLFNVIRUOLJKWUHVLVWDQFHEDODQFHDQG
LPSURYHGKDQGH\HFRRUGLQDWLRQ
TXLFNFRQQHFW,Q7ULQLW\VWUDSVSURYLGH
UHVLVWDQFHDQGVWDELOLVDWLRQGXULQJPRUH
FKDOOHQJLQJPRYHPHQWVHUJRJULSUDLOV
SURYLGHVWDELOLW\IRUGHHSVWUHWFKHVDQGD
GHWDFKDEOHFRPIRUWPDWSURYLGHVWUDFWLRQ
DQGUHPRYHVHDVLO\IRUFOHDQLQJ
,Q7ULQLW\FDQFRPSOHPHQWH[LVWLQJ
H[HUFLVHUHJLPHQVLQFOXGLQJ\RJDSUDFWLFH
DQGSURJUDPPLQJ
fitness-kit.net ͙͋͗ͅ͏͒̈́

MATRIX

BALL AND STRAP
Merrithew is introducingWZRQHZ
PLQGERG\SURGXFWVRQWRWKHPDUNHW
7KH0DW6WUDS3OXVLVDPDWFDUULHU
DQGUHVLVWDQFHWXEHIRUXVHLQVWUHQJWK
WUDLQLQJH[HUFLVHVWKDWVFXOSWDQGWRQH
$OVRGHVLJQHGWRLPSURYH\RJDSUDFWLFH
WKHVWUDSFDQDVVLVWLQSHUIRUPLQJ
H[WHQVLRQVDQGGHHSHUSRVHVDVZHOODV
VWUHWFKLQJRXWPXVFOHVDIWHUZRUNRXWV,W
FDQFDUU\DPDWXSWRPPWKLFN
0HUULWKHZȷVQHZ7ZLVW%DOOORRNV
OLNHDFRQYHQWLRQDOPHGLFLQHEDOO
EXWKDVDVKLIWLQJFHQWUHRIVDQG
7KHEDOOFKDOOHQJHVWKHXVHUWR
FRQWUROWKHPRYLQJFHQWUHRI
JUDYLW\WKURXJKWKHH[HUFLVHV
6RIWQHRSUHQHDQGFDQEH
ʛWWHGRYHUDQDQNOHIRUOHJ
H[WHQVLRQVDQGOLIWV
fitness-kit.net ͙͋͗ͅ͏͒̈́

MERRITHEW

The In-Trinity Board enables on-board or under-board exercises

%DVL)RUDOOOHYHOVRIʛWQHVV

DYNAMIC PILATES FOR ALL
7XUNLVKʛWQHVVʛUP%DVL3LODWHVKDV
LQWURGXFHGDQHZOLQHRIG\QDPLFSLODWHV
HTXLSPHQWFXVWRPLVDEOHIRUDOOXVHU
OHYHOV7KH%DVL6\VWHPVOLQHLQFOXGHVD
UHIRUPHUUHIRUPHUZLWKWRZHUUHIRUPHU
FRPERWUDSH]HWDEOH FDGLOODF DUPFKDLU
FODVVLFVHWDUPFKDLUEDUUHOVHWODGGHU
EDUUHOVSLQHFRUUHFWRUZXQGDFKDLUZDOO
WRZHUDQGZDOOXQLW
7KHUDQJHKDVEHHQGHVLJQHGE\
%DVLȷVIRXQGHU5DHO,VDFRZLW]WRRʞHU
H[FHSWLRQDOVWDQGDUGVRIHQJLQHHULQJ
KLJKTXDOLW\PDWHULDOVDQGRSWLPXP
LQWHUDFWLRQEHWZHHQWKHH[HUFLVHUDQG
WKHH[HUFLVHHTXLSPHQW
7KHUDQJHRʞHUVFXVWRPLVDWLRQWR
DFFRPPRGDWHYDU\LQJQHHGVDQGVNLOO
OHYHOVDPRQJERWKSLODWHVHQWKXVLDVWV
DQGSURIHVVLRQDOV
fitness-kit.net ͙͋͗ͅ͏͒̈́

BASI
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Directory
To book your space call the sales team on +44 (0)1462 431385
ARCHITECTS/DESIGNERS

C O M P U T E R M E M B E R S H I P S O F T WA R E

www.zynkdesign.com

HEALTH CLUB & FITNESS DESIGNERS
t 0844 344 5566
www.massdesigners.com
w massdesigners.com
www.legendware.co.uk

Whatever yyour sector...

+IXMRXSYGLERH¿RH
out how you can start
saving and making
money, year after year...

AV / S O U N D

t: 0844 847 5827 w: www.ez-runner.com

management software...made easy

Lightmasters
Lightmasters

½
½
½
½

01480 407727

Finance Package Available

Needs a management
solution?

Wireless Cardio Cinema
Wireless Audio for Spin Classes
Full PA & AV Systems
LED & Fibre Optic Lighting Systems

info@lightmasters.co.uk
www.lightmasters.co.uk

www.sportsoft.co.uk

0844 493 3696

www.brightlime.com

FREEDOM TO FOCUS ON WHAT
MATTERS MOST: YOUR MEMBERS

C L E A N I N G & H YG I E N E
Direct Debits

Membership Management

All in the cloud

For more information on how the ClubWise cloud-based solution can help you take
control of your business, get in touch with our team of experts

01844 348 300

sales@clubwise.com

www.clubwise.com

TO BOOK YOUR ADVERT
CALL THE SALES TEAM ON
www.addgards.com
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+44 (0)1462 431385

CUSTOMER ENGAGEMENT

Get Members.
Keep Members.

by

www.cfm.net

Phone: 0115 777 3333
DIRECT DEBIT COLLECTION
HARLANDS
G RO U P
+LJKFROOHFWLRQORZFRVW
KLJKTXDOLW\PHPEHUVKLSFROOHFWLRQ

IURPWKHGLUHFWGHELWH[SHUWV
W 
H VDOHV#KDUODQGVJURXSFRXN
Z ZZZKDUODQGVJURXSFRXN
+DUODQGV6HUYLFHV/WG
QG)ORRU3HUU\PRXQW5RDG

To book your
advert call the
sales team on

+44 (0)1462
431385

+D\ZDUGV+HDWK:HVW6XVVH[5+7:

The leader in
upper body & inclusive
cardio exercise

EXERCISE EQUIPMENT
Tel 01344 300 022
www.SCIFIT.uk.com

01533 763285
jordanﬁtness.co.uk
sales@jordanﬁtness.co.uk

THE
FUNCTIONAL
FITNESS
SPECIALISTS

“SPEEDFLEX IS AN INCREDIBLY EFFICIENT WAY
TO EXERCISE.
“I CAN TRAIN AT A HIGH INTENSITY ALONGSIDE
PEOPLE OF ALL DIFFERENT FITNESS LEVELS AND
HAVE NO PAIN THE FOLLOWING DAY.”
ALAN SHEARER, SPEEDFLEX AMBASSADOR

WWW.SPEEDFLEX.COM
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FUNCTIONAL TRAINING / FLOORING

LOCKERS/CHANGING ROOMS

THE PREMIUM FLOORING
MANUFACTURER.
TECHNICAL FLOORING.
FUNCTIONAL TRAINING.
EDUCATION.
INTERACTIVE STATIONS.
USER EXPERIENCE.
PAVIGYM UK
01223 969 870
support.uk@pavigym.com

www.pavigym.com

Lockers
Locking
Systems
Cubicles
Washrooms
Servicing
3D Design
Rendering

Pavigym

info@safespacelockers.co.uk
www.safespacelockers.co.uk
Telephone: 0870 990 7989

GYM MIRRORS

M I R R O R S F O R T R A I N I N G LT D

UÊÀÀÀÊÃÌ>>ÌÊÊ >ÌÜ`i
UÊ*ÀÌ>LiÊÀÀÀÃÊ
UÊ >Ì ÀÊÉ7>Ã ÀÊÀÀÀÃ

01902 791207 or 07737263611
info@mirrorsfortraining.co.uk
www.mirrorsfortraining.co.uk

gymmirror.co.uk

Available
in print

WE SUPPLY & INSTALL GYM MIRRORS

& online

 Stock & bespoke sizes
 Installation service
 Fast reliable nationwide delivery
Call the experts at Aspect Safety Mirrors
01223 263555
email: info@aspectsafetymirrors.co.uk

To book your advert
call the sales team on

+44 (0)1462 431385

HEALTH CLUB MANAGEMENT

HANDBOOK 2O16
The 12th edition of the Health
Club Management Handbook
will be a comprehensive guide
and reference tool distributed
to industry operators, buyers
and suppliers and available
at leading industry events,
LIW, IHRSA, FIBO & SIBEC.

BOOK YOUR COMPANY PROFILE NOW!
Call: +44 (0)1462 431385
Email: displaysales@leisuremedia.com
The Health Club Management Handbook is
available to purchase at £50
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Tel: 01803 555885
Email: sales@crownsportslockers.co.uk
Web: www.crownsportslockers.co.uk

MORE THAN JUST LOCKERS

Changing Rooms - Treatment Rooms - Washrooms

We’re No.1 in lockers and cubicles.
www.prospec.co.uk
Email: sales@prospec.co.uk

O Wide range of locker
designs including laminate,
glass and timber

Tel: +44 (0) 1709 377147

O AutoCAD & Revit Facility

FITLOCKERS
Quality Affordable Locker Room Solutions

O Comprehensive selection
of locking systems
O 3D visual rendering available

SALES & MARKETING

T: 01923 770435

by

sales@ﬁ tlockers.co.uk [[[½
www.ﬁ
tlockers.co.uk
XPSGOIVWGSYO

Want an extra 200 - 700
new members for free?

Call: 0115 777 3333
S O F T WA R E
www.kitlock.com

sales@kitlock.com

Club Assistant
Membership Software

www.tac.eu.com
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Mindfulness techniques can
focus on pain awareness and
the emotions linked to that

Mind over matter
Mindfulness-based stress reduction has been shown to help relieve chronic lower back pain

W

hile health club classes
such as pilates may help
people suffering from
back pain, combining
them with mindfulnessbased activities could improve results even
further according to recent research.
Mindfulness-based stress reduction
focuses on increasing awareness and
acceptance of moment-to-moment
experiences, including physical
discomfort and difficult emotions.
A study published in the The Journal of
the American Medical Association in March*
showed that, among adults with chronic
lower back pain, both mindfulness-based
stress reduction and cognitive behavioural
therapy resulted in greater reduction in
pain when compared with usual care.

Mindful interventions
Daniel C Cherkin and colleagues at
the Group Health Research Institute

in Seattle, US, randomly assigned 342
adults aged 20 to 70 years with chronic
lower back pain to receive mindfulnessbased stress reduction, cognitive
behavioural therapy, or usual care.
Cognitive behavioural therapy (training
to change pain-related thoughts and
behaviours) and mindfulness-based
stress reduction (training in mindfulness
meditation and yoga) were delivered in
eight weekly two-hour groups. ‘Usual care’
included whatever other treatment, if any,
the participants received. Average age of
the participants was 49 years; the average
duration of back pain was 7.3 years.

Meaningful improvement
The researchers found that, at 26
weeks, the percentage of participants
with clinically meaningful improvement
on a measure of functional limitations
was higher for those who received
mindfulness-based stress reduction (61

These findings suggest that mindfulness-based
stress reduction may be an effective treatment
option for patients with chronic low back pain
* Cherkin, DC et al. Effect of Mindfulness-Based Stress Reduction vs Cognitive Behavioural Therapy or Usual
Care on Back Pain and Functional Limitations in Adults With Chronic Lower Back Pain. JAMA, March 2016
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per cent) and cognitive behavioural
therapy (58 per cent) than for usual care
(44 per cent). The authors wrote: “The
effects were moderate in size, which
has been typical of evidence-based
treatments recommended for chronic
low back pain....These findings suggest
that mindfulness-based stress reduction
may be an effective treatment option for
patients with chronic low back pain.”
Jennifer A Haythornthwaite and Madhav
Goyal of Johns Hopkins University School
of Medicine, Baltimore, US, wrote that
the challenge is how to ensure that these
mind-body interventions are available.
“Most physicians encounter numerous
obstacles in finding appropriate referrals
for mind-body therapies that their
patients can access and afford,” they said.
“High-quality studies such as the clinical
trial by Cherkin et al create a compelling
argument for ensuring that an evidencebased healthcare system should provide
access to affordable mind-body therapies.”
A recent study from Case Western
Reserve University in Cleveland, Ohio,
US, also found that mindfulness in the
workplace is shown to improve employee
focus, attention and behaviour.
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Precor & Spinning®
The innovators of ﬁtness equipment and the inventors of indoor
cycling bring you an all-new line of Spinner® Bikes.
Our new bikes are designed to personalise the ride with an uncompromising ﬁt and feel, so
members can concentrate on their cycling experience. Reliable and durable bikes plus the
category deﬁning programming will ensure long-lasting success for your facility.
Visit www.precor.com/en-gb/spinning to ﬁnd out more.

SPINNER® Rally™

SPINNER® Shift™

SPINNER® Ride™

03334 149774 • info@precor.com

©2015 Mad Dogg Athletics, Inc. All rights reserved. Spin®, Spinner®, Spinning®, Spin Fitness®, the Spinning logo ® and Trio® are registered trademarks that are owned by Mad Dogg Athletics, Inc.

